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FRI DAY, SEPTEMBER 26, 2025
9:00 A M
- 000-
CHAI R URBAN. Good norning. Wl cone to
t he Septenber 26th, 2025 neeting of the California
Agent -- Privacy Protection Agency Board. It's 9:08

a.m on this Friday norning, we're neeting in San
Franci sco, | have to say this beautiful Friday
norning in San Franci sco.

And |I'mvery pleased to be here with ny
fell ow Board Menbers in person and nmenbers of the
public as well as those joining us on Zoom Before
we get started a few quick rem nders. Please nake
sure your m crophone is nuted when you're not
speaking. If you're here in person, please silence
your cell phone to avoid any interruptions. And
finally, inportantly, please note that this neeting
I s being recorded.

The neeting is taking place in a hybrid
format in person and online. Today we have five
Board Menbers participating. Four Board Menbers are
here in person, and Dr. Brandy Nonnecke is joining us
renmotely today. CPPA staff are also present in

person, and we continue to offer the public the
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opportunity to watch and participate in today's
meeting virtually. Please bear with us if we
experience any technical issues as the virtual -- the
hybrid format is a little technically conplicated.

If we do, we'll pause the neeting to address them as
needed.

Today's neeting is physically being held
at the California Public Utilities Conm ssion in San
Franci sco. W appreciate the CPUC teamfor their
hospitality and allowi ng us to use their boardroom
and their hearing roomand also to provide AV
assi st ance today.

Today's neeting will follow the
Bagl ey- Keene Open Meeting Act as required by |aw, the
agenda and supporting materials are avail able here in
Sacranento and on the CPPA website on the neetings
page. You may notice Board Menbers accessing their
| apt ops, phones, or other devices during the neeting,
they are using the devices solely to access Board
mat eri al s.

As | mentioned, this is a hybrid
nmeeting, that neans the public conmment is wel cone
both in person and via Zoom After each agenda item
there wll be an opportunity for questions and

di scussion by Board Menbers. We will then invite
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public comrent. Each speaker is limted to three
m nutes per item Please note the legal rules for
public comrent, under the Bagl ey- Keene Open Meeti ng
Act, both Board Menbers and the nmenbers of the public
may only discuss itens that are listed on the agenda
with a couple of set exceptions | wll get toin a
monent .

Al'l comments nust relate to the agenda
I tem being discussed at that tine. There are two
limted exceptions to this rule. First, Item 10 on
t he agenda for today is our general public comment
item It is |abeled public conment on itens not on
t he agenda, descriptively. Wen | call this item
menbers of the public can speak about topics that are
not on today's agenda. Board Menbers cannot i ndeed,
we may only |isten and cannot respond.

Section second Item9, | believe on the
agenda for today is called future agenda Itens.
Under this item both Board Menbers and nenbers of
the public can suggest topics for the Board to
consider for a future neeting. W cannot discuss
these topics, but only whether to put themon the
agenda for a future neeting.

| f you are joining via Zoom and you W sh

to speak on an item please wait until | call for
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public comrents and then use raise your hand feature
to gain the attention of our noderator. |If you are a
participating on the Wbinar, you can use the raise
hand feature under reactions, which is at the bottom
of your screen. |If you're joining by phone, press
star nine to show the noderator that you are raising
your hand. Wen it's your turn the noderator wl|l
call your nane and ask you to unnmute. Zoom users can
use the unnmute button. Phone users can use Star six.
That's Star six to unnute. After your comment,

you'll be nuted again.

Pl ease note, the Board cannot see Zoom
participants. W can only hear you. Therefore, it
Is helpful if you identify yourself. However, you
are in no way obligated to do this. It is the
privacy agency, and you're welcone to use a pseudonym
or sinply not say your nane at all. And you can use
a pseudonym when |l ogging into Zoom |If you're here
I n person and you wish to comment on an item please
wait for the public comment period to be announced
and forma line at the podiumto ny left, when
called, speak clearly and directly into the
m crophone so renote participants can hear you. And
so your marks can -- remarks can be recorded in the

nmeeting record. Again, it's helpful, but not
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required to state your nanme or pseudonym when
speaki ng.
| nmentioned that hybrid neetings can be
alittle technically conplex, so we appreciate your
patience if anything happens. |If you're attending
renotely and experience technical issues |ike the
audi o droppi ng, please email info@ppa.ca.gov, which

is | for India, N for Novenber, Foxtrot, Oscar at
CPPA, for the California Privacy Protection Agency
dot CA dot gov. The inbox will be nonitored through

t he neeting.

W' Il take breaks as needed, including a
| unch break. 1'Ill announce each one and | et you know
when we'll resune if | can. Please also note that

Agenda Item 12 is a closed session item which we
will likely call during the lunch hour. [1'Il let the
public know when we will begin and when we return to
open sessi on.

My many thanks to the Board Menbers for
their service and to everyone hel ping to make today's
meeting possible. Special thanks to Executive
Director Tom Kenp and General Counsel Philip Laird,
who's our counsel for this neeting. And special
thanks to Ms. Serena Carwile who is the reason for

the snooth setup so far, and is our noderator as
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well. And | would like to ask her to please conduct
the roll call

M5. CARWLE: Board Menber Haner?

MR. HAMER: Yes, here.

M5. CARWLE: 1'mgoing to have you push
on the button so that you're heard.

MR. HAMER: Yes, here.

M5. CARWLE: Thank you.

Board Menber Liebert?
LI EBERT: Here.
CARW LE: Board Menber Mactaggart?
MACTAGGART:  Here.
CARW LE: Board Menber Nonnecke?
NONNECKE: Her e.
CARWLE: And | have Chair U ban?
CHAI R URBAN:  Present.
M5. CARWLE: Al right. | have five

5 5 H DD D

peopl e Board Menbers present today.

CHAI R URBAN: Thank you, Ms. Carw |l e.

The Board has established a quorum
would like to remnd the Board that we will take a
roll call, vote on any itens we vote on today. |I'm
actually going to do sonething a little bit unusual
this norning. W are welcom ng a new Board Menber

today, and we will be thanking for his service
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Jeffrey Wirthe, who was the governor's appointee
until the last neeting.

And for this reason, our first agenda
itemis a -- is a resolution and an opportunity to
thank M. Wrthe and to welcone Ms. Haner. But I'm
actually going to take Item8 first. |Item 8 covers
an, "Update and possi ble action on proposed
regul ati ons regardi ng aut omat ed deci si on-nmaki ng ri sk
assessnent, cybersecurity audits, insurance, and
updates to existing regulations, including possible
nodi fication of text."

And | haven't read that whole title in a
while, but | feel like this is the occasion and |I'm
taking it first. So M. Wrthe can be here for it
because he contributed substantially to the
devel opnent and finalizing of the regulations. And
he doesn't have to stay until Agenda Item 8 in order
to do that.

|"mdelighted to say that the title on
t he agenda says an update and possible action. There
wi Il be no possible action because there is not
action to be taken. It is nerely an update, and the
update will be handl ed by our general counsel, M.
Philip Laird,

M. Laird, please go ahead.
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MR. LAIRD: Thank you. Apologies. So
this agenda itemwas included as a bit of an
| nsurance neasure today, since we were required to
post the agenda 10 days in advance of today's
meeting. At that point, we didn't actually have a
decision yet fromthe Ofice of Adm nistrative Law,
and so we included it to ensure that if there was any
I ssues identified, we'd have the opportunity to
address those today.

However, as we announced Tuesday, |'m
very pleased to report that the Ofice of
Adm ni strative Law approved these regul ati ons that
t he Board adopted back in July, and they officially
take effect on January 1st, 2026. However, as
detailed in Tuesday's press release, there's
additional time for businesses to conply with sone of
t he new requirenents.

Specifically for cybersecurity audits,
busi nesses required to conplete cybersecurity audits
are going to have to submt certifications to the
CPPA by April 1st, 2028, if the business nakes nore
than a hundred mllion dollars in annual gross
revenues. April 1st, 2029, if the business nakes
between 50 and a hundred mllion dollars in revenue,

or April 1st, 2030, if the business nakes | ess than

323.393.3768
www.iDepoReporters.com




© 00 N o o B~ W N P

N N N N NN P P P PP PP PR
g b W N P O © 0 N O U M W N P+ O

AUDIO TRANSCRIPTION, on 09/26/2025 Page 11

MEETING OF CALIFORNIA PRIVACY PROTECTION AGENCY

$50 mllion.

For risk assessnents, businesses subject
to the risk assessnent requirenents nust begin
conpl i ance on January 1st, 2026. However, it is not
until April 1st, 2028 that they nust submt to the
CPPA an at attestation that required ri sk assessnents
were conpleted, and a summary of their risk
assessnent i nformation.

Finally, for automated deci sion-naking
t echnol ogy busi nesses that use ADMI to make
significant decisions nust conply wth the ADMI
requi rements begi nning January 1st, 2027. And in
addition to what | think are very hel pful conpliance
on-ranps, | wanted to go ahead and nention that staff
are currently planning on a robust business education
initiative to ensure businesses are aware of and
fully grasp these new requirenents.

W anticipate having nultiple resources
on our website to hel p busi nesses navi gate these
regulations. And in the new year, we plan to provide
presentations for businesses -- business
associ ations, and other networks to get the nessage
out about these new requirenents.

In fact, for those |listening now, please

consider this an invitation to partner with the
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Agency so that together we can educate your
menbership and conmunities across the state. W are
truly commtted to supporting businesses in achieving
conpliance so that the prom se of these enhanced
privacy protections can be fully realized by
Cal i f or ni ans.

And with that said, | just one nore tine
when | congratul ate the Board on your | eadership
t hrough this rul emaki ng process, and as well as
acknow edge the fantastic work of so nuch of the
staff at the Agency, and the entire | egal division
essentially had their hands on this, but | was been
bl owmn away by staff's performance on this package,

and it is to their credit that this past on the first

run.
CHAI R URBAN:. Thank you very nuch, M.
Lai rd.
Comments or questions from Board
Menber s?

Yes, M. Liebert and M. Mctaggart.

MR. LIEBERT: Phil, | |like the way you
said that, that you' ve been bl owmn away by the work of
the staff. |It's been truly extraordinary. | cane in
m dway t hrough this process, but to see the anount of

expertise and just real hard work and listening that
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the staff did to make this happen is really
noteworthy for California, because this effort really
puts California once again in the |ead, not just in
the country, but internationally on a |lot of these

I ssues. And it's sonething that the Agency can be so
proud of. So thank you all for all that incredible
hard work. | knowit's not over, there's a |ot of
|istening to be done, a |lot of inplenentation, but
real |y congratul ati ons.

CHAI R URBAN: Thank you, M. Liebert.

M. Mactaggart?

MR. MACTAGGART: Well, | also want to say
congratulations to the staff and the Agency. You
know, since | joined the Board this has sort of been
80 percent of the tine and effort has been spent on
this one issue. And it's a thorny issue. It's a
difficult one, so obviously it deserves attention and
time, but I"'mso gratified that | think we have a
reasonabl e set of regulations right now that are
wor kabl e.

And as M. Liebert just said, it's a
work in progress, but it is the end of the begi nning
anyway, to steal a phrase. And | want to al so want
to congratulate -- | will have a chance in a second,

but M. Wrthe's input was really vital on making
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sure that these regul ations appeared in the formthey
di d.

And then M. Kenp as well it's not | ost
on me that four or five nonths after he shows up
these things are done. And so again, congratul ations
to the team The executive team everybody worked
really, really hard, and I'mreally grateful that we
have these finally, that we can | ook el sewhere up to
ot her things.

CHAI R URBAN: Thank you, M. Mactaggart.

Dr. Nonnecke?

M5. NONNECKE: | would also like to
second the comments fromny fellow Board Menbers in
that this was quite the herculean effort, and I think
has turned out, you know, very good for the State of
California, especially as we |look at the country as a
whole. California can | ead by exanple, as you know,
a | aboratory of denocracy denonstrating the types of
saf eguards we can put in for the public. So |I wanted
to second all the remarks that incredibly proud of
the work that's been done.

Second, echoing others that really we
encourage the public and those who want to have i nput
on this to engage with the Agency, we nust

coll aborate with you in order for this to be fit for
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pur pose.
CHAI R URBAN. Thank you, Dr. Nonnecke.

Wse words, | really appreciate the
service of Board Menbers all of whom except for ne
cane in at some point mdstreamof this process. And
It can't have been easy to pick it up -- to dive into
it and pick it up. | am-- I'mthe | ast wonan
standi ng from the begi nning of this.

And our attorney, our wonderful senior
counsel, Lisa Kim is the first attorney we hired, |
t hink. And General Counsel Laird has been here as
wel |l since very close to the beginning. And their
intelligence and their expertise really shined
t hrough. But that makes ne reflect on the fact that
this truly is a capstone nonent for the Agency.

W' ve had sone big ones. W had the
first large package of regulations in 2023. W had
our first enforcenent action. W had our first CCPA
enforcenent action. All of those things nove things
forward in very concrete ways to protect the privacy
of Californians and to give businesses the gui dance
that they need in order to make good decisions. And
this is another capstone novenent.

It was on Septenber 7th, 2021, and |

know this just because | know sone of the dates of
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Board neetings that then Board Menber, Lydia De Torre
and |, who were the regulation subcommittee presented
at the Board neeting -- at a Board neeting with --
and present a prelimnary initial invitation for
comments that solicited views on rul emaking.

The Board first net in June of that
year, so this was just two or three nonths |ater
The very first question in the invitation was asking
about cybersecurity audits and risk assessnents. And
t he second was aski ng about autonated
deci si on- maki ng.

The initial invitation for comrents went
to the public for comment on Septenber 22nd, 2021, so
al nost four years ago today. And then Lydia De La
Torre and Vincent Lee, who was the assenbly appointee
at that tinme took on the role of being a subcommttee
to work with staff to devel op a package of
regul ations on these topics and to present themto
the Board. |It's exceptionally conplex undertaking.

In addition to that invitation for
comments there were informational sessions with
st akehol ders and wth academ cs. There were nore
additional -- initial comments. And of course, there
were the rounds of comments and the rounds of

di scussions by the Board |l ed by Ms. De La Tore and
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M. Lee, and then by staff as M. Mctaggart said,
do think about 80 percent is right. W've added a
| ot of neetings and had many rounds of public
comment .

And the Board has really just been
engaged the whole tinme. Which brings ne to M.
Wrthe who has always had a capacity for maintaining
focus and diligent attention to detail when things
are thorny and conplicated as they are wth the
regul ations. And a lack -- for lack of a better
phrase a real ability to just cut through the bow
and to be able to see, you know, where there is a
solution that will balance interests that can be
sinply stated and really nove the ball forward.

So whil e when he started on the Board,
you know, he said, this is not ny area of experti se.
Has sone experience fromworking with the hospital in
L.A, it is clear that his business acunen and his
general sort of practical way of thinking about
t hi ngs contributed enornmously to these regul ati ons.

Al'l those comments brings ne to the
public industry groups, civil society groups, |abor,
academ c, studying the issues, and providing gui dance
about how things work and how t hi ngs m ght worKk.

I ndi vi dual busi nesses and consuners partici pated over
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this entire tine. Thousands of pages of comments, |
think is fair. Many hours of public coment and
Board neetings, informational sessions and so forth.
This is a real investnent by California in your
future, and I'mimensely grateful to every person,
group and council. Council for conpanies, and for

t hese groups, really thought through their comrents
for us -- for their participation. | think we can
safely call it robust public participation.

Al'l of that information was taken into
account and thoughtfully anal yzed and di gested for
the Board by our exceptional |egal division team
Philip Laird the General Counsel, as | nentioned,
Lisa Kim | nentioned the senior privacy counsel and
advi sor, Kristen Anderson and Neel of er Shai kh, CPPA
attorneys. As well as I"'msure as | think you said,
M. Laird, a lot nore of the | egal division over
tine.

But these are the fol ks who cane before
t he Board al ways conpl etely prepared know ng the
regul ations inside and out in order to be able to
work with the Board to i nprove the regul ati ons.
Honestly, Ms. Anderson, Ms. Shaikh and Ms. Kim
appear ed unstoppable to ne over a lot. It was -- it

was | i ke watching a Suprene Court advocate.
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l"'ma |lawer, and so it's hard to, I|ike

-- for those of you who aren't, if you are, you know
what | nmean, if you aren't it was really
extraordinary. The stam na they exhibited over the
course of years of devel opnent neetings, public
coment, et cetera, and controversy. These are
regulations that a ot of interests care about.
They' ve careful ly considered every viewpoint, and |
think that we and the public can know, can tell from
their performance that they really thought through
t hi ngs and consi dered every vi ewpoi nt.

They served as essential advisors to the
Board, and worked to reflect and bal ance those needs
of the public and devel op I egal solutions that are
sonehow both creative and legally very sober and
careful. So -- and | think the OAL's deci sion, the
office of its admnistrative |aw s deci sion says that
better, right? 1t underscores that better than
ever coul d.

|'ve nmentioned how inpressed | amwth
this work multiple tinmes, so, of course, the
proceedi ng, but they continue to find ways to surpass
their previous work. And this seens like atine to
recognize it. The Ofice of Adm nistrative Law goes

t hrough our regulations with a fine-tooth conb before
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t hey can take effect, and they approve this

i ncredi bly conpl ex regul atory package, which covers

| ssues that are new and fundanental -- of fundanental
public inportance that involve fundanental changes in
t echnol ogy and practice w thout requiring changes.

M. Laird, who has overseen hundreds of
regul atory packages can affirmthat this is
extraordinary. Indeed, it's alnost unheard of, and
"' m not exaggerating. So | have before -- | have
before ne, the finalized package with the stanped
approval on the top. And that is a seal of approval
t hat speaks volunes to the intelligence,

t hought ful ness, care, diligence, and the exceptional
| evel of skill represented on this team

There are nodels for regulators. There
are nodels for attorneys, and the Agency is
unbel i evably lucky to have them This is the A team
and they're a gift to the Board and to the Agency,
and nost inportantly, the People of California.

This really is an extraordi nary
achievenent. And | am proud the Agency has so
carefully and neticul ously addressed sone of the
maj or issues of our tinme, and found a bal ance t hat
has, as M. Laird said, on ranps that nake them

practically possible and protections that, as Dr.
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Nonnecke said, are neaningful for Californians.

The col l ection and use of personal
i nformati on by businesses fuse nmultiple sectors of
t he econony, and it creates profound privacy and
security risks. The nonent your data goes into a
systemthat wll nmake a decision nmade about you based
on your personal information, is a nonent of profound
privacy ri sks.

The nonent your data goes into sone data
| ake with mllions and billions of others data is a
nmonment of profound privacy and security risks,
requi ring business to assess risks at the outset,
fuels better design, mnimzes per these profound
ri sks and forces businesses to consider the effects
on consuners when it's practical for themto do so
and before they have a | ot of sunk costs.

Requi ri ng businesses to audit
cybersecurity practices is a no brainer. The
ecosystem of data is vulnerable and rife with soft
targets, and both consunmers and ot her businesses are
put at risk if sone players fail to properly invest
I n cybersecurity. And decision-naki ng about sone
fundanment al aspects of people's lives sinply nust be
t he subject of sonme choi ce.

So these are things that the drafters of
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the | aw foresaw M. Mactaggart being one of them |
said, cybersecurity is a no-brainer, but California
Is way ahead of the gane on this. So it isn't a

no- brai ner for sone fol ks even though nmaybe it should
be. And they -- and the many mllions of
Californians who voted for this law put California at
the forefront of consumer protection and certainty
for businesses using data all at once.

So | do want to enphasize this isn't the
end of the story, as others have alluded to. This
package al so provided a | ot of nuch needed updates to
the 2023 regulations. And as we've all said, and M.
Lai rd has requested, please work with the Agency to
hel p i npl ement these regulations in a good way that
I's protective of Californians, anenable for
busi nesses and hel ps us update them as we need to.

But I"'mgrateful to the staff and the
public and the Board for ensuring that the agency is
paying attention and |istening and ready to do the
work that's needed. So thanks for listening to a
little bit of history. But it really is -- has been
a huge part of the Board's work for a long tinme. And
| think it's inportant to take a nonment to recogni ze
it. | will take public coment if there's any.

M5. CARWLE: This is for Agenda Item
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Nunber 8, update on regul ations regardi ng ADMI and
updates to existing regulations. |If you'd like to
make a comrent at this time, please raise your hand
using the raised hand feature or by pressing Star
nine if you're joining on us by phone. Again, this
Is for Agenda |tem Nunber 8.

Madam Chair, |'m not seeing any hands
raised at this tine.

CHAI R URBAN: Thank you, Ms. Carw | e.

And | will say I'mnot very good at
using notes, and | realize that | didn't nention
sonething that's very inportant. | appreciate M.
Mact aggart nentioning M. Kenp's efforts which were
certainly inportant. And | want to nention the
efforts of our previous executive director, M.
Ashkan Soltani. \Wose deep technical know edge and
comm tment and dedication to the issues really have
contributed to the work of the Agency, of course, to
bui | ding the agency, to the Agency being here, and
very much so to these regulations as well.

So M. Soltani if you're listening thank
you and congratul ations on this capstone nonent.

Wth that, we'll nove to |Item Nunber 2,
which is a resolution to recogni ze di stingui shed

service by outgoing Board Menber Jeffrey Wirthe. And
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a wel cone to our incomng Board Menber Jill Haner.
|"mvery pleased to present this item Item2is in
two parts. So we will provide a grateful and warm
ending. And then hopefully an exciting new
begi nni ng.

First we'll send off our coll eague M.
Jeffrey Wirthe and thank and honor himfor his
service. Please ook to your materials for a
resol ution we've prepared in his honor, which the
Board will vote on. But first though, I'd like to
I nvite thoughts from coll eagues on the Board if they
have t hem

M. Liebert, M. Mictaggart?

MR LIEBERT: [|'m not happy about your
departure, by the way. What a great |ast nane for
you. Your participation in this effort to reasonably
protect California' s privacy interests has not just
been worthy. |It's been critical. | have watched and
(i naudible) I know ny fell ow Board Menbers have, when
It's appeared, we've been stunped on sonething, sone
| ssue involving privacy.

And we inevitably turn to | ook at you
and you' re thinking about things and you nmake what
seens |like just a general comment, and it kind of

unstick us all. And that's been so very hel pful.
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And it's that quality of yours, of being a great
|istener, and then trying to figure out how to bridge
the gap. And you did that so many tines that |
wat ched you.

Your incisive qualities in that calm
that you bring to our neetings has been so very
hel pful, and it's just been such a joy to get to work
with you. I'm-- 1 knowthis won't be the end of
t hat because you're heading out to do sonme ot her
really tough chores for the State of California, but
we are all | know very grateful for the contributions
t hat you' ve nmade, Jeff, you've just been such a
pl easure to work with, and |I've been in awe about the
skills that you bring to whatever subject you're
being thrown into. | can see why the governor keeps
t hrowi ng you around different places. Thanks so nuch
for your service.

CHAI R URBAN:. Thank you, M. Liebert.

M. Mactaggart and then Dr. Nonnecke.

MR. MACTAGGART: Well, Jeff, when you
showed up, you tested, you didn't know about privacy,
and you were into privacy expert. But | think what
you denonstrated in spades is that commobn sense is
way nore inportant than expertise generally in life.

And when you think about the two main
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t hi ngs that have happened since you showed up,
getting all these regs approved and out the door and
unsticking a log jam and hiring a new executive
director you were critical on both sides and on both
fronts. And obviously a | ot goes on and behind the
cl osed doors in these neetings and your ability to
get traction in a neeting and get it noving forward
shows that you are experienced as a executive

adm ni strator or |eader.

And obviously, | just couldn't be nore
grateful for the tine you spent getting this Board
nmoving in the right direction. And really, when you
t hi nk about where we were and where we are now, it's
a world of difference. And so thank you for your
tinme.

You know, and as | confront, | |ook at
you going off to this next problematic area, | think
to nyself, you know you're the epitone of what is so
wonder ful about our country. Soneone who's achieved
success in one area and wants to give back. | nean,
you're -- you know, the thanklessness of having to
fly up here and cone to these neetings back and
forth, and, you know, you're certainly not doing it
for the per diemrecon.

You know, so | just wanted to say it's
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really inspiring watching soneone |ike you. There's
a mllion things you could be doing and you coul d be
enj oyi ng sone of your success in other areas
especially spending time with your famly or
what ever .

And here you are doing sonething that
didn't really, you didn't wake up one norning
t hi nki ng, you know, oh gosh, |I want to be a privacy
expert. But you did wake up thinking, | want to nmake
a difference and | want to give back to the society
that's been good to ne, and you're inspiring. So
t hank you, because there's a mllion other things you
coul d be doing, and you did this out of the goodness
of your heart. Thank you.

CHAI R URBAN:. Thank you, M. Mactaggart.

Dr. Nonnecke?

MS. NONNECKE: Yes. | also want to echo
sone of the coments fromny col |l eagues here. Board
Menber Worthe, thank you so nuch for all of your tine
served your business acunen has shown brightly but
al so your dedication to the people of the State of
California. | want the public to know that Board
Menber worth actually carried around, | swear, a
bi nder that was alnost a foot thick with all of the

comments received fromthe public, all of which he
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had poured over.

And it was quite obvious because the
guestions that he would ask were drawn fromthe
public comentary. So thank you so much for doing
that and really putting in all of that effort. Thank
you for your service on the CPPA Board, and you w ||
definitely be m ssed.

CHAI R URBAN:. Thank you, Dr. Nonnecke.

| echo the many of the thoughts of ny
col | eagues as well. M. Wrthe, | already nentioned
your practical approach. M. Mictaggart nentioned
common sense and practical approaches and conmon
sense are key, and they have to be married to
preparation and understanding. And |'ve just been
incredibly inpressed with both the kind of
preparation that you al ways brought to every Board
meeting as Dr. Nonnecke suggest ed.

And your sense of what is the goal and
how we m ght get to the goal. So naking sure that
you have married those sort of practical ways of
thinking wwth a full understanding and the desire and
the ability to balance interests fairly and
effectively for California.

As Dr. Nonnecke said, |'ve always seen

your eye to be directly on the mssion of this
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Agency. And that is crucial for a Board Menber.
It's also inportant and inpressive as M. Mctaggart
al luded to you know, you could do many things with
your tinme. And you have selflessly given your tine
and your fine mnd and your ability to organize both
material and people and with heart to this Board and
to this Agency.

So we are just trenmendously grateful to
you for doing it. W wsh you very well in your
future endeavors and you m ght be out of the frying
pan and into the fire, but that just speaks of your
-- that just speaks of your trenendous service, your
service commtnent to the People of California. And
with that I will request a notion to approve the
follow ng resolution. Yeah.

Ch, sorry, M. Liebert.

MR. LI EBERT: Yeah, no, |'mgiving you
t he noti on.

CHAIR URBAN. OCh, you're giving, you're

MR. LI EBERT: Before you even nade the
resol ution.

CHAIR URBAN: Well, gosh, | could work
sonething in there, couldn't I?

MR, LI EBERT: You coul d.
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CHAI R URBAN. Ckay. Well, you know --

MR LIEBERT: But | mght withdraw the
nmot i on.

CHAI R URBAN. Yeah. And you know, |
won't do that anyway. So the resolution is fromthe
State of California Privacy Protection Agency, a
resolution in recognition and appreciation of
di stingui shed service by Jeffrey Wrthe. Wereas
Jeffrey Woirthe as a nenber of the California Privacy
Protecti on Agency Board, through his dedication,
count| ess hours of work and wi se counsel to the Board
and Agency has contributed to their work on behal f of
t he People of California.

And whereas, M. Wrthe has consistently
denonstrat ed know edge, conmm tnent, thoughtful ness,
and tenacity in approaching the work of the Agency,
contributing significantly to its mssion. And
whereas M. Wrthe's expertise, guidance, and commobn
sense approach have been essential to the Agency's
efforts in establishing -- effective privacy
regul ations, enforcenent and public awareness of
privacy rights in California.

And specifically, whereas M. Wrthe has
hel ped shape and nove to approval, California

Consuner Privacy Act regulations that place consuners

323.393.3768
www.iDepoReporters.com




© 00 N o o B~ W N P

N N N N NN P P P PP PP PR
g b W N P O © 0 N O U M W N P+ O

AUDIO TRANSCRIPTION, on 09/26/2025 Page 31

MEETING OF CALIFORNIA PRIVACY PROTECTION AGENCY

in a position to exercise neani ngful control over
their personal information when it is used for
aut omat ed deci si on-nmeking, is collected by data
brokers, or is otherw se collected and used.

And whereas M. Wrthe has carefully
consi dered and with the Board rendered deci sions on
t he Agency's inaugural enforcenent actions, thereby
provi di ng val uabl e gui dance to busi nesses and
protecting consuners. And whereas M. Wrthe
col | eagues on the Agency Board recogni ze his many
contributions and wi sh himsuccess and his future
endeavors, therefore be it resolved that we, his
agent -- colleagues on the Agency Board extend our
great appreciation for M. Jeffrey Wrthe's service
to the State of California and his role in advanci ng
consuner privacy protections. The Board w shes M.
Wrthe well and all of his future pursuits dated this
26t h of Septenber, 2025.

| have a notion on the table. Do | have
a second? | have a second. M. Carwle, | have a
notion fromM. Liebert and a second from M.

Mact aggart, could you please performthe roll cal
vot e?
M5. CARWLE: Yes. One second. This is

aroll call for the notion as stated by the Chair.
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Board Menber Haner?
M5. HAMER  Approved.
MS. CARWLE: Board Menber Liebert?
MR. LI EBERT: Approved.
M5. CARWLE: Board Menber Mactaggart?
MR. MACTAGGART: Aye.
MS. CARWLE: Board Menber Nonnecke?
M5. NONNECKE: Aye.
M5. CARWLE: Chair U ban?
CHAI R URBAN:. Aye.
M5. CARWLE: Madam Chair, you have five
yeses.
CHAI R URBAN:. Thank you very nuch, M.

Carwle and to the Board.

approved by a vote of five to nothing.

gratefully recogni ze your service,

you -- yeah. Onh, I'mso
coment M. Worthe? |
spot .

Thanks,

MR. WORTHE: |

want to take a |l ot of tine. I

thank staff. | think it'

|'ve been on this Board,

The notion has been

And we
M. Wrthe. |If
sorry. Yes. Do you want

don't want to put you on the

M. Mact aggert.

just, real quick, | don't
just want to first
S been a coupl e years that

but the dedication that

staff took to this process and the preparation they

to
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cane to the table with made ne feel nuch nore
confortabl e about the decisions we nade.

|"ve got to get a special shout out to
M. Laird for holding ny hand between neetings to get
me through sone materials, because this was a foreign
| anguage nme when | first got here. So thanks to all
the staff. | know not everyone's here, but hopefully
they're listening because | really appreciate the
dedi cation they gave us.

And to the Board, you know, at a tine
when as Anerican citizens, our rights are being |ess
cl ear every day. Let's keep up the good fight here.
We can only do what we can do, but we've got to do
sonething. And for Californians to know what their
rights are for privacy maybe is one clear beacon in
this confusing state that we're currently sitting in.
So thank you for what you do, and | appreciate the
friendshi ps.

And by the way, | think unfortunately,
"Il be up in Sacranento now regularly. | was sold
on every other nonth, but the cal endar so far is
Sept enber, COctober, Novenber, Decenber. So | think I
got billed into sonething I didn't sign up for. So
hopefully we'll cross paths up there. And |

appreciate the friendshi ps that have been nade, and |
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hope they continue. And you -- I'mcertainly
enbarrassed about nmy -- you got a replacenent that's
far better than what you're leaving. So you're in a
much better place than you were | ast neeting. But
t hank you, everybody, | appreciate it.
CHAI R URBAN:. Thank you, M. Wort he.

Coul d you pause wait around for just
five mnutes so we can give you your resolution. So
that is a warm sonewhat bittersweet ending, but I'm
really delighted about the beginning. And |'mvery
pl eased to welcone Jill Haner as the other
guber natori al appointee on the Board taking over the
seat that M. Wrthe until recently occupi ed.

|"mactually -- |I'mabsolutely delighted
to welcone Ms. Haner. And M. Wrthe, you are
| eaving your seat in excellent hands. Jill Haner is
an experienced C Suite executive who has worked with
mul tiple conpani es, including Fortune 500 conpani es
on a variety of end-to-end initiatives including
cyber risk strategizing and nanagenent and privacy
and data protection devel opnent integration and
conpl i ance.

She brings to the Board experience in
| egal processes. She is trained as a | awer

techni cal thought processes and busi ness
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transformation. And she has been for sone tine a
nationally recogni zed expert in data privacy and
protection. She developed this practice and skill set
after tinme as a business litigator. So she has a | ot
of skill and she has a | ot of very practical
experience that | know will serve the state extrenely
wel | .

She is also providing a trenendous
service to the Board in the State of California. By
joining us after having sold her conpany and coul d do
really anything that she would |like. And she has
conme to join us as part of many things that she's
doing in order to support our work.

She's a supporter of ESG and DEl
m ssions, which is very inportant in California. And
she provides | eadership and nentorship through Santa
Clara University's MIler Center for Soci al
Ent r epreneurship and Mentoring Wnen Executives from
Santa Clara University School of Business as well.

So she's very service-oriented. She's very skilled.
And we're, |'m absolutely delighted to have her on
t he Board.

Vel cone, Ms. Haner.

M5. HAMER  Thank you, Chair Urban. It

sounds |ike | have sone very large shoes to fill.
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|"ve al ready been referred to as the new Jeff, so |
think 1'Il get ny badge to say that. But thank you
for your trenendous service and opening this
possibility. I'mvery excited to participate in the
very inportant work that this Agency perforns for the
st ate.

CHAI R URBAN. Thank you, Ms. Haner.

Any additional coments fromthe Board?
Al'l right, just welcone. Yeah, welcone. And
comments fromthe public.

M5. CARWLE: This is for Agenda |tem
Nunber 2, resolution to recognize distinguished
servi ce by outgoing Board Menber Jeffrey Wrthe And
wel cone i ncom ng Board Menber, Jill Haner. If you'd
like to nmake a comment at this tine, please raise
your hand using the rai sed hand feature or by
pressing Star nine if you're joining us by phone.
Again, this is for Agenda |Item Nunber 2.

Madam Chair, |'m not seeing any hands
raised at this tine.

CHAI R URBAN: Thank you, Ms. Carwl e.
And thank you to the Board. And again, thank you for
-- to M. Wrthe and Ms. Haner. We'll take a short
break in order to conplete the resolution process and

be back let's say 10 after 10:00. Yeah. Ckay,
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gr eat .

(Recess taken).

CHAIR URBAN. To the Septenber 26th, 2025
meeting of the California Privacy Protection Agency
Board. We will now nove to Agenda |Item Nunber 3
which is an update from our executive director, M.
Tom Kenp.

M. Kenp, please go ahead when you're
ready.

MR. KEMP: Thank you, Chair Urban and
good norni ng Board Menbers and nyself and staff al so
thank M. Worthe for his service. And we wel cone M.
Haner .

So we have a nunber of itens on today's
agenda, six to be exact. W obviously covered one,
which was the regulations. And it's kind of a w de
gamut of topics that we're covering today from
enforcenent to regulations, to public affairs to
policy and | egislation.

So | want to use ny very brief update to
di scuss how these topics tie together to the major
Initiatives we are be -- we are pursuing before staff
dives into the details. So, one nmgjor initiative,
which |1've tal ked about in the past, is that we're

very much focused on wanting to enabl e the exercise
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of privacy rights at scale for Californians. And we
do, as Californians have the strongest privacy rights
in the United States, but individuals often | ack the
time and expertise to make difficult decisions about
privacy and rights cannot practically be exercised at
scale, given the thousands of organi zations that
process people's data.

And so we are focused very nuch on
addressing this need for scale in nmultiple ways which
dovetails with sone of the things that we'll be
di scussi ng today. For businesses that consuners
don't have a direct relationship with that sell our
personal data i.e., data brokers, we are inplenenting
the Del ete Request and Opt-Qut Platformor DROP. So
that's going to cone up a nunber of tines today.

Today we wi Il be asking for approval of
t he DROP Regul ations and al so approval of next
cal endar's year's data broker registration fees.
We're very happy that M. Laird and Ms. Allen w |
gi ve you updates on both topics. |I'malso pleased to
i nformthe Board that devel opnent of the DRCOP is
progressing very well, and we plan to begin beta
testing of the systens application programm ng
interface in October. W' ve reached out to the data

broker community and we've gotten very positive
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feedback for their participation as testers of the
API .

We are al so sponsor of Assenbly Menber
Lowent hal AB 566, that would require all browser
vendors to support an opt-out preference signal, or
OOPS. That's another acronymthat we'll be using a
| ot today. OOPS, is commonly inplenented via the
gl obal privacy control or GPC which is an easy to use
browser setting or extension that automatically
signals to businesses a consuner's request to stop
selling or sharing their personal information to
third parties.

Li ke the DROP systemis for deletion
fromthird parties that have our personal
I nformation, OOPS addresses opting out of the sale
and sharing of our personal data at scale. The bil
passed the legislature and is on the governor's desk
for his consideration, and Ms. Mahoney will give you
additional color commentary later this norning,
I ncl udi ng the discussing the Broad Coalition of
Supporters for AB 566.

Furthernore, as it relates to this topic
of scale, we are right now working in partnership
with State AGs from California, Colorado, and

Connecticut on an investigative sweep involving

323.393.3768
www.iDepoReporters.com




© 00 N o o B~ W N P

N N N N NN P P P PP PP PR
g b W N P O © 0 N O U M W N P+ O

AUDIO TRANSCRIPTION, on 09/26/2025 Page 40

MEETING OF CALIFORNIA PRIVACY PROTECTION AGENCY

potential non-conpliance with the GPC

As part of the sweep, the coalition is
contacting businesses may -- that may not be
processi ng consuner requests to opt-out of the sale
of personal information submtted via the GPC as
required by law. And we're requesting that those
busi nesses conply.

W believe our enforcenent actions in
this area will further enable privacy at scale for
consuners. And M. Macko w Il talk nore about our
significant enforcenent progress. And the |ast
exanple on this topic of scalability is that we' ve
rolled out a major set of prescriptive privacy tips
for Californians on our privacy.ca.gov website, as
wel | as recent blog posts, thus educating
Californians on how to take advantage of both OOPS.
And the upcom ng DROP pl atform

On a side note, | have spent a | ot of
tinme | ooking at other state's privacy websites, and
|"m pleased to report that no other state delivers
the depth and breadth of privacy content as the CPPA
delivers for Californians. Congrats to Ms. Wiite and
her team and she'll discuss our great progress on
that front |ater today.

Another major initiative is that -- is
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that we want to prevent privacy harns before they
happen to Californians. As we previously discussed,
we're very pleased that the Omibus regul ation
packages and approved. And congrats again to M.
Laird and his teamfor the great work on this. And
as well as the great support and work that the Board
has done.

As noted by experts and pundits, these
regul ations mark a new error in U S. privacy
regul ati ons by focusing on privacy protective
governance of personal information by businesses.
Exanpl es of what these regul ations nean for
busi nesses include that privacy and cybersecurity can
no longer be treated as separate disciplines, but
need to work holistically together froma conpliance
per specti ve.

And really for the first tine,
executives within organizations nmust provide
oversi ght when it cones to CCPA conpliance. As M.
Laird alluded to, we are very nuch commtted to
educating the business community and industry to
enable themto operationalize the regul ations, and
that will be a very big focus of our public affairs
efforts noving forward.

And then finally, the last major
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initiative that today's agenda highlights is that the
Agency continues to seek to gain nore | everage by
partnering with other governnental entities. The
Board is already famliar wth the Consortium of
Privacy Regulators, a bipartisan effort that we're
actively participating in wth State AG across the
country.

On top of that | nentioned the -- sone
of the investigation sweeps that we're providing.
And then furthernore, to gain nore | everage, we are
working with the Departnent of Finance in the
devel opnent of the budget for fiscal year '26 and '27
to provide nore resources to the Agency.

Qur efforts in public affairs also
I ncl ude partnering with other state agencies and
menbers of the legislature to help us have a bigger
megaphone, gain nore |everage with respect to
community outreach, to better evangeli ze
cybersecurity and privacy best practices for
Californians, and our plans to nake our Agency nane
nore nenorable with consuners. And that tie that in
Wi th major website inprovenents, should facilitate
nore web traffic to our website, thus enabling even
nore Californians to take advantage of OOPS, DROP as

wel | as other conprehensive privacy tips. And M.
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VWiite will also update you on those itens.

So, in summary, |I'mvery proud that the
team here at the Agency is executing at a high |evel
across nultiple disciplines, while also nmaking great
progress, delivering for Californian's innovation

such as DROP and our content-packed privacy website

that no other state or country matches. | believe
today's updates w |l denonstrate that progress.
Thank you.

CHAI R URBAN: Thank you very nuch, M.
Kenp for that sort of thematic overview. And all of
It sounds amazi ng.

"Il ask for any comments or questions
fromthe Board. | do need to nmake a note about the
Bagl ey- Keene OQpen Meeting Act for the itens that M.
Kenp nentioned that are on the agenda for today.
This is not an agenda item during which we can
di scuss the itens. W need to hold our coments, so
|"'mgoing to express ny general suit enthusiasm and
nmy deep thanks to M. Kenp and to the whol e team
And | eave it there.

| think I saw a hand from M.

Mact aggart .
MR. MACTAGGART: Thank you. You know, |

just was, while you were tal king, went online and
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| ooked at your |ist of privacy tips, which I think is
fabul ous. So well done. One thing, you know, |
think we're all -- | personally always get tired of
the safety route, and | know that we're trying to be,
you know, not --

CHAIR URBAN. And M. Mactaggart think
there's a really inportant conmment and it's going to
need to conme during M. -- Ms. Wiite's item

MR. MACTAGGART: Ckay.

CHAI R URBAN:  Wiich is the notice item

Ms. White, are you planning to talk
about the privacy website?

MR MACTAGGART: Ckay.

CHAI R URBAN:  Yeah, that's the notice.
["msorry. | knowit's awkward and weird. Yeah.

O her -- so you can continue if you had nore. Al

right. Oher comments fromthe Board? All right,

wonder f ul .

Thank you so much, M. Kenp.

Are there comments fromthe public?

M5. CARWLE: This is for Agenda |tem
Nunber 3, the executive director's update. |If you'd

|i ke to make a conment at this tinme, please raise
your hand using the raised hand feature, or by

pressing star nine if you're joining us by phone.
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This is for Agenda |Item Nunber 3, executive
di rector's update.

Madam Chair, |'m not seeing any hands
raised at this tine.

CHAI R URBAN: Thank you, Ms. Carwl e.

Thanks so nuch, M. Kenp, and |'m sure
we all -- we -- I'msure | think I can speak with
confidence that we all | ook forward to tal king about
this incredible work as we nove through the day in
nore detail.

Wth that, we'll nove to Agenda Item
Nunber 4, which is our annual enforcenent update and
priorities. For the benefit of the public and
perhaps for Ms. Hanmer who is new, we have standing
itens on our neeting schedule that we check in with
on a regular basis. And this is our tinme for hearing
fromthe director of the enforcenent -- deputy
director of the enforcenment division the excellent
M. M chael WMacko.

The Board is precluded fromspecifically
suggesting enforcenent actions and so forth, because
we are the adjudicated body. But | believe M. Macko
Is going to give us an update and talk to us about
priorities.

Pl ease go ahead when you're ready, M.
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Macko.

MR. MACKO  Good norning, Chair U ban,
Menbers of the Board. Thank you very nuch for having
me. And |I'mreally happy to be here to provide this
update. |It's been a really exciting year for privacy
enforcenent for us and for really nationwde. 1|'ve
di vided today's presentation or update into three
different parts. You'll see slides, but as per usual
there -- the slides are really neant to be gui deposts
for our discussion and nostly non-substantive.

So first, I wll address what we've
heard from consuners and what we're seeing in terns
of consuner conplaints. The second broad area of the
update will concern our enforcenent evolution. So
for this -- it's where we are as a team but it's
al so where we are in the kind of the spectrum of
enforcenment over tinme. And |I've found that context
to be especially useful when | think about our own
enforcenent efforts. And finally, the third part,
"Il address what we've done recently in terns of
enforcenent actions and investigations as well as our
proposed priorities so that we can seek the Board's
direction and feedback there.

So let's start with the first part

del ving into consuner conplaints and what we've
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| earned there. As the Board knows, the CCPA calls
for us to receive conplaints from consuners about
potential violations that they see. And we |aunched
our consuner conplaint portal on our website in July
of 2023 as the first nonth that we had our
enforcenent authority, we |aunched this portal.

And as you can see, we've received 8, 265
consuner conplaints since |aunching that system
Anecdotal ly, | can tell you that we're receiving
about 150 conplaints or so every single week. That
nunber has been increasing over tine. But | did want
to give the Board a sense of what the current volune
| ooks i ke.

W receive evidence in our
i nvestigations in a lot of different ways, as the
Board knows but consuners do remain and have al ways
been a vital source of evidence for us. Last year at
t he update that | provided to the Board, | shared
sone of the first pieces of data that we had
avai |l able fromthe systemat that tine aince we --
since the |aunch.

| would |like to update the Board today
with the nore recent data that we have because it
does show kind of the overall growth and vol unme of

conplaints comng in. Take a look at this chart if
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you would. This is -- it shows kind of a remarkable
trend line and a really remarkabl e response to our
| aw. You can see that the nunber of consuner
conpl aints we receive has been growng. It's been
grow ng steadily each year. | haven't seen this
vol une of privacy conplaints at any other Agency.
And | think this trend line tells the
Board a few things. Above all, it shows that
Californians care deeply about their privacy. It's

telling us that Californians care nore about their
privacy wth each passing gear. The data is telling
us that just by the increases. Inplicit in this
chart, although perhaps not obvious, is that there's
al so been an increase in the rate of conplaints.

So when we first |aunched the system we
were getting about 150 conplaints a nonth, and as |
mentioned, we're now getting close to 150 a week. So
the rate has al so been increasing. | think this data
validates and reinforces the mandate that we have in
the CCPA to conduct vigorous enforcenent. |It's part
of our law. | think the data backs that up. And
per haps nost inportantly, this data to ne supports
our continued growmh as an enforcenent division to
tackl e the issues that Californians obviously care

deeply about.
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If we diginto the data a little nore
deeply, we do see a few other trends and kind of
categories that I'd |like to share. The nobst common
consuner conplaint that we receive is about the right
to delete nore than half of the consumer conplaints
that we receive involve the right to delete as sone
conmponent of the conplaint. That's been consi stent
since we | aunched the systemin 2023. Last year, the
Board mi ght recall that about 50 percent of the
conplaints had a right to del ete conponent to them

That percentage is followed cl osely by
col l ection use and sharing of personal information at
44 percent the right tolimt at 37 percent. And of
course, you'll see simlar to |ast year, those
percentages don't add up to a hundred because you can
have nore than one category per conplaint. Less
common conplaints on the other side of the slide
there include the right to correct at 13 percent
children's privacy and financial incentive prograns
that it's six and 5 percent respectively.

The fact that those kinds of conplaints
are |l ess common from consuners doesn't nean that the
violations there -- potential violations are any | ess
| nportant or less present. To the contrary it just

-- 1t mght nmean that violations are a little nore
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difficult for consuners to see your notice. So we do
need to be vigilant and pursue those kinds of
violations regardless of their visibility to
consuners.

|'d like to shift to kind of keeping in
mnd this volunme of consuner conplaints that we've
recei ved and that we've been receiving, and putting
that into the perspective of where we are in the
overall universe of privacy enforcenent. This won't
conme as a surprise to the Board, of course but it is
useful context. |It's been useful for me when | think
about the universe of consuner protection enforcenent
over time and where we are and where we fit in,

So you'll see just fromthis rough
tineline to put the -- in this into perspective that
sonme of the earliest consuner protection [aws that |
have worked with start really after the Cvil Wr
with the False Cains Act, where the governnment was
responding to harns to the -- to public noney that
led to -- in California, we had the predecessor to
our Unfair Conpetition |law back in 1872. W had
other laws not long after that, |like the FTC Act in
1914. After the G eat Depression, we saw all these
efforts at financial regulation we saw the Securities

Act of 33, the Exchange Act of 34.
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Wv saw addi tional financial regulation
| ater on in the sixties, in the nineties. In the
nineties with nore of an online ecosystem W saw
COPPA as a response to sone of that. But what the
t akeaway fromthis -- fromwhat you see with the
tinmeline like this, is that you have hundreds of
years al nost of precedent in other areas of consuner
protection | aw. W have generations of foundational
precedent across other |aws.

And it was only in 2020 that we saw the
CCPA go into effect, and it was only in July of 2023,
all the way over on the right on our chart that we as
an Agency obtained our enforcenment authority. |'m
mentioning this tineline, and |'msharing this
perspective because our task as an enforcenent
di vision, the way we have seen it, is that we need to
devel op foundati onal precedent under the CCPA.

We don't have the benefit of the
hundreds of years of evolution in the lawor in the
-- 1 n precedent that has taken place in other areas
of consuner protection. And so we're trying to take
| essons fromhistory fromthese other aspects of |aws
and al so devel op our own precedent there.

So if you kind of conbine what |I've

shown so far, | think they add up to an opportunity.

323.393.3768
www.iDepoReporters.com

Page 51




© 00 N o o B~ W N P

N N N N NN P P P PP PP PR
g b W N P O © 0 N O U M W N P+ O

AUDIO TRANSCRIPTION, on 09/26/2025 Page 52

MEETING OF CALIFORNIA PRIVACY PROTECTION AGENCY

We spoke about the influx of consuners who were
subm tting conplaints to us about potenti al
viol ations, and you see the trend |line up there on
the right side. And we also have a historic need.
You can see the tineline there on the left to devel op
precedent under our law that's enforcing our |aw

And when you put these two together, it
really does add up to a new era of privacy
enforcenent, a new era of state enforcenent in
particular. And it's pretty historic. California
isn't alone. As the Board knows, there are
additional states coming online. They're building
out sone of their own enforcenent teans specific to
privacy. You are going to see as Director Kenp
menti oned cooperation with other states and with us.
And that's going to continue to increase. W know
that as a team we're trying to capitalize on the
generations of precedent that we do see in other
consuner protection cases to kind of build out the
precedent for us.

|"d like to pause there to tell you al
about how our own teamfits into this as an

enforcenent division. W have built a worl d-cl ass

privacy enforcenent team |'ve described that team
to the Board before. |It's now since |I've presented
323.393.3768
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previously the largest in the United States that's
dedi cated solely to privacy enforcenent.

It is the quality though that | think
really matters. And the team now i ncludes a m x of
former federal and state prosecutors. And we have
I n-house counsel from nmaj or tech conpani es who | eft
those firms to join us, many of whom had advi sed
conpani es on privacy conpliance. W have attorneys
fromsone of the world's top law firnms who have
joined us. W have |legal professional staff with
decades of experience.

Now, since | last presented to the Board
we have expanded the teamin a couple of significant
ways that |1'd like to nention. W now include a
former enforcenent attorney fromthe Federal Trade
Comm ssion. W now include an expert in our Agency's
own regul ati ons who has just joined the enforcenent
division. W've also added nore | egal professional
staff wth expertise in admnistrative enforcenent
actions in particular. On top of that, grow ng our
techni cal capacity has been a priority for the
enforcenent division over the past year.

The Board will recall that in 2024 we
joined the FTC and about 24 other conpetition

authorities and additional states on top of it, in a
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commtnent to build out technical capacity in
governnment. W have followed through with that
commtnent. We now have nmultiple in-house
t echnol ogi sts in the enforcenent division who hold
PhDs in conputer science. These are published
authors, they're experts in their field. W have
addi tional technol ogists working with us through
partnerships with universities including one who w ||
be starting with us next week.

These individuals could work anywhere.
Both the -- fromthe technol ogi st side, fromthe
attorney side, fromthe | egal professional staff
side. They have all chosen to be here because of
their passion for this kind of work. And for what
we're building as an enforcenent team And | know
that's true for everyone at the Agency in the
different divisions that we all work really well
together. And there is that shared passion.

Director Kenp nentioned the consortium
of privacy regulators. This developnent, this -- the
creation of this consortiumfor nme, shows that our
teamisn't alone in this fight. Cooperation is part
of our statutory m ssion. The consortiumis
sonet hi ng we announced earlier this year as the

bi parti san group with shared priorities and interests
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in privacy enforcenent. | hope that consortiumw |
continue to growand | think it will over tine.

That brings ne to enforcenent actions.
This will include kind of the public actions that
we' ve taken and al so what we are proposing for
priorities. The Board has, of course, seen and
approved these actions, but this will be the first
time that we've presented them and ki nd of
consolidated themformally all in one place. So |
Wi ll just reviewthembriefly. It started in
Novenber of 2024 with our data broker enforcenent
sweep in terns of updates in the past year where we
announced our intention to | ook for data brokers who
were in violation of the Delete Act and who were not
regi stered with our Agency.

We followed that up very quickly with an
action agai nst a data broker, Roblox. W followed
that with an action agai nst UpLead anot her data
broker. After that, we brought an action agai nst
Infillion, a New York-based data broker in Decenber
of last year. Shortly afterwards, we brought an
action against the data group for the Board's
consi deration a Connecticut data broker or that one
was in Florida. And then after that was the

Connecti cut data broker Key Marketing Advant age.
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Shortly after that, we brought an action
for the Board's consideration agai nst Background
Al ert, another data broker. Background Alert is a
case that's significant to ne because it's an entity
t hat had anmassed a | arge vol une of public records.
And the conpany drew i nferences fromthose public
records identified patterns to then generate profiles
about people. And if that's your business nodel,
you're collecting and selling inferences about
Californians then you are a data broker who needs to
regi ster each year.

We then built fromthere to the Honda
case, a CCPA case in March. And Honda, to ne, stands
for a few inportant propositions. Again, our teamis
| ooking to build out that foundational precedent that
you saw in the tineline. And for Honda, it shows
t hat businesses can't require verification or
excessive information to opt-out. W think of the
opt-out, right, as one of the real innovations of
CCPA and the way the law is structured, it's neant to
make that op tout right, easy to assert. And Honda
-- the Honda decision for ne stands for that right
needs to be -- to be honored, and busi nesses
shoul dn't be requiring excessive information or

verification nerely to opt-out.
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Honda al so stands for the principle that
I f you're using an online privacy nmanagenent tool of
sonme kind in interface, that you need to present the
choices -- privacy choices in a symmetrical way,
consistent with the Agency's regul ations. Honda al so
underscores that if a business is sharing information
with others, you know, ad-tech conpanies, for
exanple, that there need to be appropriate contracts
in place that contain the terns in our |law to protect
privacy. Those terns in there are not just -- are
not nerely in the abstract in a contract. They're
meant to be operational, that they have effect and
they' re significant.

Honda, lastly to ne, underscores the
| nportance of authorized agents in their role in our
system and maki ng sure that authorized agents
consistent with our law are able to assert certain
consuner rights. W followed this with an action
agai nst Todd Snyder that we brought for the Board's
consideration. The Board we called Todd Snyder is a
clothing retailer. This was in May that matter
underscores the inportance of privacy portals and
technical interfaces that consuners see.

So we know that these products exist.

We know t hat busi nesses can use them and can purchase
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| i censes or purchases the products thenselves. And
I f you're doing that businesses need to inplenent

t hose sol utions properly and nake sure that the
technical inplenentation lines up with what the
product is supposed to do. And that is what Todd
Snyder, at least to ne, teaches and why that is
anot her foundational precedent.

Most recently we had actions that we
brought invol ving anot her data broker, Nati onal
Public Data, and another one accurate append that was
in July of this year. That's a Washi ngton data
broker. And that -- those matters to nme show t hat
data broker registration enforcenent, and our review
of data broker practices in general is sonething
that's ongoing and very nmuch live. And of course
just last nmonth or so, the enforcenent division filed
a subpoena enforcenent matter against a |large
retailer.

That you're not going to spot fromthis
review and this summary, an obvious trend in the type
of case, we have been intentional and deliberate
about pursuing cases that wll build out precedent
across different pieces of our |aw and across
different industries. So we don't -- through our

enforcenent work, want to create an inpression that
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we Wi Il be pursuing cases only against the conpanies
t hat people think of as the biggest nanes out there.

Because if we did that and only that, we would be

I gnoring way too nuch and we woul dn't be buil di ng out
the precedent that we're trying to build out.

What you wll see, though is a
connection and a through |line between what we have
proposed as priorities and what we have then
announced through public actions. W issued
enforcenent advisories |ast year on things |ike data
m nimzation and arc patterns al so known as deceptive
design. W brought cases for the Board's
consi deration involving both of those issues. W've
said that inplenentation of privacy requests is going
to be sonething that's inportant to us, that it would
be a priority. W brought cases involving those
| ssues as wel | .

What |'ve discussed so far rel ates, of
course, to the public actions that we've brought, but
nost of our work and nost of our day-to-day, our
bread and butter as an enforcenent division relates
to non-public investigations. And you'll see an
| mage of an iceberg on the slide there. W all know
this. The thing about icebergs that we know is that

they -- you know, you see the tip of the iceberg
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of ten underneath, conceal ed underneath is sonething
much larger, a nuch larger structure that the public
m ght not see fromthe top. And for us, you know,
the tip of the iceberg for the enforcenent division
Is the enforcenent actions that we bring publicly
that | just summarized, and that the Board has
consi der ed.

Underneath that for us, is a nmassive
structure of investigations that are non-public. And
as a remnder to the public, as Chair Urban all uded
to at the beginning, since the Board is the decision
maker and adjudicator in the cases that we bring,

"1l be pretty high I evel here when | discuss ongoi ng
i nvestigations. | won't be discussing any of the
details of those investigations except at a very high
| evel .

But | ast year, | told the Board that we
wer e pursuing a nunber of investigations that was
easily in the double digits. Wth the growth in
staff and the growth infrastructure that we have seen
in the past year, we are now pursuing even nore. W
are now pursuing hundreds of -- and open
i nvestigations. In nost of those investigations the
busi nesses do not know about us. W haven't surfaced

yet in nost of them W have concerns, and we are
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doi ng our own anal ysis and evi dence coll ection behind
the scenes as appropriate. W are prioritizing the
pace and sequence of those investigations based on
how we can hel p the |argest nunber of Californians as
possi ble. And the strategy for us has continued to
be built -- just building out the foundational
precedent across different parts of the | aw

The Board m ght recall fromlast year's
presentation that the investigative phase isn't just
the -- where we spend the, you know, nost of our tine
as a division, but it's also -- it's also the |ongest
part of any case. You know, think of investigations
as |like this much of the tine and |ifespan of any
given matter. And then the litigation piece of it is
smaller. |It's very intense tine, but it is -- in
terns of tenporal length, it's shorter

So the cases that we are pursuing in a
non- public way, these investigations are things that
will take sone tine to play out. Wen | say that
we're on the cusp of a new era and a new wave of
privacy enforcenent, it's because we've been buil ding
along with our partners in other states and within
California and within our division itself.

It's sonmething you're going to see play

out over the com ng years not nonths. |t consuner
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protection cases can take years to develop and result
in public actions, but we have noved remarkably fast,
and we are still very nmuch in the seed planting node.
When you | ook at the nunber of investigations that we
are pursuing right now and the nunber of concerns
that we have and what we're trying to build the --
it's a very exciting and busy tine for our
enf orcenent divi sion.

| f you think of the nost innovative
busi nesses out there it's common for innovative
busi nesses also to plant many different seeds and try
to pursue different ideas. And sone of those wll
really take off and sone of them m ght not in
I ndustry and as a business matter. W are doing the
same thing froman enforcenent perspective where we
may be pursuing investigations that don't lead to
enforcenent actions. And that's a good thing.

| f we brought cases every tinme we did an
I nvestigation, that would probably suggest that we're
not exercising our discretion in an appropriate way,
and that we're -- that we're not -- that we're --
that the incent -- there's sonething wong with the
I ncentive structure there. W are pursuing
I nvestigations and bringing cases where it wll

benefit Californians. W will help us build out the
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precedent that we need, and it wl| underscore
di fferent foundational aspects of our |aw that has,
after all, been on the books for a long tinme now,
even if it has not been on the books for generations.

So in terns of noving forward you're
going to see -- and you often see when you | ook at
governnment enforcenent, two different strategies that
you can often choose fromthat you see. One is you
m ght see regul ators go deep on one issue or a single
type of case that has an eye-catching penalty.

So think about the governnent's case
agai nst Mcrosoft in the eighties or nineties, maybe
it was the nineties. That was a case that |lasted a
really long tinme. | know that when | joined the
federal governnment in 2008 for many years we -- |
couldn't even use Mcrosoft products, right, because
there was this governnent fee. So these cases, if
you go deep on a given issue, can take a very |ong
time to play out.

|''mrem nded of the $3 billion
settlement with Wells Fargo a few years ago over the
fake accounts that the bank was allegedly creating
for consunmers. The theory with any of these kinds of
cases that go for a nore eye-catching penalty is to

get the headlines, then drive nore conpliance. And
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so the strategy is to invest a | ot of resources in a
smal | er nunber of large significant matters and to
see them t hrough over sone |ong period of tine.

And the second way of second option on
the nmenu of strategies for enforcers is focusing on
breadt h, expandi ng the scope to include a | arger
nunmber of investigations of various sizes. And the
theory with that strategy is you can nake an i npact
t hrough the volune. You can nake an inpact by
engaging with the industry, by pursuing
I nvestigations that help any enforcenent Agency
devel op precedent that it needs, and that helps
busi nesses.

As a newer enforcenent division, we have
been on the path of pursuing that latter strategy of
pursui ng a |l arger nunber, |arger vol une of
i nvestigations. That's very nuch underway.

Enf orcenent actions that we've brought to the Board
so far speak to that approach

We do have to keep in mnd that we now
enforce both the CCPA and the Delete Act. So with
the CCPA, of course, we have a statutory obligation
to bring vigorous enforcenment. Wth the Del ect Act,
we don't have the sane explicit statutory duty, but

we do know that data brokers pose significant risks
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to consuner privacy, and that's why we have nade data
broker enforcenent a priority.

W' ve been trying to strike the right
bal ance as a division between what we pursue, the
I nvestigations that we pursue under the CCPA and
those that we pursue under the Delete Act. W know
t hat CCPA investigations typically take |onger.
They're nore resource intensive. W know at the sane
time that DROP is com ng next year and enforcing
data, broker registration is nore inportant than
ever. So we propose to continue pursuing both types
of investigations. | welcone the Board's input on
whet her the bal ance we have struck so far is the
ri ght one, or whether we should focus nore on one
versus the other.

Lastly, | know the Board has asked about
enf orcenent resources before. As Director Kenp
mentioned, we are currently working on devel opi ng the
budget for next year. And additional resources for
enforcenment will continue, of course, to be a
priority for us. Wth the -- we have the data here
to back up continued vigorous enforcenent, the
consuner conplaints, certainly speak to that.

And before | close and then | will and

happy to entertain questions and -- fromthe Board.
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| do want to express appreciation to the enforcenent
division team | amsummarizing their work. It's
their passion, it's their commtnent. Everybody on
this teamis excited to be doing what | have just
descri bed, and I want to express ny appreciation for
those really hard efforts that have been ongoi ng and
t hat have we've seen over the past year.

So with that, | wel conme questions from
t he Board, thank you, Chair U ban and Board Menbers
for the opportunity to provide the update today.

CHAI R URBAN: Thank you very nuch, Deputy
Di rector Macko.

Ms. Carwile, is Dr. Nonnecke in
att endance?

MS5. NONNECKE: Yes.

M5. CARWLE: Yes.

CHAI R URBAN: Wonderful . Wel conme back,

Dr. Nonnecke. So | will invite questions and
comments fromthe Board. | have M. Liebert. M.
Mact aggart.

MR, MACTAGGART: Thank you. | consider

your presentation, M. Micko actually a celebration
of denocracy. It remnds nme of just the
extraordinary staff that we have working on these

I ssues, the work that's going in. So we have a new
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Board Menber, and just to give a sense |I'mtotally
bl owmn away by M. Macko's personal history.

A lawer who's worked in the federal
governnment the U. S. Departnent of Justice as it once
was, and the Securities and Exchange Conmi ssi on.
He's clerked for top judges in the United States.
And ny gosh, here we have himhere leading this
organi zation. |It's a -- also a credit to our first
executive director who brought in, obviously
remar kable staff, M. Laird |leading his team all of
Ti ffany, everybody here Tom who's dedicating his
time now, he doesn't have to be doing this. He could
be doing other things for sure. So thank you for
t hat .

| was inpressed with you noting that
ri ght now your staff is dealing with -- 1 think you
said 150 conplaints on average per week. And ny
recollection was we don't have that large of a staff
yet. And you didn't nention the nunbers.

Approxi mately what are we tal king about in ternms of
the attorneys who are review ng these conpl aints?
How many do we have right now, M ke?

MR MACKO W have -- we are dividing up
the review of consuner conpl aints between staff and

attorneys, depending on the --
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MR MACTAGGART: (kay.

MR- MACKO The issues that arise. And
at any given nonent anybody in our enforce -- and
everybody in our enforcenment division is playing a
role in the review of consuner conplaints.

MR. MACTAGGART: And what woul d those
nunber s.

CHAIR URBAN:. Could I follow up really
guick just to -- so naybe rather than people.

MR. MACTAGGART: Yeah.

CHAIR URBAN. One netric m ght be sort
of, do you have a sense -- and we're putting you on
the spot, M. Macko, but do you have a sense of the
ki nd of proportion of time it's taken the enforcenent
division to process the conplaints?

MR MACKO It's a very large proportion
of tinme right now, but we have -- it is less than it
once was, and we continue to see efficiencies there,
and we have plans for nmaking that even nore efficient
going forward through different technical solutions
that wll -- that will mnimze the reviewtines and
the kind of the adm nistrative aspect of those that
will allowus nore tinme to focus on the act -- the
substantive issues of those conplaints that they're

raising and less tine on the admnistrative aspect of
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processing them

And so that's sonmething as a new
division that was tine intensive at the -- it was
very time intensive at the beginning. It's nore
time-intensive now than it should be, and we have a
plan for getting that down to where we would like it
to be.

MR. LIEBERT: So let ne, if | can follow
up with that. I'mtrying to figure out where the
greatest stressors are when you see these charts that
have been so hel pful showi ng the increase in
conplaints that are occurring which is in sone ways,
as you pointed out, reassuring that consuners feel
| i ke they can reach out to governnment to try to get
some help. Were are the kind of the biggest
pressure points that the enforcenent is feeling right
now?

MR MACKO For wus, it's a ruthless
prioritization of figuring out which investigations
-- where we really need to focus the efforts to bring
results. And wth hundreds of open investigations.
They're all in different stages. And so for us, the
pressure point or the difficulty is nmaking the hard
judgnment calls of which matters deserve the nost

tine.
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MR LIEBERT: And is how nuch of that is
the limtation, not having enough staff, attorneys,
et cetera to be doing the work? |Is that a part of
this process?

MR MACKO Well, look, the way the U S
Departnment of Justice staff cases, or the Securities
and Exchange Comm ssioner or any other regul ator
staffs cases is there's always a kind of snmaller
nunber of attorneys available to do it conpared to
t he workl oad that exists. And of course, nobody ever
says or thinks that the Departnment of Justice or the
SEC isn't a very powerful and effective regulator.
And so for us, we have taken the resources that we do
have, and we focus themon different investigations.

| f we have additional resources, and |

hope we do -- we would be able to do even nore. W
woul d be able to do a higher volunme and then a faster
pace of investigations. But the way it stands now we
have a high volune, we are at a -- working at a very
fast clip. And the results | nmean, the proof is in

t he puddi ng for what we've done over the past year.
But absolutely, | would Iike to see continued growth
and resources, and that's why we propose conti nui ng
to have enforcenent resources as a priority for the

Agency. Thank you.
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CHAI R URBAN:. Thank you, M. Liebert.

M. Mact aggart ?

MR. MACTAGGART: Yeah, this is a great --
it's a celebration of denocracy. | echo M.
Li ebert's common sense of cel ebration of just what
this Agency is set up for and really are the pointy
tip of the -- of the spear here. And it's -- you
know, |'ve never been a fan of just regulating for
t he sake of regulating, but wthout the consequence.
It's hard for sonmetines businesses to renenber how
I nportant this is. So you're super inportant, your
team very inpressive.

One thing, you know, you're talking
about obviously forever, no matter how | ong, how many
peopl e you have, you wll always be in a resource
constrained role versus the -- versus the industry.
What' s your thought? You were talking briefly about
techni cal assistance that, you know, maybe sol utions
out there. Can you just maybe tal k w thout giving
away any particular secrets you're working on, but
are there -- is there a way of using any kind of
automat ed both a response and a way of sort of
vetting the consuner conplaints that come in, but
al so just kind of out there crawing the web and just

sort of seeing, okay, this site's not conpliant, that
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site's not conpliant.

And then on top of that, have you had a
sort of a thought of, okay, well, for this kind of
| evel of stuff, we'll send out a letter, even if, you
know, we had the resources, we could pursue themfor
a fine, but nmaybe on the thought of, |ook, let's just
get the -- you know, spread the word here.

So for the nore low | evel stuff, we'll
send out, you know -- you know, hundreds of thousands
of letters because we've identified these, you know,
our automated system and it really doesn't -- in
that perfect world, it may not need peopl e being
i nvol ved ot her than maybe just to kind of review and
make sure that the letter is correct before it goes
out. Sonething like that.

MR MACKO Yeah. So | there are -- |et
me address that in two ways. First you asked about
really indirectly the sources of the investigations.
Can we go on our own and | ook online and |et ne
address that head on because It's a really inportant
poi nt .

Consuner conplaints are one source of
I nvestigations. They're one way for us to maintain a
pul se on what is inportant to consuners, and they're

often a source of |eads for potential investigations.
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But we al so have a team-- the team of in-house
technol ogi sts that | nentioned, who are doing
research and anal ysis proactively. W have a team of
attorneys |l ooking at different issues that may be
reported in the press or reported to us from ot her
regulators or fromtheir own experience or that they
hear about ot herw se.

And that also forns a big part of our
I nvestigations in what we do. So absolutely, we are
| ooki ng for exanples, like you nentioned if you
encounter a website that seens to be probl ematic,
that's something we want to know about from
consuners, and it's sonething we want to know about
in the course of our daily work. W' ve opened
I nvestigations based on that very thing, when it may
or may not relate to a consunmer conplaint, it my be
froma different source or even fromour technol ogi st
team So absolutely, we're |ooking at those.

As for what about an autonmated approach
where we m ght be able to contact a |arger percentage
of businesses or a larger volune of businesses based
on possible violations and kind of have noticed
| etters go out to thousands or sonme other |arge
nunber of entities. The way we are doing it now, and

the way we are structured is if you' re a business and
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you hear fromus, there is a reason.

So we don't have an aut omat ed approach
at the nonent where a superficial issue alone pronpts
a contact. | nean, there may be a superficial issue,
but it conmes with an analysis, and it conmes with sone
| evel of scrutiny by our team

As we grow as an Agency there may be a
role for nore frequent and | ess deliberate contacts
W th busi nesses through the audits function. | think
that's sonething that the chief privacy auditor wll
have an opportunity to figure out if that's going to
be a priority or not wwth the Board' s direction.

But for us, froman enforcenent arm at
| east given what we have now and the strategy we've
taken so far, we are contacting businesses with an
eye toward finding out if a violation has occurred
and is there -- what is the proper response. It --
t here are exanpl es though where we nay contact a
business and |learn that the issue is -- maybe it's
I solated or it was already fixed, or fixed
proactively or otherwise isn't an appropriate use of
our discretion to bring an enforcenent action. And
we do that too. That's very case specific and very
fact intensive.

CHAI R URBAN:. Thank you.
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| wll call on Dr. Nonnecke in a second.
| just want to underscore sonething that M.

Mact aggart said and M. Macko's response before |
forget, which is that it's so inportant for -- in ny
view, for the Agency enforcenent teamto be able to
put thenselves in the mdst of that two-way
information deficit that happens. So consuners as
M. Kenp pointed out earlier, |like they don't know
what data brokers are doing. Like that's the whole
nodel or the whole sort of -- there's a lack of

rel ationship, so they have no visibility into things
t hat are happening and may not be able to identify
privacy harns in order to nake a conplaint. That's
an obvi ous exanple, but | bet there are lots and |lots
where it's pretty invisible to consuners.

And then at the sanme tine, the Agency is
going to find that sonme things consuners are
experiencing and they care about a lot aren't highly
visible to the Agency. And so that's where the
conplaint structure is crucially inportant for the
Agency to be able to understand that sort of what's
goi ng on and make good deci si ons about resource use
in order to have the broadest benefit. So | really
wanted to comrend and underline that both the

guestion and the response before | forgot what | was
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going to say about it. And with that Dr. Nonnecke,
can you pl ease go ahead.

M5. NONNECKE: Thank you so nuch. Al so,
apol ogies for having to drop off ny children . W
child s school called nme which | needed to take. |
have a question about the uptick in conplaints that
were submtted in between January and February of
2025. Do you have any insight into why we m ght've
seen this significant uptick in subm ssions?

MR MACKO | would have to double check
the data on tha before |I speculate. | have a
specul ative answer, but | would need to check that
before | say that. And |'mhappy to look -- I'm
happy during a break to ask about that.

M5. NONNECKE: Thank you. | raised it
because perhaps if it was tied to an announcenent of
enforcenent or a public comment period or part of our
mar keti ng canmpaign, it would just be insightful for
us to know.

MR MACKO Yeah. And | think that the
rate of increase that we've seen in consuner
conpl aints, that kind of, that weekly increase, not
just the absolute increase, does speak to, at a high
| evel it is a consequence of the public engagenent.

It 1s a consequence. It nust be a consequence of
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increased visibility of Californian's privacy rights,
and of the options available to themto report
violations. So | -- it's hard to prove causati on,
but there's a clear correlation between the efforts
of our public affairs division and what we're seeing
W th consuner conpl aints.

CHAIR URBAN. Is there nore, Dr.
Nonnecke?

M5. NONNECKE: (No audi bl e response.)

CHAI R URBAN. (kay. Just wanted to be
sure, since | can't ook at you directly. Thank you
for that. So M. Macko, you asked us about our
t houghts on the sort of the broad strategy that you
outlined which was to speak -- was rather than going
really deep on one issue or one sort of part of the
| aws that we enforce to take a broader view and
enforce them

And so |'ve been sitting here thinking
about that since you said it. And | think that -- so
ny view of this as one Board Menber is that that is
exactly the right approach, and it shows the way to
maxi m ze the resources that we have in the nost
efficient way for consuners and inportantly, to
provi de gui dance for businesses. You know, | share

M. Liebert sort of curiosity as to |like exactly what
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we' ve got here and where can we go, we can al ways use
nmore resources.

And for a nonent, | thought you were
going to conpare us to DQJ, and | was like, well you
know, we're smaller. But we do have the biggest team
focused on this particular issue. But that's not
really -- you know, and | think M. Liebert, |I could
be -- | don't want to speak for you at all, but | --
you know, | think we're wondering sort of what do you
need you know, how can we support you as well? So
all of that's inportant, but your strategy | think is
i ncredi bly inportant right now.

This is a newlaw. It is a new kind of
| egal anal ysis and enforcenent. | thought your chart
showi ng the consuner protection, |aw devel opnent and
privacy squi shed up at the very, very end was
I nportant and quite telling because it shows how
littl e experience, even as inportant as it is society
has with this issue. And all of that means there's a
| ot of unknowns. There are unknowns for consuners,

t here are unknowns for the regulated community, and
t hey' re unknowns for the Agency.

And the -- | think the | egal division

has done an exceptional job with the regulations to

| npl enent the |aw, which adds clarity, but then
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enf orcenent and public awareness, we're going to hear
about | know have been going out and doi ng wonderf ul

t hi ngs because |'ve seen the collateral. But there's
not hi ng that focuses the mnd |i ke enforcenent. And
It directly protects consuners.

And for businesses |like a court case, it
brings clarity to a particular set of facts and how
t he Agency is thinking about it and how the | aw
applies. So the CCPA settlenent agreenents that the
t eam have pursued and have reached, | think, are
nodel s of this and can be used by businesses to see
where their peers fell short. And they serve as a
war ni ng.

The Agency's not playing around when it
conmes to consuner rights and practical news they can
use to inprove their operations and their
i nteractions with consuners. And | think you're
going to get the nost bang for the buck with that.

I f you continue with the approach that you have

descri bed, where you are finding places where the | aw
shoul d be enforced to give this sort of guidance.

The data broker settlenents and their ways are for

t he same purpose. They show that failing to register
has consequences, and they show the specific

shortcomngs in the interpretation of the |aw.
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As you nentioned, for exanple, you m ght
use public data, but if you nake inferences from
public data, then that becones personal information.
And that's just key info for businesses as well as
key protection for consuners. |'m anmazed that the
team has done what it's done in two years to provide
this much gui dance and this nmuch protection.

|"mconfident it's having wde ripple
effects in agencies nmaking a big inpact quickly and
efficiency -- efficiently. You know, |'ve nentioned
this before, but it continues to happen in the |egal
privacy community. The -- these actions are the
subject of a lot of attention of council who use them
to hel p busi nesses understand how best to conply.

And | know they're useful for council
and useful for businesses, and of course, they
directly protect consuners. So you know, |'mready
to say, you know, (inaudible) and go -- you know,
make you follow the path that you are taking. No
notes on that. It -- | think it's being -- it's been
really effective.

MR. MACKO  Thank you.
CHAIR URBAN. M. Liebert?

MR. LIEBERT: | just want to second to
what you said. | think the balancing act that you're
323.393.3768
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doi ng makes perfect sense. | feel strongly that we
need to make sure that we get the Del ete Act

I npl emented as effectively as possible. And | see
enforcenent being a key part of that. Qoviously
we're at the initial stages of that, making sure that
data brokers are properly registering.

But to ne, the Delete Act has such great
promse for Californians, and ultimtely as a nodel
for the country to deal with the fact that we started
the internet in the wong way as a way where
everybody could trade wth personal information
unl ess peopl e opted out, which presuned that they
understood the rights that they had, that they could
easily exercise those rights and that those rights
woul d be honored. So extraordinary work that you're
doi ng, the balancing act that you're trying to do
seens to nake perfect sense. And keep up the great
wor k.  Thank you.

CHAI R URBAN. Thank you. Thank you, M.
Li ebert.

Seeing no nore imredi ate coments from
the Board, | will ask if there's public coment.

M5. CARWLE: This is for Agenda |tem
Nunber 4, annual enforcenent update and priorities.

If you' d like to make a comment at this tine, please
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rai se your hand using the raised hand feature or by
pressing Star nine if you' re joining us by phone.
This is for Agenda Item Nunber 4, annual enforcenent
update and priorities.

Madam Chair, |'m not seeing any hands
raised at this tine.

CHAI R URBAN: Thank you very nuch, Ms.
Carwi |l e and the Board for the discussion, and
especially Deputy Director Macko for that very
hel pful update and questions to us. Wth that, we
will nove on to Agenda Item Nunber 5, which is a --
excuse ne, a |legislative update, which wll be
presented by Deputy Director of Policy and
Legi sl ati on Maureen Mahoney. Please do turn your
attention to the materials provided for this agenda
item ©Ms. Mahoney will present the slides.

And Ms. Mahoney, would you -- |
apol ogi ze, M. Macko, | forgot to ask you this.
Wuld you like to go through the slides in full or
woul d you like to take questions while you go?

M5. MAHONEY: [|'mgoing to be doing a
federal update and a California update, and | was
going to pause after the federal.

CHAI R URBAN. After the federal. Ckay,

great .
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M5. MAHONEY: But certainly question.

CHAIR URBAN: W are on -- we are on
notice. Al right. Thank you.

M5. MAHONEY: Ckay to go ahead?

CHAIR URBAN. Wth the transcript, please
go ahead, Ms. Mahoney thank you.

M5. MAHONEY: Thank you, Chairperson
Urban. Board Menbers really appreciate the
opportunity to provide an update on our |egislative
work. So as | nentioned, first of all, provide an
update on our federal engagenent and then nove to
Cal i forni a.

Next slide, please.

So on the federal |evel there's been a
significant focus on Al regulation particularly on
the interplay between federal regulations and state
regul ation. For exanple, there have been recent
hearings both in the Senate Conmerce Commttee
exam ning i nplenmentation of President Trunmp's Al
action plan. Also |ast week, a house judiciary
subcomm ttee held a hearing that specifically focused
on whet her federal Al regul ations shoul d preenpt
state regul ati ons.

So we submitted letters to both

commttees, urging themto reject legislative
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proposals that would restrict the states either

t hrough express preenption or by conditioning federal
funds. And we encourage the conmttees to instead
consider federal legislation that set a floor and

all ow states to adopt stronger protections.

W' re al so seeing new Al |egislative
proposals. Senator Cruz, who's the chair of the
Senate Conmerce Commttee, recently rel eased two Al
proposals for consideration. So first, he put out a
high level federal franmework for Al |egislation that
had five principles, one of which is preventing a
pat chwork of in his words burdensone regul ati ons
specifically ainmed at state regul ation.

Second, he al so sponsored the
I ntroduction of the SANDBOX Act that would allow Al
devel opers to apply to federal agencies for a
two-year waiver fromfederal rules to test and
experinment new Al products. So, the bill does have a
provision that provides for a cooperation between
federal and state SANDBOX prograns. For exanple,
Texas recently passed legislation with the SANDBOX
Program But the bill in our viewin its current
form does not preemt or restrict state regul ation.

However, given what's in Senator Cruz's

overall Al principles | wouldn't be surprised to see
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separate light touch Al regulation that seeks to
preenpt the states, or some form of resurfacing of
the nore noratoriumon enforcement in the states on
Al and ADMT in sonme form either through another
reconciliation bill that Republicans have tal ked
about pursuing or in sone other nust pass bill. So
we will continue to nonitor that.

Also related to preenption, but in a
non-Al related matter nore on privacy, the House
Fi nanci al Services Committee issued a request for
I nformation on current federal financial data privacy
| aws and possi bl e anendnents specifically asking
about the G amm Leach-Bliley Act, whether that should
be anended and specifically asking about the states.
So Gamm Leach-Bliley Act, as you know, currently
sets a floor on protections and allows states to go
further. So our Agency submtted coments, again,
urging the conmmunity to maintain the current approach
of GLBA, to keep that floor in |ong states go
further.

So we nmay see legislation on this in the
comng nonths. |In the past, that commttee has
advanced G.BA update bills that add | anguage t hat
seeks to preenpt the states and this space that have

advanced out of the comm ttee, but have not been
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taking up on the floor in previous years.

And then finally, we're continuing to
nonitor potential privacy |egislation on the federal
| evel house. The House Energy and Comrerce Committee
has a working group to create a new framework for
privacy. Apparently that work is ongoing. So we
coul d see sonething cone out of that conmttee, sone
formof draft or efforts to take up kids privacy,
ki ds online safety or any of these in the com ng
weeks and nonths. So we're keeping an eye on that as
well. And I'll pause here for any questions about
t he federal work.

CHAI R URBAN:. Thank you, M. Mahoney.

Questions come in.

Yeah, M. Mactaggart, please go ahead.

MR MACTAGGART: What's the there's
| ocked up sort of boiling the ocean, you know, work
as you confront the country. So what's -- are we
just kind of staying in touch by the news? Do we
have any ways of trying to have we thought had any
t hought s about | obbying out there or trying to get a
| obbyi ng presence or trying to, you know, obviously
we probably have good relationships with the people
you know, the Californians there, but what's any kind

of thought about a bigger strategy for how we engage
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with the (inaudible)?

M5. MAHONEY: Yeah, that's a good
guestion. So, you know, we keep in close touch with
staff and legislative offices to keep in touch with
what's going on. A big part of our strategy is
maki ng sure we have a strong base of support and that
we're not the only ones out there. So, you know,
working with our other state partners to nmake sure
they're inforned and able to take action is
necessary.

And then working with other State AG
offices to get on the sane page as well and
coordi nati ng where necessary. So a |lot of the work
in enforcement to develop relationships with these
other entities the sanme work i s happening
| egi slatively as well.

CHAI R URBAN:. Thank you. Just to follow
up on M. Mactaggart's good question. The

subconmm ttee on courts -- what is it? Courts
intell ectual property, | keep for, because they add
t hi ngs, but they've now added Al in the -- in house.

The title of the hearing was sonethi ng good, which |
don't recall exactly or Californication. Yes.
M5. MAHONEY: That was very nenorabl e.
CHAI R URBAN. Yes.
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M5. MAHONEY: Well, | certainly noticed
the Californication point. And so | really
appreciate that the teamis working closely with
partners wiwthin the state to have a united front.
And again, like |I think the consortium of Privacy
Regul ators and the -- and the consortium of states
that we've had as we have gone through the sort of
many rounds of this threat to California's
sovereignty and our ability to make decisions for
Californians directly particularly with our |aw,
which is a law that was passed directly by
Californians in an initiative.

| think that's crucially inportant. And
|"mglad to hear that there's close contact as well
to be sure that there's, you know, discussion with
the federal partners so that they' re aware of our
position. For Ms. Haner's benefit the Board has
di scussed the issue of Congress working to preenpt
our |aw for a while and has previously been in full
consensus to take a very strong position that is
unacceptable to California. It's a very bad policy.
The initiative has a feature that nakes it very
difficult, if not inpossible to anmend for any reason
other than to further the purposes of the |aw, which

| think is a stroke of genius by M. Mctaggart and
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t eam because it nmeans that we have a floor and we can
build on that in California.

And, you know, sone of the |aws that the
federal Congress have cone up with have good features
but it's very difficult for us to ever agree to
sonet hing that could preenpt that fundanental
protection for Californians. So we want all states
to have privacy, we want everybody to have privacy
but not at the cost of Californians. And | just want
to underscore that again, Ms. Mahoney. So, | nean, |
know you know that and to give Ms. Haner sort of a
sense of sort of where the Board has been on that
bef ore.

CHAI R URBAN:. Yes. Please go ahead.

M5. HAMER Yes. So | understand the
i ssue really clearly, and | amfully on Board with
what the Board has done in the past on that.

CHAI R URBAN. Yes, M. Liebert?

MR. LIEBERT: That's great to hear. One
of the ironies of the whole preenption debates that
are going on is that typically with federal
preenption, as you all know, the federal governnent
preenpts because they're actually having law in the
area. And this is one of those or unique tinmes where

the federal governnent is contenplating the idea of
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preventing the states fromregulating in an area
where the federal governnent not only has not been
regul ating, but is pursuing a down-regulation type
strategy. So it's an unusual approach to preenption
and it's al so an unusual approach, of course, to the
principles of state's rights.

And so certainly whatever the staff can
do to hel p educate those nenbers of the congressional
del egation of California, for exanple, about the
| nportance of California's |aw and the inportance of
California being able to continue to work to protect
t hose inportant privacy rights of Californians is
super paramount. And | hope that staff are doing all
they can on that educational basis to do that.
There's plenty of press suggesting that there are
menbers of the congressional del egation of California
that are supportive of this preenption effort. And
hopeful |y those fol ks can be educated that that's
really not good for California.

CHAI R URBAN: Thank you. Thank you, M.
Li ebert.

Ms. Mahoney, you want to continue?

M5. MAHONEY: Geat. So next I'Il turn
to California.

Next slide please.
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Geat. So as you've likely heard, the
California | egislature has wapped up for the year
they do on Septenber 13th. And Bill's passed by that
deadl i ne have been submtted to the governor for his
consideration. So he'll have until OCctober 13th to
make a determ nation on those bills. He can sign
veto, or if he takes no action, the the bills wll
becone | aw, although in ny understanding, this is
rare.

So I'mgoing to first provide an update
on the bills that the Agency has taken a fornal
position on and then nove to a few significant bills
that we were watching. So first the bills that we
have a formal position on, we are thrilled that
AB566, the California Opt Me Qut Act, the Agency
sponsored bill has passed Chanbers, is on the
governor's desk. So I'll get into a bit nore detai
on that after this overview.

Additionally, SB 3601 a bill from
Senat or Becker has to do with data brokers anends,
the Delete Act. The Agency al so supported that bill.
It is on the governor's desk right now And this
bill increases data brokers disclosure requirenents
under the Delete Act. It also fixes sone technical

I ssues with the Delete Act. If signed, it wll
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provide us nore information about the identifiers
that data brokers are collecting so that we can
better ensure that consuner deletion requests under
the Del ete Act are matched up and honored by data
brokers. And al so, as you know, under the Delete
Act, there's a provision that requires data brokers
to honor deletion requests that they can't verify as
opt-out requests. And this bill clarifies that
there's the sane tineline for data brokers to respond
to the opt-out requests as deletion requests. And
that's 45 days.

Movi ng on to our next supported bill SB
470. That has to do with the Bagl ey- Keene Open
Meeting Act, which regul ates how we hol d these
nmeetings. Sone center-layered, also supported by the
Agency on the governor's desk. It extends the
tel econferencing requirenments under the Bagl ey-Keene
Qpen Meeting Act for another 10 years. So if that's
signed into law then nothing will change and we'l
continue to be able to have Board Menbers under
certain conditions participate renotely.

And then two bills that the Board took a
position on at the July neeting or designated
two-year bills by the Senate Appropriations

Commttee. So we will likely see those return next
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year. First AB 302 from Assenbly Menber Bauer - Kahan.
That requires the CPPA to obtain and maintain a |ist
of state and |ocal elected officials and to submt
del etion requests pursuant to the Delete Act on their
behal f by March 1st, 2026, and update the I|i st
following any election. So we had to support if
anmended position on that bill. So we will continue
working with the author to address any concerns over
t he next year.

And t hen secondly, another bill we're
supporting AB 322 from Assenbly Menber Ward t hat
woul d' ve anended the CCPA to increase the privacy
protections for |ocation data, including prohibiting
the sale of that data that was al so designated a
two-year bill. So we hope that it'll be taken off
next year.

Next slide please.

And then next | will go over a fewbills
that we were watching closely. First AB 1018 from
Assenbly Menber Bauer-Kahan. That's to do with
aut omat ed decision systens. It was placed on the
I nactive file which neans that it won't be taken up
this year, but it could come back next year. So that
regul at ed aut omat ed deci sion systens used for

consequential decisions. W'IlIl continue to nonitor
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t hat .

AB 1043 from Assenbly Menber W cks
having to do with age signals that's on the
governor's desk. The bill requires operating systens
to have an interface to collect user's age and then
convey that to add devel opers to indicate the age
range of the user. The final text of the bil
clarified that the age range signals woul d not
interfere wth the consent requirenent of the CCPA
for mnors. So we were pleased about that.

W were al so watching AB 1064 from
Assenbl y Menber of Bauer-Kahan having to do with kids
and Al that passed. Both Chanbers is on the
governor's desk. That's seen a |ot of changes over
the course of the year, but as it advanced out the
| egi slature, it prohibits maki ng conpani on chatbots
avai lable to kids in California unless that chatbot
I s not foreseeably capable of causing harmto the
child. So, as enrolled, the bill does not appear to
| npact the CCPA or the CPPA

And then finally, for watched bills SB 7
from Senat or McNerney, that has to do with automated
deci sion systens in the enploynment context. That's
al so on the governor's desk. It has many simlar

requi rements to our ADMI regul ati ons and extends or
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expands protections in sonme situations, but in Staff
Steward does not conflict with them And a provision
was added to the final version of the bill that
clarifies that businesses nust still conply with the
requi renments of the CCPA

Next slide, please.

And then lastly, | wanted to wite a
little bit nore detail on our sponsored bill, the Opt
Me Qut Act authored by Assenbly Menber Lowent hal .
Real | y appreciate M. Lowenthal |eadership on this
I ssue as well as the Boards. So the bill requires
browsers to offer opt-out preference signals which
allow Californians to easily exercise their right to
opt -out of sale and sharing of their personal
information in a single step. Along with the
author's office, we worked closely with stakehol ders
on anmendnents as part of our willingness to address
i ndustry concerns while maintaining a high standard
of protection in the bill. So just to go over sone
of those anendnents to run an overvi ew of where the
bill wapped up.

The final version applies to browsers
only previous versions applied to nobile operating
systens as well. This was responsive to the

governor's veto nessage as well as to industry
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stakehol ders. The bill also requires that browsers
provi de di scl osures to consuners about how the
opt-out signals will work. This was responsive to
t he opposition's concerns that consuners woul dn't
know necessarily what they were getting into with

t hese signal s.

Third, it clarifies that browsers w ||
not be held liable for a receiving business' failure
to honor the signals. This is language simlar to
what's in the CCPA already, but tweaked a bit for the
purposes of this bill and is consistent wwth the bill
intent. And then if signs of bill would go into
effect January 1st, 2027, giving businesses nore tine
to conply.

And then finally, we're proud that the
bill received a w de spectrum of support. Not only
I ncludi ng privacy groups like -- and consumer groups
| i ke Consumer Reports and El ectronic Frontier
Foundati on, but al so other groups as well.
Reproductive privacy groups |ike Planned Parenthood,
groups folks on kid safety |ike Commbn Sense Medi a
and Mot hers agai nst Media Addiction, immgrants
rights and civil rights groups |ike the Southeast
Asi a Action Resource Center and greenlining | abor

|i ke the California Federation, |abor Uni ons and
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browser conpani es such as Mzilla and Brave and their
support underscores the inportance of this bill to a
wi de spectrum of Californians who see value in |ight
of the increasing, you know, weaponization of their
data. And again, the governor has until October 13th
to make a determnation on the bill. And that
concludes ny | egislative update, and |I'm happy to
answer any questions you have.

CHAI R URBAN. Thank you, Deputy Director
Mahoney. On that last point, I, of course absolutely
agree that this inpressive group of supporting
organi zati ons underscores the inportance of the issue
across California and to Californians. | also really
want to conmmend your team and everyone who was
i nvol ved. | know the executive director worked on
this as well for making sure to do the outreach to
talk to organi zations and, you know, develop a
coalition that is really sort of very strong.

| think sonetinmes organizations that

aren't as focused on privacy or digital rights aren't
maybe as aware, which is fair enough. They're
focusing on a variety of issues. But again, it's
that information sharing and being able to help
people. You sort of see what the options are, |ike

enforcenent |ike everything else. And so | think
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this is just wonderful and critically inportant. So
t hank you all for that.

Comments, questions fromthe Board about
the California |egislation,

Yes, M. Liebert, our representative, or

our appointee fromthe Senate.

MR. LI EBERT: Thank you. [|'Ill go over
here. Is it Just a slowthing right now? There we
go. Thank you so nuch. Well, first of all,

congratul ations. W tal ked about this earlier, that
there's always sone risk in taking a bill back to a
governor who's already said no. And I think that
Agency staff led by M. Kenp and Maureen have | ust
done absolutely fabul ous work in trying to address
t he governor's concerns to address the concerns that
had been rai sed by industry |ast year. Just
extraordi nary amounts of work went into this effort,
| know. And if this bill is signed by the governor,
it wll not only be a great victory for the Agency,
of course, but it will be for Californians.
California wll once again be taking the
lead in trying to create a nmechanismthat's pretty
easy for consuners to use to express their desire for
privacy if they wsh to have it. They don't have to

do it, but we want to nake it easier. Right now,
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there's just way too many hurdles facing consuners to
have a sense of what harns they nay be facing by the
m suse of their private information. And this is
just an extraordinary effort on the part of the
Agency.

And hopefully the governor will see fit
to see that the Agency has done all that it can to
address those concerns that have been raised and to
make a systemthat's going to really benefit
Californians that will, | think, be replicated across
the country again. So thank you so nuch.

CHAI R URBAN:. Thank you, M. Liebert.

M. Mact aggart ?

MR MACTAGGART: | want to say
congratul ations on all the work you've done. M.
Mahoney, it's been great to watch this legislative
season. And | just -- you know | spoke out in favor
of 3048 | ast year, pretty vehenmently. And | just
went and | ooked right now, and I'm | ooking, and | ast
year in the analysis in front of the Senate
judiciary, there were 16 groups. And | think I've
got just on this page, which is probably not all the
groups like 33. So you're about double. And that is
a real testanent to both you and Director Kenp, your

outreach. And I'm so happy you did this because it's
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cl ear that across the Board, you know, people really
support this.

And |'m so hoping that the governor
signs it because, you know, this is where the rubber
meets the road. And this is giving people the
ability to exercise their rights. | would urge ny
two fell ow Board Menbers who are appointed by the
governor to contact their people in the office and
try to get, see if they can push that along. Because
honestly this is a really inportant bill for
Californians. And this is the kind of thing which
wi || make or break, you know, not this one thing, but
over time, this is how we build on privacy in
California, these kinds of commobn sense really
consuner friendly ways.

And eventually -- nmy dreamis that
eventual ly people will think it would, they' |l | ook
back on the time that, you know, all these tech
conpani es could look in you on your browsing history
and nonitor it and profit fromit the sane way today.
If you went to an average person and said, hey, AT&T
can listen to your phone call and nonetize it, can
sell it, is that okay? People would be totally
shocked. And yet that is exactly what happens on the

internet. And no one cares. People don't understand
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because they can't do anything about it. And this
woul d | et help you do sonething about it.

So I"'m-- thank you both and | knowit's
nore than just the two of you, but thank you both
for, you know, Maureen, | can just inmagi ne how many
hours, you know, on the phone explaining this to
people. So thank you all

CHAI R URBAN:. Thank you, M. Mactaggart.

And you know that the inplenentability
by consuners is so inportant and goes back to what
M. Kenp was saying in his executive director update
to nmake, what was the word you used, M. Kenp,
actionable for consuners or -- yeah. |It's just --
it's absolutely key. And | think we're hearing a
t heme throughout the day that is really heartening.

Seei ng no additional Board Menber
comments, Ms. Carwile, | would like to ask for public
coment on this item

M5. CARWLE: Thank you.

First Francisco, you can kill the slide.
This is for Agenda Item Nunmber 5, |egislative update.
Again, this is for Agenda Nunber 5. |If you'd like to
make a public comment at this tine, please raise your
hand using the raised hand feature or by pressing

Star nine if you're joining us by phone. This is for
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our |egislative update.
Madam Chair, |'m not seeing any hands
raised at this tine.
CHAI R URBAN:. Thank you, Ms. Carlwle.
So we find ourselves at a fork in the
road which is to lunch a bit early or to continue
with the conversation. | will be frank and say if we
continue, | wll need a short break. But | am open

to what the Board and the teamfromthe Agency woul d
like to do. W have a pair of itens comng up on
data broker regul ations, and then the adjustnents to
the data broker registration fee. So we could
certainly -- I will take M. Laird's advice as to
whet her he thinks that it would be reasonable to take
one of these before |unch but also hear fromthe
Board as to what their preferences are. | guess |I'm
asking, are you hungry?

MR LAIRD: I'll just say we can
accommodat e ei t her approach.

CHAI R URBAN:  Ckay.

MR. LAIRD: Sorry to not be right. Yeah.

CHAIR URBAN. M. Liebert, M. Mactaggart
and Ms. Haner, any preferences?

CHAI R URBAN. No preferences. Ckay.

You're all making this hard on ne. Let's go for
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| unch. And so we w il be eating lunch but we will be
having a working lunch. 1'mgoing to call now Agenda
| tem Nunber 10 -- oh, excuse nme, |I'msorry. Agenda

I tem Nunber 12 which is a closed session item It
wi Il cover personnel matters under authority of
gover nnment SEC code section 11126(a)(1).

And al so pursuant to governnent code
section 1126(e)(1), and 2A, the Board will neet in
cl osed session to confer and receive advice from
| egal counsel regarding litigation for which
di scl osi ng the nanmes woul d j eopardi ze the Agency's
ability to conclude existing settlenent negotiations
to its advant age.

The Board will now go into cl osed
session. W wll not be back before noon -- no,
sorry 1:00 -- no, 12:00 -- sorry, 12:30, apol ogies.
And | say so it could take |onger, but | say that so
t hat peopl e know they have a window if they would
like to step out for a while. Thank you very nuch
and we will see you when we return.

(Recess taken).

CHAI R URBAN:. Thank you, everyone and
wel cone back fromrecess -- sorry, fromclosed
session. W have ended our closed session and are

com ng back into public session at this neeting of
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the California Privacy Protection Agency Board.

VW will now nove to Agenda |Item Nunber
6, which is discussion and possible action on
proposed anendnents to regulation Section 7601 to
7604, and adoption of regul ations Section 7610 to
7622, inplenenting Delete request and opt out
platformrequirenents, Delete request and opt out
pl atform comonly known as or famliarly known as
DROP, including possible adoption or nodification of
the text. This itemw |l be presented by nenbers of
our | egal division, the CPPA General Counsel, M.
Phillip Laird, and CPPA Attorney Liz Allen. Wl cone
back Ms. Allen, it's delightful to see you. And
pl ease go ahead when you are ready.

MR. LAIRD: Thank you, Chair Uban. |'m
actually going to turn things over to Ms. Allen right
NOW.

M5. ALLEN. Geat. Okay. Hello. Thank
you, Chair Urban. And as a brief refresher on where
we are for this particular rul emaki ng package, the
Board originally directed staff to begin formal
rulemaking in its March, 2025, neeting. Staff
conducted the usual 45-day witten conment period in
public hearing, and then returned to the Board inits

July, 2025, neeting wth the proposed nodifications
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to the regulatory text. In response to the conments

recei ved.

The Board voted to send the
nodi fications out for another 15-day conmment peri od,
which ran fromJuly 31st to August 18th. The Agency
received 11 comment subm ssions resulting in 118
individually identified comrents requiring responses
during this nost recent 15-day comrent period. You
can find that attached to the Board neetings, it's a
separate PDF and it's got 61 pages of -- again, date
-- sorry, the 11 comment subm ssions was 61 pages of
f eedback for us.

The material provided in connection with
this agenda iteminclude the draft summaries and
responses to the public coments received during both
t he 45-day and the 15-day public conment period. In
t he nost recent round of feedback, the comments
focused on one, the standardization requirenent for
the individual identifiers used in the DROP. Two,

t he continued concern with verification standards for
aut hori zed agents and consuners. Three, the deletion
lists needing sufficient identifiers to match to the
consunmers within a data broker's own dat abase, and
concerns with being required to retain conplete

deletion lists to screen against newy coll ected
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records.

So after reviewing those public -- these
public coments, and as you'll see in the draft
responses provi ded today, staff does not believe that
further nodifications to the regulations are
necessary at this tine. Mny of the comments
reiterate the same or simlar concerned raised in the
initial comment round, and we believe that we have
addressed those concerns in the nodifications that
we' ve al ready been proposed to and nade by the Board.

Another thing I'll note is that
commenters at tines appear to be under the inpression
that conplete systemdetails need to be laid out in
t he regul ati ons. However, this rulemaking is not
meant to serve, of course, as a conprehensive
description of the actual system |Its
functionalities, safeguards, et cetera, is they're
not devel oper docs.

This instead nerely states the rul es
t hat data brokers nust foll ow when utilizing the
systemin conpliance with their statutory obligations
under the Delete Act. | think that commentators may
find that when as DROP | aunches next year, that at
| east sonme of their stated concerns are mtigated, if

not resolved by the systemis technical features and
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| npl ement ati on.

So with all that said, staff today
reconmends that the Board adopt the nodified text of
t he regul ati ons and authorized staff to submt the
drop rul emaki ng package to the O fice of
Adm ni strative Law for approval. W're, of course,
happy to take any questions or -- that you have.

CHAI R URBAN:. Thank you very nuch, M.
All en.

Questions or coments fromthe Board?

M. Mactaggert, please go ahead.

MR MACTAGGART: | have a nunber, but
"1l just start with kind of a basic one. And I'm
glad that our director has a history of security.
Qoviously, this is going to be a pretty prine target
for people. Like, oh, this is a whole State of
California. Everybody's got their information there,
yay, let's go. You know, if nothing el se enbarrass
t he Agency by you know, mning their data and putting
it on the web.

So I'"m obviously not the first person to
t hi nk about this. So could you just wal k us through
steps that you' ve taken to make sure both that our
data is secure and that | can't pretend to be a data

broker and show up and download it all and be Iike,
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hey, here I am you know, all that stuff. So why
don't you kind of wal k us through that, if you
woul dn' t m nd.
MR. LAIRD: Liz, do you want to take a
first cut and I'll take a second cut?
M5. ALLEN. Sure. So I'd say the first
thing that we're doing is we're hashing all data
comng into the system Well, first I would say data

mnimzation, so we're collecting the | east anount of
data that we can fromconsuners. O course, it's up
to the consunmer how much information that they give
us.

But the first principle, of course, is
the nost inportant, which is a -- you know, m ninma
anount of data and certainly a reduction of a
sensitive personal information. So we're not
col l ecting social security nunbers from consuners,
stuff that m ght put themat risk.

The second thing we're doing is we're
hashing all data that cones into the system So
everything will be -- right now using the SHA-256
hash, which is like kind of the cutting edge way to
obfuscate data. | know of course it's not flaw ess
as we know, but it certainly, if sonebody hits the

system there'll be nothing in plain text for themto
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see. So that's part of the way the systemis
architected.

W al so have, you know, CDT, the
California Departnent of Technol ogi es building the
systemand is thinking a | ot about how we'll be a
target and has systens and technology in place to
ki nd of be nonitoring the security on that side. And
|"'msure Phil and Tomcan junp in with others.

MR. LAIRD: Yeah, |I'll note first off,
just by partnering with CDT for this build, we are
able to leverage essentially the state's resources
for hosting the systemand | everaging the
cybersecurity practice that is in place essentially
for all state data systens housed by CDT i ncluding,
you know, pretty nmuch every California governnent
site you visit and a | ot of those systens hosted by
the state.

And then in addition to what Ms. Allen
said you know, we've also inplenented certain
practices too where -- when deletion lists actually
get shared with data brokers, again, as nentioned
Information wll already be hashed and then we'l|
have to be conpared agai nst the data broker's own
records, but it's not going to be the full profile of

a consuner. W'IIl never give just the conplete set
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of information that a consuner gave us.

We're breaking it into segnented lists
that really conmunicate only |limted identifiers to a
data broker. So again, not connecting a full profile
for any data broker of what we receive wthin the
systemitself. So sort of various angles we are
anonym zi ng and reduci ng sort of connection of
personal information within the system

MR. KEMP: M. Hartigan do you who's our
head of it, do you have anything to add to that?
Sorry to put you on the spot there, but thank you.
Yeah, no -- | -- this is a significant concern that
we have and we have spent a lot of tine, and |'ve
been very fortunate to work with M. Hartigan on this
who does cone from CDT. And in | ooking and doubl e
clicking on the infrastructure itself, that we are
t hrough our partnership with CDT using
state-of-the-art technology to protect the actual
systemitself, including, for exanple protecting the
systemfrombots that may try to break into the
systemeither through the front door or the back
door. Specific to the front door, |'mvery inpressed
with what we've put forth in terns of the residency
verification. And so once people acknow edge the

terns of service they will have two options to verify
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t heir residency.

One of which would be | ogin.gov, one of
which is a third party. And that al so provides very
robust security login.gov is used by 190 mllion
Americans as of three or four nonths ago. And it's
been in production, it's the backend authentication
and verification mechanismfor social security and
other mssion-critical applications as well. So the
fact that that's kind of our front door, the front
porch to -- and they have to open that door to get
t hrough al so nmakes it so that | -- we have a high
degree of confidence that the system would not be
fl ooded with spurious information. It would only be
true residence.

And then we've even taken additional
steps with -- to verify the data. W do provide the
verification of emai|l addresses that people would
actually have to respond as well as they woul d
actually have to verify the phone nunbers. So froma
security perspective you know we're very consci ous
and cogni zant of people trying to stuff in bad data
or trying to trick the systemfromthat perspective.

So in terns of the design of the
application, the backend infrastructure you know,

we're very -- we think we have the right team and and
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what CDs put -- CDT has put forth should provide a
secure reliable and highly avail able platformthat
we're delivering for consuners.

CHAI R URBAN: Thank you. That all sounds
great. | just wanted to follow up on the second half
of M. Mactaggart's question which was about the
verifying the data brokers. So obviously protecting
the information directly is a big step in protecting
against bots is a big step. But | wanted to foll ow
up on that piece.

M5. ALLEN. Sure. And then you can junp
in. So we are doing a -- each account will have to
be verified. So when data brokers go to sign up for
their drop account, that actually gets kicked over to
our teamand we're going to do take steps to verify
t he data broker thenselves and including things |ike,
you know, did they register |last year or the year
before, are they on a different registry, working
websites, et cetera. So our teamw ||l have you know
a way to kind of verify those accounts before
sonebody can just enter the systemw th sone sort of
made up data broker nane and then access.

And we w Il be of course, tracking and
| ogging all events within the systemitself partially

for enforcenent, but also partially for security. So
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in terns of APl access the, you know, the keys

t hensel ves, if a data broker's running through a | ot
of APl keys, you know, there's sone things that wll
al so kind of trigger within our internal teamthat
sonet hi ng m ght be am ss.

CHAIR URBAN. And | assune they'll be
regi stered right as data records?

M5. ALLEN:  Yes.

CHAI R URBAN:  Ckay.

M5. ALLEN. So you create an account, but
you have to go through the registration where you
have to pay in order to access the system So though
you'll have to pay a -- you know fee this year,
$6, 600. So

MR MACTAGGART: And all we send out, we
only ever send a different hash list per, you know,
whatever the list. They'|ll wite -- they' |l say we
want emails, or we want emails and phone. How do we
prevent the gamng of -- they say, well, I'd like to
get, you know, emails and phones, but their list is
I nconpl ete. Sone people have emails, sone people
have phones, sone people have both.

Their hash m ght be different because,
you know, 30 percent of the people have phones and 40

percent of both. And they intentionally set it that
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way to be like, oh, well this is not going to be
exactly the sanme match, and I can only inmagi ne that,
you know, with mllions of people, it's really easy
to tweak it so that, you know, the input becones a
di fferent output for on the hash. So how do we
address that?

M5. ALLEN. Yeah, that's a good question.
So we -- | have thought a |l ot about this question in
particul ar, and we've actually, and working on the
regs, this was probably the -- one of the parts we
wor k shopped the nost trying to think through this.
And so the regs, and one of the things we actually
changed in our 15-day. So are we added, | guess and
clarified for folKks.

So you know, the overall Iike
requirenent is that data brokers have to choose the
lists that will give themthe highest nunber of
mat ches, period. So that's what we're requiring.
And of course, enforcenent can go and check in on
that, but that is the base requirenent. And if that
changes over the course of the year, you have to
change which list you're pulling. So if you have 40
percent phone nunbers and 30 percent emails, you
should pull both |lists because that's going to give

you the nost matches. So that's |like kind of the
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base requirenent.

And then in terns of how we're standard
requiring folks to standardi ze data tenporarily to
then try to also facilitate the nost nunber of
matches. So -- and this is -- if you ook at --
wi sh | had not quite as good at as (i naudi ble)
know ng the sections, but 7613. And if you | ook at
(a)(1)(a), you'll see kind of the way that we're
asking folks to standardi ze data tenporarily to then
hash so that we can get the nost nunber of hashes.

And a |l ot of data brokers have told us,
whi ch you can imagine things |ike nanes are very
difficult. Most data brokers don't use nanes as a
primary identifier way to i ndex data because nanes
change. There's shortened nanes and short nanes and
juniors and mai den nanes and all sorts of ways that
t hat can, you know, O Connors with you know, so we'd
gi ve sone exanples of howto format data so that not
only if -- you know, if you're pulling email, how it
woul d -- how that email should be formatted to get
t he hi ghest match rate.

MR. MACTAGGART: But can you educate ne,
because as | understand it, you know, you have a --
we have a mllion nanmes we hash and we send it to the

data broker. The data broker could have literally
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999, 999, the sane and one different, and it cones out
with a different hash.

MS. ALLEN:  Yeah.

MR. MACTAGGART: And so if that's the
case, how do we possibly think that there's value in
our transmssion? Like | just | don't understand.
Maybe you can tell ne, |ike, because that's a -- you
know then as | understand it, then the data broker
just says, well, | don't -- there's no matches
because the hashes are different.

M5. ALLEN: Yeah, that's true. So if the
hashes don't match, there's not a match and they
woul d, so -- and then of course you would not be
deleting the data if there was no match. However, if
you' re doing sonething |ike a phone nunber, which is
just a series of nunbers with no dashes or
parentheticals, it's pretty easy. You're either
mat chi ng or not on, you know, one, two, three, four,
five, six, seven, eight, nine.

Sane wth emai| addresses, there's often

not as nuch variation in an ennil address. 1t's nuch
nor e dur abl e. It's a nore durable identifier. So |
think that |ike -- you know, and sonme of these

identifiers, it wll be harder and al so depends what

t he consuner gives us.
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MR. MACTAGGART: Sorry, can | just --
MS. ALLEN.  Yeah.

MR. MACTAGGART: In -- is -- first of al
Is what |'m saying, correct. | don't know, but you
have the mllion nanes and one email is spelled

I ncorrectly. That's going to give you a different
out put on your hash versus the CPA's hash.

CHAIR URBAN. Can | -- aml -- if I'm
under st andi ng you correctly, M. Mactaggart. Are you
aski ng about the effect of hashing the entire mllion
names?

MR MACTAGGART: | think that's what
we're not -- are you individually hashing each nane?

M5. ALLEN:  Yeah.

MR. MACTAGGART: Oh.

M5. ALLEN. Yeah. GCkay. Thank you,

Chair Uban. Yeah. W're individually hashing, so
it would have to be a change in a single nunber or a
single letter within the email, which is a nmuch | ower
rate of, yeah.

MR. MACTAGGART: That answered ny
guesti on.

M5. ALLEN: No problem

CHAIR URBAN. Great, thank you.

Addi tional questions or comments fromthe Board?
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Ckay.

M5. HAMER  kay, | have one.

CHAIR URBAN. Al right. M. Hamer,
pl ease.

M5. HAMER | m ght be off base, but |
just heard the login.gov registration place. So does
t hat mean Doge who has ki nd of consolidated a | ot of
i nformation can get California residents that, you
know, in one scenario could becone a target.

MR. KEMP: That would just be for the
initial verification and authentication of the
consuner and verifying the residency. Once they've
done that, then they go through the front porch into
t he proverbial house where they put the personal
i nformation and we i medi ately hash that information
as they enter that information. So it's a one-tine
verification.

Furthernore, we're providing a secondary
mechanismto verify. So if people don't have a
| ogi n.gov they don't feel confortable about that
we're |l everaging a third-party vendor that they can
al so do the residency verification as well.

M5. HAMER Got you. So that answered
t he second part of ny question that was going to cone

out. So they don't have to create a | ogin.gov no
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account to access ours?

MR KEMP. That is correct. | do want to
add to M. Mactaggart's question that one of the
things -- one of the concerns that we have is that
sone of the data brokers will have identifiers that
we don't know about project and so they're able to
ki nd of skirt the deletions.

And so one of the things that M.
Mahoney and others put into SB 361, which is an
amendnments to the Delete Act, is that there's three
speci fic questions regardi ng what identifiers do the
data brokers use to uniquely identify consuners.

And so assum ng that passes and that
will be effective January 1st, that will give us nore
visibility to ensure that we have a higher hit ratio
and may eventually, you know, tailor-tweak the system
to ensure that we're capturing how data brokers are
i dentifying consuners.

MR MACTAGGART: And is there a nmechani sm
to check that |I sort of like -- how do you check up
on whether in fact the data broker is conplying with
not selling the informati on? How would one checkup
and what's our plan?

M5. ALLEN: Two ways.

MR KEMP: Yes, maa'm (Go ahead. |'l|
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heat up here, but I'mgoing to let Ms. Allen and M.
Laird. So --

M5. ALLEN. Two ways, well, one is that's
the enforcenent, well certainly be doing sone of
that. And we also have an audit requirenment that's
comng online in 2028. So data brokers every few
years have to have an i ndependent third-party audit
conme in and check to see how they are doing in terns
of conplying with this law. And that has to be
avai |l able to the Agency for up to six years.

So this -- you know, you'll probably
hear nore about this as it gets closer. Because
we'll have to do, wite sone regul ati ons around what
Is in an audit and what does it |ook |like and all of
that. And so we'll have sone chance to kind of think
about and kind -- | think in an exciting way. Wat
are the levers and what are the things that we woul d
want to see that would tell us? Yeah, you are
actually complying wwth the law. So I don't know if
you. That's all.

CHAI R URBAN:  Ckay.

MR, KEMP: W've also integrated into the
system a conpl aint system The DROP system has a
conpl aint system So we al so expect consuners that

once they go through the process, put their
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I nformation, they wait the 45 days that they're
probably, if they notice that their information is
not being deleted, that they would al so notify us
t hrough the, the conplaint system And we've set up
the infrastructure and the people to follow up on
that and do additional research

So in sone sense, we're going to kind of
get arealtinme fee -- well, realtinme being the 45
del ays, but of whether or not it's working or not.
And we certainly know, given the volune of the
consuner conplaints comng in for CCPA and now t hat
If we nake this DROP systemavailable to mllions of
Californians, that there will be conplaints flow ng
t hrough because we've definitely seen that
Californians are getting nore and nore confortable
alerting us of issues. And as M. Macko poi nted out
that over half of the conplaints involve right to
del et es.

CHAI R URBAN: Thank you.

MR, MACTAGGART: One ot her question here.
Thanks for that answer. One other question?

CHAI R URBAN. Sane topic?

MR, MACTAGGART: Onh, yeah.

CHAI R URBAN: The sane questi on.

MR. MACTAGGART: Oh not I'mon the
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regul ations, but if you want to --

CHAIR URBAN. Let's hang on for just a
mnute. So to keep the conversation as efficient as
possi ble, | just have a brief followup on M.
Hanmer's comment. Waich is not directly on the -- |
mean, it's not on the | anguage of the regul ations.
And | think that the team has done a fantastic job
with security and thinking this through, making it
easy for consuners, nmaking it easy for data brokers,
but al so security.

It's just really inportant as the system
conti nues to be devel oped and as it's deployed to
recogni ze that the threat nodel has changed and that
all aspects of the threat nodel should be taken into
account on behalf of the consuners. So |'m sure you
have that in mnd. So you can take this as a -- as
an underlining a nmessage of support for that. But I
think that's going to be critically inportant for
trust. So thank you, M. Liebert.

MR. LIEBERT: | just wanted to follow up
M. Kenp, with that cormment that you nade that -- of
that two different ways that we can kind of make sure
that the consuner's request for deletion is actually
bei ng honored. And you said a consuner will know

whet her or not that's happened over tine. Wat would
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be ways, exanples you could give that consuners wl|
be able to tell that that deletion process has in
fact been honored?

MR. KEMP: Yeah, | nean, there is a
significant nunber of the data brokers that are known
as people search sites. And so it will be pretty
obvious to consuners that if they do a search of
their nane, their address, their email, whether or
not it appears, and then they will say, wait a
mnute, | went into the DROP system This data
broker is a registered data broker. | put ny
information in and 45 days later, | o and behol d, ny
information is still there as well.

And so we definitely see a scenario
where consuners raising that flag to us as well. It
gets trickier with sone data brokers that do that
focus nore on B2B sales of information for themto
know about that. And so the data is not publicly
avai | abl e on websites.

And so therefore that's the significance
of the independent audit that's been built in the
statute is going to be really key to, you know for
the auditors to catch whether or not the data brokers
are honoring the deletion requests through the DROP

syst em
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MR. LIEBERT: | guess what ideally we
woul d have a nmechani sm probably both al so on the
website that's telling fol ks how they can use the
system but also how they can check to see if their
requests are being honored. \Whatever those tools
m ght be, that should be sonething that's part of it.
Yeah, go ahead. Sorry.

M5. ALLEN:  Yeah, no | think consuner
public education is going to be a huge piece of this
and sonething that we're, you know, really focused on
in terns of how do we teach consuners how to, you
know, what information they can delete, what can they
expect, how do they do it, how do they check, what
woul d the best case scenario be for you know, a ful
deletion of all 535 currently registered data
brokers. So yeah, | think that's sonething we are
actively working on and thinking about as a team
currently.

MR. KEMP: M. Liebert there's also part
of the capabilities of the DROP systemis the data
brokers actually also have to report back to the DROP
system the status of the various deletions there as
well. And so the consuners can go back into the DROP
system 45 days |l ater, and then they can see an actual

listing of the data brokers and the status of each
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and every del etion request.
And if there's a -- and then there may

be reasons provided why the data broker did not
delete it, and that the systemfacilitates that as
wel |, so they can cone back and check to see what the
data brokers are saying. And we assune that there
will be sone nenbers of the public that will want to
trust but verify what's happening.

MR. LI EBERT: Yeah, that education
process woul d be great that sone consuners are going
to want to go check to see if that's happened. So
that' d be super.

CHAIR URBAN. | think that's just an
incredibly promsing feature of the system and so
| nportant because, you know, of course it's what the
data brokers report to the Agency, but then the
Agency can also follow up. And | think sort of
inplicit in what the executive director was saying is
that, you know, sone data falls into the publicly
avai |l abl e exenption, 1798. 145 sonet hi ng or ot her.

And so for information that falls in the
exenption, that actually may be the nost visible to
t he consumer as well. But sone of the information
isn't as visible to the consuner, so they're not

going to know if it got deleted. But now they have a
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-- they'll have a signal that they can check out. So

hel pi ng peopl e understand that | think will be
val uabl e.

Al right. M. Mictaggart, | think you
had anot her question. Shall we nove on to that?

MR. MACTAGGART: Yeah. Thank you. Can
you just walk me through the requirenent or the -- it
says after you've downl oaded the list for the first
time, you just, the data brokerage just downl oad the
changes in the future?

MS. ALLEN: Yeah, it does.

MR. MACTAGGART: And then it says you
have -- they have to get their permssion to
redownload it. And so two questions. One is, if |
was going to be super responsible data broker, |
coul d downl oad t hose changes every day, right?

M5. ALLEN:.  Unh- huh.

MR MACTAGGART: Like there's no --
there's no issue there.

M5. ALLEN:  Uh- huh.

MR MACTAGGART: \What's the -- what's the
thinking? And | don't really have thoughts about it
one way or another, but there was obviously thinking.
What's the thinking why you have to get your

perm ssion to redownload it, and is that a bot thing,
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or

| nmean, or -- and what's the -- yeah, so --

M5. ALLEN. Yeah, nostly it's just a

capacity. So imagine there's 40 mllion requests in

there. |f we had 500 or a thousand peopl e asking for

40 mllion plus records, it's just -- it's going to

be a lot. However, if you need it, you want to do an

audit, you really, you know, a new CPO cones in chief

pr

ivacy officer, they're |like, you know, they -- you

know, if they need to take and tie, then |ike, of

course the answer will be yes. It's just you know,

sone sort of rate limt essentially.

MR. MACTAGGART: By the way, | thought

your definition of the direct relationship was great.

You know, the changes there really were clarifying

and | thought they were great. So actually, thanks.

Dr
i f

CHAI R URBAN:. Thank you, M. Mactaggart.

Addi ti onal coments or questions before
. Nonnecke | want to be sure to give you a chance
you -- if there's anything that you want to ask.

M5. NONNECKE: Thank you for asking ne.
don't have any questions at this tine.

CHAI R URBAN. kay, wonderful. |

appreciate that, really appreciate all the amazing

work of the teamon all of this, and |I know t hat

there are always ot her people who aren't visible to
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us and | appreciate the executive director

i ntroducing us to M. Adamis work as well. And I
know he represents a ot of fol ks who are -- who are
at CBT as well who are working -- who've been working

to put this together in a way that is workable and
fulfills the requirenents of the |aw

This once again nakes California a real
| eader, and | know that other states have been eager

to see what we are able to do and m ght even be

I nterested and do -- you know, using the sane nodel,
whi ch woul d be would -- which woul d be absolutely
wonderful. So really commend the team really

appreci ate how you've consulted really carefully and
broadly. The back and forth and the coments | think
Is valuable and I'"msure -- I"msure that there was a
| ot nore consulting as well besides that.

Sol will ask for public coment. So
everyone knows the possible notion that | wll
request or the a notion I'll request that wll be on
the floor, is to approve and adopt the regul ations
di scussed under this itemof the Board agenda as
nodi fied -- oops, sorry, we didn't actually nodify
them | wote that's in there just in case to
approve and adopt the regul ati ons di scussed under

this section of the agenda for today. And to direct

323.393.3768
www.iDepoReporters.com




© 00 N o o B~ W N P

N N N N NN P P P PP PP PR
g b W N P O © 0 N O U M W N P+ O

AUDIO TRANSCRIPTION, on 09/26/2025 Page 129

MEETING OF CALIFORNIA PRIVACY PROTECTION AGENCY

staff to take all steps necessary to conplete the
rul emaki ng process, including filing the final
rul emaki ng package with the O fice of Admnistrative
Law.

The anmendnent of any docunents within
t he rul emaki ng package other than the text of the
rul es as necessary to ensure clarity, accuracy, and
conpliance wwth the Adm nistrative Procedures Act,
and aut hori zing the executive director to nmake non
substanti ve changes to the proposed regul ati ons and
to further authorize staff to wthdraw the rul emaki ng
in whole or in part fromconsideration by the Ofice
of Adm nistrative Law at any tine, if in their
opi nion, the legal risks associated wth di sapproval
of these regul ations would warrant further

consi deration by the Board.

W mght as well go ahead and |I'Il ask
if I do have a notion. | have a notion from M.
Mactaggart. Do | have a second? Thank you. | have

a notion on the floor fromM. Mctaggart and a
second from M. Liebert and Ms. Carwile is there
public coment on this itenf

M5. CARWLE: This is for Agenda |tem
Nunber 6, discussion and possible action on proposed

anmendnents to regul ations regarding the Delete
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request and opt-out platformrequirenents. W are
now t aking public coment, and if you'd |like to nmake
a comment, please raise your hand using the raised
hand feature or by pressing Star nine. |If you're
joining us by phone, | believe we have a hand rai sed.

Seamus, |'mgoing to unnute you at this
time. You'll have three mnutes. Go ahead and begin
when you' re ready.

MR. ABSHER. H everybody, can you hear

me?

M5. CARWLE: Yes, we can hear you.

MR. ABSHER. Geat. H everybody. W
nane i s Seanus Absher. |'mthe Chief Technol ogy

Oficer at Faraday. W're a data broker based in

Vernmont and registered with the CPPA. | have worked
with all the major data brokers. | inplenented our
CCPA conpl i ance program here at Faraday. | hope that

you pass this notion here today. And | support the
DROP system for three reasons.

First, what the staff has descri bed
today is possible with existing technology. This is
not rocket science. Wat they figured out how to do
with the hashing, it will work. And even if a bot
manages to steal the list of hashes they'|ll be able

to make it so that that is not actually a significant
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breach of dat a.

Second, it wll make conpliance sinpler
and nore reliable. Any data broker who is trying to
respect consumer preferences, | would say every data
broker who is trying to act in good faith wll
appreciate a single source of truth.

And third, in the absence of such a
system it seens |like a new opt-out vendor is born
every day. Just last nonth, we started receiving
opt-out requests from an authorized agent based in
Bel arus. That neans that Californians are sendi ng
their PIl to a conpany in Belarus. | question
whet her the spirit of the CCPA supports sending data
out of the country just to opt-out at hone. So the
DROP system can't conme soon enough. Thank you to the
staff that is working on it, and | hope that other
states copy the idea. Thank you.

CHAI R URBAN:. Thank you very nuch.

M5. CARWLE: Thank you for your
coments. |If we have any other commenters, please
rai se your hand by using the raised hand feature or
by pressing Star nine if you're joining us by phone.
Madam Chair, |'m not seeing any other hands raised at
this tine.

CHAI R URBAN:. Thank you, Ms. Carwile, and
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t hank you very nuch to the commentator. Wth that,
"1l ask Ms Carwile to please conduct the roll cal
vote. The notion on the table is as stated nade by
M. Mactaggart and seconded by M. Liebert.

M5. CARWLE: Yes, thisis aroll call
for the notion stated by the Chair.

Board Menmber Hamer ?
HAMER: (No audi bl e response.)
CARW LE: Board Menber Liebert?
LI EBERT: Aye.
CARW LE: Board Menber MacTaggart ?
MACTAGGART:  Aye.
CARW LE: Board Menber Nonnecke?
NONNECKE:  Aye.
CARWLE: Chair Urban?
CHAI R URBAN:.  Aye.
M5. CARWLE: Madam Chair, you have five

55 D3P DO D

yeses.

CHAI R URBAN:. Thank you very nuch, M.
Carw l e, the Board, and especially to the amazing
staff and all the different expertise sectors who
have cone together to put this together. W wll be
delighted to see the regulations finally approved and
take place on the DROP systemwhen it arrives.

Congrat ul ati ons and thank you.
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Wth this we will nove on to Agenda Item
Nunber 7 for today, which is discussion and possible
action to adjust the CPPA' s data broker registration
and access fees pursuant to civil code Section
1798.9980 at sec. This wll be also presented by
General Counsel Phillip Laird and Attorney Liz Allen.
Pl ease go ahead.

MR. LAIRD: Thank you once again, Chair
Urban. So now that we've discussed the regul atory
conponents of DROP, we turn next to the registration
and access fees associated with its construction.
I ncluded with your materials today is a short nmeno
and fund condition sumuary that describes the history
and reasoni ng behind staff's proposed adjustnents to
t hese fees.

And I'Il note, as you |look at the fund
condi tion docunent that PY refers to prior year
'24/' 25, current year refers to -- or CY refers to
current year, which is 2025 to '26, and BY refers to
budget year, which is 2026 to 2027, always the next
fiscal year after the current one. So, as a very
brief background, I'll rem nd the Board that the
Del ete Act established the Data Broker's Registry
Fund, which is adm nistered by the Agency and used

for the deposit of all nonies collected or received
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by the Agency under the Delete Act and offsets the
costs of adm nistering the | aw

In short, this neans that the fund is
I ntended to cover the costs of maintaining the data
broker registry, building an operating DROP and
sal aries for personnel necessary to adm nister these
systens and the |aw generally. Prior to the
construction of DROP, the annual registration fee was
set at $400. However, this anount only reasonably
covered the cost of nmintaining the data broker
registry.

So | ast year as the projections for the
devel opnent and | aunch of DROP were finalized, the
Board voted to set the annual registration fee at
$6, 600. Now the construction of DROP is well
underway and we have updat ed projections through the
next fiscal year. Staff have determ ned that the
Agency is in a position to |lower this year's
regi stration fee by $600 for a total of $6,000 in
2026.

Now, a variety of factors contributed to
t he proposed decrease in fees, including a slightly
hi gher than antici pated regi strant popul ation, an
I ncrease in penalty revenue and utilization of the

fund's existing balance. And so staying true to our
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statutory mandate to only adopt fees that offset the
reasonabl e costs of adm nistering the Del ete Act
staff project, that the $6,000 fee will ensure the
sol vency of the Data Broker registry fund through
fiscal year '26/'27. And of course, the Agency wl|
continue to nonitor expenditures and adjust fees to
an anount necessary to cover reasonable costs in
future years as well.

Finally, just a note that this
recommendation to adjust fees applies to the proposed
access fee as well. As you'll recall, the DROP
regul ations we just discussed include an access fee
that start wwth a fee in January that is parallel to
the current registration fee and then pro-rates each
nont h based on when the business actually begins
operating as a data broker in a cal endar year.

Accordingly, staff also recomends that
t he Board authorize staff to amend the access fee to
$6, 000 for the nonth of January with $500 prorated
each nonth thereafter. So with that overview and if
you' ve had the opportunity to review the attached
materials that covers our presentation for this
afternoon, but as always, we're happy to take
guesti ons.

CHAI R URBAN:. Thank you very nuch. Just
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really brief check in on my understandi ng, but also
under st andi ng for public who may not, who may be
joining in the mddle of the conversation and our new
Board Menber the funding for this part of our
authority cones through the fees, right? And that
was decided by the |egislature.

So this has to be adjusted based on what
are the -- what are the reasonable costs to run the
systemand to enforce the law. And | see M. Kenp
nodding. | just want to be sure that that is -- that
Is clear because | know it's been a point that's been
| nportant for people.

MR LAIRD: Yes, that's correct.
Essentially, the general fund tax funds are not
| everaged. |It's inplenentation of this lawis fully
born by these registration and access fees paid by
data brokers.

CHAI R URBAN.  Which is 179899.82. Thank
you very nuch, (inaudible) 1798.9982. Yeah.
Comments, questions from Board Menmbers? | think
we're for it.

Ms. Carwle is there public conment on
this iten?

M5. CARWLE: This is for Agenda Item

Nunber 7, discussion of possible action to adjust
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CPPA' s data broker registration and access fees. |If
you'd like to nake a comment at this tinme, please
rai se your hand using the raised hand feature or by
pressing star nine if you're joining us by phone.
This is for Agenda |tem Nunber 7.

Madam Chair, |'m not seeing any hands
raised at this tinme.

CHAI R URBAN:. Thank you, Ms. Carw | e.

In that case, |'d like to request a
nmotion to direct staff to amend Section 7600 of the
regulations to adjust the California Privacy
Protection Agency's data broker registration fee to
$6, 000 plus associ ated paynent processing fees, and
to al so anmend and adopt the access fee described in
t he proposed regulation Section 7611 to $6,000 in
January and prorated by $500 for each subsequent
nont h pl us associ ated paynent processing fees. My |
have that notion? Thank you. | have a notion from
Ms. Haner. May | have a second? Thank you. | have
a notion fromM. Haner and a second from M.

Mact aggart .

| believe was first Ms. Carwile will you
pl ease call the roll call?

M5. CARWLE: Yes, thisis aroll call

for the notion as stated by the Chair.
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Board Menber Haner?

HAMER:  Approved.

CARW LE: Board Menber Liebert?

LI EBERT: Aye.

CARW LE: Board Menber Mactaggart?
MACTAGGART:  Aye.

CARW LE: Board Menber Nonnecke?
NONNECKE:  Aye.

CARW LE: Chair Urban?

CHAI R URBAN:. Aye.

M5. CARWLE: Madam Chair, you have five

55 D3O DO D

yeses.
CHAI R URBAN: Thank you very nuch. The

notion carries with the vote of five to zero. Thanks
everybody. | have to say this particular notion
carried nme back to nmy days witing contracts in
Silicon Valley and all of the price and paynent
provisions. So thanks very nuch.

|"mglad to have that decision nade for
the next -- the next period of time. Having taken up
Agenda Item Nunber 8 earlier in the day we wll now
turn to Agenda Item Nunber 9. Agenda |Item Nunber 9
is the awaited public affairs outreach update. And
it will be presented by our Deputy Director of Public
and External Affairs Ms. Megan White. Please do turn
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your attention to the materials provided for this
agenda item M. Wite will present the slides and
request our questions and conments as they cone up.

|s that correct, Ms. Wiite? Kkay,
wonderful. Please go ahead whenever you're ready and
take your tine.

M5. WHI TE: Wonderful, thank you so nuch,
Chair Urban and Menbers of the Board. As nentioned
ny nane's Megan White, Deputy Director of Public and
External Affairs here at the Agency, and |I'm pl eased
to provide an update on the public affairs and
outreach efforts. M |ast update was in May of this
year, and since then we've been hard at work on
addi tional outreach efforts that | wanted to
hi ghlight for you. W've wapped up our first paid
medi a canpaign, so I'll share sone netrics around the
success of the campaign. 1'Il also provide a | ook
ahead at our next canpaign, which has actually just
| aunched, and then I'l| provide an update on the 2026
canpai gn, which will include the rollout of DROP that
we were just speaking about.

Next slide, please.

kay. So this sumer we w apped up our
previous paid canpaign, which was thened exercise

your rights as you mght renenber. The canpai gn ran
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from June, 2024 to June, 2025, and it was all across
the State of California. W used a w de range of
tactics including digital display -- including
digital, which includes digital displays, paid
search, and paid social. W also used traditional
formats such as radio and print. And in addition, we
had out of hone tactics that are things such as
bill boards, bus tails, airports, and novie theaters.
So a few highlights, I"mexcited to
share. The canpai gn had a massive reach, over 742

mllion inpressions statewi de. That neans it

received broad visibility. It reached nearly every
Californian nultiple times. It had strong
performance overall, the click-through rate was 0. 76

percent which exceeds industry benchmarks. W nade
sure nonentum was sustai ned t hroughout the canpai gn
as wel | .

So we woul d have out - of - hone bill boards,
running and radio. And as that would taper off, we'd
conme in wth paid social and ads on websites, and
then we would go back to billboards. So we al ways
made sure that we had different things to keep people
i nterested, but that we had a conmon presence
t hroughout the whole |l ength of the canpaign.

In addition, we used innovative tactics.
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So as | nentioned, we were in novie theaters right
before you're going to see the premere of your -- of

your next novie that you want to see. You saw our
ad, we were also in airport, so nmaybe you're waiting
for your luggage and there's our ad, and you go to
our website. So we really had a wonderful canpai gn.
W really, really enjoyed it, and we plan to conti nue
t hat success in the next nedia buy, which we'll start
-- which just started actually. So now let's pivot
to what's new, the new canpaign. And that's what
you're seeing right in front of you. This is going
to start running through the fall and wi nter.

CHAIR URBAN. |'msorry, M. Wiite, could
| ask a quick question?

M5. WHI TE: Yes, of course.

CHAIR URBAN. First of all, the canpaign
was trenmendous.

M5. WH TE: Thank you.

CHAIR URBAN. | did ny small part -- a
very small part.

M5. WHITE: | appreciate it.

CHAI R URBAN. You know forwardi ng the
| ovely -- the lovely sort of social notices and
collateral which would regularly just surprise ne.

And al so make ne realize |like how very clear the team
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have made the nmessage, which | think is really

| npressive because one of the things that privacy as
an issue struggles wwth is it can be a little bit
abstract to people and you've nmade it really
concrete. And the commercials are fantastic, which |
think | said last tinme, but it bears repeating. |
just had a quick -- and not necessarily a quick
guestion but just a question w thout expectation
behind it, which is to plan this canpaign as part of
t he pl anni ng process, which | think was very
careful |y done.

M5. WHI TE:  Uh- huh.

CHAI R URBAN:  Your team conducted a
survey.

M5. WHITE: Right.

CHAIR URBAN: To find out sort of what
peopl e knew, what they knew about us, what they knew
about their privacy rights, sort of what their
concerns were.

M5. WHI TE:  Unh- huh.

CHAIR URBAN. And | was wondering if you
were going to do any testing by doing a foll ow up
survey or sone simlar sort of nethodology. And
again, | asked this w thout expectations.

M5. WHHTE: No, actually it's a great
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guestion because, and I'm-- | have a great answer,
we are. Contract three had a carve out for research.
And so we've started -- I'msorry, | should go back.
We have a contract with census. They're our nedia by
consultant. They also did the research for us, tghe
first research. W have three contracts with them
Contract three includes an allocation for research.
So |'ve started talking with them about the research
that they do. W had a neeting with their research
-- their head of research, and they're starting to do
alittle deeper dive on previous results and what
guestions we shoul d be asking as we round out the
canpai gn.

CHAIR URBAN:. Fantastic. I'mreally glad
to hear that.

M5. WHI TE: Yeah.

CHAI R URBAN. Because that can al so
support interventions in the future where people
didn't get the information fully. So that's great.
Thank you.

M5. WHI TE: Yeah, of course. Thank you.
G eat question. And so in addition to the research
we'll be doing with census before their final
contract waps in June of 2026, we also started

working with themon this new canpai gn that you see
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here. As nmentioned, this is going to run in fall and
winter, so this year and throughout the winter, and
it's called Protect What Matters.

So right here you're seeing sone of the
social nedia posts. In addition, we have a little
nockup of what it's going to look in a print ad. Now
this is alimted canpaign in terns of channels and
|l ength. Let ne explain that a little bit nore. W
started running this nonth with these ads and we are
going to keep it going, like |I said, until January
and February of 2026, in which case we wll still
| i kel y have sonme of these ads running, but we wll
pivot a ot of our paid advertising to DROP, and that
was at the Board's direction as well. And we've also
tal ked about it internally. It nakes a | ot of sense.

So that's why this canpaign i s sonewhat
limted. It's also limted in the channels that
we're running it on. So you're going to see it in
pai d ads in numerous | anguages i n newspapers
t hroughout the state. You also see it on soci al
media. And then we just recorded three new radio
spots. They're in post-production, so unfortunately
| can't share themw th you today, but three spots,
they're all done in English and in Spanish as well.

So six spots total. And they really focus in on
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dealing with everyday privacy concerns from
Cal i forni ans.

So we have an ol der person who's dealing
Wi th a scammer, and then they realize that they can
be enpowered to better protect their personal
I nformation by visiting the privacy website. And
then in addition, as Chair Urban nentioned, those two
32nd spots that we did earlier this year, those wl|l
continue to run all the way through the sumrer of
2026. So those are the ads that you're seeing in
your novie theaters, and they will start playing
addi tional places as well.

So this new canpai gn, by doing Protect
What Matters and Freshening up our Exercise, retiring
or Exercise Your Rights canpaign, and noving into
Protect What Matters, it helps to keep the canpaign
fresh and it allows us to nove to the next phase of
messagi ng. So what does that nean? Well, we are
shifting from phase one, which was, | consider
Exerci se Your Rights, and that was our ol d canpai gn.
It told people about their rights. Now we're
entering into phase two with Protect Wat Mtters.

W're telling people why it matters to them And

t hen phase three, which we'll launch next year, we'l]l
focus on operational -- helping Californians
323.393.3768
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under stand how to operationalize their privacy
rights, nost notably wth DROP.

So as | nmentioned, this reflects the
Board's direction to shift some of our paid
advertising dollars to 2026 with the | aunch of DROP.
And so that's why you'll see maybe a little bit of a
| i ghter canpai gn through the rest of this year, and
then a ot nore of the paid advertising canpaign in
2026.

Next slide, please.

Ckay. Myving on to the website. On the
topi c of operationalizing your rights, we've already
pi voted that way on our privacy website. So, as you
may renmenber our goal is for our canpaigns to -- al
of our paid advertising canpaigns to drive people to
privacy.ca.gov so they can |l earn nore about their
rights and how to exercise them And we're proud to
share that the privacy website now has a | ot of
practical tips for consuners.

So right when you go to our hone screen
on privacy.ca.gov, you'll see a big yellow button and
It says viewtips. There you'll find straightforward
and actionabl e steps you can take to exercise your
privacy rights. For those who |ike even deeper

di ves, our blog, which we post to at | east once a
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nont h, provi des sone deeper dive information for
t hose who are interested. And we will continue to
add nore hel pful and easy to understand information
on a regular basis. | want to pause there in case
Board Menber Mactaggart had questions about the
websi te.

CHAI R URBAN. Thank you, Ms. Wite

M. Mactaggart, now s the tine.

MR. MACTAGGART: Yeah, thanks. You know,
this is the kind of thing that | think drives the
| awyers as batty, but | still feel Iike, you know, |
just want to back and review the statute. The
statute's pretty clear about our nmandate to educate
Californians. And so, you know, if you |l ook at the
privacy | andscape, and | won't nention conpani es here
because | ess people freak out, but there are
definitely conpanies, big conpanies that have a whol e
di fferent, you know, approach to privacy. And, for
exanpl e, one of the two mgjor nobile browsers just
rel eased an update, actually, I'"mgoing to call it
out. So, you know, iOS 26 has anti fingerprinting in
It, right inthere. Andit's -- the whole thing is,
|l et's help you protect yourself. Oher browsers
don't. R ght? Wy would we -- as a privacy Agency,
| think when | talk to people, they're |ike, what do
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| do?
M5. WHI TE:  Uh- huh.
MR. MACTAGGART: They don't have tine.
M5. WH TE:  Unh- huh.
MR. MACTAGGART: | know we want to |ike

wal k the m ddl e ground and everything, but why can't
we call out, you know, sort of, | |ike consuner
reports, you know, saying like, this is a better
entity if you are interested in privacy, get this
operating system use this browser, use this phone.
And | just feel like that's a -- such a no brai ner
for us to do. And |I'malnost -- you know, we we're
so neek about, oh, well we can't |ike, take on, you
know we sort of did anyway, so | feel like we're a
privacy agency. W should take a stand and say, this
Is a better -- this is a better solution for you.
And here's one way of, you know, use so far if you
want. And it's going to be way better for you than

usi ng Chronme because the whol e ecosystemis set up to

protect you. So | just -- I'd like us to do that.
This is a great -- by the way, let me not -- let ne
-- let nme rephrase it. It's fabul ous what you've
done.

M5. WH TE: Thank you.
MR. MACTAGGART: | nean, |'mreally,
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really a fan of it. And instead of saying use a
privacy protection -- protective browser, let's say,
use one of these -- use Brave, you know, use | don't
know | would really urge us to do that. And if we
want to say to the vendors out there that, hey, if
you neet these six things, you too can have a little
star fromthe California Privacy Agency. G eat.
Let's do that then. You know and anyway, | -- that's
kind of what | would |ike to say.

M5. WVHHTE: No | think you nake an
excellent point. Like, thisis on alist of a
mllion other things that Californians are trying to
do every day. You know, we live and breathe it. For
nost people, it's like, | don't have tine, | won't
get toit. So we have to nake it quick and easy.
And | conpletely agree with you. W do have certain
| egal constraints that we have to abide by, but I
work so closely with the legal teamand they're
really wonderful. They give ne a good anount of
| eeway.

CHAIR URBAN: | just want to say, all
| awyers are not just naysayers. And | think you' ve
produced sonething that is really incredibly hel pful
because we have constraints about not being able to

gi ve gui dance, you know, and we can give w t hout
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regulations, and in a |lot of circunstances we can --
we have nore flexibility probably with consuners,
which is great.

You know, with regards to -- with the
governnment. So we can't be picking and choosing in
the marketplace. But M. Mactaggart's point in terns
of , you know, consuners just needi ng sonet hi ng
concrete that they can -- that they can hold onto is
certainly well taken as a general nmatter. And |
think you're doing a really nice job of working with
the tools that you have.

M5. WH TE: Thank you.

MR. MACTAGGART: Can | actually -- 1'd
| ove to request fromlegal sone kind of an analysis
of why we can't -- you know, where -- what -- where
are the lines, you know can the Federal Hi ghway
Departnent say this is a safer car than another, you
know, car? There are -- you know, can the consuner
what ever, says that these airlines are nore on tine
than other airlines? You can get all that
information and it's all kind of publicly avail abl e.
So I'd love to figure out what the roadblocks are to
us, and maybe just has to be -- you know, it takes a
while. You have to tell everybody what you're going

to do. You have to |l et everybody have an opportunity
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to junp through hoops to prove that they are as
privacy centric.

But it would be great for us to be, you
know, taking a stand on sone of this stuff and be out
t here saying, yes, we have |ooked at it and we think
that this is better than others. And even if we have
to refer to a consuner reports you know, a link that
does it for us and says, read this, we agree with it.
| don't know, but sonmething -- because right now I'm
busy, it's great, but it tells ne |'"m-- you know,
|"ve got kids screwing in the back of the car. It
tells me, you know, use a privacy protective browser.
| don't know |'moperating fast. | -- and then it
says, and you know, | go into Chrone and says, oh, we
protect your privacy, but the reality (inaudible)
does a better job. So, you know, |I'd love us to
figure out, and I'm | ooking at you, but it's probably

MS. WH TE: Yeah.

MR. MACTAGGART: -- you know, the
executive director, M --

CHAIR URBAN. | think it's |eqgal
di vi si on.

MR. MACTAGGART: You know to figure out

if we have the tine at sone point to put it on the
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agenda for us to take a | ook at.

CHAIR URBAN. So let's pick that up under
the agenda itemfor that. It's nowon ny list. And
t hat woul d be a question for |egal division.

MR. MACTAGGART: Yeah.

CHAIR URBAN. M. Liebert?

MR. LI EBERT: There may be nore creative
ways. | do think we'll find out fromlegal that the
State of California or one of its agencies can't say,
just use Brave or just use this. On the other hand,
it's interesting to think about creative ways, for
exanpl e, that the state could say these different
sites have these different capabilities, you know and
t hat kind of thing could be explored. And I think
the point you're nmaking is exactly right, that we
need to give those types of quick tools to nake,
agai n, under that rubric of making it easy, right?
W' ve got to nmake this easy. And of course, we al so
need consuners to understand why they should care,
right? So what's at stake.

But | do very nuch appl aud how this
website's inproving dramatically. |'mnot even sure.
The one thing I would just say on the -- on the tips
page, enable opt-out preference signals that may be a

little obtuse for sone consuners. There m ght be a
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sinpler way to say that, right? Sonething to think
about. For us, it's kind of you know, quick nature,
what it neans to have an opt-out preference signal.

But a ot of folks m ght not know what
t hat neans quickly looking at it, but overall, |I'm
just really inpressed we want this website to be as
you're working so hard to nmake it really user
friendly, right? Just get right to what you want to
get -- want to get to know and, and, and to be able
to do it quickly.

CHAI R URBAN: Thank you, M. Liebert.

O her comments? M. White, are you --

M5. WHITE: Yes ready to nove on to the
next slide in fact. Mving over to the social nedia
canpaign. So we've carried this focus of
operationalizing your privacy rights into our soci al
medi a canpaign as well. So social nedia platforns
are vehicles for education, not just broadcasting
news. And until recently, a lot of our social nedia
content focused on telling the public what we were
doi ng as an Agency. So we shared a | ot about our
press rel eases, Board neetings, hearings, things |ike
that. We will always do that on social nedia. It's
a great way to get our information out to the public.

But this sumer we nade the shift
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providing a | ot nore engaging information infornmation
on the social nedia via the social nedia campaign.

So our sunmer canpai gn had a nature and canpi ng

t heme, and we focused on practical tips for
protecting your personal information with this fun
team wth this fun thenme between advertising, social
medi a, and our outreach, which I'll tal k about next.

We've really broadened the nunber of
people visiting the privacy website. W had 240, 000
uni que viewers from May 1st, 2025, the last tine |
presented to this Board, to today. So just since My
to today, we had 2000 and 40, 000 uni que viewers. And
this is significant because these are uni que views
rat her than page views. So it seens |like we're
reaching a | ot of new people over the |ast couple
nonths, which is really exciting.

To put that in perspective, when |
presented in May of this year, | shared that we had
411,000 visitors fromJanuary, 2024 to March, 2025.
That's a much | onger period of tine. So we've
al ready had nore than 50 percent of that anount cone
to our website in just the past four nonths. | think
it's really a testanent to our social nedia canpaign,
the ranping up of our advertising canpaign, and we're

actually driving that nessage hone that we're here to
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hel p.

Next slide, please.

So, noving on to outreach, we've also
real ly ranped up our outreach efforts since ny | ast
presentation. W started with an outreach canpaign
focused on older Californians. W've actually --
because we're a fairly new Agency and there's a | ot
of agenci es who've been out there doing this a | ot
| onger than us, we've found that partnerships are key
to helping us get into the areas that we'd like to
get in wth. And we have sonme anmazi ng gover nnment
partners who've been wonderful in terns of |letting us
into the Cool Kids Club and letting us join themfor
their presentations. This includes the Contractor
State License Board, Departnent of |nsurance, and
DFPI. They all already were doing senior scamrer
stopper presentations, and so they've allowed us to
join them and we're part of the road show where we
go around and give these presentations.

W' ve al so partnered with el ected
officials, and we are starting to present at their
town halls as well. |In addition, we've nmade
presentations for other organizations, including ARP,
Consuner Action, and the Denocratic Ofice of

Communi cations and Qutreach. It hel ped us reach a
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| ot of district directors that are part of the
Denocrati c caucus.

We al so devel oped a flyer specific to
ol der Californians, and we're providing themto
seni or organi zations throughout the state, such as
t he area agencies on aging. That's, each county has
area Agency on aging, and we've provided our flyers
to them W're providing the flyers to el ected
officials as well, to have themat district events,
and they're also passing themout at their events.

This is addition into continuing to do
the outreach that we're all nore famliar wth that
I ndustry outreach that we've been doing for a while.
And that's speaking at privacy conferences and things
like that. There we're not taking -- we're not not
doing that anynore. W're doing it just as nuch, but
we're al so incorporating the public outreach speaking
opportunities as well.

Ready to nove on to the next slide.
Medi a cover age.

CHAIR URBAN. See, Ms. Wite, you
offered, and so we're --

M5. WHITE: | know, | was |ike --

CHAI R URBAN: |s that dangerous thing?

Are you sure you want to do that? | actually just
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have a comrent, which | really want to comrend you
and your team and the executive director on joining
with the agencies and with the legislators to reach
communities. | think the Senior Scam Stopper forum
Is areally excellent place to reach Californians and
hel p them take advantage of their rights. And | just
amexcited to see it.

M5. WHITE: Thank you. | really
appreciate it. Yes, Ms. Garcia and M. Kenp were
instrunental in that, and it really has hel ped so
much.

CHAI R URBAN. Wonderful. Well thank you
Ms. Garcia and M. Kenp.

M5. WHI TE: Any ot her questions about
outreach? Geat. W'Il nove on to nedia coverage.
So, earned nedia coverage and nedia rel ations
continues to be a core focus for ny team W' ve
real ly ranped up the nunber of nmedia interviews we've
done since ny |ast presentation. And as you may have
noticed, it's resulted in an increase in coverage.

W work with reporters, | work with reporters every
day, just making sure that they get the information
t hey need.

But beyond that, we've really ranped up

the proactive nedia outreach that we've done. This
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I ncl udes everything frompitching stories to just
havi ng general off the record conversations with
reporters to nake sure that that dialogue is stil
goi ng. They know they can cone to us with any
questions that they have. Transparency is very
| nportant, and we nmake sure to do that through our
reporter partners. M. Kenp and | have tal ked
regularly with nenbers of the nedia, and it's just
made a real, real nice inpact in terns of form ng
t hose rel ati onshi ps. Any questions around nedi a
relations? And |'mgoing to nove to the | ook ahead.
Next slide, please.

CHAI R URBAN:.  Franci sco, next slide,
pl ease.

M5. WHITE: Thank you so nmuch. And this
Is nmy next to last slide. The last one is questions.
So nowl'd |like to pivot to a | ook ahead. As we | ook
at the launch of DROP, and we really want to
strengthen our outreach efforts in terns of howto
operationalize your privacy rights. W really want
to -- and | really appreciate the Board enphasi zi ng
what |'ve just tal ked about in the sense that we
really just want to rmake privacy easier for
Cal i f or ni ans.

And so we understand that our staff
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m ght be thinking of privacy all the tine. The
average Californian isn't, and we need to neet people
where they are. So we brainstorned as a team how
can we make this even easier? And one of the key
ways we think we can do this is by changi ng our
abbreviated nane. So | want to enphasize that part
to sonething that is easy for people to understand
where our nane is and wll always be, | would assune,
the California Privacy Protection Agency. Many
people tend to call us CPPA for short.

Now that can get a little confusing
because there are so many nore wel | -established
agencies with simlar acronyns. For exanple, we are
currently sitting at CPUC, |ast nonth we had our
Board neeting at CCAP, which is CCAP. In addition,
we regulate the CCPA. You can see how it quickly
becones al phabet soup for even us. But certainly for
menbers of the public. And so we | ooked around at
what other state agencies are doing that they're --
that they're in the same situation. And we thought,
one great exanple of sonebody doing this well is
Cal Recycl e proud of Cal PA, but they really define
who they are right there in their nane. And so we
are suggesting that perhaps we change our nicknane

from CPPA to Cal privacy, specifically for our
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conmuni cation efforts.

One, it's going to make it so nuch
easier for people to renenber. And two, it says
exactly what we do right there in the nane. So we've
done sone very early and casual testing of this nane
w th other governnent agencies, elected officials,
and key stakehol ders. W just wanted to hear from
them do we have any blind spots? Is this -- is this
a great idea? Is this a bad idea? W didn't receive
any negative feedback, rather we received astoundi ng
positive feedback.

Now, sone people did say, did you think
about this? Wat about that? So we got a | ot of
great things that hel ped us identify sone things that
we needed to sort through, but we didn't hear anybody
say, Cal Privacy is a horrible idea. W also
di scussed it with our advertising consultant, and
they conpletely agree with the approach. So we've
already started to have very early conversations just
as an internal team could we easily incorporate this
into our ads? \What does it nean for our marketing
materials for our website? So we're aware that it's
going to take sone tine and there's sone certain
things that we'll definitely have to do on a positive

note. CQur social nedia handles are already Cal
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Privacy, so that's at least a light |ift there. As
we ook -- and so | do want to actually pause there
in case you all have any feedback that you'd |like to
add specific to that.

CHAIR URBAN. M. Liebert?

MR. LIEBERT: Fantastic. Got to do. It
makes perfect sense. Let's see, what other
superl atives could | cone up with?

CHAIR URBAN. | thought you were going to
stop at fantastic.

MR. LIEBERT: | think it's great. |
mean, when | tell people | work with CPPA that's not
very hel pful.

M5. WVHHTE: That's so nany Cs Ps
(i naudi bl e) yes.

MR LIEBERT: And | think I told Tomthe
ot her day, remnd ne, Tom but if you put in cppa.org
ri ght now you cone up with a organization, | think in
C ncinnati, Chio or sonething. But anyway, | think
it's a great pivot for us to make so perfect as we
gear up for the DROP canpaign. And nost of all for
consuners, it's easy to renenber. And that's what
we're trying to do, obviously with all of our
advertising. So | just really applaud everybody on

the teamfor that effort. And | think it nmakes
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perfect sense.
CHAI R URBAN. Thank you, M. Liebert.
Ms. Haner ?

M5. HAMER. | couldn't agree nore. | was
telling people internationally and nationally that
" mjust, you know, a new nenber of the CPPA Board
and it's five mnutes of explanation right away.

M5. WHI TE:  Uh- huh

M5. HAMER. But if it's Cal Privacy no, |
think it's a great idea.

M5. WH TE: Thank you.

M5. HAMER: Holy support.

M5. WHI TE: Appreciate.

CHAl R URBAN: M. Mactaggart?

MR. MACTAGGART: Yeah, huge fan. Geat.

M5. NONNECKE: And | also need to throw
In nmy support every -- with everybody else. |
absol utely agree.

CHAI R URBAN: Thank you, Dr. Nonnecke.

So I'mgoing to be the only one to sound
a note of caution.

M5. WH TE: Sure.

CHAIR URBAN: Not that | don't love it, |

do love it. And | can tell you war stories about
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trying to get a certain URL before goodness ne. So
t hat success alone, | think is worth a gold star or a
fewto the team And | think it's wonderful to use
It as our handles. | think it's wonderful to use it
as you know a ni cknanme by which people can think of
us. You know, Cal Recycle is not the only thing that
Cal EPA does. And then that may be just an exanple
of the note of caution, which I'msure is already
built into the plan, which is that we do want to be
sure that we don't | ose a connection with the
particular role that we play, which is that we are a
California Governnment Agency. And so nmaking sure
that things |ike, you know, Cal Privacy redirects.

M5. VWH TE:  Uh- huh.

CHAIR URBAN. In a way so that it's clear
that |ike, you know, you can connect things easily
and then you know, you understand the right context
and the context that you have. But that's just a
smal | note of caution about inplenentation. And I
remai n absol utely anmazed that we nmanaged to get
privacy.ca.gov as a URL | usually -- | usually nmanage
to persuade when -- and | -- that | ran up against a
bureaucracy that just did not nove. And so I'm
i ncredi bly i npressed and happy about it because it's

just a lot easier --
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M5. WHI TE:  Uh- huh.
CHAIR URBAN. -- for people to connect to
the issue, which is so inportant.
Yes, Ms. Hanmer?
M5. HAMER  Just a quick note there.
just did a search and there is a -- in calprivacy.com

that we want to nake sure doesn't -- we don't get
redirected to.

M5. WHI TE: Thank you for flagging that.

CHAIR URBAN: Sorry. I'msorry Dr.
Nonnecke it's not showing up in the sane place it was
before. Please go ahead.

M5. NONNECKE: Onh, no worries. Also as
sonebody who was at UC, Berkeley commonly referred to
as Cal there could be sonme market confusion that
sonehow Cal Privacy is related to the university.

And since we already have privacy.ca.gov, | think
anot her name could be Privacy CA, Privacy California
for short. So I think that there's sone additi onal
brai nstorm ng that can be done, but I wll end by
saying it's a brilliant idea to nake this nore
approachabl e and easily nenorable to the public.

CHAI R URBAN:. Thank you. Dr. Nonnecke,
which is a note of -- she remnds ne of a

notification in the opposite direction. She and |
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will be very well aware that we were told that we
shoul d not use Cal because we're academ cs and we are
tal ki ng about research and teaching.

M5. WH TE:  Unh- huh.

CHAIR URBAN. And Cal belongs to the
sports teans which of course is neaningless in
practice because, you know, no -- everybody -- |ike,
nobody is going to knowthat. | don't think we're
headed anywhere close to that direction, but | think

MR. LIEBERT: That's totally silly. Have
you ever (i naudible).

M5. WHITE: That's another good exanpl e.
Yeah.

CHAI R URBAN:. Yeah. Wll, and | al so was
t hi nki ng, what was the m ssion of the university
agai n? You know so anyway on this -- the |ight note.
Anyway, it's fantastic and | -- you all are really --
| really appreciate the creative approach to reaching
consuners.

M5. WHI TE: Thank you. And |'m so
pl eased that my team actually canme up with the idea.

So it's very, very excited to have those i deas cone

out of your own team (Ckay, wonderful. So as | kind
of mentioned, we'll start with Protect What Matters
323.393.3768
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canmpaign. I'msorry, pivoting back to where we're
going wth DROP. So noving on to the -- to the next
bul l et point I have up here. As we |ook forward to
| aunchi ng the consuner outreach efforts around DROP
now we feel is the perfect tine to sort of switch
this nicknanme and we'll start wth the current
Protect What Matters canpaign. And it could rol
right into the DROP advertising canpaign, which we
woul d | aunch next year. Since we have approxi mately
nine nore nonths of advertising dollars left. Making
this shift now would also be really nice because we
could use it on our upcom ng billboards and paid
advertising canpaign for next year. So | do really
appreci ate the Board's feedback here. W'l take
everything that you flagged in terns of concerns and
t hen di scuss next steps.

CHAI R URBAN:. Renenber though that we
started with fantasti c.

M5. WHITE:  Yes.

CHAI R URBAN:  Ckay.

M5. WHITE: On, 1'Il never forget that.
So thank you | appreciate it. As | nentioned
earlier, protect what Matters is alimted term
canpaign. And that is because we are going to shift

a good anmount -- oh, we have shifted a good amount of
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our nmedia by dollars to 2026 to support the |aunch of
DROP. This canpai gn, which we are currently

brainstormng creative ideas for, will be nore robust

in terns of reach. It will include those bill boards,
TV ads, likely airports, bus tails.
We'll also do, for those who' ve been on

the Board a while, you m ght renenber that we were
actually in convenience stores in comunities
t hroughout the state with our flyers and then al so
signage. W'Il continue to do that as well. W also
plan to run our 32nd spots in very different areas,
not just novie theaters, but I know | feel |ike I
talk about this every tinme, but those videos at the
gas station punp and things like that, you'll start
to see themout of hone places all around. So we're
very, very excited about that as well. But that
concl udes ny presentation. Happy to answer any
addi ti onal questions that you have.

CHAI R URBAN:. Thank you very nmuch. M.
Wite and the team and everyone who's been working on
this you' ve just been doing a fantastic job. You
know, as you'll recall, the Board has been very keen
on our public guidance and outreach function for a
| ong ti ne.

And as the Agency built out you know we
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have to do the regulations, et cetera, and it took a
little time to build up your team but | think we
are, again, at a capstone nonment with the conpletion
of this canpaign and noving into the next one. |It's
very exciting tine.

Comment s or questions fromthe Board.

Yes, M. Liebert.

MR. LI EBERT: Just quick -- just quick.
I"'mreally excited about what you're doing with the
website. Do you have just |ike normal consuners
navigate this for you so they can raise issues or you
can see problens that cone up who aren't as used to
all this stuff as we are? |'mjust wondering to nmake
It as consuner-friendly as possible to hit that mark.
Do you go through that process as you do the design
process?

M5. WHITE: That's a really good fl ag,
and we haven't done it in a formal sense in terns of
working with an actual focus group through our
consulting contract.

MR. LI EBERT: Ckay.

M5. VHHTE: But | will say ny whol e team
Is big on sending it to famly nenbers. W have our
whol e staff. W have an amazing staff here at the

Agency. And even though ny division is public
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affairs, there's not one person who doesn't work for
t he Agency that does -- isn't great about providing
us sonme gui dance as well.

MR. LI EBERT: Yeah.

M5. WHITE: But | think you nmake a really
| nportant point that nmaybe we need to have peopl e who
aren't at the Agency and who aren't spouses start to
navigate this website and maybe nore of a fornal
research way to see where there are sone pain points.
And | think that now we're starting to put nore
i nformation up there. It mght be the right tine to
do sonething like that.

MR. LI EBERT: Yeah, that woul d be great.
W want to get it just optimal, right?

M5. WH TE: Yeah.

CHAI R URBAN. \Where soneone junps into
this, they're seeing Cal Privacy, |'mgoing to, get
ny answers real quick. And you know, they're just a
typi cal consunmer wanting to do it, so it'd be great
to have that type of feedback.

M5. WHITE: Yeah, | think that's a
wonder f ul poi nt.

CHAI R URBAN:. Thank you, M. Liebert.

Wth regards to the DROP canpaign |

think it's really smart to plan for targeted
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messagi ng you know, at the right tinme so that people
are able to pick it up when it's ready. So | think
it -- | commend you all for thinking ahead to that
and nmaeking sure that the tool that we've -- we were
tal ki ng about earlier today is so inportant for
maki ng privacy rights actionable for California is
avai l abl e and i s understood to be avail able by the
public and is understandabl e.

| just wanted to question to ask a
little bit about you know, the sort of the threads
t hat you' ve begun with hel ping people sort of know
that we're here and know what their rights are
generally. | worry alittle bit that if we were to
-- | -- yeah -- | don't think you said this, but
maybe I'mlike, if we were to sort of abandon those
threads that it would be sonething like the -- it
takes a while for famliarity to set in and for
people to have this sort of wherewthal to be able to
trigger for thenselves to go to privacy.ca.gov, for
exanple and learn nore. So | was just wondering how
you were thinking about allocating for that and
ensuring that the nessage doesn't, you know, sort of
st op.

M5. WHITE: And | just want to nake sure

| understand your question. So is it that we would
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do DROP outreach, but that we'll al so have ot her
messagi ng fromthe Agency so people know we're not
just DROP? Is that --

CHAIR URBAN. And that is part of it, but
al so because | don't -- | think this is wonderful and
fantastic and trenendous progress and by nature -- by
its nature and by the nature of people and by the
nature of the issue and the newness of the issue,
It's an ongoing process. |It's not sonething that is
really anmenable to an effort that is, you know,
started and then stopped or then, you know, sort of
punctuates over tinme. It's going to be nost
effective when there are threads that continue in
sone form

And so |I'mjust curious about how the
teamis thinking about, you know, continuing that
outreach to community groups nmaking sure that there's
still sonme nmessaging out for people to see and in
sort of a broader sense as well.

M5. WHI TE: Yeah, absolutely. Because |
think we really had the luxury when | started here to
have this | arge contract where we could do nedi a buy.

And that of course is going away June, 2026. And

that's -- I'"'mso grateful that we had it, but ever
since | started here at the Agency, | realized that
323.393.3768
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t hat was not what we have every year. That is a one
time thing.

So we wanted to get the nost bang for
our buck in ternms of getting the Agency nane out
there. And then the earned, you know | would call it
earned, but outreach efforts really have to just
continue to rise. And we've tal ked about this as a
team specifically, like after the excitenent of the
DROP | aunch and the end of the paid advertising
canpaign. | don't want to be sitting here a year
fromtoday and say, oh, our website has gone -- you
know, we don't have many people visiting our website
anynore, and things |ike that.

And so we've tal ked about even as people
come into the website, perhaps for the first and only
time because they're interested in DROP and they want
to sign up for DROP, how do we have that once they're
done with the DROP sign off process, have a little --
as M. Kenp refers to it alittle, a gift shop that
they land at right after they signed up for DROP, and
t hen maybe they are signing up to get regular
communi cations fromthe Agency or things |ike that.

At the same tinme, our roadshow and our
comrunity outreach doesn't stop. Once DROP is

| aunched, it just keeps ranping up. | just need to
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get ny foot in the door. And nowthat | have ny foot
in the door a little bit with Californians, or not

me, the Agency, we're all excited to just continue to
share how we're here to help.

But | conpletely agree it's not a one
and done, |ike nbst governnent agencies we're
providing a service that isn't just transactional,
it's relationship wise. And we want to continue to
build that trust so when sonebody has sonethi ng that
they're not quite sure, even if we could help with
t hey renenber the privacy website, they go there.

And that's why we have all the additional resources
t 00.

So even if our Agency doesn't handle the
I ssue they're |looking for, they don't have to go find
it at the AGs website or anything else. W link to
that information on the AGs website. So we really
want to becone a one-stop shop for privacy concerns
for Californians. |If we don't address that concern,
we want you to be able to find the information about
where you can get it on that website.

CHAI R URBAN:. Thank you very nuch. And
yeah, | think this is a flavor of sone of the
guestions we've asked earlier in the day, you know,

to M. Macko, what kind of, what do you need? And,
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you know, | think that's sort of enbedded in here is,
you know you' ve done an anmazing job with the contract
that we were able to secure.

M5. WHI TE:  Unh- huh.

CHAIR URBAN. For sone tine. As you --
as you nentioned, then, you know, kind of
under st andi ng resources and your plan for using those
resources can help support the -- help the Board
support your effort. So it really it sounds |like --
it sounds like your teamis being really thoughtful
about it.

M5. WHI TE:  Uh- huh.

CHAIR URBAN. And | really appreciate
that. And we're always -- we're always | ooking
forward to hearing kind of what -- how we can
support .

M5. WHITE: Thank you. Yes. Al this
work is because of the team W're small but m ghty.
There's five of us in the public affairs team And
sone of us run at the sanme tine, so.

CHAIR URBAN: Don't tell really.

M5. WVHHTE: So yes, because normally in

ny updates, | tell you everything else that our team

does as well, internal communications and things |ike

that. | wanted to just focus today on outreach, but
323.393.3768
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we are small but mghty and we care deeply about what
we do.

CHAI R URBAN: Yes, it shines through.

M5. WH TE: Thank you.

CHAI R URBAN: Thank you very nuch.

| wll now ask Ms. Carwile if there's
public comrents on this item

M5. CARWLE: This is for Agenda Item
Nunber 9, public affairs outreach update. |If you'd
like to make a comment at this tine, please raise
your hand using the raised hand feature or by
pressing star nine if you're joining us by phone.
This is for Agenda |Item Nunber 9.

Madam Chair, |'m not seeing any hands
raised at this tine.

CHAI R URBAN:. Thank you, Ms. Carw | e.

Thank you again, Ms. White for the
presentation and to everyone for the fantastic work
on behalf of the Agency and ultimately for the People
of California.

W will nove now to Agenda |Item Nunber
10, which is the item| nentioned at the top of the
meeting for public comments on itens not on the
agenda. Under this item nenbers of the public may

offer coorments that are not related to noticed agenda
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itenms for today. As the Board, we cannot raise any

| ssues under this item Only the public may and the
Board may not act on or discuss any matter raised
during the public coment except to decide whether to
pl ace the itemon the agenda of a future neeting.

And that is for those (inaudi ble) under governnent
code Section 11125, and 11125.7(a).

|s there public comment fromthe -- from
anyone Ms. Carw | e?

M5. CARWLE: Yes, | had do have a couple
hands rai sed.

Carpenter Econn |'mgoing to unnute you
at this tinme. You'll have three mnutes. Go ahead
and begi n when you' re ready.

MR. ECONN:.  Thank you so nuch. Good
aft ernoon Board, Honorable Madam Chair Urban
Executive Director, Tom Kenp. M/ nane is Carpenter.
| "' man undergraduate student at UC, Berkel ey,
representing the Center for Al and Digital Policy. |
would like to dedicate ny tine to speak on Agenda
Item Nunber 8, as | did not see it called upon
earlier this norning.

W at the Cl ADP commend t he
extraordi nary work being done at the California

Privacy Protection Agency to protect consuners. M
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peers at the Cl ADP have submtted comments to ADMI
proposals before. As such, | wuld like to reiterate
our recomendations for the Board' s consideration.

We recommend that the CCPA requires stronger data
mnimzation, a fact specific, reasonably necessary,
and proportionate standard does not ensure data
mnimzation. Individuals interacting with a nyriad
of ADMIs in their day-to-day |lives may not be able to
understand or assess whether a business is collecting
t he m ni num necessary personal information.

Data m nim zation can address this
i nformati on and control asymetry to better protect
Californian's privacy. Enbedding these safeguards
woul d establish clear standards that limt data
col l ection and use and reduce unnecessary risks and
burdens for California consuners.

Second, we urge the CPPA to include a
prohibition on using children's personal data to
train ADMI systens. The CPPA should prohibit the
collection and use of children's personal data to
train ADMI systens. ADMI's are used in nunerous
contexts where children regularly interact direct
t hrough EdTech platforns and social nedia
applications and indirectly through wel fare and

benefit allocation systens.
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Lastly, we urge the CCPA to require
I npl enmentati on of privacy enhanci ng techni ques to
m nimze data col |l ection, anonym ze consuner data,
and prevent unauthorized transfers of personal
I nformation. Genuine PTs reduce privacy and security
risks as data that is not collected, cannot be
m sused by a data collector or be subject to data
breach. And that's about it. Thank you all so nuch
for your tinme regarding this nmatter, and have a
wonder ful day.

CHAI R URBAN: Thank you very nuch.

M5. CARWLE: Thank you for your
coomments. |If there are any other nenbers of the
public who'd like to speak at this tine, please go
ahead and rai se your hand using the raise hand
feature or by pressing Star six if you' re joining us
by phone. This is for Agenda Item Nunber 10, public
comment on itens not on the agenda.

El i zabeth, |'"m going to unnute you at
this time. You'll have three mnutes. Go ahead and
begi n when you're ready. Elizabeth, you have the
floor. Go ahead and begi n when you're ready.

MS. ELI ZABETH Can you hear ne?

M5. CARWLE: Yes, now we can hear you.
Go ahead.
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MS. ELI ZABETH  Thank you. | have two
concerns as a consuner. They're nostly around
protecting ny health data. The first exanple is I'd
really like to see nore protection around restricting
ny reproductive health data. | have a recent exanple
where | went to see a dentist and | saw ny
reproductive health data exposed in the institution
where | had seen many different specialists. And |
woul d |i ke to have sone nmechani smfor protecting
that, especially at this tinme when wonen's
reproductive health rates are really at risk across
the country.

The second issue is related where
woul d I'i ke to have sone nechanismto opt out of Al
tools. Wen | visit a health provider. Recently |
was at an institution where | went to see a
dermatol ogist. And when | went to pay ny copay, |
had to al so agree to a very long list of consenting
to paying on tinme, making sure that ny health
I nsurance was up to date. And also Al tools,
i ncluding Al scribes, were enbedded in that rel ease.
And | couldn't go forward wth the appointnent until
| consented to that.

So | had to take it upon nyself to go

around that and refuse to sign that release until |
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was able to speak to the provider and request that
she did not use an Al scribe. ['mnot sure if that
falls under the CCPA, but | would [ove to see sone
wor k around protecting consuner rights when it cones
to protected health information. Thank you.

CHAI R URBAN. Thank you very nuch. W
have a public comment here in person. Please go
ahead when you're ready and you'll have three
m nut es.

M5. CHAVEZ: (Good afternoon, and thank
you for the opportunity to speak. M nane is Anber
Chavez. | amgeneral counsel at Optery, a privacy
and data rights nmanagenent conpany. M/ background is
I n consunmer protection, identity verification, fraud
prevention, cybersecurity, Al privacy. |'ve been
doing this for quite sone time and having recently
managed a gl obal supply chain attack, my comment for
the Agency is in the identity verification space, for
the data broker -- for the DROP systemthere are
fourth party vendors involved in verifying tel ephone
nunbers, email addresses, hone addresses, and ot her
I nformation that often take advantage of the fraud
exception, if you will, under CCPA and do not
regi ster as data brokers.

Soit's an area to be m ndful of the
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i ntersection of identity verification, fraud
prevention and data brokers. And just wanted to, you
know, nention that because these are conpani es that
hol d very sensitive information, governnent |Ds,
bi onetric data, social security nunbers, birth dates,
famly connections. And so really just wanted to
hi ghlight that for the Agency in thinking about
fourth party risks when using vendors who m ght
otherwi se retain or be considering retaining sone of
that information under the kind of fraud exception.
Thank you again for the opportunity to speak.

CHAI R URBAN:. Thank you very nuch.

Ms. Carwile is there anyone el se online?

M5. CARWLE: |If there are any ot her
menbers of the public who'd like to speak at this
tinme, please go ahead and rai se your hand by using
Zoom s raised hand feature or by pressing Star six if
you're joining us by phone. This is for Agenda Item
10.

Madam Chair, |'m not seeing any other

hands raised at this tine.

CHAI R URBAN. Thank you, Ms. Carw | e.

Thank you very much to all the
commenters this afternoon. W can't comments but on

the topics, but | will say | really appreciate
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hearing these concrete exanples for us to consider.
Wth that we'll nove on to Agenda |tem Nunmber 11,
which is our itemfor future agenda itens. | usually
have the -- | have a -- | keep a running |list and |
wi Il quickly go through that as well as highlighting
our standing agenda itens that are com ng up. And
then I will ask Board Menbers if they have additi onal
itens they'd like to add to the list for
consideration on a future agenda. W can't discuss
the itens thensel ves substantively just a matter of
putting themon the agenda.

So the budget will be coming out from
t he governor. And we tal ked about -- we tal ked about
sone details with that in July. And there will be
updates | think by Decenber. Legislation and policy,
we'll have two of the itens that are on our standing
agenda. One is the annual |egislation proposals and
priorities. So today we heard updates from M.
Mahoney, which we've heard periodically and in My,
she gives us a preview of what's happening in the
| egi slature. And we tal k about whether we want to
take positions on various bills that affect the
Agency. This is to talk about potential priorities
for the Agency itself, for the upcom ng |egislative

sessi on.
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And then secondly, a discussion of
annual intergovernnental affairs and update and
priorities. So there are opportunities, for exanple
for the Agency to participate in things |ike the
G obal Privacy Assenbly. And it has -- it's just a
chance for us to do sone planning and to highlight
t hose.

On -- in Novenber, we are going to talk
about the Agency and Board's regulatory priorities.
"' m guessing that the fol ks who've been through it
maybe t hi nki ng, oh ny gosh, how can we be tal king
about |ike regulations |ike we have run a gauntl et
over the past four years, which is absolutely true.
And it does put us in a position of thinking
proactively the Board, | usually discusses this in
May and | ast May, not just this past May, but the
year prior we had a substantive discussion with staff
where we offered sone thoughts and priorities for
future packages. And we reschedul ed that discussion
this year because we were very focused on the
exi sting packages and the list of required
regul ations that we were tasked to do wth this
statute.

But this neans that we can now pick up

our discussion of priorities from previous Board
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meetings as well as interest use, new ones in here
from di vi si on heads, what things have cone up that

t hey m ght suggest so that we can help the staff

all ocate resources and think about how to nove
forward. | will preview-- | hope this is fair. |
didn't -- | didn't check with anybody, but |'m going
back off the last conversation that the teamw | be
| ooki ng for the Board's gui dance on prioritizing so
t hat resources can be allocated efficiently. So
those are standing itens, one of which has been held
over before and will be discussed in Novenber.

Then in ternms of rul emaking, | know sone
of you have heard these many tines before, | just
|ike to say themso the public's aware of what is on
our list. So M. Mictaggart has requested
consi deration of rul emaking that woul d inpl enent the
right to Delete, to include partial deletion that you
don't necessarily have to treat everything parti al
del etion of your information. And he earlier today
asked about an agenda item for how we can nore
concretely guide consuners. |I'mstating that in a
sort of a general sense and let ne know M.

Mact aggart, if that sort of captures the basic idea
of being sort of nore concrete.

| know that |'ve suggested, and | have
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qguestion marks, sonebody else did too. An
exploration of -- a deeper exploration of the CPPA s,
coverage of enpl oyees and enployers. | know that
this is sonething that is a matter of resources and
time. At sone point | would |ike to discuss how we
can provi de gui dance for businesses in the form of
nodel s |i ke nodel privacy policies and nodel notices
to give themthe sorts of tools that could be
actionabl e.

| know that this is sonething that their
procedural limtations. So | put that we have a
adequacy under the general data protection regulation
that is on our list. And we'll be considering having
a briefing from Europeans about what the -- what the
paraneters for that are.

For M. Worthe and | will carry it
forward. Discussion of small businesses, what's a
smal | business and who's actually covered by our |aw
and regul ations so that we have a good sense of that
as well. And M. Liebert has asked for informational
sessions for the Board where we can hear from experts
and we can hear practical tips. W wll have
eventual ly a report on rul emaki ng process, which
shoul d be a good tine over the next year or so.

kay. That's ny list. Additional agenda itens.
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Yes, M. Mactaggart?

MR. MACTAGGART: |I'd |ike to request that
when we're | ooking at that partial deletion, we add
| anguage telling the conpany that they really have a
responsibility to be clear about what the inpact of
each level of deletion is because so often you'll see
sonething being like, it may not work and you're
thinking like Google is great. Like are all ny
photos going to go if |I do this.

You know, and you want to delete your --
you know, browsing history and |I'mbeing a little
facetious, but sonetines it's very hard to determ ne
whet her you know, what the functionality and | can
just see the partial deletion not having that
corol lary where each -- inpact of each level is
clearly explained. So |I know exactly what's goi ng
on. That would be super useful for nme. Thank you.

CHAI R URBAN:. Ckay, thank you. Oher
agenda itenms fromthe Board? Yes, Ms. Haner.

M5. HAMER | don't know if, is it
possible to get sone legal briefing on --

CHAI R URBAN: Can't hear.

M5. HAMER Is it possible to get sone
| egal briefing on the fourth party usage issue that

was just raised, and is that an appropriate agenda?
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CHAIR URBAN. It's not really an agenda
item but it is perfectly fine to request | egal
advice to the Board.

M5. HAMER  Ckay.

CHAI R URBAN: Thank you very nuch.

M. Liebert?

MR LIEBERT: | would like to just
reiterate that the Board has been so involved wth
staff for so long on the regulatory work. W haven't
yet had the opportunity to do -- to fit in sone
Informational itens, if you will, educational itens,
not really just for the Board, but frankly for the
public as well.

And one issue that I'mreally keen to
| earn nore about is what | consider to be the current
| neffectiveness of our privacy policy disclosure
process in California. That privacy policies are
30, 000 words and 60 pages long, and they're just not
hel pi ng consuners or businesses or anybody. And that
woul d just be one idea that | would have, but | would
| ove to have the opportunity for the Board to start
to incorporate, as we discussed, don't know how to do
it, but whether it's an hour's tine or whatever to
have st akehol ders, academ cs, et cetera, as we figure

this out. But | think it'd be a great new conponent

323.393.3768
www.iDepoReporters.com




© 00 N o o B~ W N P

N N N N NN P P P PP PP PR
g b W N P O © 0 N O U M W N P+ O

AUDIO TRANSCRIPTION, on 09/26/2025
MEETING OF CALIFORNIA PRIVACY PROTECTION AGENCY

for our work.

CHAI R URBAN. Thank you, M. Liebert.

So just a concrete desire for a topic.
There's academ c research on this.

MR. LI EBERT: Yeah.

CHAIR URBAN. And that nmay be a -- that
may be substantive. So sorry. | probably shoul d.
So privacy policy, sort of exploration of their
usability and neani ngful ness and --

MR. LI EBERT: Yeah.

CHAIR URBAN. And so forth. GCkay, great.
Thank you. O her agendas.

Yes, Ms. Haner?

M5. HAMER Do we schedule the future
meetings as an agenda item or?

CHAIR URBAN. So that's areally -- I'm
so glad you brought that up. So we have our neetings
now for the -- this year fully schedul ed. |I|ndeed I
have it in ny notes. So thank you for the nudge.
The | ast neeting of the year will be on Novenber 7th
here in San Franci sco. And we have the standing
items | mentioned, and I'll work wth staff on our
| ist and other things that m ght cone up.

That neeting also, | intend to have an

itemor as part of this itemfor us to discuss
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scheduling the neetings for 2026. And we'll go
t hrough the usual standing itens and see if the Board
have anyt hi ng, you know, changes or additions that
they want to nmake. It is ideal if we are able to
schedul e our quarterly neetings at that tine so that
everybody's expectations are set staff and the Board
and everybody. |[|'ve struggled for those to stick for
just various reasons, people, but that is -- that is
usually the plan and is what we try to do.

M. Mactaggart ?

MR. MACTAGGART: Yeah, 1'd like to
reconmend that we publish themonline. Like it's
weird to --

CHAI R URBAN: Ch, thank you, M.

Mact aggart. Yeah.

MR. MACTAGGART: Privacy Agency, a |lot of
peopl e depend on us. A |lot of people have to nmake
pl ans to make our neetings and we should be able to
publish thema year in advance and just say our 2026
cal endar is here so that, you know, people can plan
peopl e who work and have to attend our neetings and
then plan their vacations and whatnot. You know, |
think --

CHAIR URBAN. So we have the -- we have

the standing itens in order, |ike we have the
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di fferent neetings, but we don't have dates. So
soneti mes we have to reschedul e things or nove things
for various reasons or add neetings, but that's

sonet hing we can certainly talk about and take into
consi deration and plan for in the Decenber neeting.

| believe Ms. Garcia seens, is nodding.

M5. GARCIA: Yes. That's what staff
woul d recommend to have a discussion at the Novenber
7th nmeeting for the 2026 cal endar. And we would | ove
to publish the dates.

CHAI R URBAN:  Ckay.

M5. GARCIA: At |east we had, you know,
the first Friday of every other nonth, for exanple.
But if we could get the Board to agree on dates, we
woul d be nore than happy to put that on our website
and nmake it avail abl e.

CHAI R URBAN:. Thank you. Yes.

MR. MACTAGGART: And could we al so put on
t he cal endar |ike how many to have, |ike, because |
think we were super involved in all the regs, but we
may not -- we may find ourselves, you know, nmaybe
time to let the -- you take the train let you all not
have to be so involved with us, even though |I'm sure
you, it's your highlight of your -- of your

I ndi vi dual nonth, so.
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M5. GARCIA: W could absolutely do that.
CHAI R URBAN.  Thank you.
Ms. Haner, did that answer there
further?
M5. HAMER No, | guess it sounds |ike we
discuss it in Novenber, but if it's the first Friday

of these four nonths, then we'll discuss that in
Novenber, right?
CHAI R URBAN: Yeah, there -- | nean,

there are sonetines things crop up. Like for exanple
Congress nakes a big nove to preenpt which is one of
the few reasons why we can neet with I ess than the 10
days notice. As M. Mctaggart alluded to, the
regul ati ons package did require, | think it was |ike
one extra neeting, but also things -- we had
wildfires in L.A and we had to nove one of the
meetings back as well. So things can happen. And
| ast year we tried having holes that would at |east
gi ve sone notice in case sonething happened. And so
we can tal k about whether we want to try that system
again or not. Al right. M. Carwle -- oh yes, M.
Gar ci a.

M5. GARCIA: Just froma staff

perspective, one other itemwe were considering for
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CHAI R URBAN:  Unh- huh.
M5. GARCIA: -- the Novenber neeting
woul d be a presentation on DROP.
CHAI R URBAN. Ckay. On, that would be
fantastic. You nean like a, well, a description of
like a denb. Really. OCh, see, | didn't want to hold
you to it. That's very exciting. Ckay.
MR. LIEBERT: 1'mgoing to hold themto

CHAIR URBAN. Yes. |'ve been not the
mai n person but around too many tech projects, to put

that kind of pressure on people, that's very

exciting.

Ms. Carwile are there any coments from
t he public?

M5. CARWLE: This is for Agenda |tem
Nunber 11, future agenda itens. If you'd like to

comment at this tine, please raise your hand using
the raised hand feature by pressing Star nine, if
you're joining us by phone. This is for Agenda Item
Nunmber 11.
Madam Chair, |'m not seeing any hands
raised at this tinme.
CHAI R URBAN: Thank you, Ms. Carw | e.

Wth that, we will nove to the last item

323.393.3768
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on the agenda. W' ve already covered Agenda Item 12
in closed session earlier in the day. Agenda item --
the |l ast agenda itemis nunber 13, adjournnent. |
woul d |i ke to thank everyone the Board Menbers, staff
and nenbers of the public for their contributions to
this neeting, which had a very, sort of a joyful sort
of nunber of capstones and and acconplishnments and
exciting news to discuss. And all the contributions
we've had in the Board's work. A special thanks to
Serena Carwi | e our noderator, and M. Francisco
Her nandez and M. Robert Stanford for managing the
technical side of today's neeting. Thank you back
there in the booth for keeping everything going so
snoothly today. Thank you for -- to Dr. Nonnecke for
joining us renotely. May | have a notion to adjourn
t he neeting?

MR. LI EBERT: Absolutely.

CHAI R URBAN:. Thank you. M. Liebert
noves with enthusiasm My | have a second? M.
Mact aggart seconds.

Ms. Carwle, would you please call the

vot e?

M5. CARWLE: Yes. This is a notion to
adj our n.

Board Menber Hamer?
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HAMER:  Aye.

CARW LE: Board Menber Liebert?

LI EBERT: No, I'mjust kidding. Yes.
CARW LE: Board Menber Liebert,

5 3 5 O

that's aye?
MR LIEBERT: That's an aye.
M5. CARWLE: kay. Thank you.
Board Menber Mactaggart?

MR. MACTAGGART: Aye.

M5. CARWLE: Board Menber Nonnecke?

MS. NONNECKE: Aye.

M5. CARWLE: Chair Urban?

CHAl R URBAN:  Aye.

M5. CARWLE: Madam Chair, you have five
yeses to adjourn.

CHAI R URBAN: Thank you. The notion to
adj ourn has been approved by a vote of five to zero.
This neeting of the California Privacy Protection
Agency Board stands adjourned. Thank you very nuch
everybody. Thank you to the public.

(End of recorded audio.)
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 1                FRIDAY, SEPTEMBER 26, 2025

 2                         9:00 A.M.

 3                           -o0o-

 4

 5              CHAIR URBAN:  Good morning.  Welcome to

 6   the September 26th, 2025 meeting of the California

 7   Agent -- Privacy Protection Agency Board.  It's 9:08

 8   a.m.  on this Friday morning, we're meeting in San

 9   Francisco, I have to say this beautiful Friday

10   morning in San Francisco.

11               And I'm very pleased to be here with my

12   fellow Board Members in person and members of the

13   public as well as those joining us on Zoom.  Before

14   we get started a few quick reminders.  Please make

15   sure your microphone is muted when you're not

16   speaking.  If you're here in person, please silence

17   your cell phone to avoid any interruptions.  And

18   finally, importantly, please note that this meeting

19   is being recorded.

20               The meeting is taking place in a hybrid

21   format in person and online.  Today we have five

22   Board Members participating.  Four Board Members are

23   here in person, and Dr. Brandy Nonnecke is joining us

24   remotely today.  CPPA staff are also present in

25   person, and we continue to offer the public the
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 1   opportunity to watch and participate in today's

 2   meeting virtually.  Please bear with us if we

 3   experience any technical issues as the virtual -- the

 4   hybrid format is a little technically complicated.

 5   If we do, we'll pause the meeting to address them as

 6   needed.

 7               Today's meeting is physically being held

 8   at the California Public Utilities Commission in San

 9   Francisco.  We appreciate the CPUC team for their

10   hospitality and allowing us to use their boardroom

11   and their hearing room and also to provide AV

12   assistance today.

13               Today's meeting will follow the

14   Bagley-Keene Open Meeting Act as required by law, the

15   agenda and supporting materials are available here in

16   Sacramento and on the CPPA website on the meetings

17   page.  You may notice Board Members accessing their

18   laptops, phones, or other devices during the meeting,

19   they are using the devices solely to access Board

20   materials.

21               As I mentioned, this is a hybrid

22   meeting, that means the public comment is welcome

23   both in person and via Zoom.  After each agenda item,

24   there will be an opportunity for questions and

25   discussion by Board Members.  We will then invite
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 1   public comment.  Each speaker is limited to three

 2   minutes per item.  Please note the legal rules for

 3   public comment, under the Bagley-Keene Open Meeting

 4   Act, both Board Members and the members of the public

 5   may only discuss items that are listed on the agenda

 6   with a couple of set exceptions I will get to in a

 7   moment.

 8               All comments must relate to the agenda

 9   item being discussed at that time.  There are two

10   limited exceptions to this rule.  First, Item 10 on

11   the agenda for today is our general public comment

12   item.  It is labeled public comment on items not on

13   the agenda, descriptively.  When I call this item,

14   members of the public can speak about topics that are

15   not on today's agenda.  Board Members cannot indeed,

16   we may only listen and cannot respond.

17               Section second Item 9, I believe on the

18   agenda for today is called future agenda Items.

19   Under this item, both Board Members and members of

20   the public can suggest topics for the Board to

21   consider for a future meeting.  We cannot discuss

22   these topics, but only whether to put them on the

23   agenda for a future meeting.

24               If you are joining via Zoom and you wish

25   to speak on an item, please wait until I call for
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 1   public comments and then use raise your hand feature

 2   to gain the attention of our moderator.  If you are a

 3   participating on the Webinar, you can use the raise

 4   hand feature under reactions, which is at the bottom

 5   of your screen.  If you're joining by phone, press

 6   star nine to show the moderator that you are raising

 7   your hand.  When it's your turn the moderator will

 8   call your name and ask you to unmute.  Zoom users can

 9   use the unmute button.  Phone users can use Star six.

10   That's Star six to unmute.  After your comment,

11   you'll be muted again.

12               Please note, the Board cannot see Zoom

13   participants.  We can only hear you.  Therefore, it

14   is helpful if you identify yourself.  However, you

15   are in no way obligated to do this.  It is the

16   privacy agency, and you're welcome to use a pseudonym

17   or simply not say your name at all.  And you can use

18   a pseudonym when logging into Zoom.  If you're here

19   in person and you wish to comment on an item, please

20   wait for the public comment period to be announced

21   and form a line at the podium to my left, when

22   called, speak clearly and directly into the

23   microphone so remote participants can hear you.  And

24   so your marks can -- remarks can be recorded in the

25   meeting record.  Again, it's helpful, but not
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 1   required to state your name or pseudonym when

 2   speaking.

 3               I mentioned that hybrid meetings can be

 4   a little technically complex, so we appreciate your

 5   patience if anything happens.  If you're attending

 6   remotely and experience technical issues like the

 7   audio dropping, please email info@cppa.ca.gov, which

 8   is I for India, N for November, Foxtrot, Oscar at

 9   CPPA, for the California Privacy Protection Agency

10   dot CA dot gov.  The inbox will be monitored through

11   the meeting.

12               We'll take breaks as needed, including a

13   lunch break.  I'll announce each one and let you know

14   when we'll resume if I can.  Please also note that

15   Agenda Item 12 is a closed session item, which we

16   will likely call during the lunch hour.  I'll let the

17   public know when we will begin and when we return to

18   open session.

19               My many thanks to the Board Members for

20   their service and to everyone helping to make today's

21   meeting possible.  Special thanks to Executive

22   Director Tom Kemp and General Counsel Philip Laird,

23   who's our counsel for this meeting.  And special

24   thanks to Ms. Serena Carwile who is the reason for

25   the smooth setup so far, and is our moderator as
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 1   well.  And I would like to ask her to please conduct

 2   the roll call.

 3              MS. CARWILE:  Board Member Hamer?

 4              MR. HAMER:  Yes, here.

 5              MS. CARWILE:  I'm going to have you push

 6   on the button so that you're heard.

 7              MR. HAMER:  Yes, here.

 8              MS. CARWILE:  Thank you.

 9               Board Member Liebert?

10              MR. LIEBERT:  Here.

11              MS. CARWILE:  Board Member Mactaggart?

12              MR. MACTAGGART:  Here.

13              MS. CARWILE:  Board Member Nonnecke?

14              MS. NONNECKE:  Here.

15              MS. CARWILE:  And I have Chair Urban?

16              CHAIR URBAN:  Present.

17              MS. CARWILE:  All right.  I have five

18   people Board Members present today.

19              CHAIR URBAN:  Thank you, Ms. Carwile.

20               The Board has established a quorum.  I

21   would like to remind the Board that we will take a

22   roll call, vote on any items we vote on today.  I'm

23   actually going to do something a little bit unusual

24   this morning.  We are welcoming a new Board Member

25   today, and we will be thanking for his service
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 1   Jeffrey Worthe, who was the governor's appointee

 2   until the last meeting.

 3               And for this reason, our first agenda

 4   item is a -- is a resolution and an opportunity to

 5   thank Mr. Worthe and to welcome Ms. Hamer.  But I'm

 6   actually going to take Item 8 first.  Item 8 covers

 7   an, "Update and possible action on proposed

 8   regulations regarding automated decision-making risk

 9   assessment, cybersecurity audits, insurance, and

10   updates to existing regulations, including possible

11   modification of text."

12               And I haven't read that whole title in a

13   while, but I feel like this is the occasion and I'm

14   taking it first.  So Mr. Worthe can be here for it

15   because he contributed substantially to the

16   development and finalizing of the regulations.  And

17   he doesn't have to stay until Agenda Item 8 in order

18   to do that.

19               I'm delighted to say that the title on

20   the agenda says an update and possible action.  There

21   will be no possible action because there is not

22   action to be taken.  It is merely an update, and the

23   update will be handled by our general counsel, Mr.

24   Philip Laird.

25               Mr. Laird, please go ahead.
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 1              MR. LAIRD:  Thank you.  Apologies.  So

 2   this agenda item was included as a bit of an

 3   insurance measure today, since we were required to

 4   post the agenda 10 days in advance of today's

 5   meeting.  At that point, we didn't actually have a

 6   decision yet from the Office of Administrative Law,

 7   and so we included it to ensure that if there was any

 8   issues identified, we'd have the opportunity to

 9   address those today.

10               However, as we announced Tuesday, I'm

11   very pleased to report that the Office of

12   Administrative Law approved these regulations that

13   the Board adopted back in July, and they officially

14   take effect on January 1st, 2026.  However, as

15   detailed in Tuesday's press release, there's

16   additional time for businesses to comply with some of

17   the new requirements.

18               Specifically for cybersecurity audits,

19   businesses required to complete cybersecurity audits

20   are going to have to submit certifications to the

21   CPPA by April 1st, 2028, if the business makes more

22   than a hundred million dollars in annual gross

23   revenues.  April 1st, 2029, if the business makes

24   between 50 and a hundred million dollars in revenue,

25   or April 1st, 2030, if the business makes less than
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 1   $50 million.

 2               For risk assessments, businesses subject

 3   to the risk assessment requirements must begin

 4   compliance on January 1st, 2026.  However, it is not

 5   until April 1st, 2028 that they must submit to the

 6   CPPA an at attestation that required risk assessments

 7   were completed, and a summary of their risk

 8   assessment information.

 9               Finally, for automated decision-making

10   technology businesses that use ADMT to make

11   significant decisions must comply with the ADMT

12   requirements beginning January 1st, 2027.  And in

13   addition to what I think are very helpful compliance

14   on-ramps, I wanted to go ahead and mention that staff

15   are currently planning on a robust business education

16   initiative to ensure businesses are aware of and

17   fully grasp these new requirements.

18               We anticipate having multiple resources

19   on our website to help businesses navigate these

20   regulations.  And in the new year, we plan to provide

21   presentations for businesses -- business

22   associations, and other networks to get the message

23   out about these new requirements.

24               In fact, for those listening now, please

25   consider this an invitation to partner with the
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 1   Agency so that together we can educate your

 2   membership and communities across the state.  We are

 3   truly committed to supporting businesses in achieving

 4   compliance so that the promise of these enhanced

 5   privacy protections can be fully realized by

 6   Californians.

 7               And with that said, I just one more time

 8   when I congratulate the Board on your leadership

 9   through this rulemaking process, and as well as

10   acknowledge the fantastic work of so much of the

11   staff at the Agency, and the entire legal division

12   essentially had their hands on this, but I was been

13   blown away by staff's performance on this package,

14   and it is to their credit that this past on the first

15   run.

16              CHAIR URBAN:  Thank you very much, Mr.

17   Laird.

18               Comments or questions from Board

19   Members?

20               Yes, Mr. Liebert and Mr. Mactaggart.

21              MR. LIEBERT:  Phil, I like the way you

22   said that, that you've been blown away by the work of

23   the staff.  It's been truly extraordinary.  I came in

24   midway through this process, but to see the amount of

25   expertise and just real hard work and listening that
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 1   the staff did to make this happen is really

 2   noteworthy for California, because this effort really

 3   puts California once again in the lead, not just in

 4   the country, but internationally on a lot of these

 5   issues.  And it's something that the Agency can be so

 6   proud of.  So thank you all for all that incredible

 7   hard work.  I know it's not over, there's a lot of

 8   listening to be done, a lot of implementation, but

 9   really congratulations.

10              CHAIR URBAN:  Thank you, Mr. Liebert.

11               Mr. Mactaggart?

12              MR. MACTAGGART:  Well, I also want to say

13   congratulations to the staff and the Agency.  You

14   know, since I joined the Board this has sort of been

15   80 percent of the time and effort has been spent on

16   this one issue.  And it's a thorny issue.  It's a

17   difficult one, so obviously it deserves attention and

18   time, but I'm so gratified that I think we have a

19   reasonable set of regulations right now that are

20   workable.

21               And as Mr. Liebert just said, it's a

22   work in progress, but it is the end of the beginning

23   anyway, to steal a phrase.  And I want to also want

24   to congratulate -- I will have a chance in a second,

25   but Mr. Worthe's input was really vital on making
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 1   sure that these regulations appeared in the form they

 2   did.

 3               And then Mr. Kemp as well it's not lost

 4   on me that four or five months after he shows up

 5   these things are done.  And so again, congratulations

 6   to the team.  The executive team, everybody worked

 7   really, really hard, and I'm really grateful that we

 8   have these finally, that we can look elsewhere up to

 9   other things.

10              CHAIR URBAN:  Thank you, Mr. Mactaggart.

11               Dr. Nonnecke?

12              MS. NONNECKE:  I would also like to

13   second the comments from my fellow Board Members in

14   that this was quite the herculean effort, and I think

15   has turned out, you know, very good for the State of

16   California, especially as we look at the country as a

17   whole.  California can lead by example, as you know,

18   a laboratory of democracy demonstrating the types of

19   safeguards we can put in for the public.  So I wanted

20   to second all the remarks that incredibly proud of

21   the work that's been done.

22               Second, echoing others that really we

23   encourage the public and those who want to have input

24   on this to engage with the Agency, we must

25   collaborate with you in order for this to be fit for
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 1   purpose.

 2              CHAIR URBAN:  Thank you, Dr. Nonnecke.

 3               Wise words, I really appreciate the

 4   service of Board Members all of whom, except for me

 5   came in at some point midstream of this process.  And

 6   it can't have been easy to pick it up -- to dive into

 7   it and pick it up.  I am -- I'm the last woman

 8   standing from the beginning of this.

 9               And our attorney, our wonderful senior

10   counsel, Lisa Kim, is the first attorney we hired, I

11   think.  And General Counsel Laird has been here as

12   well since very close to the beginning.  And their

13   intelligence and their expertise really shined

14   through.  But that makes me reflect on the fact that

15   this truly is a capstone moment for the Agency.

16               We've had some big ones.  We had the

17   first large package of regulations in 2023.  We had

18   our first enforcement action.  We had our first CCPA

19   enforcement action.  All of those things move things

20   forward in very concrete ways to protect the privacy

21   of Californians and to give businesses the guidance

22   that they need in order to make good decisions.  And

23   this is another capstone movement.

24               It was on September 7th, 2021, and I

25   know this just because I know some of the dates of
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 1   Board meetings that then Board Member, Lydia De Torre

 2   and I, who were the regulation subcommittee presented

 3   at the Board meeting -- at a Board meeting with --

 4   and present a preliminary initial invitation for

 5   comments that solicited views on rulemaking.

 6               The Board first met in June of that

 7   year, so this was just two or three months later.

 8   The very first question in the invitation was asking

 9   about cybersecurity audits and risk assessments.  And

10   the second was asking about automated

11   decision-making.

12               The initial invitation for comments went

13   to the public for comment on September 22nd, 2021, so

14   almost four years ago today.  And then Lydia De La

15   Torre and Vincent Lee, who was the assembly appointee

16   at that time took on the role of being a subcommittee

17   to work with staff to develop a package of

18   regulations on these topics and to present them to

19   the Board.  It's exceptionally complex undertaking.

20               In addition to that invitation for

21   comments there were informational sessions with

22   stakeholders and with academics.  There were more

23   additional -- initial comments.  And of course, there

24   were the rounds of comments and the rounds of

25   discussions by the Board led by Ms. De La Tore and
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 1   Mr. Lee, and then by staff as Mr. Mactaggart said, I

 2   do think about 80 percent is right.  We've added a

 3   lot of meetings and had many rounds of public

 4   comment.

 5               And the Board has really just been

 6   engaged the whole time.  Which brings me to Mr.

 7   Worthe who has always had a capacity for maintaining

 8   focus and diligent attention to detail when things

 9   are thorny and complicated as they are with the

10   regulations.  And a lack -- for lack of a better

11   phrase a real ability to just cut through the bowl

12   and to be able to see, you know, where there is a

13   solution that will balance interests that can be

14   simply stated and really move the ball forward.

15               So while when he started on the Board,

16   you know, he said, this is not my area of expertise.

17   Has some experience from working with the hospital in

18   L.A., it is clear that his business acumen and his

19   general sort of practical way of thinking about

20   things contributed enormously to these regulations.

21               All those comments brings me to the

22   public industry groups, civil society groups, labor,

23   academic, studying the issues, and providing guidance

24   about how things work and how things might work.

25   Individual businesses and consumers participated over

0018

 1   this entire time.  Thousands of pages of comments, I

 2   think is fair.  Many hours of public comment and

 3   Board meetings, informational sessions and so forth.

 4   This is a real investment by California in your

 5   future, and I'm immensely grateful to every person,

 6   group and council.  Council for companies, and for

 7   these groups, really thought through their comments

 8   for us -- for their participation.  I think we can

 9   safely call it robust public participation.

10               All of that information was taken into

11   account and thoughtfully analyzed and digested for

12   the Board by our exceptional legal division team.

13   Philip Laird the General Counsel, as I mentioned,

14   Lisa Kim, I mentioned the senior privacy counsel and

15   advisor, Kristen Anderson and Neelofer Shaikh, CPPA

16   attorneys.  As well as I'm sure as I think you said,

17   Mr. Laird, a lot more of the legal division over

18   time.

19               But these are the folks who came before

20   the Board always completely prepared knowing the

21   regulations inside and out in order to be able to

22   work with the Board to improve the regulations.

23   Honestly, Ms. Anderson, Ms. Shaikh and Ms. Kim

24   appeared unstoppable to me over a lot.  It was -- it

25   was like watching a Supreme Court advocate.

0019

 1               I'm a lawyer, and so it's hard to, like

 2   -- for those of you who aren't, if you are, you know

 3   what I mean, if you aren't it was really

 4   extraordinary.  The stamina they exhibited over the

 5   course of years of development meetings, public

 6   comment, et cetera, and controversy.  These are

 7   regulations that a lot of interests care about.

 8   They've carefully considered every viewpoint, and I

 9   think that we and the public can know, can tell from

10   their performance that they really thought through

11   things and considered every viewpoint.

12               They served as essential advisors to the

13   Board, and worked to reflect and balance those needs

14   of the public and develop legal solutions that are

15   somehow both creative and legally very sober and

16   careful.  So -- and I think the OAL's decision, the

17   office of its administrative law's decision says that

18   better, right?  It underscores that better than I

19   ever could.

20               I've mentioned how impressed I am with

21   this work multiple times, so, of course, the

22   proceeding, but they continue to find ways to surpass

23   their previous work.  And this seems like a time to

24   recognize it.  The Office of Administrative Law goes

25   through our regulations with a fine-tooth comb before
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 1   they can take effect, and they approve this

 2   incredibly complex regulatory package, which covers

 3   issues that are new and fundamental -- of fundamental

 4   public importance that involve fundamental changes in

 5   technology and practice without requiring changes.

 6               Mr. Laird, who has overseen hundreds of

 7   regulatory packages can affirm that this is

 8   extraordinary.  Indeed, it's almost unheard of, and

 9   I'm not exaggerating.  So I have before -- I have

10   before me, the finalized package with the stamped

11   approval on the top.  And that is a seal of approval

12   that speaks volumes to the intelligence,

13   thoughtfulness, care, diligence, and the exceptional

14   level of skill represented on this team.

15               There are models for regulators.  There

16   are models for attorneys, and the Agency is

17   unbelievably lucky to have them.  This is the A team,

18   and they're a gift to the Board and to the Agency,

19   and most importantly, the People of California.

20               This really is an extraordinary

21   achievement.  And I am proud the Agency has so

22   carefully and meticulously addressed some of the

23   major issues of our time, and found a balance that

24   has, as Mr. Laird said, on ramps that make them

25   practically possible and protections that, as Dr.
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 1   Nonnecke said, are meaningful for Californians.

 2               The collection and use of personal

 3   information by businesses fuse multiple sectors of

 4   the economy, and it creates profound privacy and

 5   security risks.  The moment your data goes into a

 6   system that will make a decision made about you based

 7   on your personal information, is a moment of profound

 8   privacy risks.

 9               The moment your data goes into some data

10   lake with millions and billions of others data is a

11   moment of profound privacy and security risks,

12   requiring business to assess risks at the outset,

13   fuels better design, minimizes per these profound

14   risks and forces businesses to consider the effects

15   on consumers when it's practical for them to do so

16   and before they have a lot of sunk costs.

17               Requiring businesses to audit

18   cybersecurity practices is a no brainer.  The

19   ecosystem of data is vulnerable and rife with soft

20   targets, and both consumers and other businesses are

21   put at risk if some players fail to properly invest

22   in cybersecurity.  And decision-making about some

23   fundamental aspects of people's lives simply must be

24   the subject of some choice.

25               So these are things that the drafters of
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 1   the law foresaw Mr. Mactaggart being one of them.  I

 2   said, cybersecurity is a no-brainer, but California

 3   is way ahead of the game on this.  So it isn't a

 4   no-brainer for some folks even though maybe it should

 5   be.  And they -- and the many millions of

 6   Californians who voted for this law put California at

 7   the forefront of consumer protection and certainty

 8   for businesses using data all at once.

 9               So I do want to emphasize this isn't the

10   end of the story, as others have alluded to.  This

11   package also provided a lot of much needed updates to

12   the 2023 regulations.  And as we've all said, and Mr.

13   Laird has requested, please work with the Agency to

14   help implement these regulations in a good way that

15   is protective of Californians, amenable for

16   businesses and helps us update them as we need to.

17               But I'm grateful to the staff and the

18   public and the Board for ensuring that the agency is

19   paying attention and listening and ready to do the

20   work that's needed.  So thanks for listening to a

21   little bit of history.  But it really is -- has been

22   a huge part of the Board's work for a long time.  And

23   I think it's important to take a moment to recognize

24   it.  I will take public comment if there's any.

25              MS. CARWILE:  This is for Agenda Item
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 1   Number 8, update on regulations regarding ADMT and

 2   updates to existing regulations.  If you'd like to

 3   make a comment at this time, please raise your hand

 4   using the raised hand feature or by pressing Star

 5   nine if you're joining on us by phone.  Again, this

 6   is for Agenda Item Number 8.

 7               Madam Chair, I'm not seeing any hands

 8   raised at this time.

 9              CHAIR URBAN:  Thank you, Ms. Carwile.

10               And I will say I'm not very good at

11   using notes, and I realize that I didn't mention

12   something that's very important.  I appreciate Mr.

13   Mactaggart mentioning Mr. Kemp's efforts which were

14   certainly important.  And I want to mention the

15   efforts of our previous executive director, Mr.

16   Ashkan Soltani.  Whose deep technical knowledge and

17   commitment and dedication to the issues really have

18   contributed to the work of the Agency, of course, to

19   building the agency, to the Agency being here, and

20   very much so to these regulations as well.

21               So Mr. Soltani if you're listening thank

22   you and congratulations on this capstone moment.

23               With that, we'll move to Item Number 2,

24   which is a resolution to recognize distinguished

25   service by outgoing Board Member Jeffrey Worthe.  And
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 1   a welcome to our incoming Board Member Jill Hamer.

 2   I'm very pleased to present this item.  Item 2 is in

 3   two parts.  So we will provide a grateful and warm

 4   ending.  And then hopefully an exciting new

 5   beginning.

 6               First we'll send off our colleague Mr.

 7   Jeffrey Worthe and thank and honor him for his

 8   service.  Please look to your materials for a

 9   resolution we've prepared in his honor, which the

10   Board will vote on.  But first though, I'd like to

11   invite thoughts from colleagues on the Board if they

12   have them.

13               Mr. Liebert, Mr. Mactaggart?

14              MR. LIEBERT:  I'm not happy about your

15   departure, by the way.  What a great last name for

16   you.  Your participation in this effort to reasonably

17   protect California's privacy interests has not just

18   been worthy.  It's been critical.  I have watched and

19   (inaudible) I know my fellow Board Members have, when

20   it's appeared, we've been stumped on something, some

21   issue involving privacy.

22               And we inevitably turn to look at you

23   and you're thinking about things and you make what

24   seems like just a general comment, and it kind of

25   unstick us all.  And that's been so very helpful.
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 1   And it's that quality of yours, of being a great

 2   listener, and then trying to figure out how to bridge

 3   the gap.  And you did that so many times that I

 4   watched you.

 5               Your incisive qualities in that calm

 6   that you bring to our meetings has been so very

 7   helpful, and it's just been such a joy to get to work

 8   with you.  I'm -- I know this won't be the end of

 9   that because you're heading out to do some other

10   really tough chores for the State of California, but

11   we are all I know very grateful for the contributions

12   that you've made, Jeff, you've just been such a

13   pleasure to work with, and I've been in awe about the

14   skills that you bring to whatever subject you're

15   being thrown into.  I can see why the governor keeps

16   throwing you around different places.  Thanks so much

17   for your service.

18              CHAIR URBAN:  Thank you, Mr. Liebert.

19               Mr. Mactaggart and then Dr. Nonnecke.

20              MR. MACTAGGART:  Well, Jeff, when you

21   showed up, you tested, you didn't know about privacy,

22   and you were into privacy expert.  But I think what

23   you demonstrated in spades is that common sense is

24   way more important than expertise generally in life.

25               And when you think about the two main
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 1   things that have happened since you showed up,

 2   getting all these regs approved and out the door and

 3   unsticking a log jam, and hiring a new executive

 4   director you were critical on both sides and on both

 5   fronts.  And obviously a lot goes on and behind the

 6   closed doors in these meetings and your ability to

 7   get traction in a meeting and get it moving forward

 8   shows that you are experienced as a executive

 9   administrator or leader.

10               And obviously, I just couldn't be more

11   grateful for the time you spent getting this Board

12   moving in the right direction.  And really, when you

13   think about where we were and where we are now, it's

14   a world of difference.  And so thank you for your

15   time.

16               You know, and as I confront, I look at

17   you going off to this next problematic area, I think

18   to myself, you know you're the epitome of what is so

19   wonderful about our country.  Someone who's achieved

20   success in one area and wants to give back.  I mean,

21   you're -- you know, the thanklessness of having to

22   fly up here and come to these meetings back and

23   forth, and, you know, you're certainly not doing it

24   for the per diem recon.

25               You know, so I just wanted to say it's
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 1   really inspiring watching someone like you.  There's

 2   a million things you could be doing and you could be

 3   enjoying some of your success in other areas

 4   especially spending time with your family or

 5   whatever.

 6               And here you are doing something that

 7   didn't really, you didn't wake up one morning

 8   thinking, you know, oh gosh, I want to be a privacy

 9   expert.  But you did wake up thinking, I want to make

10   a difference and I want to give back to the society

11   that's been good to me, and you're inspiring.  So

12   thank you, because there's a million other things you

13   could be doing, and you did this out of the goodness

14   of your heart.  Thank you.

15              CHAIR URBAN:  Thank you, Mr. Mactaggart.

16               Dr. Nonnecke?

17              MS. NONNECKE:  Yes.  I also want to echo

18   some of the comments from my colleagues here.  Board

19   Member Worthe, thank you so much for all of your time

20   served your business acumen has shown brightly but

21   also your dedication to the people of the State of

22   California.  I want the public to know that Board

23   Member worth actually carried around, I swear, a

24   binder that was almost a foot thick with all of the

25   comments received from the public, all of which he
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 1   had poured over.

 2               And it was quite obvious because the

 3   questions that he would ask were drawn from the

 4   public commentary.  So thank you so much for doing

 5   that and really putting in all of that effort.  Thank

 6   you for your service on the CPPA Board, and you will

 7   definitely be missed.

 8              CHAIR URBAN:  Thank you, Dr. Nonnecke.

 9               I echo the many of the thoughts of my

10   colleagues as well.  Mr. Worthe, I already mentioned

11   your practical approach.  Mr. Mactaggart mentioned

12   common sense and practical approaches and common

13   sense are key, and they have to be married to

14   preparation and understanding.  And I've just been

15   incredibly impressed with both the kind of

16   preparation that you always brought to every Board

17   meeting as Dr. Nonnecke suggested.

18               And your sense of what is the goal and

19   how we might get to the goal.  So making sure that

20   you have married those sort of practical ways of

21   thinking with a full understanding and the desire and

22   the ability to balance interests fairly and

23   effectively for California.

24               As Dr. Nonnecke said, I've always seen

25   your eye to be directly on the mission of this
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 1   Agency.  And that is crucial for a Board Member.

 2   It's also important and impressive as Mr. Mactaggart

 3   alluded to you know, you could do many things with

 4   your time.  And you have selflessly given your time

 5   and your fine mind and your ability to organize both

 6   material and people and with heart to this Board and

 7   to this Agency.

 8               So we are just tremendously grateful to

 9   you for doing it.  We wish you very well in your

10   future endeavors and you might be out of the frying

11   pan and into the fire, but that just speaks of your

12   -- that just speaks of your tremendous service, your

13   service commitment to the People of California.  And

14   with that I will request a motion to approve the

15   following resolution.  Yeah.

16               Oh, sorry, Mr. Liebert.

17              MR. LIEBERT:  Yeah, no, I'm giving you

18   the motion.

19              CHAIR URBAN:  Oh, you're giving, you're

20   --

21              MR. LIEBERT:  Before you even made the

22   resolution.

23              CHAIR URBAN:  Well, gosh, I could work

24   something in there, couldn't I?

25              MR. LIEBERT:  You could.
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 1              CHAIR URBAN:  Okay.  Well, you know --

 2              MR. LIEBERT:  But I might withdraw the

 3   motion.

 4              CHAIR URBAN:  Yeah.  And you know, I

 5   won't do that anyway.  So the resolution is from the

 6   State of California Privacy Protection Agency, a

 7   resolution in recognition and appreciation of

 8   distinguished service by Jeffrey Worthe.  Whereas

 9   Jeffrey Worthe as a member of the California Privacy

10   Protection Agency Board, through his dedication,

11   countless hours of work and wise counsel to the Board

12   and Agency has contributed to their work on behalf of

13   the People of California.

14               And whereas, Mr. Worthe has consistently

15   demonstrated knowledge, commitment, thoughtfulness,

16   and tenacity in approaching the work of the Agency,

17   contributing significantly to its mission.  And

18   whereas Mr. Worthe's expertise, guidance, and common

19   sense approach have been essential to the Agency's

20   efforts in establishing -- effective privacy

21   regulations, enforcement and public awareness of

22   privacy rights in California.

23               And specifically, whereas Mr. Worthe has

24   helped shape and move to approval, California

25   Consumer Privacy Act regulations that place consumers
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 1   in a position to exercise meaningful control over

 2   their personal information when it is used for

 3   automated decision-making, is collected by data

 4   brokers, or is otherwise collected and used.

 5               And whereas Mr. Worthe has carefully

 6   considered and with the Board rendered decisions on

 7   the Agency's inaugural enforcement actions, thereby

 8   providing valuable guidance to businesses and

 9   protecting consumers.  And whereas Mr. Worthe

10   colleagues on the Agency Board recognize his many

11   contributions and wish him success and his future

12   endeavors, therefore be it resolved that we, his

13   agent -- colleagues on the Agency Board extend our

14   great appreciation for Mr. Jeffrey Worthe's service

15   to the State of California and his role in advancing

16   consumer privacy protections.  The Board wishes Mr.

17   Worthe well and all of his future pursuits dated this

18   26th of September, 2025.

19               I have a motion on the table.  Do I have

20   a second?  I have a second.  Ms. Carwile, I have a

21   motion from Mr. Liebert and a second from Mr.

22   Mactaggart, could you please perform the roll call

23   vote?

24              MS. CARWILE:  Yes.  One second.  This is

25   a roll call for the motion as stated by the Chair.
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 1               Board Member Hamer?

 2              MS. HAMER:  Approved.

 3              MS. CARWILE:  Board Member Liebert?

 4              MR. LIEBERT:  Approved.

 5              MS. CARWILE:  Board Member Mactaggart?

 6              MR. MACTAGGART:  Aye.

 7              MS. CARWILE:  Board Member Nonnecke?

 8              MS. NONNECKE:  Aye.

 9              MS. CARWILE:  Chair Urban?

10              CHAIR URBAN:  Aye.

11              MS. CARWILE:  Madam Chair, you have five

12   yeses.

13              CHAIR URBAN:  Thank you very much, Ms.

14   Carwile and to the Board.  The motion has been

15   approved by a vote of five to nothing.  And we

16   gratefully recognize your service, Mr. Worthe.  If

17   you -- yeah.  Oh, I'm so sorry.  Yes.  Do you want to

18   comment Mr. Worthe?  I don't want to put you on the

19   spot.

20               Thanks, Mr. Mactaggert.

21              MR. WORTHE:  I just, real quick, I don't

22   want to take a lot of time.  I just want to first

23   thank staff.  I think it's been a couple years that

24   I've been on this Board, but the dedication that

25   staff took to this process and the preparation they
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 1   came to the table with made me feel much more

 2   comfortable about the decisions we made.

 3               I've got to get a special shout out to

 4   Mr. Laird for holding my hand between meetings to get

 5   me through some materials, because this was a foreign

 6   language me when I first got here.  So thanks to all

 7   the staff.  I know not everyone's here, but hopefully

 8   they're listening because I really appreciate the

 9   dedication they gave us.

10               And to the Board, you know, at a time

11   when as American citizens, our rights are being less

12   clear every day.  Let's keep up the good fight here.

13   We can only do what we can do, but we've got to do

14   something.  And for Californians to know what their

15   rights are for privacy maybe is one clear beacon in

16   this confusing state that we're currently sitting in.

17   So thank you for what you do, and I appreciate the

18   friendships.

19               And by the way, I think unfortunately,

20   I'll be up in Sacramento now regularly.  I was sold

21   on every other month, but the calendar so far is

22   September, October, November, December.  So I think I

23   got billed into something I didn't sign up for.  So

24   hopefully we'll cross paths up there.  And I

25   appreciate the friendships that have been made, and I
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 1   hope they continue.  And you -- I'm certainly

 2   embarrassed about my -- you got a replacement that's

 3   far better than what you're leaving.  So you're in a

 4   much better place than you were last meeting.  But

 5   thank you, everybody, I appreciate it.

 6              CHAIR URBAN:  Thank you, Mr. Worthe.

 7               Could you pause wait around for just

 8   five minutes so we can give you your resolution.  So

 9   that is a warm, somewhat bittersweet ending, but I'm

10   really delighted about the beginning.  And I'm very

11   pleased to welcome Jill Hamer as the other

12   gubernatorial appointee on the Board taking over the

13   seat that Mr. Worthe until recently occupied.

14               I'm actually -- I'm absolutely delighted

15   to welcome Ms. Hamer.  And Mr. Worthe, you are

16   leaving your seat in excellent hands.  Jill Hamer is

17   an experienced C-Suite executive who has worked with

18   multiple companies, including Fortune 500 companies

19   on a variety of end-to-end initiatives including

20   cyber risk strategizing and management and privacy

21   and data protection development integration and

22   compliance.

23               She brings to the Board experience in

24   legal processes.  She is trained as a lawyer

25   technical thought processes and business
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 1   transformation.  And she has been for some time a

 2   nationally recognized expert in data privacy and

 3   protection.  She developed this practice and skillset

 4   after time as a business litigator.  So she has a lot

 5   of skill and she has a lot of very practical

 6   experience that I know will serve the state extremely

 7   well.

 8               She is also providing a tremendous

 9   service to the Board in the State of California.  By

10   joining us after having sold her company and could do

11   really anything that she would like.  And she has

12   come to join us as part of many things that she's

13   doing in order to support our work.

14               She's a supporter of ESG and DEI

15   missions, which is very important in California.  And

16   she provides leadership and mentorship through Santa

17   Clara University's Miller Center for Social

18   Entrepreneurship and Mentoring Women Executives from

19   Santa Clara University School of Business as well.

20   So she's very service-oriented.  She's very skilled.

21   And we're, I'm absolutely delighted to have her on

22   the Board.

23               Welcome, Ms. Hamer.

24              MS. HAMER:  Thank you, Chair Urban.  It

25   sounds like I have some very large shoes to fill.
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 1   I've already been referred to as the new Jeff, so I

 2   think I'll get my badge to say that.  But thank you

 3   for your tremendous service and opening this

 4   possibility.  I'm very excited to participate in the

 5   very important work that this Agency performs for the

 6   state.

 7              CHAIR URBAN:  Thank you, Ms. Hamer.

 8               Any additional comments from the Board?

 9   All right, just welcome.  Yeah, welcome.  And

10   comments from the public.

11              MS. CARWILE:  This is for Agenda Item

12   Number 2, resolution to recognize distinguished

13   service by outgoing Board Member Jeffrey Worthe And

14   welcome incoming Board Member, Jill Hamer.  If you'd

15   like to make a comment at this time, please raise

16   your hand using the raised hand feature or by

17   pressing Star nine if you're joining us by phone.

18   Again, this is for Agenda Item Number 2.

19               Madam Chair, I'm not seeing any hands

20   raised at this time.

21              CHAIR URBAN:  Thank you, Ms. Carwile.

22   And thank you to the Board.  And again, thank you for

23   -- to Mr. Worthe and Ms. Hamer.  We'll take a short

24   break in order to complete the resolution process and

25   be back let's say 10 after 10:00.  Yeah.  Okay,
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 1   great.

 2               (Recess taken).

 3              CHAIR URBAN:  To the September 26th, 2025

 4   meeting of the California Privacy Protection Agency

 5   Board.  We will now move to Agenda Item Number 3

 6   which is an update from our executive director, Mr.

 7   Tom Kemp.

 8               Mr. Kemp, please go ahead when you're

 9   ready.

10              MR. KEMP:  Thank you, Chair Urban and

11   good morning Board Members and myself and staff also

12   thank Mr. Worthe for his service.  And we welcome Ms.

13   Hamer.

14               So we have a number of items on today's

15   agenda, six to be exact.  We obviously covered one,

16   which was the regulations.  And it's kind of a wide

17   gamut of topics that we're covering today from

18   enforcement to regulations, to public affairs to

19   policy and legislation.

20               So I want to use my very brief update to

21   discuss how these topics tie together to the major

22   initiatives we are be -- we are pursuing before staff

23   dives into the details.  So, one major initiative,

24   which I've talked about in the past, is that we're

25   very much focused on wanting to enable the exercise
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 1   of privacy rights at scale for Californians.  And we

 2   do, as Californians have the strongest privacy rights

 3   in the United States, but individuals often lack the

 4   time and expertise to make difficult decisions about

 5   privacy and rights cannot practically be exercised at

 6   scale, given the thousands of organizations that

 7   process people's data.

 8               And so we are focused very much on

 9   addressing this need for scale in multiple ways which

10   dovetails with some of the things that we'll be

11   discussing today.  For businesses that consumers

12   don't have a direct relationship with that sell our

13   personal data i.e., data brokers, we are implementing

14   the Delete Request and Opt-Out Platform or DROP.  So

15   that's going to come up a number of times today.

16               Today we will be asking for approval of

17   the DROP Regulations and also approval of next

18   calendar's year's data broker registration fees.

19   We're very happy that Mr. Laird and Ms. Allen will

20   give you updates on both topics.  I'm also pleased to

21   inform the Board that development of the DROP is

22   progressing very well, and we plan to begin beta

23   testing of the systems application programming

24   interface in October.  We've reached out to the data

25   broker community and we've gotten very positive
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 1   feedback for their participation as testers of the

 2   API.

 3               We are also sponsor of Assembly Member

 4   Lowenthal AB 566, that would require all browser

 5   vendors to support an opt-out preference signal, or

 6   OOPS.  That's another acronym that we'll be using a

 7   lot today.  OOPS, is commonly implemented via the

 8   global privacy control or GPC which is an easy to use

 9   browser setting or extension that automatically

10   signals to businesses a consumer's request to stop

11   selling or sharing their personal information to

12   third parties.

13               Like the DROP system is for deletion

14   from third parties that have our personal

15   information, OOPS addresses opting out of the sale

16   and sharing of our personal data at scale.  The bill

17   passed the legislature and is on the governor's desk

18   for his consideration, and Ms. Mahoney will give you

19   additional color commentary later this morning,

20   including the discussing the Broad Coalition of

21   Supporters for AB 566.

22               Furthermore, as it relates to this topic

23   of scale, we are right now working in partnership

24   with State AGs from California, Colorado, and

25   Connecticut on an investigative sweep involving
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 1   potential non-compliance with the GPC.

 2               As part of the sweep, the coalition is

 3   contacting businesses may -- that may not be

 4   processing consumer requests to opt-out of the sale

 5   of personal information submitted via the GPC as

 6   required by law.  And we're requesting that those

 7   businesses comply.

 8               We believe our enforcement actions in

 9   this area will further enable privacy at scale for

10   consumers.  And Mr. Macko will talk more about our

11   significant enforcement progress.  And the last

12   example on this topic of scalability is that we've

13   rolled out a major set of prescriptive privacy tips

14   for Californians on our privacy.ca.gov website, as

15   well as recent blog posts, thus educating

16   Californians on how to take advantage of both OOPS.

17   And the upcoming DROP platform.

18               On a side note, I have spent a lot of

19   time looking at other state's privacy websites, and

20   I'm pleased to report that no other state delivers

21   the depth and breadth of privacy content as the CPPA

22   delivers for Californians.  Congrats to Ms. White and

23   her team, and she'll discuss our great progress on

24   that front later today.

25               Another major initiative is that -- is
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 1   that we want to prevent privacy harms before they

 2   happen to Californians.  As we previously discussed,

 3   we're very pleased that the Omnibus regulation

 4   packages and approved.  And congrats again to Mr.

 5   Laird and his team for the great work on this.  And

 6   as well as the great support and work that the Board

 7   has done.

 8               As noted by experts and pundits, these

 9   regulations mark a new error in U.S.  privacy

10   regulations by focusing on privacy protective

11   governance of personal information by businesses.

12   Examples of what these regulations mean for

13   businesses include that privacy and cybersecurity can

14   no longer be treated as separate disciplines, but

15   need to work holistically together from a compliance

16   perspective.

17               And really for the first time,

18   executives within organizations must provide

19   oversight when it comes to CCPA compliance.  As Mr.

20   Laird alluded to, we are very much committed to

21   educating the business community and industry to

22   enable them to operationalize the regulations, and

23   that will be a very big focus of our public affairs

24   efforts moving forward.

25               And then finally, the last major
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 1   initiative that today's agenda highlights is that the

 2   Agency continues to seek to gain more leverage by

 3   partnering with other governmental entities.  The

 4   Board is already familiar with the Consortium of

 5   Privacy Regulators, a bipartisan effort that we're

 6   actively participating in with State AGs across the

 7   country.

 8               On top of that I mentioned the -- some

 9   of the investigation sweeps that we're providing.

10   And then furthermore, to gain more leverage, we are

11   working with the Department of Finance in the

12   development of the budget for fiscal year '26 and '27

13   to provide more resources to the Agency.

14               Our efforts in public affairs also

15   include partnering with other state agencies and

16   members of the legislature to help us have a bigger

17   megaphone, gain more leverage with respect to

18   community outreach, to better evangelize

19   cybersecurity and privacy best practices for

20   Californians, and our plans to make our Agency name

21   more memorable with consumers.  And that tie that in

22   with major website improvements, should facilitate

23   more web traffic to our website, thus enabling even

24   more Californians to take advantage of OOPS, DROP as

25   well as other comprehensive privacy tips.  And Ms.
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 1   White will also update you on those items.

 2               So, in summary, I'm very proud that the

 3   team here at the Agency is executing at a high level

 4   across multiple disciplines, while also making great

 5   progress, delivering for Californian's innovation

 6   such as DROP and our content-packed privacy website

 7   that no other state or country matches.  I believe

 8   today's updates will demonstrate that progress.

 9   Thank you.

10              CHAIR URBAN:  Thank you very much, Mr.

11   Kemp for that sort of thematic overview.  And all of

12   it sounds amazing.

13               I'll ask for any comments or questions

14   from the Board.  I do need to make a note about the

15   Bagley-Keene Open Meeting Act for the items that Mr.

16   Kemp mentioned that are on the agenda for today.

17   This is not an agenda item during which we can

18   discuss the items.  We need to hold our comments, so

19   I'm going to express my general suit enthusiasm and

20   my deep thanks to Mr. Kemp and to the whole team.

21   And leave it there.

22               I think I saw a hand from Mr.

23   Mactaggart.

24              MR. MACTAGGART:  Thank you.  You know, I

25   just was, while you were talking, went online and
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 1   looked at your list of privacy tips, which I think is

 2   fabulous.  So well done.  One thing, you know, I

 3   think we're all -- I personally always get tired of

 4   the safety route, and I know that we're trying to be,

 5   you know, not --

 6              CHAIR URBAN:  And Mr. Mactaggart think

 7   there's a really important comment and it's going to

 8   need to come during Mr. -- Ms. White's item.

 9              MR. MACTAGGART:  Okay.

10              CHAIR URBAN:  Which is the notice item.

11               Ms. White, are you planning to talk

12   about the privacy website?

13              MR. MACTAGGART:  Okay.

14              CHAIR URBAN:  Yeah, that's the notice.

15   I'm sorry.  I know it's awkward and weird.  Yeah.

16   Other -- so you can continue if you had more.  All

17   right.  Other comments from the Board?  All right,

18   wonderful.

19               Thank you so much, Mr. Kemp.

20               Are there comments from the public?

21              MS. CARWILE:  This is for Agenda Item

22   Number 3, the executive director's update.  If you'd

23   like to make a comment at this time, please raise

24   your hand using the raised hand feature, or by

25   pressing star nine if you're joining us by phone.
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 1   This is for Agenda Item Number 3, executive

 2   director's update.

 3               Madam Chair, I'm not seeing any hands

 4   raised at this time.

 5              CHAIR URBAN:  Thank you, Ms. Carwile.

 6               Thanks so much, Mr. Kemp, and I'm sure

 7   we all -- we -- I'm sure I think I can speak with

 8   confidence that we all look forward to talking about

 9   this incredible work as we move through the day in

10   more detail.

11               With that, we'll move to Agenda Item

12   Number 4, which is our annual enforcement update and

13   priorities.  For the benefit of the public and

14   perhaps for Ms. Hamer who is new, we have standing

15   items on our meeting schedule that we check in with

16   on a regular basis.  And this is our time for hearing

17   from the director of the enforcement -- deputy

18   director of the enforcement division the excellent

19   Mr. Michael Macko.

20               The Board is precluded from specifically

21   suggesting enforcement actions and so forth, because

22   we are the adjudicated body.  But I believe Mr. Macko

23   is going to give us an update and talk to us about

24   priorities.

25               Please go ahead when you're ready, Mr.
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 1   Macko.

 2              MR. MACKO:  Good morning, Chair Urban,

 3   Members of the Board.  Thank you very much for having

 4   me.  And I'm really happy to be here to provide this

 5   update.  It's been a really exciting year for privacy

 6   enforcement for us and for really nationwide.  I've

 7   divided today's presentation or update into three

 8   different parts.  You'll see slides, but as per usual

 9   there -- the slides are really meant to be guideposts

10   for our discussion and mostly non-substantive.

11               So first, I will address what we've

12   heard from consumers and what we're seeing in terms

13   of consumer complaints.  The second broad area of the

14   update will concern our enforcement evolution.  So

15   for this -- it's where we are as a team, but it's

16   also where we are in the kind of the spectrum of

17   enforcement over time.  And I've found that context

18   to be especially useful when I think about our own

19   enforcement efforts.  And finally, the third part,

20   I'll address what we've done recently in terms of

21   enforcement actions and investigations as well as our

22   proposed priorities so that we can seek the Board's

23   direction and feedback there.

24               So let's start with the first part

25   delving into consumer complaints and what we've
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 1   learned there.  As the Board knows, the CCPA calls

 2   for us to receive complaints from consumers about

 3   potential violations that they see.  And we launched

 4   our consumer complaint portal on our website in July

 5   of 2023 as the first month that we had our

 6   enforcement authority, we launched this portal.

 7               And as you can see, we've received 8,265

 8   consumer complaints since launching that system.

 9   Anecdotally, I can tell you that we're receiving

10   about 150 complaints or so every single week.  That

11   number has been increasing over time.  But I did want

12   to give the Board a sense of what the current volume

13   looks like.

14               We receive evidence in our

15   investigations in a lot of different ways, as the

16   Board knows but consumers do remain and have always

17   been a vital source of evidence for us.  Last year at

18   the update that I provided to the Board, I shared

19   some of the first pieces of data that we had

20   available from the system at that time aince we --

21   since the launch.

22               I would like to update the Board today

23   with the more recent data that we have because it

24   does show kind of the overall growth and volume of

25   complaints coming in.  Take a look at this chart if
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 1   you would.  This is -- it shows kind of a remarkable

 2   trend line and a really remarkable response to our

 3   law.  You can see that the number of consumer

 4   complaints we receive has been growing.  It's been

 5   growing steadily each year.  I haven't seen this

 6   volume of privacy complaints at any other Agency.

 7               And I think this trend line tells the

 8   Board a few things.  Above all, it shows that

 9   Californians care deeply about their privacy.  It's

10   telling us that Californians care more about their

11   privacy with each passing gear.  The data is telling

12   us that just by the increases.  Implicit in this

13   chart, although perhaps not obvious, is that there's

14   also been an increase in the rate of complaints.

15               So when we first launched the system, we

16   were getting about 150 complaints a month, and as I

17   mentioned, we're now getting close to 150 a week.  So

18   the rate has also been increasing.  I think this data

19   validates and reinforces the mandate that we have in

20   the CCPA to conduct vigorous enforcement.  It's part

21   of our law.  I think the data backs that up.  And

22   perhaps most importantly, this data to me supports

23   our continued growth as an enforcement division to

24   tackle the issues that Californians obviously care

25   deeply about.
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 1               If we dig into the data a little more

 2   deeply, we do see a few other trends and kind of

 3   categories that I'd like to share.  The most common

 4   consumer complaint that we receive is about the right

 5   to delete more than half of the consumer complaints

 6   that we receive involve the right to delete as some

 7   component of the complaint.  That's been consistent

 8   since we launched the system in 2023.  Last year, the

 9   Board might recall that about 50 percent of the

10   complaints had a right to delete component to them.

11               That percentage is followed closely by

12   collection use and sharing of personal information at

13   44 percent the right to limit at 37 percent.  And of

14   course, you'll see similar to last year, those

15   percentages don't add up to a hundred because you can

16   have more than one category per complaint.  Less

17   common complaints on the other side of the slide

18   there include the right to correct at 13 percent

19   children's privacy and financial incentive programs

20   that it's six and 5 percent respectively.

21               The fact that those kinds of complaints

22   are less common from consumers doesn't mean that the

23   violations there -- potential violations are any less

24   important or less present.  To the contrary it just

25   -- it might mean that violations are a little more
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 1   difficult for consumers to see your notice.  So we do

 2   need to be vigilant and pursue those kinds of

 3   violations regardless of their visibility to

 4   consumers.

 5               I'd like to shift to kind of keeping in

 6   mind this volume of consumer complaints that we've

 7   received and that we've been receiving, and putting

 8   that into the perspective of where we are in the

 9   overall universe of privacy enforcement.  This won't

10   come as a surprise to the Board, of course but it is

11   useful context.  It's been useful for me when I think

12   about the universe of consumer protection enforcement

13   over time and where we are and where we fit in.

14               So you'll see just from this rough

15   timeline to put the -- in this into perspective that

16   some of the earliest consumer protection laws that I

17   have worked with start really after the Civil War

18   with the False Claims Act, where the government was

19   responding to harms to the -- to public money that

20   led to -- in California, we had the predecessor to

21   our Unfair Competition law back in 1872.  We had

22   other laws not long after that, like the FTC Act in

23   1914.  After the Great Depression, we saw all these

24   efforts at financial regulation we saw the Securities

25   Act of 33, the Exchange Act of 34.
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 1               Ww saw additional financial regulation

 2   later on in the sixties, in the nineties.  In the

 3   nineties with more of an online ecosystem.  We saw

 4   COPPA as a response to some of that.  But what the

 5   takeaway from this -- from what you see with the

 6   timeline like this, is that you have hundreds of

 7   years almost of precedent in other areas of consumer

 8   protection law.  We have generations of foundational

 9   precedent across other laws.

10               And it was only in 2020 that we saw the

11   CCPA go into effect, and it was only in July of 2023,

12   all the way over on the right on our chart that we as

13   an Agency obtained our enforcement authority.  I'm

14   mentioning this timeline, and I'm sharing this

15   perspective because our task as an enforcement

16   division, the way we have seen it, is that we need to

17   develop foundational precedent under the CCPA.

18               We don't have the benefit of the

19   hundreds of years of evolution in the law or in the

20   -- in precedent that has taken place in other areas

21   of consumer protection.  And so we're trying to take

22   lessons from history from these other aspects of laws

23   and also develop our own precedent there.

24               So if you kind of combine what I've

25   shown so far, I think they add up to an opportunity.
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 1   We spoke about the influx of consumers who were

 2   submitting complaints to us about potential

 3   violations, and you see the trend line up there on

 4   the right side.  And we also have a historic need.

 5   You can see the timeline there on the left to develop

 6   precedent under our law that's enforcing our law.

 7               And when you put these two together, it

 8   really does add up to a new era of privacy

 9   enforcement, a new era of state enforcement in

10   particular.  And it's pretty historic.  California

11   isn't alone.  As the Board knows, there are

12   additional states coming online.  They're building

13   out some of their own enforcement teams specific to

14   privacy.  You are going to see as Director Kemp

15   mentioned cooperation with other states and with us.

16   And that's going to continue to increase.  We know

17   that as a team, we're trying to capitalize on the

18   generations of precedent that we do see in other

19   consumer protection cases to kind of build out the

20   precedent for us.

21               I'd like to pause there to tell you all

22   about how our own team fits into this as an

23   enforcement division.  We have built a world-class

24   privacy enforcement team.  I've described that team

25   to the Board before.  It's now since I've presented
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 1   previously the largest in the United States that's

 2   dedicated solely to privacy enforcement.

 3               It is the quality though that I think

 4   really matters.  And the team now includes a mix of

 5   former federal and state prosecutors.  And we have

 6   in-house counsel from major tech companies who left

 7   those firms to join us, many of whom had advised

 8   companies on privacy compliance.  We have attorneys

 9   from some of the world's top law firms who have

10   joined us.  We have legal professional staff with

11   decades of experience.

12               Now, since I last presented to the Board

13   we have expanded the team in a couple of significant

14   ways that I'd like to mention.  We now include a

15   former enforcement attorney from the Federal Trade

16   Commission.  We now include an expert in our Agency's

17   own regulations who has just joined the enforcement

18   division.  We've also added more legal professional

19   staff with expertise in administrative enforcement

20   actions in particular.  On top of that, growing our

21   technical capacity has been a priority for the

22   enforcement division over the past year.

23               The Board will recall that in 2024 we

24   joined the FTC and about 24 other competition

25   authorities and additional states on top of it, in a
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 1   commitment to build out technical capacity in

 2   government.  We have followed through with that

 3   commitment.  We now have multiple in-house

 4   technologists in the enforcement division who hold

 5   PhDs in computer science.  These are published

 6   authors, they're experts in their field.  We have

 7   additional technologists working with us through

 8   partnerships with universities including one who will

 9   be starting with us next week.

10               These individuals could work anywhere.

11   Both the -- from the technologist side, from the

12   attorney side, from the legal professional staff

13   side.  They have all chosen to be here because of

14   their passion for this kind of work.  And for what

15   we're building as an enforcement team.  And I know

16   that's true for everyone at the Agency in the

17   different divisions that we all work really well

18   together.  And there is that shared passion.

19               Director Kemp mentioned the consortium

20   of privacy regulators.  This development, this -- the

21   creation of this consortium for me, shows that our

22   team isn't alone in this fight.  Cooperation is part

23   of our statutory mission.  The consortium is

24   something we announced earlier this year as the

25   bipartisan group with shared priorities and interests
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 1   in privacy enforcement.  I hope that consortium will

 2   continue to grow and I think it will over time.

 3               That brings me to enforcement actions.

 4   This will include kind of the public actions that

 5   we've taken and also what we are proposing for

 6   priorities.  The Board has, of course, seen and

 7   approved these actions, but this will be the first

 8   time that we've presented them and kind of

 9   consolidated them formally all in one place.  So I

10   will just review them briefly.  It started in

11   November of 2024 with our data broker enforcement

12   sweep in terms of updates in the past year where we

13   announced our intention to look for data brokers who

14   were in violation of the Delete Act and who were not

15   registered with our Agency.

16               We followed that up very quickly with an

17   action against a data broker, Roblox.  We followed

18   that with an action against UpLead another data

19   broker.  After that, we brought an action against

20   Infillion, a New York-based data broker in December

21   of last year.  Shortly afterwards, we brought an

22   action against the data group for the Board's

23   consideration a Connecticut data broker or that one

24   was in Florida.  And then after that was the

25   Connecticut data broker Key Marketing Advantage.
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 1               Shortly after that, we brought an action

 2   for the Board's consideration against Background

 3   Alert, another data broker.  Background Alert is a

 4   case that's significant to me because it's an entity

 5   that had amassed a large volume of public records.

 6   And the company drew inferences from those public

 7   records identified patterns to then generate profiles

 8   about people.  And if that's your business model,

 9   you're collecting and selling inferences about

10   Californians then you are a data broker who needs to

11   register each year.

12               We then built from there to the Honda

13   case, a CCPA case in March.  And Honda, to me, stands

14   for a few important propositions.  Again, our team is

15   looking to build out that foundational precedent that

16   you saw in the timeline.  And for Honda, it shows

17   that businesses can't require verification or

18   excessive information to opt-out.  We think of the

19   opt-out, right, as one of the real innovations of

20   CCPA and the way the law is structured, it's meant to

21   make that op tout right, easy to assert.  And Honda

22   -- the Honda decision for me stands for that right

23   needs to be -- to be honored, and businesses

24   shouldn't be requiring excessive information or

25   verification merely to opt-out.
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 1               Honda also stands for the principle that

 2   if you're using an online privacy management tool of

 3   some kind in interface, that you need to present the

 4   choices -- privacy choices in a symmetrical way,

 5   consistent with the Agency's regulations.  Honda also

 6   underscores that if a business is sharing information

 7   with others, you know, ad-tech companies, for

 8   example, that there need to be appropriate contracts

 9   in place that contain the terms in our law to protect

10   privacy.  Those terms in there are not just -- are

11   not merely in the abstract in a contract.  They're

12   meant to be operational, that they have effect and

13   they're significant.

14               Honda, lastly to me, underscores the

15   importance of authorized agents in their role in our

16   system, and making sure that authorized agents

17   consistent with our law are able to assert certain

18   consumer rights.  We followed this with an action

19   against Todd Snyder that we brought for the Board's

20   consideration.  The Board we called Todd Snyder is a

21   clothing retailer.  This was in May that matter

22   underscores the importance of privacy portals and

23   technical interfaces that consumers see.

24               So we know that these products exist.

25   We know that businesses can use them and can purchase
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 1   licenses or purchases the products themselves.  And

 2   if you're doing that businesses need to implement

 3   those solutions properly and make sure that the

 4   technical implementation lines up with what the

 5   product is supposed to do.  And that is what Todd

 6   Snyder, at least to me, teaches and why that is

 7   another foundational precedent.

 8               Most recently we had actions that we

 9   brought involving another data broker, National

10   Public Data, and another one accurate append that was

11   in July of this year.  That's a Washington data

12   broker.  And that -- those matters to me show that

13   data broker registration enforcement, and our review

14   of data broker practices in general is something

15   that's ongoing and very much live.  And of course

16   just last month or so, the enforcement division filed

17   a subpoena enforcement matter against a large

18   retailer.

19               That you're not going to spot from this

20   review and this summary, an obvious trend in the type

21   of case, we have been intentional and deliberate

22   about pursuing cases that will build out precedent

23   across different pieces of our law and across

24   different industries.  So we don't -- through our

25   enforcement work, want to create an impression that
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 1   we will be pursuing cases only against the companies

 2   that people think of as the biggest names out there.

 3   Because if we did that and only that, we would be

 4   ignoring way too much and we wouldn't be building out

 5   the precedent that we're trying to build out.

 6               What you will see, though is a

 7   connection and a through line between what we have

 8   proposed as priorities and what we have then

 9   announced through public actions.  We issued

10   enforcement advisories last year on things like data

11   minimization and arc patterns also known as deceptive

12   design.  We brought cases for the Board's

13   consideration involving both of those issues.  We've

14   said that implementation of privacy requests is going

15   to be something that's important to us, that it would

16   be a priority.  We brought cases involving those

17   issues as well.

18               What I've discussed so far relates, of

19   course, to the public actions that we've brought, but

20   most of our work and most of our day-to-day, our

21   bread and butter as an enforcement division relates

22   to non-public investigations.  And you'll see an

23   image of an iceberg on the slide there.  We all know

24   this.  The thing about icebergs that we know is that

25   they -- you know, you see the tip of the iceberg
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 1   often underneath, concealed underneath is something

 2   much larger, a much larger structure that the public

 3   might not see from the top.  And for us, you know,

 4   the tip of the iceberg for the enforcement division

 5   is the enforcement actions that we bring publicly

 6   that I just summarized, and that the Board has

 7   considered.

 8               Underneath that for us, is a massive

 9   structure of investigations that are non-public.  And

10   as a reminder to the public, as Chair Urban alluded

11   to at the beginning, since the Board is the decision

12   maker and adjudicator in the cases that we bring,

13   I'll be pretty high level here when I discuss ongoing

14   investigations.  I won't be discussing any of the

15   details of those investigations except at a very high

16   level.

17               But last year, I told the Board that we

18   were pursuing a number of investigations that was

19   easily in the double digits.  With the growth in

20   staff and the growth infrastructure that we have seen

21   in the past year, we are now pursuing even more.  We

22   are now pursuing hundreds of -- and open

23   investigations.  In most of those investigations the

24   businesses do not know about us.  We haven't surfaced

25   yet in most of them.  We have concerns, and we are
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 1   doing our own analysis and evidence collection behind

 2   the scenes as appropriate.  We are prioritizing the

 3   pace and sequence of those investigations based on

 4   how we can help the largest number of Californians as

 5   possible.  And the strategy for us has continued to

 6   be built -- just building out the foundational

 7   precedent across different parts of the law.

 8               The Board might recall from last year's

 9   presentation that the investigative phase isn't just

10   the -- where we spend the, you know, most of our time

11   as a division, but it's also -- it's also the longest

12   part of any case.  You know, think of investigations

13   as like this much of the time and lifespan of any

14   given matter.  And then the litigation piece of it is

15   smaller.  It's very intense time, but it is -- in

16   terms of temporal length, it's shorter.

17               So the cases that we are pursuing in a

18   non-public way, these investigations are things that

19   will take some time to play out.  When I say that

20   we're on the cusp of a new era and a new wave of

21   privacy enforcement, it's because we've been building

22   along with our partners in other states and within

23   California and within our division itself.

24               It's something you're going to see play

25   out over the coming years not months.  It consumer
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 1   protection cases can take years to develop and result

 2   in public actions, but we have moved remarkably fast,

 3   and we are still very much in the seed planting mode.

 4   When you look at the number of investigations that we

 5   are pursuing right now and the number of concerns

 6   that we have and what we're trying to build the --

 7   it's a very exciting and busy time for our

 8   enforcement division.

 9               If you think of the most innovative

10   businesses out there it's common for innovative

11   businesses also to plant many different seeds and try

12   to pursue different ideas.  And some of those will

13   really take off and some of them might not in

14   industry and as a business matter.  We are doing the

15   same thing from an enforcement perspective where we

16   may be pursuing investigations that don't lead to

17   enforcement actions.  And that's a good thing.

18               If we brought cases every time we did an

19   investigation, that would probably suggest that we're

20   not exercising our discretion in an appropriate way,

21   and that we're -- that we're not -- that we're --

22   that the incent -- there's something wrong with the

23   incentive structure there.  We are pursuing

24   investigations and bringing cases where it will

25   benefit Californians.  We will help us build out the
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 1   precedent that we need, and it will underscore

 2   different foundational aspects of our law that has,

 3   after all, been on the books for a long time now,

 4   even if it has not been on the books for generations.

 5               So in terms of moving forward you're

 6   going to see -- and you often see when you look at

 7   government enforcement, two different strategies that

 8   you can often choose from that you see.  One is you

 9   might see regulators go deep on one issue or a single

10   type of case that has an eye-catching penalty.

11               So think about the government's case

12   against Microsoft in the eighties or nineties, maybe

13   it was the nineties.  That was a case that lasted a

14   really long time.  I know that when I joined the

15   federal government in 2008 for many years we -- I

16   couldn't even use Microsoft products, right, because

17   there was this government fee.  So these cases, if

18   you go deep on a given issue, can take a very long

19   time to play out.

20               I'm reminded of the $3 billion

21   settlement with Wells Fargo a few years ago over the

22   fake accounts that the bank was allegedly creating

23   for consumers.  The theory with any of these kinds of

24   cases that go for a more eye-catching penalty is to

25   get the headlines, then drive more compliance.  And
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 1   so the strategy is to invest a lot of resources in a

 2   smaller number of large significant matters and to

 3   see them through over some long period of time.

 4               And the second way of second option on

 5   the menu of strategies for enforcers is focusing on

 6   breadth, expanding the scope to include a larger

 7   number of investigations of various sizes.  And the

 8   theory with that strategy is you can make an impact

 9   through the volume.  You can make an impact by

10   engaging with the industry, by pursuing

11   investigations that help any enforcement Agency

12   develop precedent that it needs, and that helps

13   businesses.

14               As a newer enforcement division, we have

15   been on the path of pursuing that latter strategy of

16   pursuing a larger number, larger volume of

17   investigations.  That's very much underway.

18   Enforcement actions that we've brought to the Board

19   so far speak to that approach.

20               We do have to keep in mind that we now

21   enforce both the CCPA and the Delete Act.  So with

22   the CCPA, of course, we have a statutory obligation

23   to bring vigorous enforcement.  With the Delect Act,

24   we don't have the same explicit statutory duty, but

25   we do know that data brokers pose significant risks
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 1   to consumer privacy, and that's why we have made data

 2   broker enforcement a priority.

 3               We've been trying to strike the right

 4   balance as a division between what we pursue, the

 5   investigations that we pursue under the CCPA and

 6   those that we pursue under the Delete Act.  We know

 7   that CCPA investigations typically take longer.

 8   They're more resource intensive.  We know at the same

 9   time that DROP is coming next year and enforcing

10   data, broker registration is more important than

11   ever.  So we propose to continue pursuing both types

12   of investigations.  I welcome the Board's input on

13   whether the balance we have struck so far is the

14   right one, or whether we should focus more on one

15   versus the other.

16               Lastly, I know the Board has asked about

17   enforcement resources before.  As Director Kemp

18   mentioned, we are currently working on developing the

19   budget for next year.  And additional resources for

20   enforcement will continue, of course, to be a

21   priority for us.  With the -- we have the data here

22   to back up continued vigorous enforcement, the

23   consumer complaints, certainly speak to that.

24               And before I close and then I will and

25   happy to entertain questions and -- from the Board.
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 1   I do want to express appreciation to the enforcement

 2   division team.  I am summarizing their work.  It's

 3   their passion, it's their commitment.  Everybody on

 4   this team is excited to be doing what I have just

 5   described, and I want to express my appreciation for

 6   those really hard efforts that have been ongoing and

 7   that have we've seen over the past year.

 8               So with that, I welcome questions from

 9   the Board, thank you, Chair Urban and Board Members

10   for the opportunity to provide the update today.

11              CHAIR URBAN:  Thank you very much, Deputy

12   Director Macko.

13               Ms. Carwile, is Dr. Nonnecke in

14   attendance?

15              MS. NONNECKE:  Yes.

16              MS. CARWILE:  Yes.

17              CHAIR URBAN:  Wonderful.  Welcome back,

18   Dr. Nonnecke.  So I will invite questions and

19   comments from the Board.  I have Mr. Liebert.  Mr.

20   Mactaggart.

21              MR. MACTAGGART:  Thank you.  I consider

22   your presentation, Mr. Macko actually a celebration

23   of democracy.  It reminds me of just the

24   extraordinary staff that we have working on these

25   issues, the work that's going in.  So we have a new
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 1   Board Member, and just to give a sense I'm totally

 2   blown away by Mr. Macko's personal history.

 3               A lawyer who's worked in the federal

 4   government the U.S.  Department of Justice as it once

 5   was, and the Securities and Exchange Commission.

 6   He's clerked for top judges in the United States.

 7   And my gosh, here we have him here leading this

 8   organization.  It's a -- also a credit to our first

 9   executive director who brought in, obviously

10   remarkable staff, Mr. Laird leading his team, all of

11   Tiffany, everybody here Tom, who's dedicating his

12   time now, he doesn't have to be doing this.  He could

13   be doing other things for sure.  So thank you for

14   that.

15               I was impressed with you noting that

16   right now your staff is dealing with -- I think you

17   said 150 complaints on average per week.  And my

18   recollection was we don't have that large of a staff

19   yet.  And you didn't mention the numbers.

20   Approximately what are we talking about in terms of

21   the attorneys who are reviewing these complaints?

22   How many do we have right now, Mike?

23              MR. MACKO:  We have -- we are dividing up

24   the review of consumer complaints between staff and

25   attorneys, depending on the --

0068

 1              MR. MACTAGGART:  Okay.

 2              MR. MACKO:  The issues that arise.  And

 3   at any given moment anybody in our enforce -- and

 4   everybody in our enforcement division is playing a

 5   role in the review of consumer complaints.

 6              MR. MACTAGGART:  And what would those

 7   numbers.

 8              CHAIR URBAN:  Could I follow up really

 9   quick just to -- so maybe rather than people.

10              MR. MACTAGGART:  Yeah.

11              CHAIR URBAN:  One metric might be sort

12   of, do you have a sense -- and we're putting you on

13   the spot, Mr. Macko, but do you have a sense of the

14   kind of proportion of time it's taken the enforcement

15   division to process the complaints?

16              MR. MACKO:  It's a very large proportion

17   of time right now, but we have -- it is less than it

18   once was, and we continue to see efficiencies there,

19   and we have plans for making that even more efficient

20   going forward through different technical solutions

21   that will -- that will minimize the review times and

22   the kind of the administrative aspect of those that

23   will allow us more time to focus on the act -- the

24   substantive issues of those complaints that they're

25   raising and less time on the administrative aspect of
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 1   processing them.

 2               And so that's something as a new

 3   division that was time intensive at the -- it was

 4   very time intensive at the beginning.  It's more

 5   time-intensive now than it should be, and we have a

 6   plan for getting that down to where we would like it

 7   to be.

 8              MR. LIEBERT:  So let me, if I can follow

 9   up with that.  I'm trying to figure out where the

10   greatest stressors are when you see these charts that

11   have been so helpful showing the increase in

12   complaints that are occurring which is in some ways,

13   as you pointed out, reassuring that consumers feel

14   like they can reach out to government to try to get

15   some help.  Where are the kind of the biggest

16   pressure points that the enforcement is feeling right

17   now?

18              MR. MACKO:  For us, it's a ruthless

19   prioritization of figuring out which investigations

20   -- where we really need to focus the efforts to bring

21   results.  And with hundreds of open investigations.

22   They're all in different stages.  And so for us, the

23   pressure point or the difficulty is making the hard

24   judgment calls of which matters deserve the most

25   time.
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 1              MR. LIEBERT:  And is how much of that is

 2   the limitation, not having enough staff, attorneys,

 3   et cetera to be doing the work?  Is that a part of

 4   this process?

 5              MR. MACKO:  Well, look, the way the U.S.

 6   Department of Justice staff cases, or the Securities

 7   and Exchange Commissioner or any other regulator

 8   staffs cases is there's always a kind of smaller

 9   number of attorneys available to do it compared to

10   the workload that exists.  And of course, nobody ever

11   says or thinks that the Department of Justice or the

12   SEC isn't a very powerful and effective regulator.

13   And so for us, we have taken the resources that we do

14   have, and we focus them on different investigations.

15               If we have additional resources, and I

16   hope we do -- we would be able to do even more.  We

17   would be able to do a higher volume and then a faster

18   pace of investigations.  But the way it stands now we

19   have a high volume, we are at a -- working at a very

20   fast clip.  And the results I mean, the proof is in

21   the pudding for what we've done over the past year.

22   But absolutely, I would like to see continued growth

23   and resources, and that's why we propose continuing

24   to have enforcement resources as a priority for the

25   Agency.  Thank you.

0071

 1              CHAIR URBAN:  Thank you, Mr. Liebert.

 2               Mr. Mactaggart?

 3              MR. MACTAGGART:  Yeah, this is a great --

 4   it's a celebration of democracy.  I echo Mr.

 5   Liebert's common sense of celebration of just what

 6   this Agency is set up for and really are the pointy

 7   tip of the -- of the spear here.  And it's -- you

 8   know, I've never been a fan of just regulating for

 9   the sake of regulating, but without the consequence.

10   It's hard for sometimes businesses to remember how

11   important this is.  So you're super important, your

12   team, very impressive.

13               One thing, you know, you're talking

14   about obviously forever, no matter how long, how many

15   people you have, you will always be in a resource

16   constrained role versus the -- versus the industry.

17   What's your thought?  You were talking briefly about

18   technical assistance that, you know, maybe solutions

19   out there.  Can you just maybe talk without giving

20   away any particular secrets you're working on, but

21   are there -- is there a way of using any kind of

22   automated both a response and a way of sort of

23   vetting the consumer complaints that come in, but

24   also just kind of out there crawling the web and just

25   sort of seeing, okay, this site's not compliant, that
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 1   site's not compliant.

 2               And then on top of that, have you had a

 3   sort of a thought of, okay, well, for this kind of

 4   level of stuff, we'll send out a letter, even if, you

 5   know, we had the resources, we could pursue them for

 6   a fine, but maybe on the thought of, look, let's just

 7   get the -- you know, spread the word here.

 8               So for the more low level stuff, we'll

 9   send out, you know -- you know, hundreds of thousands

10   of letters because we've identified these, you know,

11   our automated system, and it really doesn't -- in

12   that perfect world, it may not need people being

13   involved other than maybe just to kind of review and

14   make sure that the letter is correct before it goes

15   out.  Something like that.

16              MR. MACKO:  Yeah.  So I there are -- let

17   me address that in two ways.  First you asked about

18   really indirectly the sources of the investigations.

19   Can we go on our own and look online and let me

20   address that head on because It's a really important

21   point.

22               Consumer complaints are one source of

23   investigations.  They're one way for us to maintain a

24   pulse on what is important to consumers, and they're

25   often a source of leads for potential investigations.
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 1   But we also have a team -- the team of in-house

 2   technologists that I mentioned, who are doing

 3   research and analysis proactively.  We have a team of

 4   attorneys looking at different issues that may be

 5   reported in the press or reported to us from other

 6   regulators or from their own experience or that they

 7   hear about otherwise.

 8               And that also forms a big part of our

 9   investigations in what we do.  So absolutely, we are

10   looking for examples, like you mentioned if you

11   encounter a website that seems to be problematic,

12   that's something we want to know about from

13   consumers, and it's something we want to know about

14   in the course of our daily work.  We've opened

15   investigations based on that very thing, when it may

16   or may not relate to a consumer complaint, it may be

17   from a different source or even from our technologist

18   team.  So absolutely, we're looking at those.

19               As for what about an automated approach

20   where we might be able to contact a larger percentage

21   of businesses or a larger volume of businesses based

22   on possible violations and kind of have noticed

23   letters go out to thousands or some other large

24   number of entities.  The way we are doing it now, and

25   the way we are structured is if you're a business and
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 1   you hear from us, there is a reason.

 2               So we don't have an automated approach

 3   at the moment where a superficial issue alone prompts

 4   a contact.  I mean, there may be a superficial issue,

 5   but it comes with an analysis, and it comes with some

 6   level of scrutiny by our team.

 7               As we grow as an Agency there may be a

 8   role for more frequent and less deliberate contacts

 9   with businesses through the audits function.  I think

10   that's something that the chief privacy auditor will

11   have an opportunity to figure out if that's going to

12   be a priority or not with the Board's direction.

13               But for us, from an enforcement arm, at

14   least given what we have now and the strategy we've

15   taken so far, we are contacting businesses with an

16   eye toward finding out if a violation has occurred

17   and is there -- what is the proper response.  It --

18   there are examples though where we may contact a

19   business and learn that the issue is -- maybe it's

20   isolated or it was already fixed, or fixed

21   proactively or otherwise isn't an appropriate use of

22   our discretion to bring an enforcement action.  And

23   we do that too.  That's very case specific and very

24   fact intensive.

25              CHAIR URBAN:  Thank you.
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 1               I will call on Dr. Nonnecke in a second.

 2   I just want to underscore something that Mr.

 3   Mactaggart said and Mr. Macko's response before I

 4   forget, which is that it's so important for -- in my

 5   view, for the Agency enforcement team to be able to

 6   put themselves in the midst of that two-way

 7   information deficit that happens.  So consumers as

 8   Mr. Kemp pointed out earlier, like they don't know

 9   what data brokers are doing.  Like that's the whole

10   model or the whole sort of -- there's a lack of

11   relationship, so they have no visibility into things

12   that are happening and may not be able to identify

13   privacy harms in order to make a complaint.  That's

14   an obvious example, but I bet there are lots and lots

15   where it's pretty invisible to consumers.

16               And then at the same time, the Agency is

17   going to find that some things consumers are

18   experiencing and they care about a lot aren't highly

19   visible to the Agency.  And so that's where the

20   complaint structure is crucially important for the

21   Agency to be able to understand that sort of what's

22   going on and make good decisions about resource use

23   in order to have the broadest benefit.  So I really

24   wanted to commend and underline that both the

25   question and the response before I forgot what I was

0076

 1   going to say about it.  And with that Dr. Nonnecke,

 2   can you please go ahead.

 3              MS. NONNECKE:  Thank you so much.  Also,

 4   apologies for having to drop off my children .  My

 5   child's school called me which I needed to take.  I

 6   have a question about the uptick in complaints that

 7   were submitted in between January and February of

 8   2025.  Do you have any insight into why we might've

 9   seen this significant uptick in submissions?

10              MR. MACKO:  I would have to double check

11   the data on tha before I speculate.  I have a

12   speculative answer, but I would need to check that

13   before I say that.  And I'm happy to look -- I'm

14   happy during a break to ask about that.

15              MS. NONNECKE:  Thank you.  I raised it

16   because perhaps if it was tied to an announcement of

17   enforcement or a public comment period or part of our

18   marketing campaign, it would just be insightful for

19   us to know.

20              MR. MACKO:  Yeah.  And I think that the

21   rate of increase that we've seen in consumer

22   complaints, that kind of, that weekly increase, not

23   just the absolute increase, does speak to, at a high

24   level it is a consequence of the public engagement.

25   It is a consequence.  It must be a consequence of
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 1   increased visibility of Californian's privacy rights,

 2   and of the options available to them to report

 3   violations.  So I -- it's hard to prove causation,

 4   but there's a clear correlation between the efforts

 5   of our public affairs division and what we're seeing

 6   with consumer complaints.

 7              CHAIR URBAN:  Is there more, Dr.

 8   Nonnecke?

 9              MS. NONNECKE:  (No audible response.)

10              CHAIR URBAN:  Okay.  Just wanted to be

11   sure, since I can't look at you directly.  Thank you

12   for that.  So Mr. Macko, you asked us about our

13   thoughts on the sort of the broad strategy that you

14   outlined which was to speak -- was rather than going

15   really deep on one issue or one sort of part of the

16   laws that we enforce to take a broader view and

17   enforce them.

18               And so I've been sitting here thinking

19   about that since you said it.  And I think that -- so

20   my view of this as one Board Member is that that is

21   exactly the right approach, and it shows the way to

22   maximize the resources that we have in the most

23   efficient way for consumers and importantly, to

24   provide guidance for businesses.  You know, I share

25   Mr. Liebert sort of curiosity as to like exactly what
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 1   we've got here and where can we go, we can always use

 2   more resources.

 3               And for a moment, I thought you were

 4   going to compare us to DOJ, and I was like, well you

 5   know, we're smaller.  But we do have the biggest team

 6   focused on this particular issue.  But that's not

 7   really -- you know, and I think Mr. Liebert, I could

 8   be -- I don't want to speak for you at all, but I --

 9   you know, I think we're wondering sort of what do you

10   need you know, how can we support you as well?  So

11   all of that's important, but your strategy I think is

12   incredibly important right now.

13               This is a new law.  It is a new kind of

14   legal analysis and enforcement.  I thought your chart

15   showing the consumer protection, law development and

16   privacy squished up at the very, very end was

17   important and quite telling because it shows how

18   little experience, even as important as it is society

19   has with this issue.  And all of that means there's a

20   lot of unknowns.  There are unknowns for consumers,

21   there are unknowns for the regulated community, and

22   they're unknowns for the Agency.

23               And the -- I think the legal division

24   has done an exceptional job with the regulations to

25   implement the law, which adds clarity, but then
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 1   enforcement and public awareness, we're going to hear

 2   about I know have been going out and doing wonderful

 3   things because I've seen the collateral.  But there's

 4   nothing that focuses the mind like enforcement.  And

 5   it directly protects consumers.

 6               And for businesses like a court case, it

 7   brings clarity to a particular set of facts and how

 8   the Agency is thinking about it and how the law

 9   applies.  So the CCPA settlement agreements that the

10   team have pursued and have reached, I think, are

11   models of this and can be used by businesses to see

12   where their peers fell short.  And they serve as a

13   warning.

14               The Agency's not playing around when it

15   comes to consumer rights and practical news they can

16   use to improve their operations and their

17   interactions with consumers.  And I think you're

18   going to get the most bang for the buck with that.

19   If you continue with the approach that you have

20   described, where you are finding places where the law

21   should be enforced to give this sort of guidance.

22   The data broker settlements and their ways are for

23   the same purpose.  They show that failing to register

24   has consequences, and they show the specific

25   shortcomings in the interpretation of the law.
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 1               As you mentioned, for example, you might

 2   use public data, but if you make inferences from

 3   public data, then that becomes personal information.

 4   And that's just key info for businesses as well as

 5   key protection for consumers.  I'm amazed that the

 6   team has done what it's done in two years to provide

 7   this much guidance and this much protection.

 8               I'm confident it's having wide ripple

 9   effects in agencies making a big impact quickly and

10   efficiency -- efficiently.  You know, I've mentioned

11   this before, but it continues to happen in the legal

12   privacy community.  The -- these actions are the

13   subject of a lot of attention of council who use them

14   to help businesses understand how best to comply.

15               And I know they're useful for council

16   and useful for businesses, and of course, they

17   directly protect consumers.  So you know, I'm ready

18   to say, you know, (inaudible) and go -- you know,

19   make you follow the path that you are taking.  No

20   notes on that.  It -- I think it's being -- it's been

21   really effective.

22              MR. MACKO:  Thank you.

23              CHAIR URBAN:  Mr. Liebert?

24              MR. LIEBERT:  I just want to second to

25   what you said.  I think the balancing act that you're
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 1   doing makes perfect sense.  I feel strongly that we

 2   need to make sure that we get the Delete Act

 3   implemented as effectively as possible.  And I see

 4   enforcement being a key part of that.  Obviously

 5   we're at the initial stages of that, making sure that

 6   data brokers are properly registering.

 7               But to me, the Delete Act has such great

 8   promise for Californians, and ultimately as a model

 9   for the country to deal with the fact that we started

10   the internet in the wrong way as a way where

11   everybody could trade with personal information

12   unless people opted out, which presumed that they

13   understood the rights that they had, that they could

14   easily exercise those rights and that those rights

15   would be honored.  So extraordinary work that you're

16   doing, the balancing act that you're trying to do

17   seems to make perfect sense.  And keep up the great

18   work.  Thank you.

19              CHAIR URBAN:  Thank you.  Thank you, Mr.

20   Liebert.

21               Seeing no more immediate comments from

22   the Board, I will ask if there's public comment.

23              MS. CARWILE:  This is for Agenda Item

24   Number 4, annual enforcement update and priorities.

25   If you'd like to make a comment at this time, please
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 1   raise your hand using the raised hand feature or by

 2   pressing Star nine if you're joining us by phone.

 3   This is for Agenda Item Number 4, annual enforcement

 4   update and priorities.

 5               Madam Chair, I'm not seeing any hands

 6   raised at this time.

 7              CHAIR URBAN:  Thank you very much, Ms.

 8   Carwile and the Board for the discussion, and

 9   especially Deputy Director Macko for that very

10   helpful update and questions to us.  With that, we

11   will move on to Agenda Item Number 5, which is a --

12   excuse me, a legislative update, which will be

13   presented by Deputy Director of Policy and

14   Legislation Maureen Mahoney.  Please do turn your

15   attention to the materials provided for this agenda

16   item.  Ms. Mahoney will present the slides.

17               And Ms. Mahoney, would you -- I

18   apologize, Mr. Macko, I forgot to ask you this.

19   Would you like to go through the slides in full or

20   would you like to take questions while you go?

21              MS. MAHONEY:  I'm going to be doing a

22   federal update and a California update, and I was

23   going to pause after the federal.

24              CHAIR URBAN:  After the federal.  Okay,

25   great.
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 1              MS. MAHONEY:  But certainly question.

 2              CHAIR URBAN:  We are on -- we are on

 3   notice.  All right.  Thank you.

 4              MS. MAHONEY:  Okay to go ahead?

 5              CHAIR URBAN:  With the transcript, please

 6   go ahead, Ms. Mahoney thank you.

 7              MS. MAHONEY:  Thank you, Chairperson

 8   Urban.  Board Members really appreciate the

 9   opportunity to provide an update on our legislative

10   work.  So as I mentioned, first of all, provide an

11   update on our federal engagement and then move to

12   California.

13               Next slide, please.

14               So on the federal level there's been a

15   significant focus on AI regulation particularly on

16   the interplay between federal regulations and state

17   regulation.  For example, there have been recent

18   hearings both in the Senate Commerce Committee

19   examining implementation of President Trump's AI

20   action plan.  Also last week, a house judiciary

21   subcommittee held a hearing that specifically focused

22   on whether federal AI regulations should preempt

23   state regulations.

24               So we submitted letters to both

25   committees, urging them to reject legislative

0084

 1   proposals that would restrict the states either

 2   through express preemption or by conditioning federal

 3   funds.  And we encourage the committees to instead

 4   consider federal legislation that set a floor and

 5   allow states to adopt stronger protections.

 6               We're also seeing new AI legislative

 7   proposals.  Senator Cruz, who's the chair of the

 8   Senate Commerce Committee, recently released two AI

 9   proposals for consideration.  So first, he put out a

10   high level federal framework for AI legislation that

11   had five principles, one of which is preventing a

12   patchwork of in his words burdensome regulations

13   specifically aimed at state regulation.

14               Second, he also sponsored the

15   introduction of the SANDBOX Act that would allow AI

16   developers to apply to federal agencies for a

17   two-year waiver from federal rules to test and

18   experiment new AI products.  So, the bill does have a

19   provision that provides for a cooperation between

20   federal and state SANDBOX programs.  For example,

21   Texas recently passed legislation with the SANDBOX

22   Program.  But the bill in our view in its current

23   form, does not preemt or restrict state regulation.

24               However, given what's in Senator Cruz's

25   overall AI principles I wouldn't be surprised to see
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 1   separate light touch AI regulation that seeks to

 2   preempt the states, or some form of resurfacing of

 3   the more moratorium on enforcement in the states on

 4   AI and ADMT in some form, either through another

 5   reconciliation bill that Republicans have talked

 6   about pursuing or in some other must pass bill.  So

 7   we will continue to monitor that.

 8               Also related to preemption, but in a

 9   non-AI related matter more on privacy, the House

10   Financial Services Committee issued a request for

11   information on current federal financial data privacy

12   laws and possible amendments specifically asking

13   about the Gramm-Leach-Bliley Act, whether that should

14   be amended and specifically asking about the states.

15   So Gramm-Leach-Bliley Act, as you know, currently

16   sets a floor on protections and allows states to go

17   further.  So our Agency submitted comments, again,

18   urging the community to maintain the current approach

19   of GLBA, to keep that floor in long states go

20   further.

21               So we may see legislation on this in the

22   coming months.  In the past, that committee has

23   advanced GLBA update bills that add language that

24   seeks to preempt the states and this space that have

25   advanced out of the committee, but have not been
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 1   taking up on the floor in previous years.

 2               And then finally, we're continuing to

 3   monitor potential privacy legislation on the federal

 4   level house.  The House Energy and Commerce Committee

 5   has a working group to create a new framework for

 6   privacy.  Apparently that work is ongoing.  So we

 7   could see something come out of that committee, some

 8   form of draft or efforts to take up kids privacy,

 9   kids online safety or any of these in the coming

10   weeks and months.  So we're keeping an eye on that as

11   well.  And I'll pause here for any questions about

12   the federal work.

13              CHAIR URBAN:  Thank you, Ms. Mahoney.

14               Questions come in.

15               Yeah, Mr. Mactaggart, please go ahead.

16              MR. MACTAGGART:  What's the there's

17   locked up sort of boiling the ocean, you know, work

18   as you confront the country.  So what's -- are we

19   just kind of staying in touch by the news?  Do we

20   have any ways of trying to have we thought had any

21   thoughts about lobbying out there or trying to get a

22   lobbying presence or trying to, you know, obviously

23   we probably have good relationships with the people

24   you know, the Californians there, but what's any kind

25   of thought about a bigger strategy for how we engage
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 1   with the (inaudible)?

 2              MS. MAHONEY:  Yeah, that's a good

 3   question.  So, you know, we keep in close touch with

 4   staff and legislative offices to keep in touch with

 5   what's going on.  A big part of our strategy is

 6   making sure we have a strong base of support and that

 7   we're not the only ones out there.  So, you know,

 8   working with our other state partners to make sure

 9   they're informed and able to take action is

10   necessary.

11               And then working with other State AG

12   offices to get on the same page as well and

13   coordinating where necessary.  So a lot of the work

14   in enforcement to develop relationships with these

15   other entities the same work is happening

16   legislatively as well.

17              CHAIR URBAN:  Thank you.  Just to follow

18   up on Mr. Mactaggart's good question.  The

19   subcommittee on courts -- what is it?  Courts

20   intellectual property, I keep for, because they add

21   things, but they've now added AI in the -- in house.

22   The title of the hearing was something good, which I

23   don't recall exactly or Californication.  Yes.

24              MS. MAHONEY:  That was very memorable.

25              CHAIR URBAN:  Yes.
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 1              MS. MAHONEY:  Well, I certainly noticed

 2   the Californication point.  And so I really

 3   appreciate that the team is working closely with

 4   partners within the state to have a united front.

 5   And again, like I think the consortium of Privacy

 6   Regulators and the -- and the consortium of states

 7   that we've had as we have gone through the sort of

 8   many rounds of this threat to California's

 9   sovereignty and our ability to make decisions for

10   Californians directly particularly with our law,

11   which is a law that was passed directly by

12   Californians in an initiative.

13               I think that's crucially important.  And

14   I'm glad to hear that there's close contact as well

15   to be sure that there's, you know, discussion with

16   the federal partners so that they're aware of our

17   position.  For Ms. Hamer's benefit the Board has

18   discussed the issue of Congress working to preempt

19   our law for a while and has previously been in full

20   consensus to take a very strong position that is

21   unacceptable to California.  It's a very bad policy.

22   The initiative has a feature that makes it very

23   difficult, if not impossible to amend for any reason

24   other than to further the purposes of the law, which

25   I think is a stroke of genius by Mr. Mactaggart and
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 1   team because it means that we have a floor and we can

 2   build on that in California.

 3               And, you know, some of the laws that the

 4   federal Congress have come up with have good features

 5   but it's very difficult for us to ever agree to

 6   something that could preempt that fundamental

 7   protection for Californians.  So we want all states

 8   to have privacy, we want everybody to have privacy

 9   but not at the cost of Californians.  And I just want

10   to underscore that again, Ms. Mahoney.  So, I mean, I

11   know you know that and to give Ms. Hamer sort of a

12   sense of sort of where the Board has been on that

13   before.

14              CHAIR URBAN:  Yes.  Please go ahead.

15              MS. HAMER:  Yes.  So I understand the

16   issue really clearly, and I am fully on Board with

17   what the Board has done in the past on that.

18              CHAIR URBAN:  Yes, Mr. Liebert?

19              MR. LIEBERT:  That's great to hear.  One

20   of the ironies of the whole preemption debates that

21   are going on is that typically with federal

22   preemption, as you all know, the federal government

23   preempts because they're actually having law in the

24   area.  And this is one of those or unique times where

25   the federal government is contemplating the idea of
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 1   preventing the states from regulating in an area

 2   where the federal government not only has not been

 3   regulating, but is pursuing a down-regulation type

 4   strategy.  So it's an unusual approach to preemption

 5   and it's also an unusual approach, of course, to the

 6   principles of state's rights.

 7               And so certainly whatever the staff can

 8   do to help educate those members of the congressional

 9   delegation of California, for example, about the

10   importance of California's law and the importance of

11   California being able to continue to work to protect

12   those important privacy rights of Californians is

13   super paramount.  And I hope that staff are doing all

14   they can on that educational basis to do that.

15   There's plenty of press suggesting that there are

16   members of the congressional delegation of California

17   that are supportive of this preemption effort.  And

18   hopefully those folks can be educated that that's

19   really not good for California.

20              CHAIR URBAN:  Thank you.  Thank you, Mr.

21   Liebert.

22               Ms. Mahoney, you want to continue?

23              MS. MAHONEY:  Great.  So next I'll turn

24   to California.

25               Next slide please.
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 1               Great.  So as you've likely heard, the

 2   California legislature has wrapped up for the year

 3   they do on September 13th.  And Bill's passed by that

 4   deadline have been submitted to the governor for his

 5   consideration.  So he'll have until October 13th to

 6   make a determination on those bills.  He can sign

 7   veto, or if he takes no action, the the bills will

 8   become law, although in my understanding, this is

 9   rare.

10               So I'm going to first provide an update

11   on the bills that the Agency has taken a formal

12   position on and then move to a few significant bills

13   that we were watching.  So first the bills that we

14   have a formal position on, we are thrilled that

15   AB566, the California Opt Me Out Act, the Agency

16   sponsored bill has passed Chambers, is on the

17   governor's desk.  So I'll get into a bit more detail

18   on that after this overview.

19               Additionally, SB 3601 a bill from

20   Senator Becker has to do with data brokers amends,

21   the Delete Act.  The Agency also supported that bill.

22   It is on the governor's desk right now.  And this

23   bill increases data brokers disclosure requirements

24   under the Delete Act.  It also fixes some technical

25   issues with the Delete Act.  If signed, it will
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 1   provide us more information about the identifiers

 2   that data brokers are collecting so that we can

 3   better ensure that consumer deletion requests under

 4   the Delete Act are matched up and honored by data

 5   brokers.  And also, as you know, under the Delete

 6   Act, there's a provision that requires data brokers

 7   to honor deletion requests that they can't verify as

 8   opt-out requests.  And this bill clarifies that

 9   there's the same timeline for data brokers to respond

10   to the opt-out requests as deletion requests.  And

11   that's 45 days.

12               Moving on to our next supported bill SB

13   470.  That has to do with the Bagley-Keene Open

14   Meeting Act, which regulates how we hold these

15   meetings.  Some center-layered, also supported by the

16   Agency on the governor's desk.  It extends the

17   teleconferencing requirements under the Bagley-Keene

18   Open Meeting Act for another 10 years.  So if that's

19   signed into law then nothing will change and we'll

20   continue to be able to have Board Members under

21   certain conditions participate remotely.

22               And then two bills that the Board took a

23   position on at the July meeting or designated

24   two-year bills by the Senate Appropriations

25   Committee.  So we will likely see those return next
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 1   year.  First AB 302 from Assembly Member Bauer-Kahan.

 2   That requires the CPPA to obtain and maintain a list

 3   of state and local elected officials and to submit

 4   deletion requests pursuant to the Delete Act on their

 5   behalf by March 1st, 2026, and update the list

 6   following any election.  So we had to support if

 7   amended position on that bill.  So we will continue

 8   working with the author to address any concerns over

 9   the next year.

10               And then secondly, another bill we're

11   supporting AB 322 from Assembly Member Ward that

12   would've amended the CCPA to increase the privacy

13   protections for location data, including prohibiting

14   the sale of that data that was also designated a

15   two-year bill.  So we hope that it'll be taken off

16   next year.

17               Next slide please.

18               And then next I will go over a few bills

19   that we were watching closely.  First AB 1018 from

20   Assembly Member Bauer-Kahan.  That's to do with

21   automated decision systems.  It was placed on the

22   inactive file which means that it won't be taken up

23   this year, but it could come back next year.  So that

24   regulated automated decision systems used for

25   consequential decisions.  We'll continue to monitor
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 1   that.

 2               AB 1043 from Assembly Member Wicks

 3   having to do with age signals that's on the

 4   governor's desk.  The bill requires operating systems

 5   to have an interface to collect user's age and then

 6   convey that to add developers to indicate the age

 7   range of the user.  The final text of the bill

 8   clarified that the age range signals would not

 9   interfere with the consent requirement of the CCPA

10   for minors.  So we were pleased about that.

11               We were also watching AB 1064 from

12   Assembly Member of Bauer-Kahan having to do with kids

13   and AI that passed.  Both Chambers is on the

14   governor's desk.  That's seen a lot of changes over

15   the course of the year, but as it advanced out the

16   legislature, it prohibits making companion chatbots

17   available to kids in California unless that chatbot

18   is not foreseeably capable of causing harm to the

19   child.  So, as enrolled, the bill does not appear to

20   impact the CCPA or the CPPA.

21               And then finally, for watched bills SB 7

22   from Senator McNerney, that has to do with automated

23   decision systems in the employment context.  That's

24   also on the governor's desk.  It has many similar

25   requirements to our ADMT regulations and extends or
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 1   expands protections in some situations, but in Staff

 2   Steward does not conflict with them.  And a provision

 3   was added to the final version of the bill that

 4   clarifies that businesses must still comply with the

 5   requirements of the CCPA.

 6               Next slide, please.

 7               And then lastly, I wanted to write a

 8   little bit more detail on our sponsored bill, the Opt

 9   Me Out Act authored by Assembly Member Lowenthal.

10   Really appreciate Mr. Lowenthal leadership on this

11   issue as well as the Boards.  So the bill requires

12   browsers to offer opt-out preference signals which

13   allow Californians to easily exercise their right to

14   opt-out of sale and sharing of their personal

15   information in a single step.  Along with the

16   author's office, we worked closely with stakeholders

17   on amendments as part of our willingness to address

18   industry concerns while maintaining a high standard

19   of protection in the bill.  So just to go over some

20   of those amendments to run an overview of where the

21   bill wrapped up.

22               The final version applies to browsers

23   only previous versions applied to mobile operating

24   systems as well.  This was responsive to the

25   governor's veto message as well as to industry
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 1   stakeholders.  The bill also requires that browsers

 2   provide disclosures to consumers about how the

 3   opt-out signals will work.  This was responsive to

 4   the opposition's concerns that consumers wouldn't

 5   know necessarily what they were getting into with

 6   these signals.

 7               Third, it clarifies that browsers will

 8   not be held liable for a receiving business' failure

 9   to honor the signals.  This is language similar to

10   what's in the CCPA already, but tweaked a bit for the

11   purposes of this bill and is consistent with the bill

12   intent.  And then if signs of bill would go into

13   effect January 1st, 2027, giving businesses more time

14   to comply.

15               And then finally, we're proud that the

16   bill received a wide spectrum of support.  Not only

17   including privacy groups like -- and consumer groups

18   like Consumer Reports and Electronic Frontier

19   Foundation, but also other groups as well.

20   Reproductive privacy groups like Planned Parenthood,

21   groups folks on kid safety like Common Sense Media

22   and Mothers against Media Addiction, immigrants

23   rights and civil rights groups like the Southeast

24   Asia Action Resource Center and greenlining labor

25   like the California Federation, labor Unions and
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 1   browser companies such as Mozilla and Brave and their

 2   support underscores the importance of this bill to a

 3   wide spectrum of Californians who see value in light

 4   of the increasing, you know, weaponization of their

 5   data.  And again, the governor has until October 13th

 6   to make a determination on the bill.  And that

 7   concludes my legislative update, and I'm happy to

 8   answer any questions you have.

 9              CHAIR URBAN:  Thank you, Deputy Director

10   Mahoney.  On that last point, I, of course absolutely

11   agree that this impressive group of supporting

12   organizations underscores the importance of the issue

13   across California and to Californians.  I also really

14   want to commend your team and everyone who was

15   involved.  I know the executive director worked on

16   this as well for making sure to do the outreach to

17   talk to organizations and, you know, develop a

18   coalition that is really sort of very strong.

19               I think sometimes organizations that

20   aren't as focused on privacy or digital rights aren't

21   maybe as aware, which is fair enough.  They're

22   focusing on a variety of issues.  But again, it's

23   that information sharing and being able to help

24   people.  You sort of see what the options are, like

25   enforcement like everything else.  And so I think
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 1   this is just wonderful and critically important.  So

 2   thank you all for that.

 3               Comments, questions from the Board about

 4   the California legislation.

 5               Yes, Mr. Liebert, our representative, or

 6   our appointee from the Senate.

 7              MR. LIEBERT:  Thank you.  I'll go over

 8   here.  Is it Just a slow thing right now?  There we

 9   go.  Thank you so much.  Well, first of all,

10   congratulations.  We talked about this earlier, that

11   there's always some risk in taking a bill back to a

12   governor who's already said no.  And I think that

13   Agency staff led by Mr. Kemp and Maureen have just

14   done absolutely fabulous work in trying to address

15   the governor's concerns to address the concerns that

16   had been raised by industry last year.  Just

17   extraordinary amounts of work went into this effort,

18   I know.  And if this bill is signed by the governor,

19   it will not only be a great victory for the Agency,

20   of course, but it will be for Californians.

21               California will once again be taking the

22   lead in trying to create a mechanism that's pretty

23   easy for consumers to use to express their desire for

24   privacy if they wish to have it.  They don't have to

25   do it, but we want to make it easier.  Right now,
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 1   there's just way too many hurdles facing consumers to

 2   have a sense of what harms they may be facing by the

 3   misuse of their private information.  And this is

 4   just an extraordinary effort on the part of the

 5   Agency.

 6               And hopefully the governor will see fit

 7   to see that the Agency has done all that it can to

 8   address those concerns that have been raised and to

 9   make a system that's going to really benefit

10   Californians that will, I think, be replicated across

11   the country again.  So thank you so much.

12              CHAIR URBAN:  Thank you, Mr. Liebert.

13               Mr. Mactaggart?

14              MR. MACTAGGART:  I want to say

15   congratulations on all the work you've done.  Ms.

16   Mahoney, it's been great to watch this legislative

17   season.  And I just -- you know I spoke out in favor

18   of 3048 last year, pretty vehemently.  And I just

19   went and looked right now, and I'm looking, and last

20   year in the analysis in front of the Senate

21   judiciary, there were 16 groups.  And I think I've

22   got just on this page, which is probably not all the

23   groups like 33.  So you're about double.  And that is

24   a real testament to both you and Director Kemp, your

25   outreach.  And I'm so happy you did this because it's
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 1   clear that across the Board, you know, people really

 2   support this.

 3               And I'm so hoping that the governor

 4   signs it because, you know, this is where the rubber

 5   meets the road.  And this is giving people the

 6   ability to exercise their rights.  I would urge my

 7   two fellow Board Members who are appointed by the

 8   governor to contact their people in the office and

 9   try to get, see if they can push that along.  Because

10   honestly this is a really important bill for

11   Californians.  And this is the kind of thing which

12   will make or break, you know, not this one thing, but

13   over time, this is how we build on privacy in

14   California, these kinds of common sense really

15   consumer friendly ways.

16               And eventually -- my dream is that

17   eventually people will think it would, they'll look

18   back on the time that, you know, all these tech

19   companies could look in you on your browsing history

20   and monitor it and profit from it the same way today.

21   If you went to an average person and said, hey, AT&T

22   can listen to your phone call and monetize it, can

23   sell it, is that okay?  People would be totally

24   shocked.  And yet that is exactly what happens on the

25   internet.  And no one cares.  People don't understand
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 1   because they can't do anything about it.  And this

 2   would let help you do something about it.

 3               So I'm -- thank you both and I know it's

 4   more than just the two of you, but thank you both

 5   for, you know, Maureen, I can just imagine how many

 6   hours, you know, on the phone explaining this to

 7   people.  So thank you all.

 8              CHAIR URBAN:  Thank you, Mr. Mactaggart.

 9               And you know that the implementability

10   by consumers is so important and goes back to what

11   Mr. Kemp was saying in his executive director update

12   to make, what was the word you used, Mr. Kemp,

13   actionable for consumers or -- yeah.  It's just --

14   it's absolutely key.  And I think we're hearing a

15   theme throughout the day that is really heartening.

16               Seeing no additional Board Member

17   comments, Ms. Carwile, I would like to ask for public

18   comment on this item.

19              MS. CARWILE:  Thank you.

20               First Francisco, you can kill the slide.

21   This is for Agenda Item Number 5, legislative update.

22   Again, this is for Agenda Number 5.  If you'd like to

23   make a public comment at this time, please raise your

24   hand using the raised hand feature or by pressing

25   Star nine if you're joining us by phone.  This is for
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 1   our legislative update.

 2               Madam Chair, I'm not seeing any hands

 3   raised at this time.

 4              CHAIR URBAN:  Thank you, Ms. Carlwile.

 5               So we find ourselves at a fork in the

 6   road which is to lunch a bit early or to continue

 7   with the conversation.  I will be frank and say if we

 8   continue, I will need a short break.  But I am open

 9   to what the Board and the team from the Agency would

10   like to do.  We have a pair of items coming up on

11   data broker regulations, and then the adjustments to

12   the data broker registration fee.  So we could

13   certainly -- I will take Mr. Laird's advice as to

14   whether he thinks that it would be reasonable to take

15   one of these before lunch but also hear from the

16   Board as to what their preferences are.  I guess I'm

17   asking, are you hungry?

18              MR. LAIRD:  I'll just say we can

19   accommodate either approach.

20              CHAIR URBAN:  Okay.

21              MR. LAIRD:  Sorry to not be right.  Yeah.

22              CHAIR URBAN:  Mr. Liebert, Mr. Mactaggart

23   and Ms. Hamer, any preferences?

24              CHAIR URBAN:  No preferences.  Okay.

25   You're all making this hard on me.  Let's go for
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 1   lunch.  And so we will be eating lunch but we will be

 2   having a working lunch.  I'm going to call now Agenda

 3   Item Number 10 -- oh, excuse me, I'm sorry.  Agenda

 4   Item Number 12 which is a closed session item.  It

 5   will cover personnel matters under authority of

 6   government SEC code section 11126(a)(1).

 7               And also pursuant to government code

 8   section 1126(e)(1), and 2A, the Board will meet in

 9   closed session to confer and receive advice from

10   legal counsel regarding litigation for which

11   disclosing the names would jeopardize the Agency's

12   ability to conclude existing settlement negotiations

13   to its advantage.

14               The Board will now go into closed

15   session.  We will not be back before noon -- no,

16   sorry 1:00 -- no, 12:00 -- sorry, 12:30, apologies.

17   And I say so it could take longer, but I say that so

18   that people know they have a window if they would

19   like to step out for a while.  Thank you very much

20   and we will see you when we return.

21               (Recess taken).

22              CHAIR URBAN:  Thank you, everyone and

23   welcome back from recess -- sorry, from closed

24   session.  We have ended our closed session and are

25   coming back into public session at this meeting of
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 1   the California Privacy Protection Agency Board.

 2               We will now move to Agenda Item Number

 3   6, which is discussion and possible action on

 4   proposed amendments to regulation Section 7601 to

 5   7604, and adoption of regulations Section 7610 to

 6   7622, implementing Delete request and opt out

 7   platform requirements, Delete request and opt out

 8   platform commonly known as or familiarly known as

 9   DROP, including possible adoption or modification of

10   the text.  This item will be presented by members of

11   our legal division, the CPPA General Counsel, Mr.

12   Phillip Laird, and CPPA Attorney Liz Allen.  Welcome

13   back Ms. Allen, it's delightful to see you.  And

14   please go ahead when you are ready.

15              MR. LAIRD:  Thank you, Chair Urban.  I'm

16   actually going to turn things over to Ms. Allen right

17   now.

18              MS. ALLEN:  Great.  Okay.  Hello.  Thank

19   you, Chair Urban.  And as a brief refresher on where

20   we are for this particular rulemaking package, the

21   Board originally directed staff to begin formal

22   rulemaking in its March, 2025, meeting.  Staff

23   conducted the usual 45-day written comment period in

24   public hearing, and then returned to the Board in its

25   July, 2025, meeting with the proposed modifications
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 1   to the regulatory text.  In response to the comments

 2   received.

 3               The Board voted to send the

 4   modifications out for another 15-day comment period,

 5   which ran from July 31st to August 18th.  The Agency

 6   received 11 comment submissions resulting in 118

 7   individually identified comments requiring responses

 8   during this most recent 15-day comment period.  You

 9   can find that attached to the Board meetings, it's a

10   separate PDF and it's got 61 pages of -- again, date

11   -- sorry, the 11 comment submissions was 61 pages of

12   feedback for us.

13               The material provided in connection with

14   this agenda item include the draft summaries and

15   responses to the public comments received during both

16   the 45-day and the 15-day public comment period.  In

17   the most recent round of feedback, the comments

18   focused on one, the standardization requirement for

19   the individual identifiers used in the DROP.  Two,

20   the continued concern with verification standards for

21   authorized agents and consumers.  Three, the deletion

22   lists needing sufficient identifiers to match to the

23   consumers within a data broker's own database, and

24   concerns with being required to retain complete

25   deletion lists to screen against newly collected
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 1   records.

 2               So after reviewing those public -- these

 3   public comments, and as you'll see in the draft

 4   responses provided today, staff does not believe that

 5   further modifications to the regulations are

 6   necessary at this time.  Many of the comments

 7   reiterate the same or similar concerned raised in the

 8   initial comment round, and we believe that we have

 9   addressed those concerns in the modifications that

10   we've already been proposed to and made by the Board.

11               Another thing I'll note is that

12   commenters at times appear to be under the impression

13   that complete system details need to be laid out in

14   the regulations.  However, this rulemaking is not

15   meant to serve, of course, as a comprehensive

16   description of the actual system.  Its

17   functionalities, safeguards, et cetera, is they're

18   not developer docs.

19               This instead merely states the rules

20   that data brokers must follow when utilizing the

21   system in compliance with their statutory obligations

22   under the Delete Act.  I think that commentators may

23   find that when as DROP launches next year, that at

24   least some of their stated concerns are mitigated, if

25   not resolved by the system's technical features and
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 1   implementation.

 2               So with all that said, staff today

 3   recommends that the Board adopt the modified text of

 4   the regulations and authorized staff to submit the

 5   drop rulemaking package to the Office of

 6   Administrative Law for approval.  We're, of course,

 7   happy to take any questions or -- that you have.

 8              CHAIR URBAN:  Thank you very much, Ms.

 9   Allen.

10               Questions or comments from the Board?

11               Mr. Mactaggert, please go ahead.

12              MR. MACTAGGART:  I have a number, but

13   I'll just start with kind of a basic one.  And I'm

14   glad that our director has a history of security.

15   Obviously, this is going to be a pretty prime target

16   for people.  Like, oh, this is a whole State of

17   California.  Everybody's got their information there,

18   yay, let's go.  You know, if nothing else embarrass

19   the Agency by you know, mining their data and putting

20   it on the web.

21               So I'm obviously not the first person to

22   think about this.  So could you just walk us through

23   steps that you've taken to make sure both that our

24   data is secure and that I can't pretend to be a data

25   broker and show up and download it all and be like,
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 1   hey, here I am, you know, all that stuff.  So why

 2   don't you kind of walk us through that, if you

 3   wouldn't mind.

 4              MR. LAIRD:  Liz, do you want to take a

 5   first cut and I'll take a second cut?

 6              MS. ALLEN:  Sure.  So I'd say the first

 7   thing that we're doing is we're hashing all data

 8   coming into the system.  Well, first I would say data

 9   minimization, so we're collecting the least amount of

10   data that we can from consumers.  Of course, it's up

11   to the consumer how much information that they give

12   us.

13               But the first principle, of course, is

14   the most important, which is a -- you know, minimal

15   amount of data and certainly a reduction of a

16   sensitive personal information.  So we're not

17   collecting social security numbers from consumers,

18   stuff that might put them at risk.

19               The second thing we're doing is we're

20   hashing all data that comes into the system.  So

21   everything will be -- right now using the SHA-256

22   hash, which is like kind of the cutting edge way to

23   obfuscate data.  I know of course it's not flawless

24   as we know, but it certainly, if somebody hits the

25   system, there'll be nothing in plain text for them to
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 1   see.  So that's part of the way the system is

 2   architected.

 3               We also have, you know, CDT, the

 4   California Department of Technologies building the

 5   system and is thinking a lot about how we'll be a

 6   target and has systems and technology in place to

 7   kind of be monitoring the security on that side.  And

 8   I'm sure Phil and Tom can jump in with others.

 9              MR. LAIRD:  Yeah, I'll note first off,

10   just by partnering with CDT for this build, we are

11   able to leverage essentially the state's resources

12   for hosting the system and leveraging the

13   cybersecurity practice that is in place essentially

14   for all state data systems housed by CDT including,

15   you know, pretty much every California government

16   site you visit and a lot of those systems hosted by

17   the state.

18               And then in addition to what Ms. Allen

19   said you know, we've also implemented certain

20   practices too where -- when deletion lists actually

21   get shared with data brokers, again, as mentioned

22   information will already be hashed and then we'll

23   have to be compared against the data broker's own

24   records, but it's not going to be the full profile of

25   a consumer.  We'll never give just the complete set
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 1   of information that a consumer gave us.

 2               We're breaking it into segmented lists

 3   that really communicate only limited identifiers to a

 4   data broker.  So again, not connecting a full profile

 5   for any data broker of what we receive within the

 6   system itself.  So sort of various angles we are

 7   anonymizing and reducing sort of connection of

 8   personal information within the system.

 9              MR. KEMP:  Mr. Hartigan do you who's our

10   head of it, do you have anything to add to that?

11   Sorry to put you on the spot there, but thank you.

12   Yeah, no -- I -- this is a significant concern that

13   we have and we have spent a lot of time, and I've

14   been very fortunate to work with Mr. Hartigan on this

15   who does come from CDT.  And in looking and double

16   clicking on the infrastructure itself, that we are

17   through our partnership with CDT using

18   state-of-the-art technology to protect the actual

19   system itself, including, for example protecting the

20   system from bots that may try to break into the

21   system either through the front door or the back

22   door.  Specific to the front door, I'm very impressed

23   with what we've put forth in terms of the residency

24   verification.  And so once people acknowledge the

25   terms of service they will have two options to verify
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 1   their residency.

 2               One of which would be login.gov, one of

 3   which is a third party.  And that also provides very

 4   robust security login.gov is used by 190 million

 5   Americans as of three or four months ago.  And it's

 6   been in production, it's the backend authentication

 7   and verification mechanism for social security and

 8   other mission-critical applications as well.  So the

 9   fact that that's kind of our front door, the front

10   porch to -- and they have to open that door to get

11   through also makes it so that I -- we have a high

12   degree of confidence that the system would not be

13   flooded with spurious information.  It would only be

14   true residence.

15               And then we've even taken additional

16   steps with -- to verify the data.  We do provide the

17   verification of email addresses that people would

18   actually have to respond as well as they would

19   actually have to verify the phone numbers.  So from a

20   security perspective you know we're very conscious

21   and cognizant of people trying to stuff in bad data

22   or trying to trick the system from that perspective.

23               So in terms of the design of the

24   application, the backend infrastructure you know,

25   we're very -- we think we have the right team and and
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 1   what CDs put -- CDT has put forth should provide a

 2   secure reliable and highly available platform that

 3   we're delivering for consumers.

 4              CHAIR URBAN:  Thank you.  That all sounds

 5   great.  I just wanted to follow up on the second half

 6   of Mr. Mactaggart's question which was about the

 7   verifying the data brokers.  So obviously protecting

 8   the information directly is a big step in protecting

 9   against bots is a big step.  But I wanted to follow

10   up on that piece.

11              MS. ALLEN:  Sure.  And then you can jump

12   in.  So we are doing a -- each account will have to

13   be verified.  So when data brokers go to sign up for

14   their drop account, that actually gets kicked over to

15   our team and we're going to do take steps to verify

16   the data broker themselves and including things like,

17   you know, did they register last year or the year

18   before, are they on a different registry, working

19   websites, et cetera.  So our team will have you know

20   a way to kind of verify those accounts before

21   somebody can just enter the system with some sort of

22   made up data broker name and then access.

23               And we will be of course, tracking and

24   logging all events within the system itself partially

25   for enforcement, but also partially for security.  So
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 1   in terms of API access the, you know, the keys

 2   themselves, if a data broker's running through a lot

 3   of API keys, you know, there's some things that will

 4   also kind of trigger within our internal team that

 5   something might be amiss.

 6              CHAIR URBAN:  And I assume they'll be

 7   registered right as data records?

 8              MS. ALLEN:  Yes.

 9              CHAIR URBAN:  Okay.

10              MS. ALLEN:  So you create an account, but

11   you have to go through the registration where you

12   have to pay in order to access the system.  So though

13   you'll have to pay a -- you know fee this year,

14   $6,600.  So --

15              MR. MACTAGGART:  And all we send out, we

16   only ever send a different hash list per, you know,

17   whatever the list.  They'll write -- they'll say we

18   want emails, or we want emails and phone.  How do we

19   prevent the gaming of -- they say, well, I'd like to

20   get, you know, emails and phones, but their list is

21   incomplete.  Some people have emails, some people

22   have phones, some people have both.

23               Their hash might be different because,

24   you know, 30 percent of the people have phones and 40

25   percent of both.  And they intentionally set it that
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 1   way to be like, oh, well this is not going to be

 2   exactly the same match, and I can only imagine that,

 3   you know, with millions of people, it's really easy

 4   to tweak it so that, you know, the input becomes a

 5   different output for on the hash.  So how do we

 6   address that?

 7              MS. ALLEN:  Yeah, that's a good question.

 8   So we -- I have thought a lot about this question in

 9   particular, and we've actually, and working on the

10   regs, this was probably the -- one of the parts we

11   work shopped the most trying to think through this.

12   And so the regs, and one of the things we actually

13   changed in our 15-day.  So are we added, I guess and

14   clarified for folks.

15               So you know, the overall like

16   requirement is that data brokers have to choose the

17   lists that will give them the highest number of

18   matches, period.  So that's what we're requiring.

19   And of course, enforcement can go and check in on

20   that, but that is the base requirement.  And if that

21   changes over the course of the year, you have to

22   change which list you're pulling.  So if you have 40

23   percent phone numbers and 30 percent emails, you

24   should pull both lists because that's going to give

25   you the most matches.  So that's like kind of the
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 1   base requirement.

 2               And then in terms of how we're standard

 3   requiring folks to standardize data temporarily to

 4   then try to also facilitate the most number of

 5   matches.  So -- and this is -- if you look at -- I

 6   wish I had not quite as good at as (inaudible)

 7   knowing the sections, but 7613.  And if you look at

 8   (a)(1)(a), you'll see kind of the way that we're

 9   asking folks to standardize data temporarily to then

10   hash so that we can get the most number of hashes.

11               And a lot of data brokers have told us,

12   which you can imagine things like names are very

13   difficult.  Most data brokers don't use names as a

14   primary identifier way to index data because names

15   change.  There's shortened names and short names and

16   juniors and maiden names and all sorts of ways that

17   that can, you know, O'Connors with you know, so we'd

18   give some examples of how to format data so that not

19   only if -- you know, if you're pulling email, how it

20   would -- how that email should be formatted to get

21   the highest match rate.

22              MR. MACTAGGART:  But can you educate me,

23   because as I understand it, you know, you have a --

24   we have a million names we hash and we send it to the

25   data broker.  The data broker could have literally
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 1   999,999, the same and one different, and it comes out

 2   with a different hash.

 3              MS. ALLEN:  Yeah.

 4              MR. MACTAGGART:  And so if that's the

 5   case, how do we possibly think that there's value in

 6   our transmission?  Like I just I don't understand.

 7   Maybe you can tell me, like, because that's a -- you

 8   know then as I understand it, then the data broker

 9   just says, well, I don't -- there's no matches

10   because the hashes are different.

11              MS. ALLEN:  Yeah, that's true.  So if the

12   hashes don't match, there's not a match and they

13   would, so -- and then of course you would not be

14   deleting the data if there was no match.  However, if

15   you're doing something like a phone number, which is

16   just a series of numbers with no dashes or

17   parentheticals, it's pretty easy.  You're either

18   matching or not on, you know, one, two, three, four,

19   five, six, seven, eight, nine.

20               Same with email addresses, there's often

21   not as much variation in an email address.  It's much

22   more durable.  It's a more durable identifier.  So I

23   think that like -- you know, and some of these

24   identifiers, it will be harder and also depends what

25   the consumer gives us.
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 1              MR. MACTAGGART:  Sorry, can I just --

 2              MS. ALLEN:  Yeah.

 3              MR. MACTAGGART:  In -- is -- first of all

 4   is what I'm saying, correct.  I don't know, but you

 5   have the million names and one email is spelled

 6   incorrectly.  That's going to give you a different

 7   output on your hash versus the CPA's hash.

 8              CHAIR URBAN:  Can I -- am I -- if I'm

 9   understanding you correctly, Mr. Mactaggart.  Are you

10   asking about the effect of hashing the entire million

11   names?

12              MR. MACTAGGART:  I think that's what

13   we're not -- are you individually hashing each name?

14              MS. ALLEN:  Yeah.

15              MR. MACTAGGART:  Oh.

16              MS. ALLEN:  Yeah.  Okay.  Thank you,

17   Chair Urban.  Yeah.  We're individually hashing, so

18   it would have to be a change in a single number or a

19   single letter within the email, which is a much lower

20   rate of, yeah.

21              MR. MACTAGGART:  That answered my

22   question.

23              MS. ALLEN:  No problem.

24              CHAIR URBAN:  Great, thank you.

25   Additional questions or comments from the Board?
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 1   Okay.

 2              MS. HAMER:  Okay, I have one.

 3              CHAIR URBAN:  All right.  Ms. Hamer,

 4   please.

 5              MS. HAMER:  I might be off base, but I

 6   just heard the login.gov registration place.  So does

 7   that mean Doge who has kind of consolidated a lot of

 8   information can get California residents that, you

 9   know, in one scenario could become a target.

10              MR. KEMP:  That would just be for the

11   initial verification and authentication of the

12   consumer and verifying the residency.  Once they've

13   done that, then they go through the front porch into

14   the proverbial house where they put the personal

15   information and we immediately hash that information

16   as they enter that information.  So it's a one-time

17   verification.

18               Furthermore, we're providing a secondary

19   mechanism to verify.  So if people don't have a

20   login.gov they don't feel comfortable about that

21   we're leveraging a third-party vendor that they can

22   also do the residency verification as well.

23              MS. HAMER:  Got you.  So that answered

24   the second part of my question that was going to come

25   out.  So they don't have to create a login.gov no
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 1   account to access ours?

 2              MR. KEMP:  That is correct.  I do want to

 3   add to Mr. Mactaggart's question that one of the

 4   things -- one of the concerns that we have is that

 5   some of the data brokers will have identifiers that

 6   we don't know about project and so they're able to

 7   kind of skirt the deletions.

 8               And so one of the things that Ms.

 9   Mahoney and others put into SB 361, which is an

10   amendments to the Delete Act, is that there's three

11   specific questions regarding what identifiers do the

12   data brokers use to uniquely identify consumers.

13               And so assuming that passes and that

14   will be effective January 1st, that will give us more

15   visibility to ensure that we have a higher hit ratio

16   and may eventually, you know, tailor-tweak the system

17   to ensure that we're capturing how data brokers are

18   identifying consumers.

19              MR. MACTAGGART:  And is there a mechanism

20   to check that I sort of like -- how do you check up

21   on whether in fact the data broker is complying with

22   not selling the information?  How would one checkup

23   and what's our plan?

24              MS. ALLEN:  Two ways.

25              MR. KEMP:  Yes, maa'm.  Go ahead.  I'll
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 1   heat up here, but I'm going to let Ms. Allen and Mr.

 2   Laird.  So --

 3              MS. ALLEN:  Two ways, well, one is that's

 4   the enforcement, well certainly be doing some of

 5   that.  And we also have an audit requirement that's

 6   coming online in 2028.  So data brokers every few

 7   years have to have an independent third-party audit

 8   come in and check to see how they are doing in terms

 9   of complying with this law.  And that has to be

10   available to the Agency for up to six years.

11               So this -- you know, you'll probably

12   hear more about this as it gets closer.  Because

13   we'll have to do, write some regulations around what

14   is in an audit and what does it look like and all of

15   that.  And so we'll have some chance to kind of think

16   about and kind -- I think in an exciting way.  What

17   are the levers and what are the things that we would

18   want to see that would tell us?  Yeah, you are

19   actually complying with the law.  So I don't know if

20   you.  That's all.

21              CHAIR URBAN:  Okay.

22              MR. KEMP:  We've also integrated into the

23   system a complaint system.  The DROP system has a

24   complaint system.  So we also expect consumers that

25   once they go through the process, put their
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 1   information, they wait the 45 days that they're

 2   probably, if they notice that their information is

 3   not being deleted, that they would also notify us

 4   through the, the complaint system.  And we've set up

 5   the infrastructure and the people to follow up on

 6   that and do additional research.

 7               So in some sense, we're going to kind of

 8   get a realtime fee -- well, realtime being the 45

 9   delays, but of whether or not it's working or not.

10   And we certainly know, given the volume of the

11   consumer complaints coming in for CCPA and now that

12   if we make this DROP system available to millions of

13   Californians, that there will be complaints flowing

14   through because we've definitely seen that

15   Californians are getting more and more comfortable

16   alerting us of issues.  And as Mr. Macko pointed out

17   that over half of the complaints involve right to

18   deletes.

19              CHAIR URBAN:  Thank you.

20              MR. MACTAGGART:  One other question here.

21   Thanks for that answer.  One other question?

22              CHAIR URBAN:  Same topic?

23              MR. MACTAGGART:  Oh, yeah.

24              CHAIR URBAN:  The same question.

25              MR. MACTAGGART:  Oh not I'm on the
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 1   regulations, but if you want to --

 2              CHAIR URBAN:  Let's hang on for just a

 3   minute.  So to keep the conversation as efficient as

 4   possible, I just have a brief follow-up on Ms.

 5   Hamer's comment.  Which is not directly on the -- I

 6   mean, it's not on the language of the regulations.

 7   And I think that the team has done a fantastic job

 8   with security and thinking this through, making it

 9   easy for consumers, making it easy for data brokers,

10   but also security.

11               It's just really important as the system

12   continues to be developed and as it's deployed to

13   recognize that the threat model has changed and that

14   all aspects of the threat model should be taken into

15   account on behalf of the consumers.  So I'm sure you

16   have that in mind.  So you can take this as a -- as

17   an underlining a message of support for that.  But I

18   think that's going to be critically important for

19   trust.  So thank you, Mr. Liebert.

20              MR. LIEBERT:  I just wanted to follow up

21   Mr. Kemp, with that comment that you made that -- of

22   that two different ways that we can kind of make sure

23   that the consumer's request for deletion is actually

24   being honored.  And you said a consumer will know

25   whether or not that's happened over time.  What would
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 1   be ways, examples you could give that consumers will

 2   be able to tell that that deletion process has in

 3   fact been honored?

 4              MR. KEMP:  Yeah, I mean, there is a

 5   significant number of the data brokers that are known

 6   as people search sites.  And so it will be pretty

 7   obvious to consumers that if they do a search of

 8   their name, their address, their email, whether or

 9   not it appears, and then they will say, wait a

10   minute, I went into the DROP system.  This data

11   broker is a registered data broker.  I put my

12   information in and 45 days later, lo and behold, my

13   information is still there as well.

14               And so we definitely see a scenario

15   where consumers raising that flag to us as well.  It

16   gets trickier with some data brokers that do that

17   focus more on B2B sales of information for them to

18   know about that.  And so the data is not publicly

19   available on websites.

20               And so therefore that's the significance

21   of the independent audit that's been built in the

22   statute is going to be really key to, you know for

23   the auditors to catch whether or not the data brokers

24   are honoring the deletion requests through the DROP

25   system.
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 1              MR. LIEBERT:  I guess what ideally we

 2   would have a mechanism probably both also on the

 3   website that's telling folks how they can use the

 4   system, but also how they can check to see if their

 5   requests are being honored.  Whatever those tools

 6   might be, that should be something that's part of it.

 7   Yeah, go ahead.  Sorry.

 8              MS. ALLEN:  Yeah, no I think consumer

 9   public education is going to be a huge piece of this

10   and something that we're, you know, really focused on

11   in terms of how do we teach consumers how to, you

12   know, what information they can delete, what can they

13   expect, how do they do it, how do they check, what

14   would the best case scenario be for you know, a full

15   deletion of all 535 currently registered data

16   brokers.  So yeah, I think that's something we are

17   actively working on and thinking about as a team

18   currently.

19              MR. KEMP:  Mr. Liebert there's also part

20   of the capabilities of the DROP system is the data

21   brokers actually also have to report back to the DROP

22   system, the status of the various deletions there as

23   well.  And so the consumers can go back into the DROP

24   system 45 days later, and then they can see an actual

25   listing of the data brokers and the status of each
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 1   and every deletion request.

 2               And if there's a -- and then there may

 3   be reasons provided why the data broker did not

 4   delete it, and that the system facilitates that as

 5   well, so they can come back and check to see what the

 6   data brokers are saying.  And we assume that there

 7   will be some members of the public that will want to

 8   trust but verify what's happening.

 9              MR. LIEBERT:  Yeah, that education

10   process would be great that some consumers are going

11   to want to go check to see if that's happened.  So

12   that'd be super.

13              CHAIR URBAN:  I think that's just an

14   incredibly promising feature of the system and so

15   important because, you know, of course it's what the

16   data brokers report to the Agency, but then the

17   Agency can also follow up.  And I think sort of

18   implicit in what the executive director was saying is

19   that, you know, some data falls into the publicly

20   available exemption, 1798.145 something or other.

21               And so for information that falls in the

22   exemption, that actually may be the most visible to

23   the consumer as well.  But some of the information

24   isn't as visible to the consumer, so they're not

25   going to know if it got deleted.  But now they have a
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 1   -- they'll have a signal that they can check out.  So

 2   helping people understand that I think will be

 3   valuable.

 4               All right.  Mr. Mactaggart, I think you

 5   had another question.  Shall we move on to that?

 6              MR. MACTAGGART:  Yeah.  Thank you.  Can

 7   you just walk me through the requirement or the -- it

 8   says after you've downloaded the list for the first

 9   time, you just, the data brokerage just download the

10   changes in the future?

11              MS. ALLEN:  Yeah, it does.

12              MR. MACTAGGART:  And then it says you

13   have -- they have to get their permission to

14   redownload it.  And so two questions.  One is, if I

15   was going to be super responsible data broker, I

16   could download those changes every day, right?

17              MS. ALLEN:  Uh-huh.

18              MR. MACTAGGART:  Like there's no --

19   there's no issue there.

20              MS. ALLEN:  Uh-huh.

21              MR. MACTAGGART:  What's the -- what's the

22   thinking?  And I don't really have thoughts about it

23   one way or another, but there was obviously thinking.

24   What's the thinking why you have to get your

25   permission to redownload it, and is that a bot thing,
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 1   or I mean, or -- and what's the -- yeah, so --

 2              MS. ALLEN:  Yeah, mostly it's just a

 3   capacity.  So imagine there's 40 million requests in

 4   there.  If we had 500 or a thousand people asking for

 5   40 million plus records, it's just -- it's going to

 6   be a lot.  However, if you need it, you want to do an

 7   audit, you really, you know, a new CPO comes in chief

 8   privacy officer, they're like, you know, they -- you

 9   know, if they need to take and tie, then like, of

10   course the answer will be yes.  It's just you know,

11   some sort of rate limit essentially.

12              MR. MACTAGGART:  By the way, I thought

13   your definition of the direct relationship was great.

14   You know, the changes there really were clarifying

15   and I thought they were great.  So actually, thanks.

16              CHAIR URBAN:  Thank you, Mr. Mactaggart.

17               Additional comments or questions before

18   Dr. Nonnecke I want to be sure to give you a chance

19   if you -- if there's anything that you want to ask.

20              MS. NONNECKE:  Thank you for asking me.

21   I don't have any questions at this time.

22              CHAIR URBAN:  Okay, wonderful.  I

23   appreciate that, really appreciate all the amazing

24   work of the team on all of this, and I know that

25   there are always other people who aren't visible to
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 1   us and I appreciate the executive director

 2   introducing us to Mr. Adam's work as well.  And I

 3   know he represents a lot of folks who are -- who are

 4   at CBT as well who are working -- who've been working

 5   to put this together in a way that is workable and

 6   fulfills the requirements of the law.

 7               This once again makes California a real

 8   leader, and I know that other states have been eager

 9   to see what we are able to do and might even be

10   interested and do -- you know, using the same model,

11   which would be would -- which would be absolutely

12   wonderful.  So really commend the team, really

13   appreciate how you've consulted really carefully and

14   broadly.  The back and forth and the comments I think

15   is valuable and I'm sure -- I'm sure that there was a

16   lot more consulting as well besides that.

17               So I will ask for public comment.  So

18   everyone knows the possible motion that I will

19   request or the a motion I'll request that will be on

20   the floor, is to approve and adopt the regulations

21   discussed under this item of the Board agenda as

22   modified -- oops, sorry, we didn't actually modify

23   them.  I wrote that's in there just in case to

24   approve and adopt the regulations discussed under

25   this section of the agenda for today.  And to direct
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 1   staff to take all steps necessary to complete the

 2   rulemaking process, including filing the final

 3   rulemaking package with the Office of Administrative

 4   Law.

 5               The amendment of any documents within

 6   the rulemaking package other than the text of the

 7   rules as necessary to ensure clarity, accuracy, and

 8   compliance with the Administrative Procedures Act,

 9   and authorizing the executive director to make non

10   substantive changes to the proposed regulations and

11   to further authorize staff to withdraw the rulemaking

12   in whole or in part from consideration by the Office

13   of Administrative Law at any time, if in their

14   opinion, the legal risks associated with disapproval

15   of these regulations would warrant further

16   consideration by the Board.

17               We might as well go ahead and I'll ask

18   if I do have a motion.  I have a motion from Mr.

19   Mactaggart.  Do I have a second?  Thank you.  I have

20   a motion on the floor from Mr. Mactaggart and a

21   second from Mr. Liebert and Ms. Carwile is there

22   public comment on this item?

23              MS. CARWILE:  This is for Agenda Item

24   Number 6, discussion and possible action on proposed

25   amendments to regulations regarding the Delete
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 1   request and opt-out platform requirements.  We are

 2   now taking public comment, and if you'd like to make

 3   a comment, please raise your hand using the raised

 4   hand feature or by pressing Star nine.  If you're

 5   joining us by phone, I believe we have a hand raised.

 6               Seamus, I'm going to unmute you at this

 7   time.  You'll have three minutes.  Go ahead and begin

 8   when you're ready.

 9              MR. ABSHER:  Hi everybody, can you hear

10   me?

11              MS. CARWILE:  Yes, we can hear you.

12              MR. ABSHER:  Great.  Hi everybody.  My

13   name is Seamus Absher.  I'm the Chief Technology

14   Officer at Faraday.  We're a data broker based in

15   Vermont and registered with the CPPA.  I have worked

16   with all the major data brokers.  I implemented our

17   CCPA compliance program here at Faraday.  I hope that

18   you pass this motion here today.  And I support the

19   DROP system for three reasons.

20               First, what the staff has described

21   today is possible with existing technology.  This is

22   not rocket science.  What they figured out how to do

23   with the hashing, it will work.  And even if a bot

24   manages to steal the list of hashes they'll be able

25   to make it so that that is not actually a significant
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 1   breach of data.

 2               Second, it will make compliance simpler

 3   and more reliable.  Any data broker who is trying to

 4   respect consumer preferences, I would say every data

 5   broker who is trying to act in good faith will

 6   appreciate a single source of truth.

 7               And third, in the absence of such a

 8   system, it seems like a new opt-out vendor is born

 9   every day.  Just last month, we started receiving

10   opt-out requests from an authorized agent based in

11   Belarus.  That means that Californians are sending

12   their PII to a company in Belarus.  I question

13   whether the spirit of the CCPA supports sending data

14   out of the country just to opt-out at home.  So the

15   DROP system can't come soon enough.  Thank you to the

16   staff that is working on it, and I hope that other

17   states copy the idea.  Thank you.

18              CHAIR URBAN:  Thank you very much.

19              MS. CARWILE:  Thank you for your

20   comments.  If we have any other commenters, please

21   raise your hand by using the raised hand feature or

22   by pressing Star nine if you're joining us by phone.

23   Madam Chair, I'm not seeing any other hands raised at

24   this time.

25              CHAIR URBAN:  Thank you, Ms. Carwile, and
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 1   thank you very much to the commentator.  With that,

 2   I'll ask Ms Carwile to please conduct the roll call

 3   vote.  The motion on the table is as stated made by

 4   Mr. Mactaggart and seconded by Mr. Liebert.

 5              MS. CARWILE:  Yes, this is a roll call

 6   for the motion stated by the Chair.

 7               Board Member Hamer?

 8              MS. HAMER:  (No audible response.)

 9              MS. CARWILE:  Board Member Liebert?

10              MR. LIEBERT:  Aye.

11              MS. CARWILE:  Board Member MacTaggart?

12              MR. MACTAGGART:  Aye.

13              MS. CARWILE:  Board Member Nonnecke?

14              MS. NONNECKE:  Aye.

15              MS. CARWILE:  Chair Urban?

16              CHAIR URBAN:  Aye.

17              MS. CARWILE:  Madam Chair, you have five

18   yeses.

19              CHAIR URBAN:  Thank you very much, Ms.

20   Carwile, the Board, and especially to the amazing

21   staff and all the different expertise sectors who

22   have come together to put this together.  We will be

23   delighted to see the regulations finally approved and

24   take place on the DROP system when it arrives.

25   Congratulations and thank you.
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 1               With this we will move on to Agenda Item

 2   Number 7 for today, which is discussion and possible

 3   action to adjust the CPPA's data broker registration

 4   and access fees pursuant to civil code Section

 5   1798.9980 at sec.  This will be also presented by

 6   General Counsel Phillip Laird and Attorney Liz Allen.

 7   Please go ahead.

 8              MR. LAIRD:  Thank you once again, Chair

 9   Urban.  So now that we've discussed the regulatory

10   components of DROP, we turn next to the registration

11   and access fees associated with its construction.

12   Included with your materials today is a short memo

13   and fund condition summary that describes the history

14   and reasoning behind staff's proposed adjustments to

15   these fees.

16               And I'll note, as you look at the fund

17   condition document that PY refers to prior year

18   '24/'25, current year refers to -- or CY refers to

19   current year, which is 2025 to '26, and BY refers to

20   budget year, which is 2026 to 2027, always the next

21   fiscal year after the current one.  So, as a very

22   brief background, I'll remind the Board that the

23   Delete Act established the Data Broker's Registry

24   Fund, which is administered by the Agency and used

25   for the deposit of all monies collected or received
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 1   by the Agency under the Delete Act and offsets the

 2   costs of administering the law.

 3               In short, this means that the fund is

 4   intended to cover the costs of maintaining the data

 5   broker registry, building an operating DROP and

 6   salaries for personnel necessary to administer these

 7   systems and the law generally.  Prior to the

 8   construction of DROP, the annual registration fee was

 9   set at $400.  However, this amount only reasonably

10   covered the cost of maintaining the data broker

11   registry.

12               So last year as the projections for the

13   development and launch of DROP were finalized, the

14   Board voted to set the annual registration fee at

15   $6,600.  Now the construction of DROP is well

16   underway and we have updated projections through the

17   next fiscal year.  Staff have determined that the

18   Agency is in a position to lower this year's

19   registration fee by $600 for a total of $6,000 in

20   2026.

21               Now, a variety of factors contributed to

22   the proposed decrease in fees, including a slightly

23   higher than anticipated registrant population, an

24   increase in penalty revenue and utilization of the

25   fund's existing balance.  And so staying true to our
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 1   statutory mandate to only adopt fees that offset the

 2   reasonable costs of administering the Delete Act

 3   staff project, that the $6,000 fee will ensure the

 4   solvency of the Data Broker registry fund through

 5   fiscal year '26/'27.  And of course, the Agency will

 6   continue to monitor expenditures and adjust fees to

 7   an amount necessary to cover reasonable costs in

 8   future years as well.

 9               Finally, just a note that this

10   recommendation to adjust fees applies to the proposed

11   access fee as well.  As you'll recall, the DROP

12   regulations we just discussed include an access fee

13   that start with a fee in January that is parallel to

14   the current registration fee and then pro-rates each

15   month based on when the business actually begins

16   operating as a data broker in a calendar year.

17               Accordingly, staff also recommends that

18   the Board authorize staff to amend the access fee to

19   $6,000 for the month of January with $500 prorated

20   each month thereafter.  So with that overview and if

21   you've had the opportunity to review the attached

22   materials that covers our presentation for this

23   afternoon, but as always, we're happy to take

24   questions.

25              CHAIR URBAN:  Thank you very much.  Just
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 1   really brief check in on my understanding, but also

 2   understanding for public who may not, who may be

 3   joining in the middle of the conversation and our new

 4   Board Member the funding for this part of our

 5   authority comes through the fees, right?  And that

 6   was decided by the legislature.

 7               So this has to be adjusted based on what

 8   are the -- what are the reasonable costs to run the

 9   system and to enforce the law.  And I see Mr. Kemp

10   nodding.  I just want to be sure that that is -- that

11   is clear because I know it's been a point that's been

12   important for people.

13              MR. LAIRD:  Yes, that's correct.

14   Essentially, the general fund tax funds are not

15   leveraged.  It's implementation of this law is fully

16   born by these registration and access fees paid by

17   data brokers.

18              CHAIR URBAN:  Which is 179899.82.  Thank

19   you very much, (inaudible) 1798.9982.  Yeah.

20   Comments, questions from Board Members?  I think

21   we're for it.

22               Ms. Carwile is there public comment on

23   this item?

24              MS. CARWILE:  This is for Agenda Item

25   Number 7, discussion of possible action to adjust
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 1   CPPA's data broker registration and access fees.  If

 2   you'd like to make a comment at this time, please

 3   raise your hand using the raised hand feature or by

 4   pressing star nine if you're joining us by phone.

 5   This is for Agenda Item Number 7.

 6               Madam Chair, I'm not seeing any hands

 7   raised at this time.

 8              CHAIR URBAN:  Thank you, Ms. Carwile.

 9               In that case, I'd like to request a

10   motion to direct staff to amend Section 7600 of the

11   regulations to adjust the California Privacy

12   Protection Agency's data broker registration fee to

13   $6,000 plus associated payment processing fees, and

14   to also amend and adopt the access fee described in

15   the proposed regulation Section 7611 to $6,000 in

16   January and prorated by $500 for each subsequent

17   month plus associated payment processing fees.  May I

18   have that motion?  Thank you.  I have a motion from

19   Ms. Hamer.  May I have a second?  Thank you.  I have

20   a motion from Ms. Hamer and a second from Mr.

21   Mactaggart.

22               I believe was first Ms. Carwile will you

23   please call the roll call?

24              MS. CARWILE:  Yes, this is a roll call

25   for the motion as stated by the Chair.
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 1               Board Member Hamer?

 2              MS. HAMER:  Approved.

 3              MS. CARWILE:  Board Member Liebert?

 4              MR. LIEBERT:  Aye.

 5              MS. CARWILE:  Board Member Mactaggart?

 6              MR. MACTAGGART:  Aye.

 7              MS. CARWILE:  Board Member Nonnecke?

 8              MS. NONNECKE:  Aye.

 9              MS. CARWILE:  Chair Urban?

10              CHAIR URBAN:  Aye.

11              MS. CARWILE:  Madam Chair, you have five

12   yeses.

13              CHAIR URBAN:  Thank you very much.  The

14   motion carries with the vote of five to zero.  Thanks

15   everybody.  I have to say this particular motion

16   carried me back to my days writing contracts in

17   Silicon Valley and all of the price and payment

18   provisions.  So thanks very much.

19               I'm glad to have that decision made for

20   the next -- the next period of time.  Having taken up

21   Agenda Item Number 8 earlier in the day we will now

22   turn to Agenda Item Number 9.  Agenda Item Number 9

23   is the awaited public affairs outreach update.  And

24   it will be presented by our Deputy Director of Public

25   and External Affairs Ms. Megan White.  Please do turn
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 1   your attention to the materials provided for this

 2   agenda item.  Ms. White will present the slides and

 3   request our questions and comments as they come up.

 4               Is that correct, Ms. White?  Okay,

 5   wonderful.  Please go ahead whenever you're ready and

 6   take your time.

 7              MS. WHITE:  Wonderful, thank you so much,

 8   Chair Urban and Members of the Board.  As mentioned

 9   my name's Megan White, Deputy Director of Public and

10   External Affairs here at the Agency, and I'm pleased

11   to provide an update on the public affairs and

12   outreach efforts.  My last update was in May of this

13   year, and since then we've been hard at work on

14   additional outreach efforts that I wanted to

15   highlight for you.  We've wrapped up our first paid

16   media campaign, so I'll share some metrics around the

17   success of the campaign.  I'll also provide a look

18   ahead at our next campaign, which has actually just

19   launched, and then I'll provide an update on the 2026

20   campaign, which will include the rollout of DROP that

21   we were just speaking about.

22               Next slide, please.

23               Okay.  So this summer we wrapped up our

24   previous paid campaign, which was themed exercise

25   your rights as you might remember.  The campaign ran
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 1   from June, 2024 to June, 2025, and it was all across

 2   the State of California.  We used a wide range of

 3   tactics including digital display -- including

 4   digital, which includes digital displays, paid

 5   search, and paid social.  We also used traditional

 6   formats such as radio and print.  And in addition, we

 7   had out of home tactics that are things such as

 8   billboards, bus tails, airports, and movie theaters.

 9               So a few highlights, I'm excited to

10   share.  The campaign had a massive reach, over 742

11   million impressions statewide.  That means it

12   received broad visibility.  It reached nearly every

13   Californian multiple times.  It had strong

14   performance overall, the click-through rate was 0.76

15   percent which exceeds industry benchmarks.  We made

16   sure momentum was sustained throughout the campaign

17   as well.

18               So we would have out-of-home billboards,

19   running and radio.  And as that would taper off, we'd

20   come in with paid social and ads on websites, and

21   then we would go back to billboards.  So we always

22   made sure that we had different things to keep people

23   interested, but that we had a common presence

24   throughout the whole length of the campaign.

25               In addition, we used innovative tactics.
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 1   So as I mentioned, we were in movie theaters right

 2   before you're going to see the premiere of your -- of

 3   your next movie that you want to see.  You saw our

 4   ad, we were also in airport, so maybe you're waiting

 5   for your luggage and there's our ad, and you go to

 6   our website.  So we really had a wonderful campaign.

 7   We really, really enjoyed it, and we plan to continue

 8   that success in the next media buy, which we'll start

 9   -- which just started actually.  So now let's pivot

10   to what's new, the new campaign.  And that's what

11   you're seeing right in front of you.  This is going

12   to start running through the fall and winter.

13              CHAIR URBAN:  I'm sorry, Ms. White, could

14   I ask a quick question?

15              MS. WHITE:  Yes, of course.

16              CHAIR URBAN:  First of all, the campaign

17   was tremendous.

18              MS. WHITE:  Thank you.

19              CHAIR URBAN:  I did my small part -- a

20   very small part.

21              MS. WHITE:  I appreciate it.

22              CHAIR URBAN:  You know forwarding the

23   lovely -- the lovely sort of social notices and

24   collateral which would regularly just surprise me.

25   And also make me realize like how very clear the team
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 1   have made the message, which I think is really

 2   impressive because one of the things that privacy as

 3   an issue struggles with is it can be a little bit

 4   abstract to people and you've made it really

 5   concrete.  And the commercials are fantastic, which I

 6   think I said last time, but it bears repeating.  I

 7   just had a quick -- and not necessarily a quick

 8   question but just a question without expectation

 9   behind it, which is to plan this campaign as part of

10   the planning process, which I think was very

11   carefully done.

12              MS. WHITE:  Uh-huh.

13              CHAIR URBAN:  Your team conducted a

14   survey.

15              MS. WHITE:  Right.

16              CHAIR URBAN:  To find out sort of what

17   people knew, what they knew about us, what they knew

18   about their privacy rights, sort of what their

19   concerns were.

20              MS. WHITE:  Uh-huh.

21              CHAIR URBAN:  And I was wondering if you

22   were going to do any testing by doing a follow-up

23   survey or some similar sort of methodology.  And

24   again, I asked this without expectations.

25              MS. WHITE:  No, actually it's a great
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 1   question because, and I'm -- I have a great answer,

 2   we are.  Contract three had a carve out for research.

 3   And so we've started -- I'm sorry, I should go back.

 4   We have a contract with census.  They're our media by

 5   consultant.  They also did the research for us, tghe

 6   first research.  We have three contracts with them.

 7   Contract three includes an allocation for research.

 8   So I've started talking with them about the research

 9   that they do.  We had a meeting with their research

10   -- their head of research, and they're starting to do

11   a little deeper dive on previous results and what

12   questions we should be asking as we round out the

13   campaign.

14              CHAIR URBAN:  Fantastic.  I'm really glad

15   to hear that.

16              MS. WHITE:  Yeah.

17              CHAIR URBAN:  Because that can also

18   support interventions in the future where people

19   didn't get the information fully.  So that's great.

20   Thank you.

21              MS. WHITE:  Yeah, of course.  Thank you.

22   Great question.  And so in addition to the research

23   we'll be doing with census before their final

24   contract wraps in June of 2026, we also started

25   working with them on this new campaign that you see
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 1   here.  As mentioned, this is going to run in fall and

 2   winter, so this year and throughout the winter, and

 3   it's called Protect What Matters.

 4               So right here you're seeing some of the

 5   social media posts.  In addition, we have a little

 6   mockup of what it's going to look in a print ad.  Now

 7   this is a limited campaign in terms of channels and

 8   length.  Let me explain that a little bit more.  We

 9   started running this month with these ads and we are

10   going to keep it going, like I said, until January

11   and February of 2026, in which case we will still

12   likely have some of these ads running, but we will

13   pivot a lot of our paid advertising to DROP, and that

14   was at the Board's direction as well.  And we've also

15   talked about it internally.  It makes a lot of sense.

16               So that's why this campaign is somewhat

17   limited.  It's also limited in the channels that

18   we're running it on.  So you're going to see it in

19   paid ads in numerous languages in newspapers

20   throughout the state.  You also see it on social

21   media.  And then we just recorded three new radio

22   spots.  They're in post-production, so unfortunately

23   I can't share them with you today, but three spots,

24   they're all done in English and in Spanish as well.

25   So six spots total.  And they really focus in on
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 1   dealing with everyday privacy concerns from

 2   Californians.

 3               So we have an older person who's dealing

 4   with a scammer, and then they realize that they can

 5   be empowered to better protect their personal

 6   information by visiting the privacy website.  And

 7   then in addition, as Chair Urban mentioned, those two

 8   32nd spots that we did earlier this year, those will

 9   continue to run all the way through the summer of

10   2026.  So those are the ads that you're seeing in

11   your movie theaters, and they will start playing

12   additional places as well.

13               So this new campaign, by doing Protect

14   What Matters and Freshening up our Exercise, retiring

15   or Exercise Your Rights campaign, and moving into

16   Protect What Matters, it helps to keep the campaign

17   fresh and it allows us to move to the next phase of

18   messaging.  So what does that mean?  Well, we are

19   shifting from phase one, which was, I consider

20   Exercise Your Rights, and that was our old campaign.

21   It told people about their rights.  Now we're

22   entering into phase two with Protect What Matters.

23   We're telling people why it matters to them.  And

24   then phase three, which we'll launch next year, we'll

25   focus on operational -- helping Californians
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 1   understand how to operationalize their privacy

 2   rights, most notably with DROP.

 3               So as I mentioned, this reflects the

 4   Board's direction to shift some of our paid

 5   advertising dollars to 2026 with the launch of DROP.

 6   And so that's why you'll see maybe a little bit of a

 7   lighter campaign through the rest of this year, and

 8   then a lot more of the paid advertising campaign in

 9   2026.

10               Next slide, please.

11               Okay.  Moving on to the website.  On the

12   topic of operationalizing your rights, we've already

13   pivoted that way on our privacy website.  So, as you

14   may remember our goal is for our campaigns to -- all

15   of our paid advertising campaigns to drive people to

16   privacy.ca.gov so they can learn more about their

17   rights and how to exercise them.  And we're proud to

18   share that the privacy website now has a lot of

19   practical tips for consumers.

20               So right when you go to our home screen

21   on privacy.ca.gov, you'll see a big yellow button and

22   it says view tips.  There you'll find straightforward

23   and actionable steps you can take to exercise your

24   privacy rights.  For those who like even deeper

25   dives, our blog, which we post to at least once a
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 1   month, provides some deeper dive information for

 2   those who are interested.  And we will continue to

 3   add more helpful and easy to understand information

 4   on a regular basis.  I want to pause there in case

 5   Board Member Mactaggart had questions about the

 6   website.

 7              CHAIR URBAN:  Thank you, Ms. White

 8               Mr. Mactaggart, now's the time.

 9              MR. MACTAGGART:  Yeah, thanks.  You know,

10   this is the kind of thing that I think drives the

11   lawyers as batty, but I still feel like, you know, I

12   just want to back and review the statute.  The

13   statute's pretty clear about our mandate to educate

14   Californians.  And so, you know, if you look at the

15   privacy landscape, and I won't mention companies here

16   because less people freak out, but there are

17   definitely companies, big companies that have a whole

18   different, you know, approach to privacy.  And, for

19   example, one of the two major mobile browsers just

20   released an update, actually, I'm going to call it

21   out.  So, you know, iOS 26 has anti fingerprinting in

22   it, right in there.  And it's -- the whole thing is,

23   let's help you protect yourself.  Other browsers

24   don't.  Right?  Why would we -- as a privacy Agency,

25   I think when I talk to people, they're like, what do
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 1   I do?

 2              MS. WHITE:  Uh-huh.

 3              MR. MACTAGGART:  They don't have time.

 4              MS. WHITE:  Uh-huh.

 5              MR. MACTAGGART:  I know we want to like

 6   walk the middle ground and everything, but why can't

 7   we call out, you know, sort of, I like consumer

 8   reports, you know, saying like, this is a better

 9   entity if you are interested in privacy, get this

10   operating system, use this browser, use this phone.

11   And I just feel like that's a -- such a no brainer

12   for us to do.  And I'm almost -- you know, we we're

13   so meek about, oh, well we can't like, take on, you

14   know we sort of did anyway, so I feel like we're a

15   privacy agency.  We should take a stand and say, this

16   is a better -- this is a better solution for you.

17   And here's one way of, you know, use so far if you

18   want.  And it's going to be way better for you than

19   using Chrome because the whole ecosystem is set up to

20   protect you.  So I just -- I'd like us to do that.

21   This is a great -- by the way, let me not -- let me

22   -- let me rephrase it.  It's fabulous what you've

23   done.

24              MS. WHITE:  Thank you.

25              MR. MACTAGGART:  I mean, I'm really,
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 1   really a fan of it.  And instead of saying use a

 2   privacy protection -- protective browser, let's say,

 3   use one of these -- use Brave, you know, use I don't

 4   know I would really urge us to do that.  And if we

 5   want to say to the vendors out there that, hey, if

 6   you meet these six things, you too can have a little

 7   star from the California Privacy Agency.  Great.

 8   Let's do that then.  You know and anyway, I -- that's

 9   kind of what I would like to say.

10              MS. WHITE:  No I think you make an

11   excellent point.  Like, this is on a list of a

12   million other things that Californians are trying to

13   do every day.  You know, we live and breathe it.  For

14   most people, it's like, I don't have time, I won't

15   get to it.  So we have to make it quick and easy.

16   And I completely agree with you.  We do have certain

17   legal constraints that we have to abide by, but I

18   work so closely with the legal team and they're

19   really wonderful.  They give me a good amount of

20   leeway.

21              CHAIR URBAN:  I just want to say, all

22   lawyers are not just naysayers.  And I think you've

23   produced something that is really incredibly helpful

24   because we have constraints about not being able to

25   give guidance, you know, and we can give without
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 1   regulations, and in a lot of circumstances we can --

 2   we have more flexibility probably with consumers,

 3   which is great.

 4               You know, with regards to -- with the

 5   government.  So we can't be picking and choosing in

 6   the marketplace.  But Mr. Mactaggart's point in terms

 7   of, you know, consumers just needing something

 8   concrete that they can -- that they can hold onto is

 9   certainly well taken as a general matter.  And I

10   think you're doing a really nice job of working with

11   the tools that you have.

12              MS. WHITE:  Thank you.

13              MR. MACTAGGART:  Can I actually -- I'd

14   love to request from legal some kind of an analysis

15   of why we can't -- you know, where -- what -- where

16   are the lines, you know can the Federal Highway

17   Department say this is a safer car than another, you

18   know, car?  There are -- you know, can the consumer

19   whatever, says that these airlines are more on time

20   than other airlines?  You can get all that

21   information and it's all kind of publicly available.

22   So I'd love to figure out what the roadblocks are to

23   us, and maybe just has to be -- you know, it takes a

24   while.  You have to tell everybody what you're going

25   to do.  You have to let everybody have an opportunity
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 1   to jump through hoops to prove that they are as

 2   privacy centric.

 3               But it would be great for us to be, you

 4   know, taking a stand on some of this stuff and be out

 5   there saying, yes, we have looked at it and we think

 6   that this is better than others.  And even if we have

 7   to refer to a consumer reports you know, a link that

 8   does it for us and says, read this, we agree with it.

 9   I don't know, but something -- because right now I'm

10   busy, it's great, but it tells me I'm -- you know,

11   I've got kids screwing in the back of the car.  It

12   tells me, you know, use a privacy protective browser.

13   I don't know I'm operating fast.  I -- and then it

14   says, and you know, I go into Chrome and says, oh, we

15   protect your privacy, but the reality (inaudible)

16   does a better job.  So, you know, I'd love us to

17   figure out, and I'm looking at you, but it's probably

18   --

19              MS. WHITE:  Yeah.

20              MR. MACTAGGART:  -- you know, the

21   executive director, Mr --

22              CHAIR URBAN:  I think it's legal

23   division.

24              MR. MACTAGGART:  You know to figure out

25   if we have the time at some point to put it on the
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 1   agenda for us to take a look at.

 2              CHAIR URBAN:  So let's pick that up under

 3   the agenda item for that.  It's now on my list.  And

 4   that would be a question for legal division.

 5              MR. MACTAGGART:  Yeah.

 6              CHAIR URBAN:  Mr. Liebert?

 7              MR. LIEBERT:  There may be more creative

 8   ways.  I do think we'll find out from legal that the

 9   State of California or one of its agencies can't say,

10   just use Brave or just use this.  On the other hand,

11   it's interesting to think about creative ways, for

12   example, that the state could say these different

13   sites have these different capabilities, you know and

14   that kind of thing could be explored.  And I think

15   the point you're making is exactly right, that we

16   need to give those types of quick tools to make,

17   again, under that rubric of making it easy, right?

18   We've got to make this easy.  And of course, we also

19   need consumers to understand why they should care,

20   right?  So what's at stake.

21               But I do very much applaud how this

22   website's improving dramatically.  I'm not even sure.

23   The one thing I would just say on the -- on the tips

24   page, enable opt-out preference signals that may be a

25   little obtuse for some consumers.  There might be a
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 1   simpler way to say that, right?  Something to think

 2   about.  For us, it's kind of you know, quick nature,

 3   what it means to have an opt-out preference signal.

 4               But a lot of folks might not know what

 5   that means quickly looking at it, but overall, I'm

 6   just really impressed we want this website to be as

 7   you're working so hard to make it really user

 8   friendly, right?  Just get right to what you want to

 9   get -- want to get to know and, and, and to be able

10   to do it quickly.

11              CHAIR URBAN:  Thank you, Mr. Liebert.

12               Other comments?  Ms. White, are you --

13              MS. WHITE:  Yes ready to move on to the

14   next slide in fact.  Moving over to the social media

15   campaign.  So we've carried this focus of

16   operationalizing your privacy rights into our social

17   media campaign as well.  So social media platforms

18   are vehicles for education, not just broadcasting

19   news.  And until recently, a lot of our social media

20   content focused on telling the public what we were

21   doing as an Agency.  So we shared a lot about our

22   press releases, Board meetings, hearings, things like

23   that.  We will always do that on social media.  It's

24   a great way to get our information out to the public.

25               But this summer we made the shift
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 1   providing a lot more engaging information information

 2   on the social media via the social media campaign.

 3   So our summer campaign had a nature and camping

 4   theme, and we focused on practical tips for

 5   protecting your personal information with this fun

 6   team, with this fun theme between advertising, social

 7   media, and our outreach, which I'll talk about next.

 8               We've really broadened the number of

 9   people visiting the privacy website.  We had 240,000

10   unique viewers from May 1st, 2025, the last time I

11   presented to this Board, to today.  So just since May

12   to today, we had 2000 and 40,000 unique viewers.  And

13   this is significant because these are unique views

14   rather than page views.  So it seems like we're

15   reaching a lot of new people over the last couple

16   months, which is really exciting.

17               To put that in perspective, when I

18   presented in May of this year, I shared that we had

19   411,000 visitors from January, 2024 to March, 2025.

20   That's a much longer period of time.  So we've

21   already had more than 50 percent of that amount come

22   to our website in just the past four months.  I think

23   it's really a testament to our social media campaign,

24   the ramping up of our advertising campaign, and we're

25   actually driving that message home that we're here to
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 1   help.

 2               Next slide, please.

 3               So, moving on to outreach, we've also

 4   really ramped up our outreach efforts since my last

 5   presentation.  We started with an outreach campaign

 6   focused on older Californians.  We've actually --

 7   because we're a fairly new Agency and there's a lot

 8   of agencies who've been out there doing this a lot

 9   longer than us, we've found that partnerships are key

10   to helping us get into the areas that we'd like to

11   get in with.  And we have some amazing government

12   partners who've been wonderful in terms of letting us

13   into the Cool Kids Club and letting us join them for

14   their presentations.  This includes the Contractor

15   State License Board, Department of Insurance, and

16   DFPI.  They all already were doing senior scammer

17   stopper presentations, and so they've allowed us to

18   join them, and we're part of the road show where we

19   go around and give these presentations.

20               We've also partnered with elected

21   officials, and we are starting to present at their

22   town halls as well.  In addition, we've made

23   presentations for other organizations, including ARP,

24   Consumer Action, and the Democratic Office of

25   Communications and Outreach.  It helped us reach a
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 1   lot of district directors that are part of the

 2   Democratic caucus.

 3               We also developed a flyer specific to

 4   older Californians, and we're providing them to

 5   senior organizations throughout the state, such as

 6   the area agencies on aging.  That's, each county has

 7   area Agency on aging, and we've provided our flyers

 8   to them.  We're providing the flyers to elected

 9   officials as well, to have them at district events,

10   and they're also passing them out at their events.

11               This is addition into continuing to do

12   the outreach that we're all more familiar with that

13   industry outreach that we've been doing for a while.

14   And that's speaking at privacy conferences and things

15   like that.  There we're not taking -- we're not not

16   doing that anymore.  We're doing it just as much, but

17   we're also incorporating the public outreach speaking

18   opportunities as well.

19               Ready to move on to the next slide.

20   Media coverage.

21              CHAIR URBAN:  See, Ms. White, you

22   offered, and so we're --

23              MS. WHITE:  I know, I was like --

24              CHAIR URBAN:  Is that dangerous thing?

25   Are you sure you want to do that?  I actually just

0157

 1   have a comment, which I really want to commend you

 2   and your team and the executive director on joining

 3   with the agencies and with the legislators to reach

 4   communities.  I think the Senior Scam Stopper forum

 5   is a really excellent place to reach Californians and

 6   help them take advantage of their rights.  And I just

 7   am excited to see it.

 8              MS. WHITE:  Thank you.  I really

 9   appreciate it.  Yes, Ms. Garcia and Mr. Kemp were

10   instrumental in that, and it really has helped so

11   much.

12              CHAIR URBAN:  Wonderful.  Well thank you

13   Ms. Garcia and Mr. Kemp.

14              MS. WHITE:  Any other questions about

15   outreach?  Great.  We'll move on to media coverage.

16   So, earned media coverage and media relations

17   continues to be a core focus for my team.  We've

18   really ramped up the number of media interviews we've

19   done since my last presentation.  And as you may have

20   noticed, it's resulted in an increase in coverage.

21   We work with reporters, I work with reporters every

22   day, just making sure that they get the information

23   they need.

24               But beyond that, we've really ramped up

25   the proactive media outreach that we've done.  This
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 1   includes everything from pitching stories to just

 2   having general off the record conversations with

 3   reporters to make sure that that dialogue is still

 4   going.  They know they can come to us with any

 5   questions that they have.  Transparency is very

 6   important, and we make sure to do that through our

 7   reporter partners.  Mr. Kemp and I have talked

 8   regularly with members of the media, and it's just

 9   made a real, real nice impact in terms of forming

10   those relationships.  Any questions around media

11   relations?  And I'm going to move to the look ahead.

12               Next slide, please.

13              CHAIR URBAN:  Francisco, next slide,

14   please.

15              MS. WHITE:  Thank you so much.  And this

16   is my next to last slide.  The last one is questions.

17   So now I'd like to pivot to a look ahead.  As we look

18   at the launch of DROP, and we really want to

19   strengthen our outreach efforts in terms of how to

20   operationalize your privacy rights.  We really want

21   to -- and I really appreciate the Board emphasizing

22   what I've just talked about in the sense that we

23   really just want to make privacy easier for

24   Californians.

25               And so we understand that our staff
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 1   might be thinking of privacy all the time.  The

 2   average Californian isn't, and we need to meet people

 3   where they are.  So we brainstormed as a team, how

 4   can we make this even easier?  And one of the key

 5   ways we think we can do this is by changing our

 6   abbreviated name.  So I want to emphasize that part

 7   to something that is easy for people to understand

 8   where our name is and will always be, I would assume,

 9   the California Privacy Protection Agency.  Many

10   people tend to call us CPPA for short.

11               Now that can get a little confusing

12   because there are so many more well-established

13   agencies with similar acronyms.  For example, we are

14   currently sitting at CPUC, last month we had our

15   Board meeting at CCAP, which is CCAP.  In addition,

16   we regulate the CCPA.  You can see how it quickly

17   becomes alphabet soup for even us.  But certainly for

18   members of the public.  And so we looked around at

19   what other state agencies are doing that they're --

20   that they're in the same situation.  And we thought,

21   one great example of somebody doing this well is

22   CalRecycle proud of Cal PA, but they really define

23   who they are right there in their name.  And so we

24   are suggesting that perhaps we change our nickname

25   from CPPA to Cal privacy, specifically for our
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 1   communication efforts.

 2               One, it's going to make it so much

 3   easier for people to remember.  And two, it says

 4   exactly what we do right there in the name.  So we've

 5   done some very early and casual testing of this name

 6   with other government agencies, elected officials,

 7   and key stakeholders.  We just wanted to hear from

 8   them, do we have any blind spots?  Is this -- is this

 9   a great idea?  Is this a bad idea?  We didn't receive

10   any negative feedback, rather we received astounding

11   positive feedback.

12               Now, some people did say, did you think

13   about this?  What about that?  So we got a lot of

14   great things that helped us identify some things that

15   we needed to sort through, but we didn't hear anybody

16   say, Cal Privacy is a horrible idea.  We also

17   discussed it with our advertising consultant, and

18   they completely agree with the approach.  So we've

19   already started to have very early conversations just

20   as an internal team, could we easily incorporate this

21   into our ads?  What does it mean for our marketing

22   materials for our website?  So we're aware that it's

23   going to take some time and there's some certain

24   things that we'll definitely have to do on a positive

25   note.  Our social media handles are already Cal

0161

 1   Privacy, so that's at least a light lift there.  As

 2   we look -- and so I do want to actually pause there

 3   in case you all have any feedback that you'd like to

 4   add specific to that.

 5              CHAIR URBAN:  Mr. Liebert?

 6              MR. LIEBERT:  Fantastic.  Got to do.  It

 7   makes perfect sense.  Let's see, what other

 8   superlatives could I come up with?

 9              CHAIR URBAN:  I thought you were going to

10   stop at fantastic.

11              MR. LIEBERT:  I think it's great.  I

12   mean, when I tell people I work with CPPA that's not

13   very helpful.

14              MS. WHITE:  That's so many Cs Ps

15   (inaudible) yes.

16              MR. LIEBERT:  And I think I told Tom the

17   other day, remind me, Tom, but if you put in cppa.org

18   right now you come up with a organization, I think in

19   Cincinnati, Ohio or something.  But anyway, I think

20   it's a great pivot for us to make so perfect as we

21   gear up for the DROP campaign.  And most of all for

22   consumers, it's easy to remember.  And that's what

23   we're trying to do, obviously with all of our

24   advertising.  So I just really applaud everybody on

25   the team for that effort.  And I think it makes
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 1   perfect sense.

 2              CHAIR URBAN:  Thank you, Mr. Liebert.

 3               Ms. Hamer?

 4              MS. HAMER:  I couldn't agree more.  I was

 5   telling people internationally and nationally that

 6   I'm just, you know, a new member of the CPPA Board

 7   and it's five minutes of explanation right away.

 8              MS. WHITE:  Uh-huh.

 9              MS. HAMER:  But if it's Cal Privacy no, I

10   think it's a great idea.

11              MS. WHITE:  Thank you.

12              MS. HAMER:  Holy support.

13              MS. WHITE:  Appreciate.

14              CHAIR URBAN:  Mr. Mactaggart?

15              MR. MACTAGGART:  Yeah, huge fan.  Great.

16   Do it.

17              MS. NONNECKE:  And I also need to throw

18   in my support every -- with everybody else.  I

19   absolutely agree.

20              CHAIR URBAN:  Thank you, Dr. Nonnecke.

21               So I'm going to be the only one to sound

22   a note of caution.

23              MS. WHITE:  Sure.

24              CHAIR URBAN:  Not that I don't love it, I

25   do love it.  And I can tell you war stories about
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 1   trying to get a certain URL before goodness me.  So

 2   that success alone, I think is worth a gold star or a

 3   few to the team.  And I think it's wonderful to use

 4   it as our handles.  I think it's wonderful to use it

 5   as you know a nickname by which people can think of

 6   us.  You know, CalRecycle is not the only thing that

 7   Cal EPA does.  And then that may be just an example

 8   of the note of caution, which I'm sure is already

 9   built into the plan, which is that we do want to be

10   sure that we don't lose a connection with the

11   particular role that we play, which is that we are a

12   California Government Agency.  And so making sure

13   that things like, you know, Cal Privacy redirects.

14              MS. WHITE:  Uh-huh.

15              CHAIR URBAN:  In a way so that it's clear

16   that like, you know, you can connect things easily

17   and then you know, you understand the right context

18   and the context that you have.  But that's just a

19   small note of caution about implementation.  And I

20   remain absolutely amazed that we managed to get

21   privacy.ca.gov as a URL I usually -- I usually manage

22   to persuade when -- and I -- that I ran up against a

23   bureaucracy that just did not move.  And so I'm

24   incredibly impressed and happy about it because it's

25   just a lot easier --
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 1              MS. WHITE:  Uh-huh.

 2              CHAIR URBAN:  -- for people to connect to

 3   the issue, which is so important.

 4               Yes, Ms. Hamer?

 5              MS. HAMER:  Just a quick note there.  I

 6   just did a search and there is a -- in calprivacy.com

 7   that we want to make sure doesn't -- we don't get

 8   redirected to.

 9              MS. WHITE:  Thank you for flagging that.

10              CHAIR URBAN:  Sorry.  I'm sorry Dr.

11   Nonnecke it's not showing up in the same place it was

12   before.  Please go ahead.

13              MS. NONNECKE:  Oh, no worries.  Also as

14   somebody who was at UC, Berkeley commonly referred to

15   as Cal there could be some market confusion that

16   somehow Cal Privacy is related to the university.

17   And since we already have privacy.ca.gov, I think

18   another name could be Privacy CA, Privacy California

19   for short.  So I think that there's some additional

20   brainstorming that can be done, but I will end by

21   saying it's a brilliant idea to make this more

22   approachable and easily memorable to the public.

23              CHAIR URBAN:  Thank you.  Dr. Nonnecke,

24   which is a note of -- she reminds me of a

25   notification in the opposite direction.  She and I
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 1   will be very well aware that we were told that we

 2   should not use Cal because we're academics and we are

 3   talking about research and teaching.

 4              MS. WHITE:  Uh-huh.

 5              CHAIR URBAN:  And Cal belongs to the

 6   sports teams which of course is meaningless in

 7   practice because, you know, no -- everybody -- like,

 8   nobody is going to know that.  I don't think we're

 9   headed anywhere close to that direction, but I think

10   --

11              MR. LIEBERT:  That's totally silly.  Have

12   you ever (inaudible).

13              MS. WHITE:  That's another good example.

14   Yeah.

15              CHAIR URBAN:  Yeah.  Well, and I also was

16   thinking, what was the mission of the university

17   again?  You know so anyway on this -- the light note.

18   Anyway, it's fantastic and I -- you all are really --

19   I really appreciate the creative approach to reaching

20   consumers.

21              MS. WHITE:  Thank you.  And I'm so

22   pleased that my team actually came up with the idea.

23   So it's very, very excited to have those ideas come

24   out of your own team.  Okay, wonderful.  So as I kind

25   of mentioned, we'll start with Protect What Matters
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 1   campaign.  I'm sorry, pivoting back to where we're

 2   going with DROP.  So moving on to the -- to the next

 3   bullet point I have up here.  As we look forward to

 4   launching the consumer outreach efforts around DROP

 5   now we feel is the perfect time to sort of switch

 6   this nickname and we'll start with the current

 7   Protect What Matters campaign.  And it could roll

 8   right into the DROP advertising campaign, which we

 9   would launch next year.  Since we have approximately

10   nine more months of advertising dollars left.  Making

11   this shift now would also be really nice because we

12   could use it on our upcoming billboards and paid

13   advertising campaign for next year.  So I do really

14   appreciate the Board's feedback here.  We'll take

15   everything that you flagged in terms of concerns and

16   then discuss next steps.

17              CHAIR URBAN:  Remember though that we

18   started with fantastic.

19              MS. WHITE:  Yes.

20              CHAIR URBAN:  Okay.

21              MS. WHITE:  Oh, I'll never forget that.

22   So thank you I appreciate it.  As I mentioned

23   earlier, protect what Matters is a limited term

24   campaign.  And that is because we are going to shift

25   a good amount -- oh, we have shifted a good amount of
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 1   our media by dollars to 2026 to support the launch of

 2   DROP.  This campaign, which we are currently

 3   brainstorming creative ideas for, will be more robust

 4   in terms of reach.  It will include those billboards,

 5   TV ads, likely airports, bus tails.

 6               We'll also do, for those who've been on

 7   the Board a while, you might remember that we were

 8   actually in convenience stores in communities

 9   throughout the state with our flyers and then also

10   signage.  We'll continue to do that as well.  We also

11   plan to run our 32nd spots in very different areas,

12   not just movie theaters, but I know I feel like I

13   talk about this every time, but those videos at the

14   gas station pump and things like that, you'll start

15   to see them out of home places all around.  So we're

16   very, very excited about that as well.  But that

17   concludes my presentation.  Happy to answer any

18   additional questions that you have.

19              CHAIR URBAN:  Thank you very much.  Ms.

20   White and the team and everyone who's been working on

21   this you've just been doing a fantastic job.  You

22   know, as you'll recall, the Board has been very keen

23   on our public guidance and outreach function for a

24   long time.

25               And as the Agency built out you know we
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 1   have to do the regulations, et cetera, and it took a

 2   little time to build up your team, but I think we

 3   are, again, at a capstone moment with the completion

 4   of this campaign and moving into the next one.  It's

 5   very exciting time.

 6               Comments or questions from the Board.

 7               Yes, Mr. Liebert.

 8              MR. LIEBERT:  Just quick -- just quick.

 9   I'm really excited about what you're doing with the

10   website.  Do you have just like normal consumers

11   navigate this for you so they can raise issues or you

12   can see problems that come up who aren't as used to

13   all this stuff as we are?  I'm just wondering to make

14   it as consumer-friendly as possible to hit that mark.

15   Do you go through that process as you do the design

16   process?

17              MS. WHITE:  That's a really good flag,

18   and we haven't done it in a formal sense in terms of

19   working with an actual focus group through our

20   consulting contract.

21              MR. LIEBERT:  Okay.

22              MS. WHITE:  But I will say my whole team

23   is big on sending it to family members.  We have our

24   whole staff.  We have an amazing staff here at the

25   Agency.  And even though my division is public
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 1   affairs, there's not one person who doesn't work for

 2   the Agency that does -- isn't great about providing

 3   us some guidance as well.

 4              MR. LIEBERT:  Yeah.

 5              MS. WHITE:  But I think you make a really

 6   important point that maybe we need to have people who

 7   aren't at the Agency and who aren't spouses start to

 8   navigate this website and maybe more of a formal

 9   research way to see where there are some pain points.

10   And I think that now we're starting to put more

11   information up there.  It might be the right time to

12   do something like that.

13              MR. LIEBERT:  Yeah, that would be great.

14   We want to get it just optimal, right?

15              MS. WHITE:  Yeah.

16              CHAIR URBAN:  Where someone jumps into

17   this, they're seeing Cal Privacy, I'm going to, get

18   my answers real quick.  And you know, they're just a

19   typical consumer wanting to do it, so it'd be great

20   to have that type of feedback.

21              MS. WHITE:  Yeah, I think that's a

22   wonderful point.

23              CHAIR URBAN:  Thank you, Mr. Liebert.

24               With regards to the DROP campaign I

25   think it's really smart to plan for targeted
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 1   messaging you know, at the right time so that people

 2   are able to pick it up when it's ready.  So I think

 3   it -- I commend you all for thinking ahead to that

 4   and making sure that the tool that we've -- we were

 5   talking about earlier today is so important for

 6   making privacy rights actionable for California is

 7   available and is understood to be available by the

 8   public and is understandable.

 9               I just wanted to question to ask a

10   little bit about you know, the sort of the threads

11   that you've begun with helping people sort of know

12   that we're here and know what their rights are

13   generally.  I worry a little bit that if we were to

14   -- I -- yeah -- I don't think you said this, but

15   maybe I'm like, if we were to sort of abandon those

16   threads that it would be something like the -- it

17   takes a while for familiarity to set in and for

18   people to have this sort of wherewithal to be able to

19   trigger for themselves to go to privacy.ca.gov, for

20   example and learn more.  So I was just wondering how

21   you were thinking about allocating for that and

22   ensuring that the message doesn't, you know, sort of

23   stop.

24              MS. WHITE:  And I just want to make sure

25   I understand your question.  So is it that we would
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 1   do DROP outreach, but that we'll also have other

 2   messaging from the Agency so people know we're not

 3   just DROP?  Is that --

 4              CHAIR URBAN:  And that is part of it, but

 5   also because I don't -- I think this is wonderful and

 6   fantastic and tremendous progress and by nature -- by

 7   its nature and by the nature of people and by the

 8   nature of the issue and the newness of the issue,

 9   it's an ongoing process.  It's not something that is

10   really amenable to an effort that is, you know,

11   started and then stopped or then, you know, sort of

12   punctuates over time.  It's going to be most

13   effective when there are threads that continue in

14   some form.

15               And so I'm just curious about how the

16   team is thinking about, you know, continuing that

17   outreach to community groups making sure that there's

18   still some messaging out for people to see and in

19   sort of a broader sense as well.

20              MS. WHITE:  Yeah, absolutely.  Because I

21   think we really had the luxury when I started here to

22   have this large contract where we could do media buy.

23   And that of course is going away June, 2026.  And

24   that's -- I'm so grateful that we had it, but ever

25   since I started here at the Agency, I realized that
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 1   that was not what we have every year.  That is a one

 2   time thing.

 3               So we wanted to get the most bang for

 4   our buck in terms of getting the Agency name out

 5   there.  And then the earned, you know I would call it

 6   earned, but outreach efforts really have to just

 7   continue to rise.  And we've talked about this as a

 8   team specifically, like after the excitement of the

 9   DROP launch and the end of the paid advertising

10   campaign.  I don't want to be sitting here a year

11   from today and say, oh, our website has gone -- you

12   know, we don't have many people visiting our website

13   anymore, and things like that.

14               And so we've talked about even as people

15   come into the website, perhaps for the first and only

16   time because they're interested in DROP and they want

17   to sign up for DROP, how do we have that once they're

18   done with the DROP sign off process, have a little --

19   as Mr. Kemp refers to it a little, a gift shop that

20   they land at right after they signed up for DROP, and

21   then maybe they are signing up to get regular

22   communications from the Agency or things like that.

23               At the same time, our roadshow and our

24   community outreach doesn't stop.  Once DROP is

25   launched, it just keeps ramping up.  I just need to
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 1   get my foot in the door.  And now that I have my foot

 2   in the door a little bit with Californians, or not

 3   me, the Agency, we're all excited to just continue to

 4   share how we're here to help.

 5               But I completely agree it's not a one

 6   and done, like most government agencies we're

 7   providing a service that isn't just transactional,

 8   it's relationship wise.  And we want to continue to

 9   build that trust so when somebody has something that

10   they're not quite sure, even if we could help with

11   they remember the privacy website, they go there.

12   And that's why we have all the additional resources

13   too.

14               So even if our Agency doesn't handle the

15   issue they're looking for, they don't have to go find

16   it at the AG's website or anything else.  We link to

17   that information on the AG's website.  So we really

18   want to become a one-stop shop for privacy concerns

19   for Californians.  If we don't address that concern,

20   we want you to be able to find the information about

21   where you can get it on that website.

22              CHAIR URBAN:  Thank you very much.  And

23   yeah, I think this is a flavor of some of the

24   questions we've asked earlier in the day, you know,

25   to Mr. Macko, what kind of, what do you need?  And,
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 1   you know, I think that's sort of embedded in here is,

 2   you know you've done an amazing job with the contract

 3   that we were able to secure.

 4              MS. WHITE:  Uh-huh.

 5              CHAIR URBAN:  For some time.  As you --

 6   as you mentioned, then, you know, kind of

 7   understanding resources and your plan for using those

 8   resources can help support the -- help the Board

 9   support your effort.  So it really it sounds like --

10   it sounds like your team is being really thoughtful

11   about it.

12              MS. WHITE:  Uh-huh.

13              CHAIR URBAN:  And I really appreciate

14   that.  And we're always -- we're always looking

15   forward to hearing kind of what -- how we can

16   support.

17              MS. WHITE:  Thank you.  Yes.  All this

18   work is because of the team.  We're small but mighty.

19   There's five of us in the public affairs team.  And

20   some of us run at the same time, so.

21              CHAIR URBAN:  Don't tell really.

22              MS. WHITE:  So yes, because normally in

23   my updates, I tell you everything else that our team

24   does as well, internal communications and things like

25   that.  I wanted to just focus today on outreach, but
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 1   we are small but mighty and we care deeply about what

 2   we do.

 3              CHAIR URBAN:  Yes, it shines through.

 4              MS. WHITE:  Thank you.

 5              CHAIR URBAN:  Thank you very much.

 6               I will now ask Ms. Carwile if there's

 7   public comments on this item.

 8              MS. CARWILE:  This is for Agenda Item

 9   Number 9, public affairs outreach update.  If you'd

10   like to make a comment at this time, please raise

11   your hand using the raised hand feature or by

12   pressing star nine if you're joining us by phone.

13   This is for Agenda Item Number 9.

14               Madam Chair, I'm not seeing any hands

15   raised at this time.

16              CHAIR URBAN:  Thank you, Ms. Carwile.

17               Thank you again, Ms. White for the

18   presentation and to everyone for the fantastic work

19   on behalf of the Agency and ultimately for the People

20   of California.

21               We will move now to Agenda Item Number

22   10, which is the item I mentioned at the top of the

23   meeting for public comments on items not on the

24   agenda.  Under this item, members of the public may

25   offer comments that are not related to noticed agenda
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 1   items for today.  As the Board, we cannot raise any

 2   issues under this item.  Only the public may and the

 3   Board may not act on or discuss any matter raised

 4   during the public comment except to decide whether to

 5   place the item on the agenda of a future meeting.

 6   And that is for those (inaudible) under government

 7   code Section 11125, and 11125.7(a).

 8               Is there public comment from the -- from

 9   anyone Ms. Carwile?

10              MS. CARWILE:  Yes, I had do have a couple

11   hands raised.

12               Carpenter Econn I'm going to unmute you

13   at this time.  You'll have three minutes.  Go ahead

14   and begin when you're ready.

15              MR. ECONN:  Thank you so much.  Good

16   afternoon Board, Honorable Madam Chair Urban

17   Executive Director, Tom Kemp.  My name is Carpenter.

18   I'm an undergraduate student at UC, Berkeley,

19   representing the Center for AI and Digital Policy.  I

20   would like to dedicate my time to speak on Agenda

21   Item Number 8, as I did not see it called upon

22   earlier this morning.

23               We at the CIADP commend the

24   extraordinary work being done at the California

25   Privacy Protection Agency to protect consumers.  My
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 1   peers at the CIADP have submitted comments to ADMT

 2   proposals before.  As such, I would like to reiterate

 3   our recommendations for the Board's consideration.

 4   We recommend that the CCPA requires stronger data

 5   minimization, a fact specific, reasonably necessary,

 6   and proportionate standard does not ensure data

 7   minimization.  Individuals interacting with a myriad

 8   of ADMTs in their day-to-day lives may not be able to

 9   understand or assess whether a business is collecting

10   the minimum necessary personal information.

11               Data minimization can address this

12   information and control asymmetry to better protect

13   Californian's privacy.  Embedding these safeguards

14   would establish clear standards that limit data

15   collection and use and reduce unnecessary risks and

16   burdens for California consumers.

17               Second, we urge the CPPA to include a

18   prohibition on using children's personal data to

19   train ADMT systems.  The CPPA should prohibit the

20   collection and use of children's personal data to

21   train ADMT systems.  ADMT's are used in numerous

22   contexts where children regularly interact direct

23   through EdTech platforms and social media

24   applications and indirectly through welfare and

25   benefit allocation systems.
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 1               Lastly, we urge the CCPA to require

 2   implementation of privacy enhancing techniques to

 3   minimize data collection, anonymize consumer data,

 4   and prevent unauthorized transfers of personal

 5   information.  Genuine PTs reduce privacy and security

 6   risks as data that is not collected, cannot be

 7   misused by a data collector or be subject to data

 8   breach.  And that's about it.  Thank you all so much

 9   for your time regarding this matter, and have a

10   wonderful day.

11              CHAIR URBAN:  Thank you very much.

12              MS. CARWILE:  Thank you for your

13   comments.  If there are any other members of the

14   public who'd like to speak at this time, please go

15   ahead and raise your hand using the raise hand

16   feature or by pressing Star six if you're joining us

17   by phone.  This is for Agenda Item Number 10, public

18   comment on items not on the agenda.

19               Elizabeth, I'm going to unmute you at

20   this time.  You'll have three minutes.  Go ahead and

21   begin when you're ready.  Elizabeth, you have the

22   floor.  Go ahead and begin when you're ready.

23              MS. ELIZABETH:  Can you hear me?

24              MS. CARWILE:  Yes, now we can hear you.

25   Go ahead.
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 1              MS. ELIZABETH:  Thank you.  I have two

 2   concerns as a consumer.  They're mostly around

 3   protecting my health data.  The first example is I'd

 4   really like to see more protection around restricting

 5   my reproductive health data.  I have a recent example

 6   where I went to see a dentist and I saw my

 7   reproductive health data exposed in the institution

 8   where I had seen many different specialists.  And I

 9   would like to have some mechanism for protecting

10   that, especially at this time when women's

11   reproductive health rates are really at risk across

12   the country.

13               The second issue is related where I

14   would like to have some mechanism to opt out of AI

15   tools.  When I visit a health provider.  Recently I

16   was at an institution where I went to see a

17   dermatologist.  And when I went to pay my copay, I

18   had to also agree to a very long list of consenting

19   to paying on time, making sure that my health

20   insurance was up to date.  And also AI tools,

21   including AI scribes, were embedded in that release.

22   And I couldn't go forward with the appointment until

23   I consented to that.

24               So I had to take it upon myself to go

25   around that and refuse to sign that release until I
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 1   was able to speak to the provider and request that

 2   she did not use an AI scribe.  I'm not sure if that

 3   falls under the CCPA, but I would love to see some

 4   work around protecting consumer rights when it comes

 5   to protected health information.  Thank you.

 6              CHAIR URBAN:  Thank you very much.  We

 7   have a public comment here in person.  Please go

 8   ahead when you're ready and you'll have three

 9   minutes.

10              MS. CHAVEZ:  Good afternoon, and thank

11   you for the opportunity to speak.  My name is Amber

12   Chavez.  I am general counsel at Optery, a privacy

13   and data rights management company.  My background is

14   in consumer protection, identity verification, fraud

15   prevention, cybersecurity, AI privacy.  I've been

16   doing this for quite some time and having recently

17   managed a global supply chain attack, my comment for

18   the Agency is in the identity verification space, for

19   the data broker -- for the DROP system there are

20   fourth party vendors involved in verifying telephone

21   numbers, email addresses, home addresses, and other

22   information that often take advantage of the fraud

23   exception, if you will, under CCPA and do not

24   register as data brokers.

25               So it's an area to be mindful of the
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 1   intersection of identity verification, fraud

 2   prevention and data brokers.  And just wanted to, you

 3   know, mention that because these are companies that

 4   hold very sensitive information, government IDs,

 5   biometric data, social security numbers, birth dates,

 6   family connections.  And so really just wanted to

 7   highlight that for the Agency in thinking about

 8   fourth party risks when using vendors who might

 9   otherwise retain or be considering retaining some of

10   that information under the kind of fraud exception.

11   Thank you again for the opportunity to speak.

12              CHAIR URBAN:  Thank you very much.

13               Ms. Carwile is there anyone else online?

14              MS. CARWILE:  If there are any other

15   members of the public who'd like to speak at this

16   time, please go ahead and raise your hand by using

17   Zoom's raised hand feature or by pressing Star six if

18   you're joining us by phone.  This is for Agenda Item

19   10.

20               Madam Chair, I'm not seeing any other

21   hands raised at this time.

22              CHAIR URBAN:  Thank you, Ms. Carwile.

23               Thank you very much to all the

24   commenters this afternoon.  We can't comments but on

25   the topics, but I will say I really appreciate
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 1   hearing these concrete examples for us to consider.

 2   With that we'll move on to Agenda Item Number 11,

 3   which is our item for future agenda items.  I usually

 4   have the -- I have a -- I keep a running list and I

 5   will quickly go through that as well as highlighting

 6   our standing agenda items that are coming up.  And

 7   then I will ask Board Members if they have additional

 8   items they'd like to add to the list for

 9   consideration on a future agenda.  We can't discuss

10   the items themselves substantively just a matter of

11   putting them on the agenda.

12               So the budget will be coming out from

13   the governor.  And we talked about -- we talked about

14   some details with that in July.  And there will be

15   updates I think by December.  Legislation and policy,

16   we'll have two of the items that are on our standing

17   agenda.  One is the annual legislation proposals and

18   priorities.  So today we heard updates from Ms.

19   Mahoney, which we've heard periodically and in May,

20   she gives us a preview of what's happening in the

21   legislature.  And we talk about whether we want to

22   take positions on various bills that affect the

23   Agency.  This is to talk about potential priorities

24   for the Agency itself, for the upcoming legislative

25   session.
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 1               And then secondly, a discussion of

 2   annual intergovernmental affairs and update and

 3   priorities.  So there are opportunities, for example

 4   for the Agency to participate in things like the

 5   Global Privacy Assembly.  And it has -- it's just a

 6   chance for us to do some planning and to highlight

 7   those.

 8               On -- in November, we are going to talk

 9   about the Agency and Board's regulatory priorities.

10   I'm guessing that the folks who've been through it

11   maybe thinking, oh my gosh, how can we be talking

12   about like regulations like we have run a gauntlet

13   over the past four years, which is absolutely true.

14   And it does put us in a position of thinking

15   proactively the Board, I usually discusses this in

16   May and last May, not just this past May, but the

17   year prior we had a substantive discussion with staff

18   where we offered some thoughts and priorities for

19   future packages.  And we rescheduled that discussion

20   this year because we were very focused on the

21   existing packages and the list of required

22   regulations that we were tasked to do with this

23   statute.

24               But this means that we can now pick up

25   our discussion of priorities from previous Board
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 1   meetings as well as interest use, new ones in here

 2   from division heads, what things have come up that

 3   they might suggest so that we can help the staff

 4   allocate resources and think about how to move

 5   forward.  I will preview -- I hope this is fair.  I

 6   didn't -- I didn't check with anybody, but I'm going

 7   back off the last conversation that the team will be

 8   looking for the Board's guidance on prioritizing so

 9   that resources can be allocated efficiently.  So

10   those are standing items, one of which has been held

11   over before and will be discussed in November.

12               Then in terms of rulemaking, I know some

13   of you have heard these many times before, I just

14   like to say them so the public's aware of what is on

15   our list.  So Mr. Mactaggart has requested

16   consideration of rulemaking that would implement the

17   right to Delete, to include partial deletion that you

18   don't necessarily have to treat everything partial

19   deletion of your information.  And he earlier today

20   asked about an agenda item for how we can more

21   concretely guide consumers.  I'm stating that in a

22   sort of a general sense and let me know Mr.

23   Mactaggart, if that sort of captures the basic idea

24   of being sort of more concrete.

25               I know that I've suggested, and I have
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 1   question marks, somebody else did too.  An

 2   exploration of -- a deeper exploration of the CPPA's,

 3   coverage of employees and employers.  I know that

 4   this is something that is a matter of resources and

 5   time.  At some point I would like to discuss how we

 6   can provide guidance for businesses in the form of

 7   models like model privacy policies and model notices

 8   to give them the sorts of tools that could be

 9   actionable.

10               I know that this is something that their

11   procedural limitations.  So I put that we have a

12   adequacy under the general data protection regulation

13   that is on our list.  And we'll be considering having

14   a briefing from Europeans about what the -- what the

15   parameters for that are.

16               For Mr. Worthe and I will carry it

17   forward.  Discussion of small businesses, what's a

18   small business and who's actually covered by our law

19   and regulations so that we have a good sense of that

20   as well.  And Mr. Liebert has asked for informational

21   sessions for the Board where we can hear from experts

22   and we can hear practical tips.  We will have

23   eventually a report on rulemaking process, which

24   should be a good time over the next year or so.

25   Okay.  That's my list.  Additional agenda items.
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 1   Yes, Mr. Mactaggart?

 2              MR. MACTAGGART:  I'd like to request that

 3   when we're looking at that partial deletion, we add

 4   language telling the company that they really have a

 5   responsibility to be clear about what the impact of

 6   each level of deletion is because so often you'll see

 7   something being like, it may not work and you're

 8   thinking like Google is great.  Like are all my

 9   photos going to go if I do this.

10               You know, and you want to delete your --

11   you know, browsing history and I'm being a little

12   facetious, but sometimes it's very hard to determine

13   whether you know, what the functionality and I can

14   just see the partial deletion not having that

15   corollary where each -- impact of each level is

16   clearly explained.  So I know exactly what's going

17   on.  That would be super useful for me.  Thank you.

18              CHAIR URBAN:  Okay, thank you.  Other

19   agenda items from the Board?  Yes, Ms. Hamer.

20              MS. HAMER:  I don't know if, is it

21   possible to get some legal briefing on --

22              CHAIR URBAN:  Can't hear.

23              MS. HAMER:  Is it possible to get some

24   legal briefing on the fourth party usage issue that

25   was just raised, and is that an appropriate agenda?
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 1              CHAIR URBAN:  It's not really an agenda

 2   item, but it is perfectly fine to request legal

 3   advice to the Board.

 4              MS. HAMER:  Okay.

 5              CHAIR URBAN:  Thank you very much.

 6               Mr. Liebert?

 7              MR. LIEBERT:  I would like to just

 8   reiterate that the Board has been so involved with

 9   staff for so long on the regulatory work.  We haven't

10   yet had the opportunity to do -- to fit in some

11   informational items, if you will, educational items,

12   not really just for the Board, but frankly for the

13   public as well.

14               And one issue that I'm really keen to

15   learn more about is what I consider to be the current

16   ineffectiveness of our privacy policy disclosure

17   process in California.  That privacy policies are

18   30,000 words and 60 pages long, and they're just not

19   helping consumers or businesses or anybody.  And that

20   would just be one idea that I would have, but I would

21   love to have the opportunity for the Board to start

22   to incorporate, as we discussed, don't know how to do

23   it, but whether it's an hour's time or whatever to

24   have stakeholders, academics, et cetera, as we figure

25   this out.  But I think it'd be a great new component
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 1   for our work.

 2              CHAIR URBAN:  Thank you, Mr. Liebert.

 3               So just a concrete desire for a topic.

 4   There's academic research on this.

 5              MR. LIEBERT:  Yeah.

 6              CHAIR URBAN:  And that may be a -- that

 7   may be substantive.  So sorry.  I probably should.

 8   So privacy policy, sort of exploration of their

 9   usability and meaningfulness and --

10              MR. LIEBERT:  Yeah.

11              CHAIR URBAN:  And so forth.  Okay, great.

12   Thank you.  Other agendas.

13               Yes, Ms. Hamer?

14              MS. HAMER:  Do we schedule the future

15   meetings as an agenda item or?

16              CHAIR URBAN:  So that's a really -- I'm

17   so glad you brought that up.  So we have our meetings

18   now for the -- this year fully scheduled.  Indeed I

19   have it in my notes.  So thank you for the nudge.

20   The last meeting of the year will be on November 7th

21   here in San Francisco.  And we have the standing

22   items I mentioned, and I'll work with staff on our

23   list and other things that might come up.

24               That meeting also, I intend to have an

25   item or as part of this item for us to discuss
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 1   scheduling the meetings for 2026.  And we'll go

 2   through the usual standing items and see if the Board

 3   have anything, you know, changes or additions that

 4   they want to make.  It is ideal if we are able to

 5   schedule our quarterly meetings at that time so that

 6   everybody's expectations are set staff and the Board

 7   and everybody.  I've struggled for those to stick for

 8   just various reasons, people, but that is -- that is

 9   usually the plan and is what we try to do.

10               Mr. Mactaggart?

11              MR. MACTAGGART:  Yeah, I'd like to

12   recommend that we publish them online.  Like it's

13   weird to --

14              CHAIR URBAN:  Oh, thank you, Mr.

15   Mactaggart.  Yeah.

16              MR. MACTAGGART:  Privacy Agency, a lot of

17   people depend on us.  A lot of people have to make

18   plans to make our meetings and we should be able to

19   publish them a year in advance and just say our 2026

20   calendar is here so that, you know, people can plan

21   people who work and have to attend our meetings and

22   then plan their vacations and whatnot.  You know, I

23   think --

24              CHAIR URBAN:  So we have the -- we have

25   the standing items in order, like we have the
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 1   different meetings, but we don't have dates.  So

 2   sometimes we have to reschedule things or move things

 3   for various reasons or add meetings, but that's

 4   something we can certainly talk about and take into

 5   consideration and plan for in the December meeting.

 6   I believe Ms. Garcia seems, is nodding.

 7              MS. GARCIA:  Yes.  That's what staff

 8   would recommend to have a discussion at the November

 9   7th meeting for the 2026 calendar.  And we would love

10   to publish the dates.

11              CHAIR URBAN:  Okay.

12              MS. GARCIA:  At least we had, you know,

13   the first Friday of every other month, for example.

14   But if we could get the Board to agree on dates, we

15   would be more than happy to put that on our website

16   and make it available.

17              CHAIR URBAN:  Thank you.  Yes.

18              MR. MACTAGGART:  And could we also put on

19   the calendar like how many to have, like, because I

20   think we were super involved in all the regs, but we

21   may not -- we may find ourselves, you know, maybe

22   time to let the -- you take the train let you all not

23   have to be so involved with us, even though I'm sure

24   you, it's your highlight of your -- of your

25   individual month, so.
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 1              MS. GARCIA:  We could absolutely do that.

 2              CHAIR URBAN:  Thank you.

 3               Ms. Hamer, did that answer there

 4   further?

 5              MS. HAMER:  No, I guess it sounds like we

 6   discuss it in November, but if it's the first Friday

 7   of these four months, then we'll discuss that in

 8   November, right?

 9              CHAIR URBAN:  Yeah, there -- I mean,

10   there are sometimes things crop up.  Like for example

11   Congress makes a big move to preempt which is one of

12   the few reasons why we can meet with less than the 10

13   days notice.  As Mr. Mactaggart alluded to, the

14   regulations package did require, I think it was like

15   one extra meeting, but also things -- we had

16   wildfires in L.A.  and we had to move one of the

17   meetings back as well.  So things can happen.  And

18   last year we tried having holes that would at least

19   give some notice in case something happened.  And so

20   we can talk about whether we want to try that system

21   again or not.  All right.  Ms. Carwile -- oh yes, Ms.

22   Garcia.

23              MS. GARCIA:  Just from a staff

24   perspective, one other item we were considering for

25   --
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 1              CHAIR URBAN:  Uh-huh.

 2              MS. GARCIA:  -- the November meeting

 3   would be a presentation on DROP.

 4              CHAIR URBAN:  Okay.  Oh, that would be

 5   fantastic.  You mean like a, well, a description of

 6   like a demo.  Really.  Oh, see, I didn't want to hold

 7   you to it.  That's very exciting.  Okay.

 8              MR. LIEBERT:  I'm going to hold them to

 9   it.

10              CHAIR URBAN:  Yes.  I've been not the

11   main person but around too many tech projects, to put

12   that kind of pressure on people, that's very

13   exciting.

14               Ms. Carwile are there any comments from

15   the public?

16              MS. CARWILE:  This is for Agenda Item

17   Number 11, future agenda items.  If you'd like to

18   comment at this time, please raise your hand using

19   the raised hand feature by pressing Star nine, if

20   you're joining us by phone.  This is for Agenda Item

21   Number 11.

22               Madam Chair, I'm not seeing any hands

23   raised at this time.

24              CHAIR URBAN:  Thank you, Ms. Carwile.

25               With that, we will move to the last item
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 1   on the agenda.  We've already covered Agenda Item 12

 2   in closed session earlier in the day.  Agenda item --

 3   the last agenda item is number 13, adjournment.  I

 4   would like to thank everyone the Board Members, staff

 5   and members of the public for their contributions to

 6   this meeting, which had a very, sort of a joyful sort

 7   of number of capstones and and accomplishments and

 8   exciting news to discuss.  And all the contributions

 9   we've had in the Board's work.  A special thanks to

10   Serena Carwile our moderator, and Mr. Francisco

11   Hernandez and Mr. Robert Stanford for managing the

12   technical side of today's meeting.  Thank you back

13   there in the booth for keeping everything going so

14   smoothly today.  Thank you for -- to Dr. Nonnecke for

15   joining us remotely.  May I have a motion to adjourn

16   the meeting?

17              MR. LIEBERT:  Absolutely.

18              CHAIR URBAN:  Thank you.  Mr. Liebert

19   moves with enthusiasm.  May I have a second?  Mr.

20   Mactaggart seconds.

21               Ms. Carwile, would you please call the

22   vote?

23              MS. CARWILE:  Yes.  This is a motion to

24   adjourn.

25               Board Member Hamer?
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 1              MS. HAMER:  Aye.

 2              MS. CARWILE:  Board Member Liebert?

 3              MR. LIEBERT:  No, I'm just kidding.  Yes.

 4              MS. CARWILE:  Board Member Liebert,

 5   that's aye?

 6              MR. LIEBERT:  That's an aye.

 7              MS. CARWILE:  Okay.  Thank you.

 8               Board Member Mactaggart?

 9              MR. MACTAGGART:  Aye.

10              MS. CARWILE:  Board Member Nonnecke?

11              MS. NONNECKE:  Aye.

12              MS. CARWILE:  Chair Urban?

13              CHAIR URBAN:  Aye.

14              MS. CARWILE:  Madam Chair, you have five

15   yeses to adjourn.

16              CHAIR URBAN:  Thank you.  The motion to

17   adjourn has been approved by a vote of five to zero.

18   This meeting of the California Privacy Protection

19   Agency Board stands adjourned.  Thank you very much

20   everybody.  Thank you to the public.

21              (End of recorded audio.)
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		276						LN		11		15		false		         15     are currently planning on a robust business education				false

		277						LN		11		16		false		         16     initiative to ensure businesses are aware of and				false

		278						LN		11		17		false		         17     fully grasp these new requirements.				false

		279						LN		11		18		false		         18                 We anticipate having multiple resources				false

		280						LN		11		19		false		         19     on our website to help businesses navigate these				false

		281						LN		11		20		false		         20     regulations.  And in the new year, we plan to provide				false

		282						LN		11		21		false		         21     presentations for businesses -- business				false

		283						LN		11		22		false		         22     associations, and other networks to get the message				false

		284						LN		11		23		false		         23     out about these new requirements.				false

		285						LN		11		24		false		         24                 In fact, for those listening now, please				false

		286						LN		11		25		false		         25     consider this an invitation to partner with the				false

		287						PG		12		0		false		page 12				false

		288						LN		12		1		false		          1     Agency so that together we can educate your				false

		289						LN		12		2		false		          2     membership and communities across the state.  We are				false

		290						LN		12		3		false		          3     truly committed to supporting businesses in achieving				false

		291						LN		12		4		false		          4     compliance so that the promise of these enhanced				false

		292						LN		12		5		false		          5     privacy protections can be fully realized by				false

		293						LN		12		6		false		          6     Californians.				false

		294						LN		12		7		false		          7                 And with that said, I just one more time				false

		295						LN		12		8		false		          8     when I congratulate the Board on your leadership				false

		296						LN		12		9		false		          9     through this rulemaking process, and as well as				false

		297						LN		12		10		false		         10     acknowledge the fantastic work of so much of the				false

		298						LN		12		11		false		         11     staff at the Agency, and the entire legal division				false

		299						LN		12		12		false		         12     essentially had their hands on this, but I was been				false

		300						LN		12		13		false		         13     blown away by staff's performance on this package,				false

		301						LN		12		14		false		         14     and it is to their credit that this past on the first				false

		302						LN		12		15		false		         15     run.				false

		303						LN		12		16		false		         16                CHAIR URBAN:  Thank you very much, Mr.				false

		304						LN		12		17		false		         17     Laird.				false

		305						LN		12		18		false		         18                 Comments or questions from Board				false

		306						LN		12		19		false		         19     Members?				false

		307						LN		12		20		false		         20                 Yes, Mr. Liebert and Mr. Mactaggart.				false

		308						LN		12		21		false		         21                MR. LIEBERT:  Phil, I like the way you				false

		309						LN		12		22		false		         22     said that, that you've been blown away by the work of				false

		310						LN		12		23		false		         23     the staff.  It's been truly extraordinary.  I came in				false

		311						LN		12		24		false		         24     midway through this process, but to see the amount of				false

		312						LN		12		25		false		         25     expertise and just real hard work and listening that				false

		313						PG		13		0		false		page 13				false

		314						LN		13		1		false		          1     the staff did to make this happen is really				false

		315						LN		13		2		false		          2     noteworthy for California, because this effort really				false

		316						LN		13		3		false		          3     puts California once again in the lead, not just in				false

		317						LN		13		4		false		          4     the country, but internationally on a lot of these				false

		318						LN		13		5		false		          5     issues.  And it's something that the Agency can be so				false

		319						LN		13		6		false		          6     proud of.  So thank you all for all that incredible				false

		320						LN		13		7		false		          7     hard work.  I know it's not over, there's a lot of				false

		321						LN		13		8		false		          8     listening to be done, a lot of implementation, but				false

		322						LN		13		9		false		          9     really congratulations.				false

		323						LN		13		10		false		         10                CHAIR URBAN:  Thank you, Mr. Liebert.				false

		324						LN		13		11		false		         11                 Mr. Mactaggart?				false

		325						LN		13		12		false		         12                MR. MACTAGGART:  Well, I also want to say				false

		326						LN		13		13		false		         13     congratulations to the staff and the Agency.  You				false

		327						LN		13		14		false		         14     know, since I joined the Board this has sort of been				false

		328						LN		13		15		false		         15     80 percent of the time and effort has been spent on				false

		329						LN		13		16		false		         16     this one issue.  And it's a thorny issue.  It's a				false

		330						LN		13		17		false		         17     difficult one, so obviously it deserves attention and				false

		331						LN		13		18		false		         18     time, but I'm so gratified that I think we have a				false

		332						LN		13		19		false		         19     reasonable set of regulations right now that are				false

		333						LN		13		20		false		         20     workable.				false

		334						LN		13		21		false		         21                 And as Mr. Liebert just said, it's a				false

		335						LN		13		22		false		         22     work in progress, but it is the end of the beginning				false

		336						LN		13		23		false		         23     anyway, to steal a phrase.  And I want to also want				false

		337						LN		13		24		false		         24     to congratulate -- I will have a chance in a second,				false

		338						LN		13		25		false		         25     but Mr. Worthe's input was really vital on making				false

		339						PG		14		0		false		page 14				false

		340						LN		14		1		false		          1     sure that these regulations appeared in the form they				false

		341						LN		14		2		false		          2     did.				false

		342						LN		14		3		false		          3                 And then Mr. Kemp as well it's not lost				false

		343						LN		14		4		false		          4     on me that four or five months after he shows up				false

		344						LN		14		5		false		          5     these things are done.  And so again, congratulations				false

		345						LN		14		6		false		          6     to the team.  The executive team, everybody worked				false

		346						LN		14		7		false		          7     really, really hard, and I'm really grateful that we				false

		347						LN		14		8		false		          8     have these finally, that we can look elsewhere up to				false

		348						LN		14		9		false		          9     other things.				false

		349						LN		14		10		false		         10                CHAIR URBAN:  Thank you, Mr. Mactaggart.				false

		350						LN		14		11		false		         11                 Dr. Nonnecke?				false

		351						LN		14		12		false		         12                MS. NONNECKE:  I would also like to				false

		352						LN		14		13		false		         13     second the comments from my fellow Board Members in				false

		353						LN		14		14		false		         14     that this was quite the herculean effort, and I think				false

		354						LN		14		15		false		         15     has turned out, you know, very good for the State of				false

		355						LN		14		16		false		         16     California, especially as we look at the country as a				false

		356						LN		14		17		false		         17     whole.  California can lead by example, as you know,				false

		357						LN		14		18		false		         18     a laboratory of democracy demonstrating the types of				false

		358						LN		14		19		false		         19     safeguards we can put in for the public.  So I wanted				false

		359						LN		14		20		false		         20     to second all the remarks that incredibly proud of				false

		360						LN		14		21		false		         21     the work that's been done.				false

		361						LN		14		22		false		         22                 Second, echoing others that really we				false

		362						LN		14		23		false		         23     encourage the public and those who want to have input				false

		363						LN		14		24		false		         24     on this to engage with the Agency, we must				false

		364						LN		14		25		false		         25     collaborate with you in order for this to be fit for				false

		365						PG		15		0		false		page 15				false

		366						LN		15		1		false		          1     purpose.				false

		367						LN		15		2		false		          2                CHAIR URBAN:  Thank you, Dr. Nonnecke.				false

		368						LN		15		3		false		          3                 Wise words, I really appreciate the				false

		369						LN		15		4		false		          4     service of Board Members all of whom, except for me				false

		370						LN		15		5		false		          5     came in at some point midstream of this process.  And				false

		371						LN		15		6		false		          6     it can't have been easy to pick it up -- to dive into				false

		372						LN		15		7		false		          7     it and pick it up.  I am -- I'm the last woman				false

		373						LN		15		8		false		          8     standing from the beginning of this.				false

		374						LN		15		9		false		          9                 And our attorney, our wonderful senior				false

		375						LN		15		10		false		         10     counsel, Lisa Kim, is the first attorney we hired, I				false

		376						LN		15		11		false		         11     think.  And General Counsel Laird has been here as				false

		377						LN		15		12		false		         12     well since very close to the beginning.  And their				false

		378						LN		15		13		false		         13     intelligence and their expertise really shined				false

		379						LN		15		14		false		         14     through.  But that makes me reflect on the fact that				false

		380						LN		15		15		false		         15     this truly is a capstone moment for the Agency.				false

		381						LN		15		16		false		         16                 We've had some big ones.  We had the				false

		382						LN		15		17		false		         17     first large package of regulations in 2023.  We had				false

		383						LN		15		18		false		         18     our first enforcement action.  We had our first CCPA				false

		384						LN		15		19		false		         19     enforcement action.  All of those things move things				false

		385						LN		15		20		false		         20     forward in very concrete ways to protect the privacy				false

		386						LN		15		21		false		         21     of Californians and to give businesses the guidance				false

		387						LN		15		22		false		         22     that they need in order to make good decisions.  And				false

		388						LN		15		23		false		         23     this is another capstone movement.				false

		389						LN		15		24		false		         24                 It was on September 7th, 2021, and I				false

		390						LN		15		25		false		         25     know this just because I know some of the dates of				false

		391						PG		16		0		false		page 16				false

		392						LN		16		1		false		          1     Board meetings that then Board Member, Lydia De Torre				false

		393						LN		16		2		false		          2     and I, who were the regulation subcommittee presented				false

		394						LN		16		3		false		          3     at the Board meeting -- at a Board meeting with --				false

		395						LN		16		4		false		          4     and present a preliminary initial invitation for				false

		396						LN		16		5		false		          5     comments that solicited views on rulemaking.				false

		397						LN		16		6		false		          6                 The Board first met in June of that				false

		398						LN		16		7		false		          7     year, so this was just two or three months later.				false

		399						LN		16		8		false		          8     The very first question in the invitation was asking				false

		400						LN		16		9		false		          9     about cybersecurity audits and risk assessments.  And				false

		401						LN		16		10		false		         10     the second was asking about automated				false

		402						LN		16		11		false		         11     decision-making.				false

		403						LN		16		12		false		         12                 The initial invitation for comments went				false

		404						LN		16		13		false		         13     to the public for comment on September 22nd, 2021, so				false

		405						LN		16		14		false		         14     almost four years ago today.  And then Lydia De La				false

		406						LN		16		15		false		         15     Torre and Vincent Lee, who was the assembly appointee				false

		407						LN		16		16		false		         16     at that time took on the role of being a subcommittee				false

		408						LN		16		17		false		         17     to work with staff to develop a package of				false

		409						LN		16		18		false		         18     regulations on these topics and to present them to				false

		410						LN		16		19		false		         19     the Board.  It's exceptionally complex undertaking.				false

		411						LN		16		20		false		         20                 In addition to that invitation for				false

		412						LN		16		21		false		         21     comments there were informational sessions with				false

		413						LN		16		22		false		         22     stakeholders and with academics.  There were more				false

		414						LN		16		23		false		         23     additional -- initial comments.  And of course, there				false

		415						LN		16		24		false		         24     were the rounds of comments and the rounds of				false

		416						LN		16		25		false		         25     discussions by the Board led by Ms. De La Tore and				false

		417						PG		17		0		false		page 17				false

		418						LN		17		1		false		          1     Mr. Lee, and then by staff as Mr. Mactaggart said, I				false

		419						LN		17		2		false		          2     do think about 80 percent is right.  We've added a				false

		420						LN		17		3		false		          3     lot of meetings and had many rounds of public				false

		421						LN		17		4		false		          4     comment.				false

		422						LN		17		5		false		          5                 And the Board has really just been				false

		423						LN		17		6		false		          6     engaged the whole time.  Which brings me to Mr.				false

		424						LN		17		7		false		          7     Worthe who has always had a capacity for maintaining				false

		425						LN		17		8		false		          8     focus and diligent attention to detail when things				false

		426						LN		17		9		false		          9     are thorny and complicated as they are with the				false

		427						LN		17		10		false		         10     regulations.  And a lack -- for lack of a better				false

		428						LN		17		11		false		         11     phrase a real ability to just cut through the bowl				false

		429						LN		17		12		false		         12     and to be able to see, you know, where there is a				false

		430						LN		17		13		false		         13     solution that will balance interests that can be				false

		431						LN		17		14		false		         14     simply stated and really move the ball forward.				false

		432						LN		17		15		false		         15                 So while when he started on the Board,				false

		433						LN		17		16		false		         16     you know, he said, this is not my area of expertise.				false

		434						LN		17		17		false		         17     Has some experience from working with the hospital in				false

		435						LN		17		18		false		         18     L.A., it is clear that his business acumen and his				false

		436						LN		17		19		false		         19     general sort of practical way of thinking about				false

		437						LN		17		20		false		         20     things contributed enormously to these regulations.				false

		438						LN		17		21		false		         21                 All those comments brings me to the				false

		439						LN		17		22		false		         22     public industry groups, civil society groups, labor,				false

		440						LN		17		23		false		         23     academic, studying the issues, and providing guidance				false

		441						LN		17		24		false		         24     about how things work and how things might work.				false

		442						LN		17		25		false		         25     Individual businesses and consumers participated over				false

		443						PG		18		0		false		page 18				false

		444						LN		18		1		false		          1     this entire time.  Thousands of pages of comments, I				false

		445						LN		18		2		false		          2     think is fair.  Many hours of public comment and				false

		446						LN		18		3		false		          3     Board meetings, informational sessions and so forth.				false

		447						LN		18		4		false		          4     This is a real investment by California in your				false

		448						LN		18		5		false		          5     future, and I'm immensely grateful to every person,				false

		449						LN		18		6		false		          6     group and council.  Council for companies, and for				false

		450						LN		18		7		false		          7     these groups, really thought through their comments				false

		451						LN		18		8		false		          8     for us -- for their participation.  I think we can				false

		452						LN		18		9		false		          9     safely call it robust public participation.				false

		453						LN		18		10		false		         10                 All of that information was taken into				false

		454						LN		18		11		false		         11     account and thoughtfully analyzed and digested for				false

		455						LN		18		12		false		         12     the Board by our exceptional legal division team.				false

		456						LN		18		13		false		         13     Philip Laird the General Counsel, as I mentioned,				false

		457						LN		18		14		false		         14     Lisa Kim, I mentioned the senior privacy counsel and				false

		458						LN		18		15		false		         15     advisor, Kristen Anderson and Neelofer Shaikh, CPPA				false

		459						LN		18		16		false		         16     attorneys.  As well as I'm sure as I think you said,				false

		460						LN		18		17		false		         17     Mr. Laird, a lot more of the legal division over				false

		461						LN		18		18		false		         18     time.				false

		462						LN		18		19		false		         19                 But these are the folks who came before				false

		463						LN		18		20		false		         20     the Board always completely prepared knowing the				false

		464						LN		18		21		false		         21     regulations inside and out in order to be able to				false

		465						LN		18		22		false		         22     work with the Board to improve the regulations.				false

		466						LN		18		23		false		         23     Honestly, Ms. Anderson, Ms. Shaikh and Ms. Kim				false

		467						LN		18		24		false		         24     appeared unstoppable to me over a lot.  It was -- it				false

		468						LN		18		25		false		         25     was like watching a Supreme Court advocate.				false

		469						PG		19		0		false		page 19				false

		470						LN		19		1		false		          1                 I'm a lawyer, and so it's hard to, like				false

		471						LN		19		2		false		          2     -- for those of you who aren't, if you are, you know				false

		472						LN		19		3		false		          3     what I mean, if you aren't it was really				false

		473						LN		19		4		false		          4     extraordinary.  The stamina they exhibited over the				false

		474						LN		19		5		false		          5     course of years of development meetings, public				false

		475						LN		19		6		false		          6     comment, et cetera, and controversy.  These are				false

		476						LN		19		7		false		          7     regulations that a lot of interests care about.				false

		477						LN		19		8		false		          8     They've carefully considered every viewpoint, and I				false

		478						LN		19		9		false		          9     think that we and the public can know, can tell from				false

		479						LN		19		10		false		         10     their performance that they really thought through				false

		480						LN		19		11		false		         11     things and considered every viewpoint.				false

		481						LN		19		12		false		         12                 They served as essential advisors to the				false

		482						LN		19		13		false		         13     Board, and worked to reflect and balance those needs				false

		483						LN		19		14		false		         14     of the public and develop legal solutions that are				false

		484						LN		19		15		false		         15     somehow both creative and legally very sober and				false

		485						LN		19		16		false		         16     careful.  So -- and I think the OAL's decision, the				false

		486						LN		19		17		false		         17     office of its administrative law's decision says that				false

		487						LN		19		18		false		         18     better, right?  It underscores that better than I				false

		488						LN		19		19		false		         19     ever could.				false

		489						LN		19		20		false		         20                 I've mentioned how impressed I am with				false

		490						LN		19		21		false		         21     this work multiple times, so, of course, the				false

		491						LN		19		22		false		         22     proceeding, but they continue to find ways to surpass				false

		492						LN		19		23		false		         23     their previous work.  And this seems like a time to				false

		493						LN		19		24		false		         24     recognize it.  The Office of Administrative Law goes				false

		494						LN		19		25		false		         25     through our regulations with a fine-tooth comb before				false

		495						PG		20		0		false		page 20				false

		496						LN		20		1		false		          1     they can take effect, and they approve this				false

		497						LN		20		2		false		          2     incredibly complex regulatory package, which covers				false

		498						LN		20		3		false		          3     issues that are new and fundamental -- of fundamental				false

		499						LN		20		4		false		          4     public importance that involve fundamental changes in				false

		500						LN		20		5		false		          5     technology and practice without requiring changes.				false

		501						LN		20		6		false		          6                 Mr. Laird, who has overseen hundreds of				false

		502						LN		20		7		false		          7     regulatory packages can affirm that this is				false

		503						LN		20		8		false		          8     extraordinary.  Indeed, it's almost unheard of, and				false

		504						LN		20		9		false		          9     I'm not exaggerating.  So I have before -- I have				false

		505						LN		20		10		false		         10     before me, the finalized package with the stamped				false

		506						LN		20		11		false		         11     approval on the top.  And that is a seal of approval				false

		507						LN		20		12		false		         12     that speaks volumes to the intelligence,				false

		508						LN		20		13		false		         13     thoughtfulness, care, diligence, and the exceptional				false

		509						LN		20		14		false		         14     level of skill represented on this team.				false

		510						LN		20		15		false		         15                 There are models for regulators.  There				false

		511						LN		20		16		false		         16     are models for attorneys, and the Agency is				false

		512						LN		20		17		false		         17     unbelievably lucky to have them.  This is the A team,				false

		513						LN		20		18		false		         18     and they're a gift to the Board and to the Agency,				false

		514						LN		20		19		false		         19     and most importantly, the People of California.				false

		515						LN		20		20		false		         20                 This really is an extraordinary				false

		516						LN		20		21		false		         21     achievement.  And I am proud the Agency has so				false

		517						LN		20		22		false		         22     carefully and meticulously addressed some of the				false

		518						LN		20		23		false		         23     major issues of our time, and found a balance that				false

		519						LN		20		24		false		         24     has, as Mr. Laird said, on ramps that make them				false

		520						LN		20		25		false		         25     practically possible and protections that, as Dr.				false

		521						PG		21		0		false		page 21				false

		522						LN		21		1		false		          1     Nonnecke said, are meaningful for Californians.				false

		523						LN		21		2		false		          2                 The collection and use of personal				false

		524						LN		21		3		false		          3     information by businesses fuse multiple sectors of				false

		525						LN		21		4		false		          4     the economy, and it creates profound privacy and				false
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		708						LN		28		5		false		          5     that and really putting in all of that effort.  Thank				false

		709						LN		28		6		false		          6     you for your service on the CPPA Board, and you will				false
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		714						LN		28		11		false		         11     your practical approach.  Mr. Mactaggart mentioned				false

		715						LN		28		12		false		         12     common sense and practical approaches and common				false

		716						LN		28		13		false		         13     sense are key, and they have to be married to				false

		717						LN		28		14		false		         14     preparation and understanding.  And I've just been				false

		718						LN		28		15		false		         15     incredibly impressed with both the kind of				false

		719						LN		28		16		false		         16     preparation that you always brought to every Board				false

		720						LN		28		17		false		         17     meeting as Dr. Nonnecke suggested.				false

		721						LN		28		18		false		         18                 And your sense of what is the goal and				false

		722						LN		28		19		false		         19     how we might get to the goal.  So making sure that				false

		723						LN		28		20		false		         20     you have married those sort of practical ways of				false

		724						LN		28		21		false		         21     thinking with a full understanding and the desire and				false

		725						LN		28		22		false		         22     the ability to balance interests fairly and				false

		726						LN		28		23		false		         23     effectively for California.				false
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		733						LN		29		4		false		          4     your time.  And you have selflessly given your time				false

		734						LN		29		5		false		          5     and your fine mind and your ability to organize both				false

		735						LN		29		6		false		          6     material and people and with heart to this Board and				false

		736						LN		29		7		false		          7     to this Agency.				false

		737						LN		29		8		false		          8                 So we are just tremendously grateful to				false

		738						LN		29		9		false		          9     you for doing it.  We wish you very well in your				false

		739						LN		29		10		false		         10     future endeavors and you might be out of the frying				false

		740						LN		29		11		false		         11     pan and into the fire, but that just speaks of your				false

		741						LN		29		12		false		         12     -- that just speaks of your tremendous service, your				false

		742						LN		29		13		false		         13     service commitment to the People of California.  And				false

		743						LN		29		14		false		         14     with that I will request a motion to approve the				false

		744						LN		29		15		false		         15     following resolution.  Yeah.				false

		745						LN		29		16		false		         16                 Oh, sorry, Mr. Liebert.				false

		746						LN		29		17		false		         17                MR. LIEBERT:  Yeah, no, I'm giving you				false

		747						LN		29		18		false		         18     the motion.				false

		748						LN		29		19		false		         19                CHAIR URBAN:  Oh, you're giving, you're				false
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		750						LN		29		21		false		         21                MR. LIEBERT:  Before you even made the				false

		751						LN		29		22		false		         22     resolution.				false

		752						LN		29		23		false		         23                CHAIR URBAN:  Well, gosh, I could work				false

		753						LN		29		24		false		         24     something in there, couldn't I?				false

		754						LN		29		25		false		         25                MR. LIEBERT:  You could.				false
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		757						LN		30		2		false		          2                MR. LIEBERT:  But I might withdraw the				false

		758						LN		30		3		false		          3     motion.				false

		759						LN		30		4		false		          4                CHAIR URBAN:  Yeah.  And you know, I				false

		760						LN		30		5		false		          5     won't do that anyway.  So the resolution is from the				false

		761						LN		30		6		false		          6     State of California Privacy Protection Agency, a				false

		762						LN		30		7		false		          7     resolution in recognition and appreciation of				false

		763						LN		30		8		false		          8     distinguished service by Jeffrey Worthe.  Whereas				false

		764						LN		30		9		false		          9     Jeffrey Worthe as a member of the California Privacy				false

		765						LN		30		10		false		         10     Protection Agency Board, through his dedication,				false

		766						LN		30		11		false		         11     countless hours of work and wise counsel to the Board				false

		767						LN		30		12		false		         12     and Agency has contributed to their work on behalf of				false

		768						LN		30		13		false		         13     the People of California.				false

		769						LN		30		14		false		         14                 And whereas, Mr. Worthe has consistently				false

		770						LN		30		15		false		         15     demonstrated knowledge, commitment, thoughtfulness,				false

		771						LN		30		16		false		         16     and tenacity in approaching the work of the Agency,				false

		772						LN		30		17		false		         17     contributing significantly to its mission.  And				false

		773						LN		30		18		false		         18     whereas Mr. Worthe's expertise, guidance, and common				false

		774						LN		30		19		false		         19     sense approach have been essential to the Agency's				false

		775						LN		30		20		false		         20     efforts in establishing -- effective privacy				false

		776						LN		30		21		false		         21     regulations, enforcement and public awareness of				false

		777						LN		30		22		false		         22     privacy rights in California.				false

		778						LN		30		23		false		         23                 And specifically, whereas Mr. Worthe has				false

		779						LN		30		24		false		         24     helped shape and move to approval, California				false

		780						LN		30		25		false		         25     Consumer Privacy Act regulations that place consumers				false

		781						PG		31		0		false		page 31				false

		782						LN		31		1		false		          1     in a position to exercise meaningful control over				false

		783						LN		31		2		false		          2     their personal information when it is used for				false

		784						LN		31		3		false		          3     automated decision-making, is collected by data				false

		785						LN		31		4		false		          4     brokers, or is otherwise collected and used.				false

		786						LN		31		5		false		          5                 And whereas Mr. Worthe has carefully				false

		787						LN		31		6		false		          6     considered and with the Board rendered decisions on				false

		788						LN		31		7		false		          7     the Agency's inaugural enforcement actions, thereby				false

		789						LN		31		8		false		          8     providing valuable guidance to businesses and				false

		790						LN		31		9		false		          9     protecting consumers.  And whereas Mr. Worthe				false

		791						LN		31		10		false		         10     colleagues on the Agency Board recognize his many				false

		792						LN		31		11		false		         11     contributions and wish him success and his future				false

		793						LN		31		12		false		         12     endeavors, therefore be it resolved that we, his				false

		794						LN		31		13		false		         13     agent -- colleagues on the Agency Board extend our				false

		795						LN		31		14		false		         14     great appreciation for Mr. Jeffrey Worthe's service				false

		796						LN		31		15		false		         15     to the State of California and his role in advancing				false

		797						LN		31		16		false		         16     consumer privacy protections.  The Board wishes Mr.				false

		798						LN		31		17		false		         17     Worthe well and all of his future pursuits dated this				false

		799						LN		31		18		false		         18     26th of September, 2025.				false

		800						LN		31		19		false		         19                 I have a motion on the table.  Do I have				false

		801						LN		31		20		false		         20     a second?  I have a second.  Ms. Carwile, I have a				false

		802						LN		31		21		false		         21     motion from Mr. Liebert and a second from Mr.				false

		803						LN		31		22		false		         22     Mactaggart, could you please perform the roll call				false

		804						LN		31		23		false		         23     vote?				false

		805						LN		31		24		false		         24                MS. CARWILE:  Yes.  One second.  This is				false

		806						LN		31		25		false		         25     a roll call for the motion as stated by the Chair.				false

		807						PG		32		0		false		page 32				false

		808						LN		32		1		false		          1                 Board Member Hamer?				false

		809						LN		32		2		false		          2                MS. HAMER:  Approved.				false

		810						LN		32		3		false		          3                MS. CARWILE:  Board Member Liebert?				false

		811						LN		32		4		false		          4                MR. LIEBERT:  Approved.				false

		812						LN		32		5		false		          5                MS. CARWILE:  Board Member Mactaggart?				false

		813						LN		32		6		false		          6                MR. MACTAGGART:  Aye.				false

		814						LN		32		7		false		          7                MS. CARWILE:  Board Member Nonnecke?				false

		815						LN		32		8		false		          8                MS. NONNECKE:  Aye.				false

		816						LN		32		9		false		          9                MS. CARWILE:  Chair Urban?				false

		817						LN		32		10		false		         10                CHAIR URBAN:  Aye.				false

		818						LN		32		11		false		         11                MS. CARWILE:  Madam Chair, you have five				false

		819						LN		32		12		false		         12     yeses.				false

		820						LN		32		13		false		         13                CHAIR URBAN:  Thank you very much, Ms.				false

		821						LN		32		14		false		         14     Carwile and to the Board.  The motion has been				false

		822						LN		32		15		false		         15     approved by a vote of five to nothing.  And we				false

		823						LN		32		16		false		         16     gratefully recognize your service, Mr. Worthe.  If				false

		824						LN		32		17		false		         17     you -- yeah.  Oh, I'm so sorry.  Yes.  Do you want to				false

		825						LN		32		18		false		         18     comment Mr. Worthe?  I don't want to put you on the				false

		826						LN		32		19		false		         19     spot.				false

		827						LN		32		20		false		         20                 Thanks, Mr. Mactaggert.				false

		828						LN		32		21		false		         21                MR. WORTHE:  I just, real quick, I don't				false

		829						LN		32		22		false		         22     want to take a lot of time.  I just want to first				false

		830						LN		32		23		false		         23     thank staff.  I think it's been a couple years that				false

		831						LN		32		24		false		         24     I've been on this Board, but the dedication that				false

		832						LN		32		25		false		         25     staff took to this process and the preparation they				false

		833						PG		33		0		false		page 33				false

		834						LN		33		1		false		          1     came to the table with made me feel much more				false

		835						LN		33		2		false		          2     comfortable about the decisions we made.				false

		836						LN		33		3		false		          3                 I've got to get a special shout out to				false

		837						LN		33		4		false		          4     Mr. Laird for holding my hand between meetings to get				false

		838						LN		33		5		false		          5     me through some materials, because this was a foreign				false

		839						LN		33		6		false		          6     language me when I first got here.  So thanks to all				false

		840						LN		33		7		false		          7     the staff.  I know not everyone's here, but hopefully				false

		841						LN		33		8		false		          8     they're listening because I really appreciate the				false

		842						LN		33		9		false		          9     dedication they gave us.				false

		843						LN		33		10		false		         10                 And to the Board, you know, at a time				false

		844						LN		33		11		false		         11     when as American citizens, our rights are being less				false

		845						LN		33		12		false		         12     clear every day.  Let's keep up the good fight here.				false

		846						LN		33		13		false		         13     We can only do what we can do, but we've got to do				false

		847						LN		33		14		false		         14     something.  And for Californians to know what their				false

		848						LN		33		15		false		         15     rights are for privacy maybe is one clear beacon in				false

		849						LN		33		16		false		         16     this confusing state that we're currently sitting in.				false

		850						LN		33		17		false		         17     So thank you for what you do, and I appreciate the				false

		851						LN		33		18		false		         18     friendships.				false

		852						LN		33		19		false		         19                 And by the way, I think unfortunately,				false

		853						LN		33		20		false		         20     I'll be up in Sacramento now regularly.  I was sold				false

		854						LN		33		21		false		         21     on every other month, but the calendar so far is				false

		855						LN		33		22		false		         22     September, October, November, December.  So I think I				false

		856						LN		33		23		false		         23     got billed into something I didn't sign up for.  So				false

		857						LN		33		24		false		         24     hopefully we'll cross paths up there.  And I				false

		858						LN		33		25		false		         25     appreciate the friendships that have been made, and I				false

		859						PG		34		0		false		page 34				false

		860						LN		34		1		false		          1     hope they continue.  And you -- I'm certainly				false

		861						LN		34		2		false		          2     embarrassed about my -- you got a replacement that's				false

		862						LN		34		3		false		          3     far better than what you're leaving.  So you're in a				false

		863						LN		34		4		false		          4     much better place than you were last meeting.  But				false

		864						LN		34		5		false		          5     thank you, everybody, I appreciate it.				false

		865						LN		34		6		false		          6                CHAIR URBAN:  Thank you, Mr. Worthe.				false

		866						LN		34		7		false		          7                 Could you pause wait around for just				false

		867						LN		34		8		false		          8     five minutes so we can give you your resolution.  So				false

		868						LN		34		9		false		          9     that is a warm, somewhat bittersweet ending, but I'm				false

		869						LN		34		10		false		         10     really delighted about the beginning.  And I'm very				false

		870						LN		34		11		false		         11     pleased to welcome Jill Hamer as the other				false

		871						LN		34		12		false		         12     gubernatorial appointee on the Board taking over the				false

		872						LN		34		13		false		         13     seat that Mr. Worthe until recently occupied.				false

		873						LN		34		14		false		         14                 I'm actually -- I'm absolutely delighted				false

		874						LN		34		15		false		         15     to welcome Ms. Hamer.  And Mr. Worthe, you are				false

		875						LN		34		16		false		         16     leaving your seat in excellent hands.  Jill Hamer is				false

		876						LN		34		17		false		         17     an experienced C-Suite executive who has worked with				false

		877						LN		34		18		false		         18     multiple companies, including Fortune 500 companies				false

		878						LN		34		19		false		         19     on a variety of end-to-end initiatives including				false

		879						LN		34		20		false		         20     cyber risk strategizing and management and privacy				false

		880						LN		34		21		false		         21     and data protection development integration and				false

		881						LN		34		22		false		         22     compliance.				false

		882						LN		34		23		false		         23                 She brings to the Board experience in				false

		883						LN		34		24		false		         24     legal processes.  She is trained as a lawyer				false

		884						LN		34		25		false		         25     technical thought processes and business				false

		885						PG		35		0		false		page 35				false

		886						LN		35		1		false		          1     transformation.  And she has been for some time a				false

		887						LN		35		2		false		          2     nationally recognized expert in data privacy and				false

		888						LN		35		3		false		          3     protection.  She developed this practice and skillset				false

		889						LN		35		4		false		          4     after time as a business litigator.  So she has a lot				false

		890						LN		35		5		false		          5     of skill and she has a lot of very practical				false

		891						LN		35		6		false		          6     experience that I know will serve the state extremely				false

		892						LN		35		7		false		          7     well.				false

		893						LN		35		8		false		          8                 She is also providing a tremendous				false

		894						LN		35		9		false		          9     service to the Board in the State of California.  By				false

		895						LN		35		10		false		         10     joining us after having sold her company and could do				false

		896						LN		35		11		false		         11     really anything that she would like.  And she has				false

		897						LN		35		12		false		         12     come to join us as part of many things that she's				false

		898						LN		35		13		false		         13     doing in order to support our work.				false

		899						LN		35		14		false		         14                 She's a supporter of ESG and DEI				false

		900						LN		35		15		false		         15     missions, which is very important in California.  And				false

		901						LN		35		16		false		         16     she provides leadership and mentorship through Santa				false

		902						LN		35		17		false		         17     Clara University's Miller Center for Social				false

		903						LN		35		18		false		         18     Entrepreneurship and Mentoring Women Executives from				false

		904						LN		35		19		false		         19     Santa Clara University School of Business as well.				false

		905						LN		35		20		false		         20     So she's very service-oriented.  She's very skilled.				false

		906						LN		35		21		false		         21     And we're, I'm absolutely delighted to have her on				false

		907						LN		35		22		false		         22     the Board.				false

		908						LN		35		23		false		         23                 Welcome, Ms. Hamer.				false

		909						LN		35		24		false		         24                MS. HAMER:  Thank you, Chair Urban.  It				false

		910						LN		35		25		false		         25     sounds like I have some very large shoes to fill.				false

		911						PG		36		0		false		page 36				false

		912						LN		36		1		false		          1     I've already been referred to as the new Jeff, so I				false

		913						LN		36		2		false		          2     think I'll get my badge to say that.  But thank you				false

		914						LN		36		3		false		          3     for your tremendous service and opening this				false

		915						LN		36		4		false		          4     possibility.  I'm very excited to participate in the				false

		916						LN		36		5		false		          5     very important work that this Agency performs for the				false

		917						LN		36		6		false		          6     state.				false

		918						LN		36		7		false		          7                CHAIR URBAN:  Thank you, Ms. Hamer.				false

		919						LN		36		8		false		          8                 Any additional comments from the Board?				false

		920						LN		36		9		false		          9     All right, just welcome.  Yeah, welcome.  And				false

		921						LN		36		10		false		         10     comments from the public.				false

		922						LN		36		11		false		         11                MS. CARWILE:  This is for Agenda Item				false

		923						LN		36		12		false		         12     Number 2, resolution to recognize distinguished				false

		924						LN		36		13		false		         13     service by outgoing Board Member Jeffrey Worthe And				false

		925						LN		36		14		false		         14     welcome incoming Board Member, Jill Hamer.  If you'd				false

		926						LN		36		15		false		         15     like to make a comment at this time, please raise				false

		927						LN		36		16		false		         16     your hand using the raised hand feature or by				false

		928						LN		36		17		false		         17     pressing Star nine if you're joining us by phone.				false

		929						LN		36		18		false		         18     Again, this is for Agenda Item Number 2.				false

		930						LN		36		19		false		         19                 Madam Chair, I'm not seeing any hands				false

		931						LN		36		20		false		         20     raised at this time.				false

		932						LN		36		21		false		         21                CHAIR URBAN:  Thank you, Ms. Carwile.				false

		933						LN		36		22		false		         22     And thank you to the Board.  And again, thank you for				false

		934						LN		36		23		false		         23     -- to Mr. Worthe and Ms. Hamer.  We'll take a short				false

		935						LN		36		24		false		         24     break in order to complete the resolution process and				false

		936						LN		36		25		false		         25     be back let's say 10 after 10:00.  Yeah.  Okay,				false

		937						PG		37		0		false		page 37				false

		938						LN		37		1		false		          1     great.				false

		939						LN		37		2		false		          2                 (Recess taken).				false

		940						LN		37		3		false		          3                CHAIR URBAN:  To the September 26th, 2025				false

		941						LN		37		4		false		          4     meeting of the California Privacy Protection Agency				false

		942						LN		37		5		false		          5     Board.  We will now move to Agenda Item Number 3				false

		943						LN		37		6		false		          6     which is an update from our executive director, Mr.				false

		944						LN		37		7		false		          7     Tom Kemp.				false

		945						LN		37		8		false		          8                 Mr. Kemp, please go ahead when you're				false

		946						LN		37		9		false		          9     ready.				false

		947						LN		37		10		false		         10                MR. KEMP:  Thank you, Chair Urban and				false

		948						LN		37		11		false		         11     good morning Board Members and myself and staff also				false

		949						LN		37		12		false		         12     thank Mr. Worthe for his service.  And we welcome Ms.				false

		950						LN		37		13		false		         13     Hamer.				false

		951						LN		37		14		false		         14                 So we have a number of items on today's				false

		952						LN		37		15		false		         15     agenda, six to be exact.  We obviously covered one,				false

		953						LN		37		16		false		         16     which was the regulations.  And it's kind of a wide				false

		954						LN		37		17		false		         17     gamut of topics that we're covering today from				false

		955						LN		37		18		false		         18     enforcement to regulations, to public affairs to				false

		956						LN		37		19		false		         19     policy and legislation.				false

		957						LN		37		20		false		         20                 So I want to use my very brief update to				false

		958						LN		37		21		false		         21     discuss how these topics tie together to the major				false

		959						LN		37		22		false		         22     initiatives we are be -- we are pursuing before staff				false

		960						LN		37		23		false		         23     dives into the details.  So, one major initiative,				false

		961						LN		37		24		false		         24     which I've talked about in the past, is that we're				false

		962						LN		37		25		false		         25     very much focused on wanting to enable the exercise				false

		963						PG		38		0		false		page 38				false

		964						LN		38		1		false		          1     of privacy rights at scale for Californians.  And we				false

		965						LN		38		2		false		          2     do, as Californians have the strongest privacy rights				false

		966						LN		38		3		false		          3     in the United States, but individuals often lack the				false

		967						LN		38		4		false		          4     time and expertise to make difficult decisions about				false

		968						LN		38		5		false		          5     privacy and rights cannot practically be exercised at				false

		969						LN		38		6		false		          6     scale, given the thousands of organizations that				false

		970						LN		38		7		false		          7     process people's data.				false

		971						LN		38		8		false		          8                 And so we are focused very much on				false

		972						LN		38		9		false		          9     addressing this need for scale in multiple ways which				false

		973						LN		38		10		false		         10     dovetails with some of the things that we'll be				false

		974						LN		38		11		false		         11     discussing today.  For businesses that consumers				false

		975						LN		38		12		false		         12     don't have a direct relationship with that sell our				false

		976						LN		38		13		false		         13     personal data i.e., data brokers, we are implementing				false

		977						LN		38		14		false		         14     the Delete Request and Opt-Out Platform or DROP.  So				false

		978						LN		38		15		false		         15     that's going to come up a number of times today.				false

		979						LN		38		16		false		         16                 Today we will be asking for approval of				false

		980						LN		38		17		false		         17     the DROP Regulations and also approval of next				false

		981						LN		38		18		false		         18     calendar's year's data broker registration fees.				false

		982						LN		38		19		false		         19     We're very happy that Mr. Laird and Ms. Allen will				false

		983						LN		38		20		false		         20     give you updates on both topics.  I'm also pleased to				false

		984						LN		38		21		false		         21     inform the Board that development of the DROP is				false

		985						LN		38		22		false		         22     progressing very well, and we plan to begin beta				false

		986						LN		38		23		false		         23     testing of the systems application programming				false

		987						LN		38		24		false		         24     interface in October.  We've reached out to the data				false

		988						LN		38		25		false		         25     broker community and we've gotten very positive				false

		989						PG		39		0		false		page 39				false

		990						LN		39		1		false		          1     feedback for their participation as testers of the				false

		991						LN		39		2		false		          2     API.				false

		992						LN		39		3		false		          3                 We are also sponsor of Assembly Member				false

		993						LN		39		4		false		          4     Lowenthal AB 566, that would require all browser				false

		994						LN		39		5		false		          5     vendors to support an opt-out preference signal, or				false

		995						LN		39		6		false		          6     OOPS.  That's another acronym that we'll be using a				false

		996						LN		39		7		false		          7     lot today.  OOPS, is commonly implemented via the				false

		997						LN		39		8		false		          8     global privacy control or GPC which is an easy to use				false

		998						LN		39		9		false		          9     browser setting or extension that automatically				false

		999						LN		39		10		false		         10     signals to businesses a consumer's request to stop				false

		1000						LN		39		11		false		         11     selling or sharing their personal information to				false

		1001						LN		39		12		false		         12     third parties.				false

		1002						LN		39		13		false		         13                 Like the DROP system is for deletion				false

		1003						LN		39		14		false		         14     from third parties that have our personal				false

		1004						LN		39		15		false		         15     information, OOPS addresses opting out of the sale				false

		1005						LN		39		16		false		         16     and sharing of our personal data at scale.  The bill				false

		1006						LN		39		17		false		         17     passed the legislature and is on the governor's desk				false

		1007						LN		39		18		false		         18     for his consideration, and Ms. Mahoney will give you				false

		1008						LN		39		19		false		         19     additional color commentary later this morning,				false

		1009						LN		39		20		false		         20     including the discussing the Broad Coalition of				false

		1010						LN		39		21		false		         21     Supporters for AB 566.				false

		1011						LN		39		22		false		         22                 Furthermore, as it relates to this topic				false

		1012						LN		39		23		false		         23     of scale, we are right now working in partnership				false

		1013						LN		39		24		false		         24     with State AGs from California, Colorado, and				false

		1014						LN		39		25		false		         25     Connecticut on an investigative sweep involving				false

		1015						PG		40		0		false		page 40				false

		1016						LN		40		1		false		          1     potential non-compliance with the GPC.				false

		1017						LN		40		2		false		          2                 As part of the sweep, the coalition is				false

		1018						LN		40		3		false		          3     contacting businesses may -- that may not be				false

		1019						LN		40		4		false		          4     processing consumer requests to opt-out of the sale				false

		1020						LN		40		5		false		          5     of personal information submitted via the GPC as				false

		1021						LN		40		6		false		          6     required by law.  And we're requesting that those				false

		1022						LN		40		7		false		          7     businesses comply.				false

		1023						LN		40		8		false		          8                 We believe our enforcement actions in				false

		1024						LN		40		9		false		          9     this area will further enable privacy at scale for				false

		1025						LN		40		10		false		         10     consumers.  And Mr. Macko will talk more about our				false

		1026						LN		40		11		false		         11     significant enforcement progress.  And the last				false

		1027						LN		40		12		false		         12     example on this topic of scalability is that we've				false

		1028						LN		40		13		false		         13     rolled out a major set of prescriptive privacy tips				false

		1029						LN		40		14		false		         14     for Californians on our privacy.ca.gov website, as				false

		1030						LN		40		15		false		         15     well as recent blog posts, thus educating				false

		1031						LN		40		16		false		         16     Californians on how to take advantage of both OOPS.				false

		1032						LN		40		17		false		         17     And the upcoming DROP platform.				false

		1033						LN		40		18		false		         18                 On a side note, I have spent a lot of				false

		1034						LN		40		19		false		         19     time looking at other state's privacy websites, and				false

		1035						LN		40		20		false		         20     I'm pleased to report that no other state delivers				false

		1036						LN		40		21		false		         21     the depth and breadth of privacy content as the CPPA				false

		1037						LN		40		22		false		         22     delivers for Californians.  Congrats to Ms. White and				false

		1038						LN		40		23		false		         23     her team, and she'll discuss our great progress on				false

		1039						LN		40		24		false		         24     that front later today.				false

		1040						LN		40		25		false		         25                 Another major initiative is that -- is				false

		1041						PG		41		0		false		page 41				false

		1042						LN		41		1		false		          1     that we want to prevent privacy harms before they				false

		1043						LN		41		2		false		          2     happen to Californians.  As we previously discussed,				false

		1044						LN		41		3		false		          3     we're very pleased that the Omnibus regulation				false

		1045						LN		41		4		false		          4     packages and approved.  And congrats again to Mr.				false

		1046						LN		41		5		false		          5     Laird and his team for the great work on this.  And				false

		1047						LN		41		6		false		          6     as well as the great support and work that the Board				false

		1048						LN		41		7		false		          7     has done.				false

		1049						LN		41		8		false		          8                 As noted by experts and pundits, these				false

		1050						LN		41		9		false		          9     regulations mark a new error in U.S.  privacy				false

		1051						LN		41		10		false		         10     regulations by focusing on privacy protective				false

		1052						LN		41		11		false		         11     governance of personal information by businesses.				false

		1053						LN		41		12		false		         12     Examples of what these regulations mean for				false

		1054						LN		41		13		false		         13     businesses include that privacy and cybersecurity can				false

		1055						LN		41		14		false		         14     no longer be treated as separate disciplines, but				false

		1056						LN		41		15		false		         15     need to work holistically together from a compliance				false

		1057						LN		41		16		false		         16     perspective.				false

		1058						LN		41		17		false		         17                 And really for the first time,				false

		1059						LN		41		18		false		         18     executives within organizations must provide				false

		1060						LN		41		19		false		         19     oversight when it comes to CCPA compliance.  As Mr.				false

		1061						LN		41		20		false		         20     Laird alluded to, we are very much committed to				false

		1062						LN		41		21		false		         21     educating the business community and industry to				false

		1063						LN		41		22		false		         22     enable them to operationalize the regulations, and				false

		1064						LN		41		23		false		         23     that will be a very big focus of our public affairs				false

		1065						LN		41		24		false		         24     efforts moving forward.				false

		1066						LN		41		25		false		         25                 And then finally, the last major				false

		1067						PG		42		0		false		page 42				false

		1068						LN		42		1		false		          1     initiative that today's agenda highlights is that the				false

		1069						LN		42		2		false		          2     Agency continues to seek to gain more leverage by				false

		1070						LN		42		3		false		          3     partnering with other governmental entities.  The				false

		1071						LN		42		4		false		          4     Board is already familiar with the Consortium of				false

		1072						LN		42		5		false		          5     Privacy Regulators, a bipartisan effort that we're				false

		1073						LN		42		6		false		          6     actively participating in with State AGs across the				false

		1074						LN		42		7		false		          7     country.				false

		1075						LN		42		8		false		          8                 On top of that I mentioned the -- some				false

		1076						LN		42		9		false		          9     of the investigation sweeps that we're providing.				false

		1077						LN		42		10		false		         10     And then furthermore, to gain more leverage, we are				false

		1078						LN		42		11		false		         11     working with the Department of Finance in the				false

		1079						LN		42		12		false		         12     development of the budget for fiscal year '26 and '27				false

		1080						LN		42		13		false		         13     to provide more resources to the Agency.				false

		1081						LN		42		14		false		         14                 Our efforts in public affairs also				false

		1082						LN		42		15		false		         15     include partnering with other state agencies and				false

		1083						LN		42		16		false		         16     members of the legislature to help us have a bigger				false

		1084						LN		42		17		false		         17     megaphone, gain more leverage with respect to				false

		1085						LN		42		18		false		         18     community outreach, to better evangelize				false

		1086						LN		42		19		false		         19     cybersecurity and privacy best practices for				false

		1087						LN		42		20		false		         20     Californians, and our plans to make our Agency name				false

		1088						LN		42		21		false		         21     more memorable with consumers.  And that tie that in				false

		1089						LN		42		22		false		         22     with major website improvements, should facilitate				false

		1090						LN		42		23		false		         23     more web traffic to our website, thus enabling even				false

		1091						LN		42		24		false		         24     more Californians to take advantage of OOPS, DROP as				false

		1092						LN		42		25		false		         25     well as other comprehensive privacy tips.  And Ms.				false

		1093						PG		43		0		false		page 43				false

		1094						LN		43		1		false		          1     White will also update you on those items.				false

		1095						LN		43		2		false		          2                 So, in summary, I'm very proud that the				false

		1096						LN		43		3		false		          3     team here at the Agency is executing at a high level				false

		1097						LN		43		4		false		          4     across multiple disciplines, while also making great				false

		1098						LN		43		5		false		          5     progress, delivering for Californian's innovation				false

		1099						LN		43		6		false		          6     such as DROP and our content-packed privacy website				false

		1100						LN		43		7		false		          7     that no other state or country matches.  I believe				false

		1101						LN		43		8		false		          8     today's updates will demonstrate that progress.				false

		1102						LN		43		9		false		          9     Thank you.				false

		1103						LN		43		10		false		         10                CHAIR URBAN:  Thank you very much, Mr.				false

		1104						LN		43		11		false		         11     Kemp for that sort of thematic overview.  And all of				false

		1105						LN		43		12		false		         12     it sounds amazing.				false

		1106						LN		43		13		false		         13                 I'll ask for any comments or questions				false

		1107						LN		43		14		false		         14     from the Board.  I do need to make a note about the				false

		1108						LN		43		15		false		         15     Bagley-Keene Open Meeting Act for the items that Mr.				false

		1109						LN		43		16		false		         16     Kemp mentioned that are on the agenda for today.				false

		1110						LN		43		17		false		         17     This is not an agenda item during which we can				false

		1111						LN		43		18		false		         18     discuss the items.  We need to hold our comments, so				false

		1112						LN		43		19		false		         19     I'm going to express my general suit enthusiasm and				false

		1113						LN		43		20		false		         20     my deep thanks to Mr. Kemp and to the whole team.				false

		1114						LN		43		21		false		         21     And leave it there.				false

		1115						LN		43		22		false		         22                 I think I saw a hand from Mr.				false

		1116						LN		43		23		false		         23     Mactaggart.				false

		1117						LN		43		24		false		         24                MR. MACTAGGART:  Thank you.  You know, I				false

		1118						LN		43		25		false		         25     just was, while you were talking, went online and				false

		1119						PG		44		0		false		page 44				false

		1120						LN		44		1		false		          1     looked at your list of privacy tips, which I think is				false

		1121						LN		44		2		false		          2     fabulous.  So well done.  One thing, you know, I				false

		1122						LN		44		3		false		          3     think we're all -- I personally always get tired of				false

		1123						LN		44		4		false		          4     the safety route, and I know that we're trying to be,				false

		1124						LN		44		5		false		          5     you know, not --				false

		1125						LN		44		6		false		          6                CHAIR URBAN:  And Mr. Mactaggart think				false

		1126						LN		44		7		false		          7     there's a really important comment and it's going to				false

		1127						LN		44		8		false		          8     need to come during Mr. -- Ms. White's item.				false

		1128						LN		44		9		false		          9                MR. MACTAGGART:  Okay.				false

		1129						LN		44		10		false		         10                CHAIR URBAN:  Which is the notice item.				false

		1130						LN		44		11		false		         11                 Ms. White, are you planning to talk				false

		1131						LN		44		12		false		         12     about the privacy website?				false

		1132						LN		44		13		false		         13                MR. MACTAGGART:  Okay.				false

		1133						LN		44		14		false		         14                CHAIR URBAN:  Yeah, that's the notice.				false

		1134						LN		44		15		false		         15     I'm sorry.  I know it's awkward and weird.  Yeah.				false

		1135						LN		44		16		false		         16     Other -- so you can continue if you had more.  All				false

		1136						LN		44		17		false		         17     right.  Other comments from the Board?  All right,				false

		1137						LN		44		18		false		         18     wonderful.				false

		1138						LN		44		19		false		         19                 Thank you so much, Mr. Kemp.				false

		1139						LN		44		20		false		         20                 Are there comments from the public?				false

		1140						LN		44		21		false		         21                MS. CARWILE:  This is for Agenda Item				false

		1141						LN		44		22		false		         22     Number 3, the executive director's update.  If you'd				false

		1142						LN		44		23		false		         23     like to make a comment at this time, please raise				false

		1143						LN		44		24		false		         24     your hand using the raised hand feature, or by				false

		1144						LN		44		25		false		         25     pressing star nine if you're joining us by phone.				false

		1145						PG		45		0		false		page 45				false

		1146						LN		45		1		false		          1     This is for Agenda Item Number 3, executive				false

		1147						LN		45		2		false		          2     director's update.				false

		1148						LN		45		3		false		          3                 Madam Chair, I'm not seeing any hands				false

		1149						LN		45		4		false		          4     raised at this time.				false

		1150						LN		45		5		false		          5                CHAIR URBAN:  Thank you, Ms. Carwile.				false

		1151						LN		45		6		false		          6                 Thanks so much, Mr. Kemp, and I'm sure				false

		1152						LN		45		7		false		          7     we all -- we -- I'm sure I think I can speak with				false

		1153						LN		45		8		false		          8     confidence that we all look forward to talking about				false

		1154						LN		45		9		false		          9     this incredible work as we move through the day in				false

		1155						LN		45		10		false		         10     more detail.				false

		1156						LN		45		11		false		         11                 With that, we'll move to Agenda Item				false

		1157						LN		45		12		false		         12     Number 4, which is our annual enforcement update and				false

		1158						LN		45		13		false		         13     priorities.  For the benefit of the public and				false

		1159						LN		45		14		false		         14     perhaps for Ms. Hamer who is new, we have standing				false

		1160						LN		45		15		false		         15     items on our meeting schedule that we check in with				false

		1161						LN		45		16		false		         16     on a regular basis.  And this is our time for hearing				false

		1162						LN		45		17		false		         17     from the director of the enforcement -- deputy				false

		1163						LN		45		18		false		         18     director of the enforcement division the excellent				false

		1164						LN		45		19		false		         19     Mr. Michael Macko.				false

		1165						LN		45		20		false		         20                 The Board is precluded from specifically				false

		1166						LN		45		21		false		         21     suggesting enforcement actions and so forth, because				false

		1167						LN		45		22		false		         22     we are the adjudicated body.  But I believe Mr. Macko				false

		1168						LN		45		23		false		         23     is going to give us an update and talk to us about				false

		1169						LN		45		24		false		         24     priorities.				false

		1170						LN		45		25		false		         25                 Please go ahead when you're ready, Mr.				false

		1171						PG		46		0		false		page 46				false

		1172						LN		46		1		false		          1     Macko.				false

		1173						LN		46		2		false		          2                MR. MACKO:  Good morning, Chair Urban,				false

		1174						LN		46		3		false		          3     Members of the Board.  Thank you very much for having				false

		1175						LN		46		4		false		          4     me.  And I'm really happy to be here to provide this				false

		1176						LN		46		5		false		          5     update.  It's been a really exciting year for privacy				false

		1177						LN		46		6		false		          6     enforcement for us and for really nationwide.  I've				false

		1178						LN		46		7		false		          7     divided today's presentation or update into three				false

		1179						LN		46		8		false		          8     different parts.  You'll see slides, but as per usual				false

		1180						LN		46		9		false		          9     there -- the slides are really meant to be guideposts				false

		1181						LN		46		10		false		         10     for our discussion and mostly non-substantive.				false

		1182						LN		46		11		false		         11                 So first, I will address what we've				false

		1183						LN		46		12		false		         12     heard from consumers and what we're seeing in terms				false

		1184						LN		46		13		false		         13     of consumer complaints.  The second broad area of the				false

		1185						LN		46		14		false		         14     update will concern our enforcement evolution.  So				false

		1186						LN		46		15		false		         15     for this -- it's where we are as a team, but it's				false

		1187						LN		46		16		false		         16     also where we are in the kind of the spectrum of				false

		1188						LN		46		17		false		         17     enforcement over time.  And I've found that context				false

		1189						LN		46		18		false		         18     to be especially useful when I think about our own				false

		1190						LN		46		19		false		         19     enforcement efforts.  And finally, the third part,				false

		1191						LN		46		20		false		         20     I'll address what we've done recently in terms of				false

		1192						LN		46		21		false		         21     enforcement actions and investigations as well as our				false

		1193						LN		46		22		false		         22     proposed priorities so that we can seek the Board's				false

		1194						LN		46		23		false		         23     direction and feedback there.				false

		1195						LN		46		24		false		         24                 So let's start with the first part				false

		1196						LN		46		25		false		         25     delving into consumer complaints and what we've				false

		1197						PG		47		0		false		page 47				false

		1198						LN		47		1		false		          1     learned there.  As the Board knows, the CCPA calls				false

		1199						LN		47		2		false		          2     for us to receive complaints from consumers about				false

		1200						LN		47		3		false		          3     potential violations that they see.  And we launched				false

		1201						LN		47		4		false		          4     our consumer complaint portal on our website in July				false

		1202						LN		47		5		false		          5     of 2023 as the first month that we had our				false

		1203						LN		47		6		false		          6     enforcement authority, we launched this portal.				false

		1204						LN		47		7		false		          7                 And as you can see, we've received 8,265				false

		1205						LN		47		8		false		          8     consumer complaints since launching that system.				false

		1206						LN		47		9		false		          9     Anecdotally, I can tell you that we're receiving				false

		1207						LN		47		10		false		         10     about 150 complaints or so every single week.  That				false

		1208						LN		47		11		false		         11     number has been increasing over time.  But I did want				false

		1209						LN		47		12		false		         12     to give the Board a sense of what the current volume				false

		1210						LN		47		13		false		         13     looks like.				false

		1211						LN		47		14		false		         14                 We receive evidence in our				false

		1212						LN		47		15		false		         15     investigations in a lot of different ways, as the				false

		1213						LN		47		16		false		         16     Board knows but consumers do remain and have always				false

		1214						LN		47		17		false		         17     been a vital source of evidence for us.  Last year at				false

		1215						LN		47		18		false		         18     the update that I provided to the Board, I shared				false

		1216						LN		47		19		false		         19     some of the first pieces of data that we had				false

		1217						LN		47		20		false		         20     available from the system at that time aince we --				false

		1218						LN		47		21		false		         21     since the launch.				false

		1219						LN		47		22		false		         22                 I would like to update the Board today				false

		1220						LN		47		23		false		         23     with the more recent data that we have because it				false

		1221						LN		47		24		false		         24     does show kind of the overall growth and volume of				false

		1222						LN		47		25		false		         25     complaints coming in.  Take a look at this chart if				false

		1223						PG		48		0		false		page 48				false

		1224						LN		48		1		false		          1     you would.  This is -- it shows kind of a remarkable				false

		1225						LN		48		2		false		          2     trend line and a really remarkable response to our				false

		1226						LN		48		3		false		          3     law.  You can see that the number of consumer				false

		1227						LN		48		4		false		          4     complaints we receive has been growing.  It's been				false

		1228						LN		48		5		false		          5     growing steadily each year.  I haven't seen this				false

		1229						LN		48		6		false		          6     volume of privacy complaints at any other Agency.				false

		1230						LN		48		7		false		          7                 And I think this trend line tells the				false

		1231						LN		48		8		false		          8     Board a few things.  Above all, it shows that				false

		1232						LN		48		9		false		          9     Californians care deeply about their privacy.  It's				false

		1233						LN		48		10		false		         10     telling us that Californians care more about their				false

		1234						LN		48		11		false		         11     privacy with each passing gear.  The data is telling				false

		1235						LN		48		12		false		         12     us that just by the increases.  Implicit in this				false

		1236						LN		48		13		false		         13     chart, although perhaps not obvious, is that there's				false

		1237						LN		48		14		false		         14     also been an increase in the rate of complaints.				false

		1238						LN		48		15		false		         15                 So when we first launched the system, we				false

		1239						LN		48		16		false		         16     were getting about 150 complaints a month, and as I				false

		1240						LN		48		17		false		         17     mentioned, we're now getting close to 150 a week.  So				false

		1241						LN		48		18		false		         18     the rate has also been increasing.  I think this data				false

		1242						LN		48		19		false		         19     validates and reinforces the mandate that we have in				false

		1243						LN		48		20		false		         20     the CCPA to conduct vigorous enforcement.  It's part				false

		1244						LN		48		21		false		         21     of our law.  I think the data backs that up.  And				false

		1245						LN		48		22		false		         22     perhaps most importantly, this data to me supports				false

		1246						LN		48		23		false		         23     our continued growth as an enforcement division to				false

		1247						LN		48		24		false		         24     tackle the issues that Californians obviously care				false

		1248						LN		48		25		false		         25     deeply about.				false

		1249						PG		49		0		false		page 49				false

		1250						LN		49		1		false		          1                 If we dig into the data a little more				false

		1251						LN		49		2		false		          2     deeply, we do see a few other trends and kind of				false

		1252						LN		49		3		false		          3     categories that I'd like to share.  The most common				false

		1253						LN		49		4		false		          4     consumer complaint that we receive is about the right				false

		1254						LN		49		5		false		          5     to delete more than half of the consumer complaints				false

		1255						LN		49		6		false		          6     that we receive involve the right to delete as some				false

		1256						LN		49		7		false		          7     component of the complaint.  That's been consistent				false

		1257						LN		49		8		false		          8     since we launched the system in 2023.  Last year, the				false

		1258						LN		49		9		false		          9     Board might recall that about 50 percent of the				false

		1259						LN		49		10		false		         10     complaints had a right to delete component to them.				false

		1260						LN		49		11		false		         11                 That percentage is followed closely by				false
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		1986						LN		77		9		false		          9                MS. NONNECKE:  (No audible response.)				false
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		1988						LN		77		11		false		         11     sure, since I can't look at you directly.  Thank you				false

		1989						LN		77		12		false		         12     for that.  So Mr. Macko, you asked us about our				false

		1990						LN		77		13		false		         13     thoughts on the sort of the broad strategy that you				false

		1991						LN		77		14		false		         14     outlined which was to speak -- was rather than going				false

		1992						LN		77		15		false		         15     really deep on one issue or one sort of part of the				false

		1993						LN		77		16		false		         16     laws that we enforce to take a broader view and				false

		1994						LN		77		17		false		         17     enforce them.				false

		1995						LN		77		18		false		         18                 And so I've been sitting here thinking				false

		1996						LN		77		19		false		         19     about that since you said it.  And I think that -- so				false

		1997						LN		77		20		false		         20     my view of this as one Board Member is that that is				false

		1998						LN		77		21		false		         21     exactly the right approach, and it shows the way to				false

		1999						LN		77		22		false		         22     maximize the resources that we have in the most				false

		2000						LN		77		23		false		         23     efficient way for consumers and importantly, to				false

		2001						LN		77		24		false		         24     provide guidance for businesses.  You know, I share				false

		2002						LN		77		25		false		         25     Mr. Liebert sort of curiosity as to like exactly what				false

		2003						PG		78		0		false		page 78				false

		2004						LN		78		1		false		          1     we've got here and where can we go, we can always use				false

		2005						LN		78		2		false		          2     more resources.				false

		2006						LN		78		3		false		          3                 And for a moment, I thought you were				false

		2007						LN		78		4		false		          4     going to compare us to DOJ, and I was like, well you				false

		2008						LN		78		5		false		          5     know, we're smaller.  But we do have the biggest team				false

		2009						LN		78		6		false		          6     focused on this particular issue.  But that's not				false

		2010						LN		78		7		false		          7     really -- you know, and I think Mr. Liebert, I could				false

		2011						LN		78		8		false		          8     be -- I don't want to speak for you at all, but I --				false

		2012						LN		78		9		false		          9     you know, I think we're wondering sort of what do you				false

		2013						LN		78		10		false		         10     need you know, how can we support you as well?  So				false

		2014						LN		78		11		false		         11     all of that's important, but your strategy I think is				false

		2015						LN		78		12		false		         12     incredibly important right now.				false

		2016						LN		78		13		false		         13                 This is a new law.  It is a new kind of				false

		2017						LN		78		14		false		         14     legal analysis and enforcement.  I thought your chart				false

		2018						LN		78		15		false		         15     showing the consumer protection, law development and				false

		2019						LN		78		16		false		         16     privacy squished up at the very, very end was				false

		2020						LN		78		17		false		         17     important and quite telling because it shows how				false

		2021						LN		78		18		false		         18     little experience, even as important as it is society				false

		2022						LN		78		19		false		         19     has with this issue.  And all of that means there's a				false

		2023						LN		78		20		false		         20     lot of unknowns.  There are unknowns for consumers,				false

		2024						LN		78		21		false		         21     there are unknowns for the regulated community, and				false

		2025						LN		78		22		false		         22     they're unknowns for the Agency.				false

		2026						LN		78		23		false		         23                 And the -- I think the legal division				false

		2027						LN		78		24		false		         24     has done an exceptional job with the regulations to				false

		2028						LN		78		25		false		         25     implement the law, which adds clarity, but then				false

		2029						PG		79		0		false		page 79				false

		2030						LN		79		1		false		          1     enforcement and public awareness, we're going to hear				false

		2031						LN		79		2		false		          2     about I know have been going out and doing wonderful				false

		2032						LN		79		3		false		          3     things because I've seen the collateral.  But there's				false

		2033						LN		79		4		false		          4     nothing that focuses the mind like enforcement.  And				false

		2034						LN		79		5		false		          5     it directly protects consumers.				false

		2035						LN		79		6		false		          6                 And for businesses like a court case, it				false

		2036						LN		79		7		false		          7     brings clarity to a particular set of facts and how				false

		2037						LN		79		8		false		          8     the Agency is thinking about it and how the law				false

		2038						LN		79		9		false		          9     applies.  So the CCPA settlement agreements that the				false

		2039						LN		79		10		false		         10     team have pursued and have reached, I think, are				false

		2040						LN		79		11		false		         11     models of this and can be used by businesses to see				false

		2041						LN		79		12		false		         12     where their peers fell short.  And they serve as a				false

		2042						LN		79		13		false		         13     warning.				false

		2043						LN		79		14		false		         14                 The Agency's not playing around when it				false

		2044						LN		79		15		false		         15     comes to consumer rights and practical news they can				false

		2045						LN		79		16		false		         16     use to improve their operations and their				false

		2046						LN		79		17		false		         17     interactions with consumers.  And I think you're				false

		2047						LN		79		18		false		         18     going to get the most bang for the buck with that.				false

		2048						LN		79		19		false		         19     If you continue with the approach that you have				false

		2049						LN		79		20		false		         20     described, where you are finding places where the law				false

		2050						LN		79		21		false		         21     should be enforced to give this sort of guidance.				false

		2051						LN		79		22		false		         22     The data broker settlements and their ways are for				false

		2052						LN		79		23		false		         23     the same purpose.  They show that failing to register				false

		2053						LN		79		24		false		         24     has consequences, and they show the specific				false

		2054						LN		79		25		false		         25     shortcomings in the interpretation of the law.				false

		2055						PG		80		0		false		page 80				false

		2056						LN		80		1		false		          1                 As you mentioned, for example, you might				false

		2057						LN		80		2		false		          2     use public data, but if you make inferences from				false

		2058						LN		80		3		false		          3     public data, then that becomes personal information.				false

		2059						LN		80		4		false		          4     And that's just key info for businesses as well as				false

		2060						LN		80		5		false		          5     key protection for consumers.  I'm amazed that the				false

		2061						LN		80		6		false		          6     team has done what it's done in two years to provide				false

		2062						LN		80		7		false		          7     this much guidance and this much protection.				false

		2063						LN		80		8		false		          8                 I'm confident it's having wide ripple				false

		2064						LN		80		9		false		          9     effects in agencies making a big impact quickly and				false

		2065						LN		80		10		false		         10     efficiency -- efficiently.  You know, I've mentioned				false

		2066						LN		80		11		false		         11     this before, but it continues to happen in the legal				false

		2067						LN		80		12		false		         12     privacy community.  The -- these actions are the				false

		2068						LN		80		13		false		         13     subject of a lot of attention of council who use them				false

		2069						LN		80		14		false		         14     to help businesses understand how best to comply.				false

		2070						LN		80		15		false		         15                 And I know they're useful for council				false

		2071						LN		80		16		false		         16     and useful for businesses, and of course, they				false

		2072						LN		80		17		false		         17     directly protect consumers.  So you know, I'm ready				false

		2073						LN		80		18		false		         18     to say, you know, (inaudible) and go -- you know,				false

		2074						LN		80		19		false		         19     make you follow the path that you are taking.  No				false

		2075						LN		80		20		false		         20     notes on that.  It -- I think it's being -- it's been				false

		2076						LN		80		21		false		         21     really effective.				false

		2077						LN		80		22		false		         22                MR. MACKO:  Thank you.				false

		2078						LN		80		23		false		         23                CHAIR URBAN:  Mr. Liebert?				false

		2079						LN		80		24		false		         24                MR. LIEBERT:  I just want to second to				false

		2080						LN		80		25		false		         25     what you said.  I think the balancing act that you're				false

		2081						PG		81		0		false		page 81				false

		2082						LN		81		1		false		          1     doing makes perfect sense.  I feel strongly that we				false

		2083						LN		81		2		false		          2     need to make sure that we get the Delete Act				false

		2084						LN		81		3		false		          3     implemented as effectively as possible.  And I see				false

		2085						LN		81		4		false		          4     enforcement being a key part of that.  Obviously				false

		2086						LN		81		5		false		          5     we're at the initial stages of that, making sure that				false

		2087						LN		81		6		false		          6     data brokers are properly registering.				false

		2088						LN		81		7		false		          7                 But to me, the Delete Act has such great				false

		2089						LN		81		8		false		          8     promise for Californians, and ultimately as a model				false

		2090						LN		81		9		false		          9     for the country to deal with the fact that we started				false

		2091						LN		81		10		false		         10     the internet in the wrong way as a way where				false

		2092						LN		81		11		false		         11     everybody could trade with personal information				false

		2093						LN		81		12		false		         12     unless people opted out, which presumed that they				false

		2094						LN		81		13		false		         13     understood the rights that they had, that they could				false

		2095						LN		81		14		false		         14     easily exercise those rights and that those rights				false

		2096						LN		81		15		false		         15     would be honored.  So extraordinary work that you're				false

		2097						LN		81		16		false		         16     doing, the balancing act that you're trying to do				false

		2098						LN		81		17		false		         17     seems to make perfect sense.  And keep up the great				false

		2099						LN		81		18		false		         18     work.  Thank you.				false

		2100						LN		81		19		false		         19                CHAIR URBAN:  Thank you.  Thank you, Mr.				false

		2101						LN		81		20		false		         20     Liebert.				false

		2102						LN		81		21		false		         21                 Seeing no more immediate comments from				false

		2103						LN		81		22		false		         22     the Board, I will ask if there's public comment.				false

		2104						LN		81		23		false		         23                MS. CARWILE:  This is for Agenda Item				false

		2105						LN		81		24		false		         24     Number 4, annual enforcement update and priorities.				false

		2106						LN		81		25		false		         25     If you'd like to make a comment at this time, please				false

		2107						PG		82		0		false		page 82				false

		2108						LN		82		1		false		          1     raise your hand using the raised hand feature or by				false

		2109						LN		82		2		false		          2     pressing Star nine if you're joining us by phone.				false

		2110						LN		82		3		false		          3     This is for Agenda Item Number 4, annual enforcement				false

		2111						LN		82		4		false		          4     update and priorities.				false

		2112						LN		82		5		false		          5                 Madam Chair, I'm not seeing any hands				false

		2113						LN		82		6		false		          6     raised at this time.				false

		2114						LN		82		7		false		          7                CHAIR URBAN:  Thank you very much, Ms.				false

		2115						LN		82		8		false		          8     Carwile and the Board for the discussion, and				false

		2116						LN		82		9		false		          9     especially Deputy Director Macko for that very				false

		2117						LN		82		10		false		         10     helpful update and questions to us.  With that, we				false

		2118						LN		82		11		false		         11     will move on to Agenda Item Number 5, which is a --				false

		2119						LN		82		12		false		         12     excuse me, a legislative update, which will be				false

		2120						LN		82		13		false		         13     presented by Deputy Director of Policy and				false

		2121						LN		82		14		false		         14     Legislation Maureen Mahoney.  Please do turn your				false

		2122						LN		82		15		false		         15     attention to the materials provided for this agenda				false

		2123						LN		82		16		false		         16     item.  Ms. Mahoney will present the slides.				false

		2124						LN		82		17		false		         17                 And Ms. Mahoney, would you -- I				false

		2125						LN		82		18		false		         18     apologize, Mr. Macko, I forgot to ask you this.				false

		2126						LN		82		19		false		         19     Would you like to go through the slides in full or				false

		2127						LN		82		20		false		         20     would you like to take questions while you go?				false

		2128						LN		82		21		false		         21                MS. MAHONEY:  I'm going to be doing a				false

		2129						LN		82		22		false		         22     federal update and a California update, and I was				false

		2130						LN		82		23		false		         23     going to pause after the federal.				false

		2131						LN		82		24		false		         24                CHAIR URBAN:  After the federal.  Okay,				false

		2132						LN		82		25		false		         25     great.				false

		2133						PG		83		0		false		page 83				false

		2134						LN		83		1		false		          1                MS. MAHONEY:  But certainly question.				false

		2135						LN		83		2		false		          2                CHAIR URBAN:  We are on -- we are on				false

		2136						LN		83		3		false		          3     notice.  All right.  Thank you.				false

		2137						LN		83		4		false		          4                MS. MAHONEY:  Okay to go ahead?				false

		2138						LN		83		5		false		          5                CHAIR URBAN:  With the transcript, please				false

		2139						LN		83		6		false		          6     go ahead, Ms. Mahoney thank you.				false

		2140						LN		83		7		false		          7                MS. MAHONEY:  Thank you, Chairperson				false

		2141						LN		83		8		false		          8     Urban.  Board Members really appreciate the				false

		2142						LN		83		9		false		          9     opportunity to provide an update on our legislative				false

		2143						LN		83		10		false		         10     work.  So as I mentioned, first of all, provide an				false

		2144						LN		83		11		false		         11     update on our federal engagement and then move to				false

		2145						LN		83		12		false		         12     California.				false

		2146						LN		83		13		false		         13                 Next slide, please.				false

		2147						LN		83		14		false		         14                 So on the federal level there's been a				false

		2148						LN		83		15		false		         15     significant focus on AI regulation particularly on				false

		2149						LN		83		16		false		         16     the interplay between federal regulations and state				false

		2150						LN		83		17		false		         17     regulation.  For example, there have been recent				false

		2151						LN		83		18		false		         18     hearings both in the Senate Commerce Committee				false

		2152						LN		83		19		false		         19     examining implementation of President Trump's AI				false

		2153						LN		83		20		false		         20     action plan.  Also last week, a house judiciary				false

		2154						LN		83		21		false		         21     subcommittee held a hearing that specifically focused				false

		2155						LN		83		22		false		         22     on whether federal AI regulations should preempt				false

		2156						LN		83		23		false		         23     state regulations.				false

		2157						LN		83		24		false		         24                 So we submitted letters to both				false

		2158						LN		83		25		false		         25     committees, urging them to reject legislative				false

		2159						PG		84		0		false		page 84				false

		2160						LN		84		1		false		          1     proposals that would restrict the states either				false

		2161						LN		84		2		false		          2     through express preemption or by conditioning federal				false

		2162						LN		84		3		false		          3     funds.  And we encourage the committees to instead				false

		2163						LN		84		4		false		          4     consider federal legislation that set a floor and				false

		2164						LN		84		5		false		          5     allow states to adopt stronger protections.				false

		2165						LN		84		6		false		          6                 We're also seeing new AI legislative				false

		2166						LN		84		7		false		          7     proposals.  Senator Cruz, who's the chair of the				false

		2167						LN		84		8		false		          8     Senate Commerce Committee, recently released two AI				false

		2168						LN		84		9		false		          9     proposals for consideration.  So first, he put out a				false

		2169						LN		84		10		false		         10     high level federal framework for AI legislation that				false

		2170						LN		84		11		false		         11     had five principles, one of which is preventing a				false

		2171						LN		84		12		false		         12     patchwork of in his words burdensome regulations				false

		2172						LN		84		13		false		         13     specifically aimed at state regulation.				false

		2173						LN		84		14		false		         14                 Second, he also sponsored the				false

		2174						LN		84		15		false		         15     introduction of the SANDBOX Act that would allow AI				false

		2175						LN		84		16		false		         16     developers to apply to federal agencies for a				false

		2176						LN		84		17		false		         17     two-year waiver from federal rules to test and				false

		2177						LN		84		18		false		         18     experiment new AI products.  So, the bill does have a				false

		2178						LN		84		19		false		         19     provision that provides for a cooperation between				false

		2179						LN		84		20		false		         20     federal and state SANDBOX programs.  For example,				false

		2180						LN		84		21		false		         21     Texas recently passed legislation with the SANDBOX				false

		2181						LN		84		22		false		         22     Program.  But the bill in our view in its current				false

		2182						LN		84		23		false		         23     form, does not preemt or restrict state regulation.				false

		2183						LN		84		24		false		         24                 However, given what's in Senator Cruz's				false

		2184						LN		84		25		false		         25     overall AI principles I wouldn't be surprised to see				false

		2185						PG		85		0		false		page 85				false

		2186						LN		85		1		false		          1     separate light touch AI regulation that seeks to				false

		2187						LN		85		2		false		          2     preempt the states, or some form of resurfacing of				false

		2188						LN		85		3		false		          3     the more moratorium on enforcement in the states on				false

		2189						LN		85		4		false		          4     AI and ADMT in some form, either through another				false

		2190						LN		85		5		false		          5     reconciliation bill that Republicans have talked				false

		2191						LN		85		6		false		          6     about pursuing or in some other must pass bill.  So				false

		2192						LN		85		7		false		          7     we will continue to monitor that.				false

		2193						LN		85		8		false		          8                 Also related to preemption, but in a				false

		2194						LN		85		9		false		          9     non-AI related matter more on privacy, the House				false

		2195						LN		85		10		false		         10     Financial Services Committee issued a request for				false

		2196						LN		85		11		false		         11     information on current federal financial data privacy				false

		2197						LN		85		12		false		         12     laws and possible amendments specifically asking				false

		2198						LN		85		13		false		         13     about the Gramm-Leach-Bliley Act, whether that should				false

		2199						LN		85		14		false		         14     be amended and specifically asking about the states.				false

		2200						LN		85		15		false		         15     So Gramm-Leach-Bliley Act, as you know, currently				false

		2201						LN		85		16		false		         16     sets a floor on protections and allows states to go				false

		2202						LN		85		17		false		         17     further.  So our Agency submitted comments, again,				false

		2203						LN		85		18		false		         18     urging the community to maintain the current approach				false

		2204						LN		85		19		false		         19     of GLBA, to keep that floor in long states go				false

		2205						LN		85		20		false		         20     further.				false

		2206						LN		85		21		false		         21                 So we may see legislation on this in the				false

		2207						LN		85		22		false		         22     coming months.  In the past, that committee has				false

		2208						LN		85		23		false		         23     advanced GLBA update bills that add language that				false

		2209						LN		85		24		false		         24     seeks to preempt the states and this space that have				false

		2210						LN		85		25		false		         25     advanced out of the committee, but have not been				false

		2211						PG		86		0		false		page 86				false

		2212						LN		86		1		false		          1     taking up on the floor in previous years.				false

		2213						LN		86		2		false		          2                 And then finally, we're continuing to				false

		2214						LN		86		3		false		          3     monitor potential privacy legislation on the federal				false

		2215						LN		86		4		false		          4     level house.  The House Energy and Commerce Committee				false

		2216						LN		86		5		false		          5     has a working group to create a new framework for				false

		2217						LN		86		6		false		          6     privacy.  Apparently that work is ongoing.  So we				false

		2218						LN		86		7		false		          7     could see something come out of that committee, some				false

		2219						LN		86		8		false		          8     form of draft or efforts to take up kids privacy,				false

		2220						LN		86		9		false		          9     kids online safety or any of these in the coming				false

		2221						LN		86		10		false		         10     weeks and months.  So we're keeping an eye on that as				false

		2222						LN		86		11		false		         11     well.  And I'll pause here for any questions about				false

		2223						LN		86		12		false		         12     the federal work.				false

		2224						LN		86		13		false		         13                CHAIR URBAN:  Thank you, Ms. Mahoney.				false

		2225						LN		86		14		false		         14                 Questions come in.				false

		2226						LN		86		15		false		         15                 Yeah, Mr. Mactaggart, please go ahead.				false

		2227						LN		86		16		false		         16                MR. MACTAGGART:  What's the there's				false

		2228						LN		86		17		false		         17     locked up sort of boiling the ocean, you know, work				false

		2229						LN		86		18		false		         18     as you confront the country.  So what's -- are we				false

		2230						LN		86		19		false		         19     just kind of staying in touch by the news?  Do we				false
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		2473						LN		96		2		false		          2     provide disclosures to consumers about how the				false

		2474						LN		96		3		false		          3     opt-out signals will work.  This was responsive to				false

		2475						LN		96		4		false		          4     the opposition's concerns that consumers wouldn't				false

		2476						LN		96		5		false		          5     know necessarily what they were getting into with				false

		2477						LN		96		6		false		          6     these signals.				false

		2478						LN		96		7		false		          7                 Third, it clarifies that browsers will				false

		2479						LN		96		8		false		          8     not be held liable for a receiving business' failure				false

		2480						LN		96		9		false		          9     to honor the signals.  This is language similar to				false

		2481						LN		96		10		false		         10     what's in the CCPA already, but tweaked a bit for the				false

		2482						LN		96		11		false		         11     purposes of this bill and is consistent with the bill				false

		2483						LN		96		12		false		         12     intent.  And then if signs of bill would go into				false

		2484						LN		96		13		false		         13     effect January 1st, 2027, giving businesses more time				false

		2485						LN		96		14		false		         14     to comply.				false

		2486						LN		96		15		false		         15                 And then finally, we're proud that the				false

		2487						LN		96		16		false		         16     bill received a wide spectrum of support.  Not only				false

		2488						LN		96		17		false		         17     including privacy groups like -- and consumer groups				false

		2489						LN		96		18		false		         18     like Consumer Reports and Electronic Frontier				false

		2490						LN		96		19		false		         19     Foundation, but also other groups as well.				false

		2491						LN		96		20		false		         20     Reproductive privacy groups like Planned Parenthood,				false

		2492						LN		96		21		false		         21     groups folks on kid safety like Common Sense Media				false

		2493						LN		96		22		false		         22     and Mothers against Media Addiction, immigrants				false

		2494						LN		96		23		false		         23     rights and civil rights groups like the Southeast				false

		2495						LN		96		24		false		         24     Asia Action Resource Center and greenlining labor				false

		2496						LN		96		25		false		         25     like the California Federation, labor Unions and				false

		2497						PG		97		0		false		page 97				false

		2498						LN		97		1		false		          1     browser companies such as Mozilla and Brave and their				false

		2499						LN		97		2		false		          2     support underscores the importance of this bill to a				false

		2500						LN		97		3		false		          3     wide spectrum of Californians who see value in light				false

		2501						LN		97		4		false		          4     of the increasing, you know, weaponization of their				false

		2502						LN		97		5		false		          5     data.  And again, the governor has until October 13th				false

		2503						LN		97		6		false		          6     to make a determination on the bill.  And that				false

		2504						LN		97		7		false		          7     concludes my legislative update, and I'm happy to				false

		2505						LN		97		8		false		          8     answer any questions you have.				false

		2506						LN		97		9		false		          9                CHAIR URBAN:  Thank you, Deputy Director				false

		2507						LN		97		10		false		         10     Mahoney.  On that last point, I, of course absolutely				false

		2508						LN		97		11		false		         11     agree that this impressive group of supporting				false

		2509						LN		97		12		false		         12     organizations underscores the importance of the issue				false

		2510						LN		97		13		false		         13     across California and to Californians.  I also really				false

		2511						LN		97		14		false		         14     want to commend your team and everyone who was				false

		2512						LN		97		15		false		         15     involved.  I know the executive director worked on				false

		2513						LN		97		16		false		         16     this as well for making sure to do the outreach to				false

		2514						LN		97		17		false		         17     talk to organizations and, you know, develop a				false

		2515						LN		97		18		false		         18     coalition that is really sort of very strong.				false

		2516						LN		97		19		false		         19                 I think sometimes organizations that				false

		2517						LN		97		20		false		         20     aren't as focused on privacy or digital rights aren't				false

		2518						LN		97		21		false		         21     maybe as aware, which is fair enough.  They're				false

		2519						LN		97		22		false		         22     focusing on a variety of issues.  But again, it's				false

		2520						LN		97		23		false		         23     that information sharing and being able to help				false

		2521						LN		97		24		false		         24     people.  You sort of see what the options are, like				false

		2522						LN		97		25		false		         25     enforcement like everything else.  And so I think				false

		2523						PG		98		0		false		page 98				false

		2524						LN		98		1		false		          1     this is just wonderful and critically important.  So				false

		2525						LN		98		2		false		          2     thank you all for that.				false

		2526						LN		98		3		false		          3                 Comments, questions from the Board about				false

		2527						LN		98		4		false		          4     the California legislation.				false

		2528						LN		98		5		false		          5                 Yes, Mr. Liebert, our representative, or				false

		2529						LN		98		6		false		          6     our appointee from the Senate.				false

		2530						LN		98		7		false		          7                MR. LIEBERT:  Thank you.  I'll go over				false

		2531						LN		98		8		false		          8     here.  Is it Just a slow thing right now?  There we				false

		2532						LN		98		9		false		          9     go.  Thank you so much.  Well, first of all,				false

		2533						LN		98		10		false		         10     congratulations.  We talked about this earlier, that				false

		2534						LN		98		11		false		         11     there's always some risk in taking a bill back to a				false

		2535						LN		98		12		false		         12     governor who's already said no.  And I think that				false

		2536						LN		98		13		false		         13     Agency staff led by Mr. Kemp and Maureen have just				false

		2537						LN		98		14		false		         14     done absolutely fabulous work in trying to address				false

		2538						LN		98		15		false		         15     the governor's concerns to address the concerns that				false

		2539						LN		98		16		false		         16     had been raised by industry last year.  Just				false

		2540						LN		98		17		false		         17     extraordinary amounts of work went into this effort,				false

		2541						LN		98		18		false		         18     I know.  And if this bill is signed by the governor,				false

		2542						LN		98		19		false		         19     it will not only be a great victory for the Agency,				false

		2543						LN		98		20		false		         20     of course, but it will be for Californians.				false

		2544						LN		98		21		false		         21                 California will once again be taking the				false

		2545						LN		98		22		false		         22     lead in trying to create a mechanism that's pretty				false

		2546						LN		98		23		false		         23     easy for consumers to use to express their desire for				false

		2547						LN		98		24		false		         24     privacy if they wish to have it.  They don't have to				false

		2548						LN		98		25		false		         25     do it, but we want to make it easier.  Right now,				false

		2549						PG		99		0		false		page 99				false

		2550						LN		99		1		false		          1     there's just way too many hurdles facing consumers to				false

		2551						LN		99		2		false		          2     have a sense of what harms they may be facing by the				false

		2552						LN		99		3		false		          3     misuse of their private information.  And this is				false

		2553						LN		99		4		false		          4     just an extraordinary effort on the part of the				false

		2554						LN		99		5		false		          5     Agency.				false

		2555						LN		99		6		false		          6                 And hopefully the governor will see fit				false

		2556						LN		99		7		false		          7     to see that the Agency has done all that it can to				false

		2557						LN		99		8		false		          8     address those concerns that have been raised and to				false

		2558						LN		99		9		false		          9     make a system that's going to really benefit				false

		2559						LN		99		10		false		         10     Californians that will, I think, be replicated across				false

		2560						LN		99		11		false		         11     the country again.  So thank you so much.				false

		2561						LN		99		12		false		         12                CHAIR URBAN:  Thank you, Mr. Liebert.				false

		2562						LN		99		13		false		         13                 Mr. Mactaggart?				false

		2563						LN		99		14		false		         14                MR. MACTAGGART:  I want to say				false

		2564						LN		99		15		false		         15     congratulations on all the work you've done.  Ms.				false

		2565						LN		99		16		false		         16     Mahoney, it's been great to watch this legislative				false

		2566						LN		99		17		false		         17     season.  And I just -- you know I spoke out in favor				false

		2567						LN		99		18		false		         18     of 3048 last year, pretty vehemently.  And I just				false

		2568						LN		99		19		false		         19     went and looked right now, and I'm looking, and last				false

		2569						LN		99		20		false		         20     year in the analysis in front of the Senate				false

		2570						LN		99		21		false		         21     judiciary, there were 16 groups.  And I think I've				false

		2571						LN		99		22		false		         22     got just on this page, which is probably not all the				false

		2572						LN		99		23		false		         23     groups like 33.  So you're about double.  And that is				false

		2573						LN		99		24		false		         24     a real testament to both you and Director Kemp, your				false

		2574						LN		99		25		false		         25     outreach.  And I'm so happy you did this because it's				false
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		2576						LN		100		1		false		          1     clear that across the Board, you know, people really				false

		2577						LN		100		2		false		          2     support this.				false

		2578						LN		100		3		false		          3                 And I'm so hoping that the governor				false

		2579						LN		100		4		false		          4     signs it because, you know, this is where the rubber				false

		2580						LN		100		5		false		          5     meets the road.  And this is giving people the				false

		2581						LN		100		6		false		          6     ability to exercise their rights.  I would urge my				false

		2582						LN		100		7		false		          7     two fellow Board Members who are appointed by the				false

		2583						LN		100		8		false		          8     governor to contact their people in the office and				false

		2584						LN		100		9		false		          9     try to get, see if they can push that along.  Because				false

		2585						LN		100		10		false		         10     honestly this is a really important bill for				false

		2586						LN		100		11		false		         11     Californians.  And this is the kind of thing which				false

		2587						LN		100		12		false		         12     will make or break, you know, not this one thing, but				false

		2588						LN		100		13		false		         13     over time, this is how we build on privacy in				false

		2589						LN		100		14		false		         14     California, these kinds of common sense really				false

		2590						LN		100		15		false		         15     consumer friendly ways.				false

		2591						LN		100		16		false		         16                 And eventually -- my dream is that				false

		2592						LN		100		17		false		         17     eventually people will think it would, they'll look				false

		2593						LN		100		18		false		         18     back on the time that, you know, all these tech				false

		2594						LN		100		19		false		         19     companies could look in you on your browsing history				false

		2595						LN		100		20		false		         20     and monitor it and profit from it the same way today.				false

		2596						LN		100		21		false		         21     If you went to an average person and said, hey, AT&T				false

		2597						LN		100		22		false		         22     can listen to your phone call and monetize it, can				false

		2598						LN		100		23		false		         23     sell it, is that okay?  People would be totally				false

		2599						LN		100		24		false		         24     shocked.  And yet that is exactly what happens on the				false

		2600						LN		100		25		false		         25     internet.  And no one cares.  People don't understand				false
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		2602						LN		101		1		false		          1     because they can't do anything about it.  And this				false

		2603						LN		101		2		false		          2     would let help you do something about it.				false

		2604						LN		101		3		false		          3                 So I'm -- thank you both and I know it's				false

		2605						LN		101		4		false		          4     more than just the two of you, but thank you both				false

		2606						LN		101		5		false		          5     for, you know, Maureen, I can just imagine how many				false

		2607						LN		101		6		false		          6     hours, you know, on the phone explaining this to				false

		2608						LN		101		7		false		          7     people.  So thank you all.				false

		2609						LN		101		8		false		          8                CHAIR URBAN:  Thank you, Mr. Mactaggart.				false

		2610						LN		101		9		false		          9                 And you know that the implementability				false

		2611						LN		101		10		false		         10     by consumers is so important and goes back to what				false

		2612						LN		101		11		false		         11     Mr. Kemp was saying in his executive director update				false

		2613						LN		101		12		false		         12     to make, what was the word you used, Mr. Kemp,				false

		2614						LN		101		13		false		         13     actionable for consumers or -- yeah.  It's just --				false

		2615						LN		101		14		false		         14     it's absolutely key.  And I think we're hearing a				false

		2616						LN		101		15		false		         15     theme throughout the day that is really heartening.				false

		2617						LN		101		16		false		         16                 Seeing no additional Board Member				false

		2618						LN		101		17		false		         17     comments, Ms. Carwile, I would like to ask for public				false

		2619						LN		101		18		false		         18     comment on this item.				false

		2620						LN		101		19		false		         19                MS. CARWILE:  Thank you.				false

		2621						LN		101		20		false		         20                 First Francisco, you can kill the slide.				false

		2622						LN		101		21		false		         21     This is for Agenda Item Number 5, legislative update.				false

		2623						LN		101		22		false		         22     Again, this is for Agenda Number 5.  If you'd like to				false

		2624						LN		101		23		false		         23     make a public comment at this time, please raise your				false

		2625						LN		101		24		false		         24     hand using the raised hand feature or by pressing				false

		2626						LN		101		25		false		         25     Star nine if you're joining us by phone.  This is for				false

		2627						PG		102		0		false		page 102				false

		2628						LN		102		1		false		          1     our legislative update.				false

		2629						LN		102		2		false		          2                 Madam Chair, I'm not seeing any hands				false

		2630						LN		102		3		false		          3     raised at this time.				false

		2631						LN		102		4		false		          4                CHAIR URBAN:  Thank you, Ms. Carlwile.				false

		2632						LN		102		5		false		          5                 So we find ourselves at a fork in the				false

		2633						LN		102		6		false		          6     road which is to lunch a bit early or to continue				false

		2634						LN		102		7		false		          7     with the conversation.  I will be frank and say if we				false

		2635						LN		102		8		false		          8     continue, I will need a short break.  But I am open				false

		2636						LN		102		9		false		          9     to what the Board and the team from the Agency would				false

		2637						LN		102		10		false		         10     like to do.  We have a pair of items coming up on				false

		2638						LN		102		11		false		         11     data broker regulations, and then the adjustments to				false

		2639						LN		102		12		false		         12     the data broker registration fee.  So we could				false

		2640						LN		102		13		false		         13     certainly -- I will take Mr. Laird's advice as to				false

		2641						LN		102		14		false		         14     whether he thinks that it would be reasonable to take				false

		2642						LN		102		15		false		         15     one of these before lunch but also hear from the				false

		2643						LN		102		16		false		         16     Board as to what their preferences are.  I guess I'm				false

		2644						LN		102		17		false		         17     asking, are you hungry?				false

		2645						LN		102		18		false		         18                MR. LAIRD:  I'll just say we can				false

		2646						LN		102		19		false		         19     accommodate either approach.				false

		2647						LN		102		20		false		         20                CHAIR URBAN:  Okay.				false

		2648						LN		102		21		false		         21                MR. LAIRD:  Sorry to not be right.  Yeah.				false

		2649						LN		102		22		false		         22                CHAIR URBAN:  Mr. Liebert, Mr. Mactaggart				false

		2650						LN		102		23		false		         23     and Ms. Hamer, any preferences?				false

		2651						LN		102		24		false		         24                CHAIR URBAN:  No preferences.  Okay.				false

		2652						LN		102		25		false		         25     You're all making this hard on me.  Let's go for				false

		2653						PG		103		0		false		page 103				false

		2654						LN		103		1		false		          1     lunch.  And so we will be eating lunch but we will be				false

		2655						LN		103		2		false		          2     having a working lunch.  I'm going to call now Agenda				false

		2656						LN		103		3		false		          3     Item Number 10 -- oh, excuse me, I'm sorry.  Agenda				false

		2657						LN		103		4		false		          4     Item Number 12 which is a closed session item.  It				false

		2658						LN		103		5		false		          5     will cover personnel matters under authority of				false

		2659						LN		103		6		false		          6     government SEC code section 11126(a)(1).				false

		2660						LN		103		7		false		          7                 And also pursuant to government code				false

		2661						LN		103		8		false		          8     section 1126(e)(1), and 2A, the Board will meet in				false

		2662						LN		103		9		false		          9     closed session to confer and receive advice from				false

		2663						LN		103		10		false		         10     legal counsel regarding litigation for which				false

		2664						LN		103		11		false		         11     disclosing the names would jeopardize the Agency's				false

		2665						LN		103		12		false		         12     ability to conclude existing settlement negotiations				false

		2666						LN		103		13		false		         13     to its advantage.				false

		2667						LN		103		14		false		         14                 The Board will now go into closed				false

		2668						LN		103		15		false		         15     session.  We will not be back before noon -- no,				false

		2669						LN		103		16		false		         16     sorry 1:00 -- no, 12:00 -- sorry, 12:30, apologies.				false

		2670						LN		103		17		false		         17     And I say so it could take longer, but I say that so				false

		2671						LN		103		18		false		         18     that people know they have a window if they would				false

		2672						LN		103		19		false		         19     like to step out for a while.  Thank you very much				false

		2673						LN		103		20		false		         20     and we will see you when we return.				false

		2674						LN		103		21		false		         21                 (Recess taken).				false

		2675						LN		103		22		false		         22                CHAIR URBAN:  Thank you, everyone and				false

		2676						LN		103		23		false		         23     welcome back from recess -- sorry, from closed				false

		2677						LN		103		24		false		         24     session.  We have ended our closed session and are				false

		2678						LN		103		25		false		         25     coming back into public session at this meeting of				false
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		2680						LN		104		1		false		          1     the California Privacy Protection Agency Board.				false

		2681						LN		104		2		false		          2                 We will now move to Agenda Item Number				false

		2682						LN		104		3		false		          3     6, which is discussion and possible action on				false

		2683						LN		104		4		false		          4     proposed amendments to regulation Section 7601 to				false

		2684						LN		104		5		false		          5     7604, and adoption of regulations Section 7610 to				false

		2685						LN		104		6		false		          6     7622, implementing Delete request and opt out				false

		2686						LN		104		7		false		          7     platform requirements, Delete request and opt out				false

		2687						LN		104		8		false		          8     platform commonly known as or familiarly known as				false

		2688						LN		104		9		false		          9     DROP, including possible adoption or modification of				false

		2689						LN		104		10		false		         10     the text.  This item will be presented by members of				false

		2690						LN		104		11		false		         11     our legal division, the CPPA General Counsel, Mr.				false

		2691						LN		104		12		false		         12     Phillip Laird, and CPPA Attorney Liz Allen.  Welcome				false

		2692						LN		104		13		false		         13     back Ms. Allen, it's delightful to see you.  And				false

		2693						LN		104		14		false		         14     please go ahead when you are ready.				false

		2694						LN		104		15		false		         15                MR. LAIRD:  Thank you, Chair Urban.  I'm				false

		2695						LN		104		16		false		         16     actually going to turn things over to Ms. Allen right				false

		2696						LN		104		17		false		         17     now.				false

		2697						LN		104		18		false		         18                MS. ALLEN:  Great.  Okay.  Hello.  Thank				false

		2698						LN		104		19		false		         19     you, Chair Urban.  And as a brief refresher on where				false

		2699						LN		104		20		false		         20     we are for this particular rulemaking package, the				false

		2700						LN		104		21		false		         21     Board originally directed staff to begin formal				false

		2701						LN		104		22		false		         22     rulemaking in its March, 2025, meeting.  Staff				false

		2702						LN		104		23		false		         23     conducted the usual 45-day written comment period in				false

		2703						LN		104		24		false		         24     public hearing, and then returned to the Board in its				false

		2704						LN		104		25		false		         25     July, 2025, meeting with the proposed modifications				false
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		2706						LN		105		1		false		          1     to the regulatory text.  In response to the comments				false

		2707						LN		105		2		false		          2     received.				false

		2708						LN		105		3		false		          3                 The Board voted to send the				false

		2709						LN		105		4		false		          4     modifications out for another 15-day comment period,				false

		2710						LN		105		5		false		          5     which ran from July 31st to August 18th.  The Agency				false

		2711						LN		105		6		false		          6     received 11 comment submissions resulting in 118				false

		2712						LN		105		7		false		          7     individually identified comments requiring responses				false

		2713						LN		105		8		false		          8     during this most recent 15-day comment period.  You				false

		2714						LN		105		9		false		          9     can find that attached to the Board meetings, it's a				false

		2715						LN		105		10		false		         10     separate PDF and it's got 61 pages of -- again, date				false

		2716						LN		105		11		false		         11     -- sorry, the 11 comment submissions was 61 pages of				false

		2717						LN		105		12		false		         12     feedback for us.				false

		2718						LN		105		13		false		         13                 The material provided in connection with				false

		2719						LN		105		14		false		         14     this agenda item include the draft summaries and				false

		2720						LN		105		15		false		         15     responses to the public comments received during both				false

		2721						LN		105		16		false		         16     the 45-day and the 15-day public comment period.  In				false

		2722						LN		105		17		false		         17     the most recent round of feedback, the comments				false

		2723						LN		105		18		false		         18     focused on one, the standardization requirement for				false

		2724						LN		105		19		false		         19     the individual identifiers used in the DROP.  Two,				false

		2725						LN		105		20		false		         20     the continued concern with verification standards for				false

		2726						LN		105		21		false		         21     authorized agents and consumers.  Three, the deletion				false

		2727						LN		105		22		false		         22     lists needing sufficient identifiers to match to the				false

		2728						LN		105		23		false		         23     consumers within a data broker's own database, and				false

		2729						LN		105		24		false		         24     concerns with being required to retain complete				false

		2730						LN		105		25		false		         25     deletion lists to screen against newly collected				false

		2731						PG		106		0		false		page 106				false

		2732						LN		106		1		false		          1     records.				false

		2733						LN		106		2		false		          2                 So after reviewing those public -- these				false

		2734						LN		106		3		false		          3     public comments, and as you'll see in the draft				false

		2735						LN		106		4		false		          4     responses provided today, staff does not believe that				false

		2736						LN		106		5		false		          5     further modifications to the regulations are				false

		2737						LN		106		6		false		          6     necessary at this time.  Many of the comments				false

		2738						LN		106		7		false		          7     reiterate the same or similar concerned raised in the				false

		2739						LN		106		8		false		          8     initial comment round, and we believe that we have				false

		2740						LN		106		9		false		          9     addressed those concerns in the modifications that				false

		2741						LN		106		10		false		         10     we've already been proposed to and made by the Board.				false

		2742						LN		106		11		false		         11                 Another thing I'll note is that				false

		2743						LN		106		12		false		         12     commenters at times appear to be under the impression				false

		2744						LN		106		13		false		         13     that complete system details need to be laid out in				false

		2745						LN		106		14		false		         14     the regulations.  However, this rulemaking is not				false

		2746						LN		106		15		false		         15     meant to serve, of course, as a comprehensive				false

		2747						LN		106		16		false		         16     description of the actual system.  Its				false

		2748						LN		106		17		false		         17     functionalities, safeguards, et cetera, is they're				false

		2749						LN		106		18		false		         18     not developer docs.				false

		2750						LN		106		19		false		         19                 This instead merely states the rules				false

		2751						LN		106		20		false		         20     that data brokers must follow when utilizing the				false

		2752						LN		106		21		false		         21     system in compliance with their statutory obligations				false

		2753						LN		106		22		false		         22     under the Delete Act.  I think that commentators may				false

		2754						LN		106		23		false		         23     find that when as DROP launches next year, that at				false

		2755						LN		106		24		false		         24     least some of their stated concerns are mitigated, if				false

		2756						LN		106		25		false		         25     not resolved by the system's technical features and				false

		2757						PG		107		0		false		page 107				false

		2758						LN		107		1		false		          1     implementation.				false

		2759						LN		107		2		false		          2                 So with all that said, staff today				false

		2760						LN		107		3		false		          3     recommends that the Board adopt the modified text of				false

		2761						LN		107		4		false		          4     the regulations and authorized staff to submit the				false

		2762						LN		107		5		false		          5     drop rulemaking package to the Office of				false

		2763						LN		107		6		false		          6     Administrative Law for approval.  We're, of course,				false

		2764						LN		107		7		false		          7     happy to take any questions or -- that you have.				false

		2765						LN		107		8		false		          8                CHAIR URBAN:  Thank you very much, Ms.				false

		2766						LN		107		9		false		          9     Allen.				false

		2767						LN		107		10		false		         10                 Questions or comments from the Board?				false

		2768						LN		107		11		false		         11                 Mr. Mactaggert, please go ahead.				false

		2769						LN		107		12		false		         12                MR. MACTAGGART:  I have a number, but				false

		2770						LN		107		13		false		         13     I'll just start with kind of a basic one.  And I'm				false

		2771						LN		107		14		false		         14     glad that our director has a history of security.				false

		2772						LN		107		15		false		         15     Obviously, this is going to be a pretty prime target				false

		2773						LN		107		16		false		         16     for people.  Like, oh, this is a whole State of				false

		2774						LN		107		17		false		         17     California.  Everybody's got their information there,				false

		2775						LN		107		18		false		         18     yay, let's go.  You know, if nothing else embarrass				false

		2776						LN		107		19		false		         19     the Agency by you know, mining their data and putting				false

		2777						LN		107		20		false		         20     it on the web.				false

		2778						LN		107		21		false		         21                 So I'm obviously not the first person to				false

		2779						LN		107		22		false		         22     think about this.  So could you just walk us through				false

		2780						LN		107		23		false		         23     steps that you've taken to make sure both that our				false

		2781						LN		107		24		false		         24     data is secure and that I can't pretend to be a data				false

		2782						LN		107		25		false		         25     broker and show up and download it all and be like,				false

		2783						PG		108		0		false		page 108				false

		2784						LN		108		1		false		          1     hey, here I am, you know, all that stuff.  So why				false

		2785						LN		108		2		false		          2     don't you kind of walk us through that, if you				false

		2786						LN		108		3		false		          3     wouldn't mind.				false

		2787						LN		108		4		false		          4                MR. LAIRD:  Liz, do you want to take a				false

		2788						LN		108		5		false		          5     first cut and I'll take a second cut?				false

		2789						LN		108		6		false		          6                MS. ALLEN:  Sure.  So I'd say the first				false

		2790						LN		108		7		false		          7     thing that we're doing is we're hashing all data				false

		2791						LN		108		8		false		          8     coming into the system.  Well, first I would say data				false

		2792						LN		108		9		false		          9     minimization, so we're collecting the least amount of				false

		2793						LN		108		10		false		         10     data that we can from consumers.  Of course, it's up				false

		2794						LN		108		11		false		         11     to the consumer how much information that they give				false

		2795						LN		108		12		false		         12     us.				false

		2796						LN		108		13		false		         13                 But the first principle, of course, is				false

		2797						LN		108		14		false		         14     the most important, which is a -- you know, minimal				false

		2798						LN		108		15		false		         15     amount of data and certainly a reduction of a				false

		2799						LN		108		16		false		         16     sensitive personal information.  So we're not				false

		2800						LN		108		17		false		         17     collecting social security numbers from consumers,				false

		2801						LN		108		18		false		         18     stuff that might put them at risk.				false

		2802						LN		108		19		false		         19                 The second thing we're doing is we're				false

		2803						LN		108		20		false		         20     hashing all data that comes into the system.  So				false

		2804						LN		108		21		false		         21     everything will be -- right now using the SHA-256				false

		2805						LN		108		22		false		         22     hash, which is like kind of the cutting edge way to				false

		2806						LN		108		23		false		         23     obfuscate data.  I know of course it's not flawless				false

		2807						LN		108		24		false		         24     as we know, but it certainly, if somebody hits the				false

		2808						LN		108		25		false		         25     system, there'll be nothing in plain text for them to				false

		2809						PG		109		0		false		page 109				false

		2810						LN		109		1		false		          1     see.  So that's part of the way the system is				false

		2811						LN		109		2		false		          2     architected.				false

		2812						LN		109		3		false		          3                 We also have, you know, CDT, the				false

		2813						LN		109		4		false		          4     California Department of Technologies building the				false

		2814						LN		109		5		false		          5     system and is thinking a lot about how we'll be a				false

		2815						LN		109		6		false		          6     target and has systems and technology in place to				false

		2816						LN		109		7		false		          7     kind of be monitoring the security on that side.  And				false

		2817						LN		109		8		false		          8     I'm sure Phil and Tom can jump in with others.				false

		2818						LN		109		9		false		          9                MR. LAIRD:  Yeah, I'll note first off,				false

		2819						LN		109		10		false		         10     just by partnering with CDT for this build, we are				false

		2820						LN		109		11		false		         11     able to leverage essentially the state's resources				false

		2821						LN		109		12		false		         12     for hosting the system and leveraging the				false

		2822						LN		109		13		false		         13     cybersecurity practice that is in place essentially				false

		2823						LN		109		14		false		         14     for all state data systems housed by CDT including,				false

		2824						LN		109		15		false		         15     you know, pretty much every California government				false

		2825						LN		109		16		false		         16     site you visit and a lot of those systems hosted by				false

		2826						LN		109		17		false		         17     the state.				false

		2827						LN		109		18		false		         18                 And then in addition to what Ms. Allen				false

		2828						LN		109		19		false		         19     said you know, we've also implemented certain				false

		2829						LN		109		20		false		         20     practices too where -- when deletion lists actually				false

		2830						LN		109		21		false		         21     get shared with data brokers, again, as mentioned				false

		2831						LN		109		22		false		         22     information will already be hashed and then we'll				false

		2832						LN		109		23		false		         23     have to be compared against the data broker's own				false

		2833						LN		109		24		false		         24     records, but it's not going to be the full profile of				false

		2834						LN		109		25		false		         25     a consumer.  We'll never give just the complete set				false

		2835						PG		110		0		false		page 110				false

		2836						LN		110		1		false		          1     of information that a consumer gave us.				false

		2837						LN		110		2		false		          2                 We're breaking it into segmented lists				false

		2838						LN		110		3		false		          3     that really communicate only limited identifiers to a				false

		2839						LN		110		4		false		          4     data broker.  So again, not connecting a full profile				false

		2840						LN		110		5		false		          5     for any data broker of what we receive within the				false

		2841						LN		110		6		false		          6     system itself.  So sort of various angles we are				false

		2842						LN		110		7		false		          7     anonymizing and reducing sort of connection of				false

		2843						LN		110		8		false		          8     personal information within the system.				false

		2844						LN		110		9		false		          9                MR. KEMP:  Mr. Hartigan do you who's our				false

		2845						LN		110		10		false		         10     head of it, do you have anything to add to that?				false

		2846						LN		110		11		false		         11     Sorry to put you on the spot there, but thank you.				false

		2847						LN		110		12		false		         12     Yeah, no -- I -- this is a significant concern that				false

		2848						LN		110		13		false		         13     we have and we have spent a lot of time, and I've				false

		2849						LN		110		14		false		         14     been very fortunate to work with Mr. Hartigan on this				false

		2850						LN		110		15		false		         15     who does come from CDT.  And in looking and double				false

		2851						LN		110		16		false		         16     clicking on the infrastructure itself, that we are				false

		2852						LN		110		17		false		         17     through our partnership with CDT using				false

		2853						LN		110		18		false		         18     state-of-the-art technology to protect the actual				false

		2854						LN		110		19		false		         19     system itself, including, for example protecting the				false

		2855						LN		110		20		false		         20     system from bots that may try to break into the				false

		2856						LN		110		21		false		         21     system either through the front door or the back				false

		2857						LN		110		22		false		         22     door.  Specific to the front door, I'm very impressed				false

		2858						LN		110		23		false		         23     with what we've put forth in terms of the residency				false

		2859						LN		110		24		false		         24     verification.  And so once people acknowledge the				false

		2860						LN		110		25		false		         25     terms of service they will have two options to verify				false

		2861						PG		111		0		false		page 111				false

		2862						LN		111		1		false		          1     their residency.				false

		2863						LN		111		2		false		          2                 One of which would be login.gov, one of				false

		2864						LN		111		3		false		          3     which is a third party.  And that also provides very				false

		2865						LN		111		4		false		          4     robust security login.gov is used by 190 million				false

		2866						LN		111		5		false		          5     Americans as of three or four months ago.  And it's				false

		2867						LN		111		6		false		          6     been in production, it's the backend authentication				false

		2868						LN		111		7		false		          7     and verification mechanism for social security and				false

		2869						LN		111		8		false		          8     other mission-critical applications as well.  So the				false

		2870						LN		111		9		false		          9     fact that that's kind of our front door, the front				false

		2871						LN		111		10		false		         10     porch to -- and they have to open that door to get				false

		2872						LN		111		11		false		         11     through also makes it so that I -- we have a high				false

		2873						LN		111		12		false		         12     degree of confidence that the system would not be				false

		2874						LN		111		13		false		         13     flooded with spurious information.  It would only be				false

		2875						LN		111		14		false		         14     true residence.				false

		2876						LN		111		15		false		         15                 And then we've even taken additional				false

		2877						LN		111		16		false		         16     steps with -- to verify the data.  We do provide the				false

		2878						LN		111		17		false		         17     verification of email addresses that people would				false

		2879						LN		111		18		false		         18     actually have to respond as well as they would				false

		2880						LN		111		19		false		         19     actually have to verify the phone numbers.  So from a				false

		2881						LN		111		20		false		         20     security perspective you know we're very conscious				false

		2882						LN		111		21		false		         21     and cognizant of people trying to stuff in bad data				false

		2883						LN		111		22		false		         22     or trying to trick the system from that perspective.				false

		2884						LN		111		23		false		         23                 So in terms of the design of the				false

		2885						LN		111		24		false		         24     application, the backend infrastructure you know,				false

		2886						LN		111		25		false		         25     we're very -- we think we have the right team and and				false

		2887						PG		112		0		false		page 112				false

		2888						LN		112		1		false		          1     what CDs put -- CDT has put forth should provide a				false

		2889						LN		112		2		false		          2     secure reliable and highly available platform that				false

		2890						LN		112		3		false		          3     we're delivering for consumers.				false

		2891						LN		112		4		false		          4                CHAIR URBAN:  Thank you.  That all sounds				false

		2892						LN		112		5		false		          5     great.  I just wanted to follow up on the second half				false

		2893						LN		112		6		false		          6     of Mr. Mactaggart's question which was about the				false

		2894						LN		112		7		false		          7     verifying the data brokers.  So obviously protecting				false

		2895						LN		112		8		false		          8     the information directly is a big step in protecting				false

		2896						LN		112		9		false		          9     against bots is a big step.  But I wanted to follow				false

		2897						LN		112		10		false		         10     up on that piece.				false

		2898						LN		112		11		false		         11                MS. ALLEN:  Sure.  And then you can jump				false

		2899						LN		112		12		false		         12     in.  So we are doing a -- each account will have to				false

		2900						LN		112		13		false		         13     be verified.  So when data brokers go to sign up for				false

		2901						LN		112		14		false		         14     their drop account, that actually gets kicked over to				false

		2902						LN		112		15		false		         15     our team and we're going to do take steps to verify				false

		2903						LN		112		16		false		         16     the data broker themselves and including things like,				false

		2904						LN		112		17		false		         17     you know, did they register last year or the year				false

		2905						LN		112		18		false		         18     before, are they on a different registry, working				false

		2906						LN		112		19		false		         19     websites, et cetera.  So our team will have you know				false

		2907						LN		112		20		false		         20     a way to kind of verify those accounts before				false

		2908						LN		112		21		false		         21     somebody can just enter the system with some sort of				false

		2909						LN		112		22		false		         22     made up data broker name and then access.				false

		2910						LN		112		23		false		         23                 And we will be of course, tracking and				false

		2911						LN		112		24		false		         24     logging all events within the system itself partially				false

		2912						LN		112		25		false		         25     for enforcement, but also partially for security.  So				false

		2913						PG		113		0		false		page 113				false

		2914						LN		113		1		false		          1     in terms of API access the, you know, the keys				false

		2915						LN		113		2		false		          2     themselves, if a data broker's running through a lot				false

		2916						LN		113		3		false		          3     of API keys, you know, there's some things that will				false

		2917						LN		113		4		false		          4     also kind of trigger within our internal team that				false

		2918						LN		113		5		false		          5     something might be amiss.				false

		2919						LN		113		6		false		          6                CHAIR URBAN:  And I assume they'll be				false

		2920						LN		113		7		false		          7     registered right as data records?				false

		2921						LN		113		8		false		          8                MS. ALLEN:  Yes.				false

		2922						LN		113		9		false		          9                CHAIR URBAN:  Okay.				false

		2923						LN		113		10		false		         10                MS. ALLEN:  So you create an account, but				false

		2924						LN		113		11		false		         11     you have to go through the registration where you				false

		2925						LN		113		12		false		         12     have to pay in order to access the system.  So though				false

		2926						LN		113		13		false		         13     you'll have to pay a -- you know fee this year,				false

		2927						LN		113		14		false		         14     $6,600.  So --				false

		2928						LN		113		15		false		         15                MR. MACTAGGART:  And all we send out, we				false

		2929						LN		113		16		false		         16     only ever send a different hash list per, you know,				false

		2930						LN		113		17		false		         17     whatever the list.  They'll write -- they'll say we				false

		2931						LN		113		18		false		         18     want emails, or we want emails and phone.  How do we				false

		2932						LN		113		19		false		         19     prevent the gaming of -- they say, well, I'd like to				false

		2933						LN		113		20		false		         20     get, you know, emails and phones, but their list is				false

		2934						LN		113		21		false		         21     incomplete.  Some people have emails, some people				false

		2935						LN		113		22		false		         22     have phones, some people have both.				false

		2936						LN		113		23		false		         23                 Their hash might be different because,				false

		2937						LN		113		24		false		         24     you know, 30 percent of the people have phones and 40				false

		2938						LN		113		25		false		         25     percent of both.  And they intentionally set it that				false

		2939						PG		114		0		false		page 114				false

		2940						LN		114		1		false		          1     way to be like, oh, well this is not going to be				false

		2941						LN		114		2		false		          2     exactly the same match, and I can only imagine that,				false

		2942						LN		114		3		false		          3     you know, with millions of people, it's really easy				false

		2943						LN		114		4		false		          4     to tweak it so that, you know, the input becomes a				false

		2944						LN		114		5		false		          5     different output for on the hash.  So how do we				false

		2945						LN		114		6		false		          6     address that?				false

		2946						LN		114		7		false		          7                MS. ALLEN:  Yeah, that's a good question.				false

		2947						LN		114		8		false		          8     So we -- I have thought a lot about this question in				false

		2948						LN		114		9		false		          9     particular, and we've actually, and working on the				false

		2949						LN		114		10		false		         10     regs, this was probably the -- one of the parts we				false

		2950						LN		114		11		false		         11     work shopped the most trying to think through this.				false

		2951						LN		114		12		false		         12     And so the regs, and one of the things we actually				false
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		2958						LN		114		19		false		         19     And of course, enforcement can go and check in on				false
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		2982						LN		115		17		false		         17     that can, you know, O'Connors with you know, so we'd				false

		2983						LN		115		18		false		         18     give some examples of how to format data so that not				false

		2984						LN		115		19		false		         19     only if -- you know, if you're pulling email, how it				false
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		2999						LN		116		8		false		          8     know then as I understand it, then the data broker				false

		3000						LN		116		9		false		          9     just says, well, I don't -- there's no matches				false

		3001						LN		116		10		false		         10     because the hashes are different.				false

		3002						LN		116		11		false		         11                MS. ALLEN:  Yeah, that's true.  So if the				false
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		3005						LN		116		14		false		         14     deleting the data if there was no match.  However, if				false
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		3009						LN		116		18		false		         18     matching or not on, you know, one, two, three, four,				false
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		3013						LN		116		22		false		         22     more durable.  It's a more durable identifier.  So I				false

		3014						LN		116		23		false		         23     think that like -- you know, and some of these				false

		3015						LN		116		24		false		         24     identifiers, it will be harder and also depends what				false
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		3116						LN		120		21		false		         21                CHAIR URBAN:  Okay.				false

		3117						LN		120		22		false		         22                MR. KEMP:  We've also integrated into the				false
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		3130						LN		121		9		false		          9     delays, but of whether or not it's working or not.				false
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		3161						LN		122		14		false		         14     all aspects of the threat model should be taken into				false
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		3165						LN		122		18		false		         18     think that's going to be critically important for				false
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		3184						LN		123		11		false		         11     broker is a registered data broker.  I put my				false
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		3189						LN		123		16		false		         16     gets trickier with some data brokers that do that				false

		3190						LN		123		17		false		         17     focus more on B2B sales of information for them to				false

		3191						LN		123		18		false		         18     know about that.  And so the data is not publicly				false

		3192						LN		123		19		false		         19     available on websites.				false

		3193						LN		123		20		false		         20                 And so therefore that's the significance				false

		3194						LN		123		21		false		         21     of the independent audit that's been built in the				false

		3195						LN		123		22		false		         22     statute is going to be really key to, you know for				false

		3196						LN		123		23		false		         23     the auditors to catch whether or not the data brokers				false

		3197						LN		123		24		false		         24     are honoring the deletion requests through the DROP				false

		3198						LN		123		25		false		         25     system.				false

		3199						PG		124		0		false		page 124				false

		3200						LN		124		1		false		          1                MR. LIEBERT:  I guess what ideally we				false

		3201						LN		124		2		false		          2     would have a mechanism probably both also on the				false

		3202						LN		124		3		false		          3     website that's telling folks how they can use the				false

		3203						LN		124		4		false		          4     system, but also how they can check to see if their				false

		3204						LN		124		5		false		          5     requests are being honored.  Whatever those tools				false

		3205						LN		124		6		false		          6     might be, that should be something that's part of it.				false

		3206						LN		124		7		false		          7     Yeah, go ahead.  Sorry.				false

		3207						LN		124		8		false		          8                MS. ALLEN:  Yeah, no I think consumer				false

		3208						LN		124		9		false		          9     public education is going to be a huge piece of this				false

		3209						LN		124		10		false		         10     and something that we're, you know, really focused on				false

		3210						LN		124		11		false		         11     in terms of how do we teach consumers how to, you				false

		3211						LN		124		12		false		         12     know, what information they can delete, what can they				false

		3212						LN		124		13		false		         13     expect, how do they do it, how do they check, what				false

		3213						LN		124		14		false		         14     would the best case scenario be for you know, a full				false

		3214						LN		124		15		false		         15     deletion of all 535 currently registered data				false

		3215						LN		124		16		false		         16     brokers.  So yeah, I think that's something we are				false

		3216						LN		124		17		false		         17     actively working on and thinking about as a team				false

		3217						LN		124		18		false		         18     currently.				false

		3218						LN		124		19		false		         19                MR. KEMP:  Mr. Liebert there's also part				false

		3219						LN		124		20		false		         20     of the capabilities of the DROP system is the data				false

		3220						LN		124		21		false		         21     brokers actually also have to report back to the DROP				false

		3221						LN		124		22		false		         22     system, the status of the various deletions there as				false

		3222						LN		124		23		false		         23     well.  And so the consumers can go back into the DROP				false

		3223						LN		124		24		false		         24     system 45 days later, and then they can see an actual				false

		3224						LN		124		25		false		         25     listing of the data brokers and the status of each				false

		3225						PG		125		0		false		page 125				false

		3226						LN		125		1		false		          1     and every deletion request.				false

		3227						LN		125		2		false		          2                 And if there's a -- and then there may				false

		3228						LN		125		3		false		          3     be reasons provided why the data broker did not				false

		3229						LN		125		4		false		          4     delete it, and that the system facilitates that as				false

		3230						LN		125		5		false		          5     well, so they can come back and check to see what the				false

		3231						LN		125		6		false		          6     data brokers are saying.  And we assume that there				false

		3232						LN		125		7		false		          7     will be some members of the public that will want to				false

		3233						LN		125		8		false		          8     trust but verify what's happening.				false

		3234						LN		125		9		false		          9                MR. LIEBERT:  Yeah, that education				false

		3235						LN		125		10		false		         10     process would be great that some consumers are going				false

		3236						LN		125		11		false		         11     to want to go check to see if that's happened.  So				false

		3237						LN		125		12		false		         12     that'd be super.				false

		3238						LN		125		13		false		         13                CHAIR URBAN:  I think that's just an				false

		3239						LN		125		14		false		         14     incredibly promising feature of the system and so				false

		3240						LN		125		15		false		         15     important because, you know, of course it's what the				false

		3241						LN		125		16		false		         16     data brokers report to the Agency, but then the				false

		3242						LN		125		17		false		         17     Agency can also follow up.  And I think sort of				false

		3243						LN		125		18		false		         18     implicit in what the executive director was saying is				false

		3244						LN		125		19		false		         19     that, you know, some data falls into the publicly				false

		3245						LN		125		20		false		         20     available exemption, 1798.145 something or other.				false

		3246						LN		125		21		false		         21                 And so for information that falls in the				false

		3247						LN		125		22		false		         22     exemption, that actually may be the most visible to				false

		3248						LN		125		23		false		         23     the consumer as well.  But some of the information				false

		3249						LN		125		24		false		         24     isn't as visible to the consumer, so they're not				false

		3250						LN		125		25		false		         25     going to know if it got deleted.  But now they have a				false

		3251						PG		126		0		false		page 126				false

		3252						LN		126		1		false		          1     -- they'll have a signal that they can check out.  So				false

		3253						LN		126		2		false		          2     helping people understand that I think will be				false

		3254						LN		126		3		false		          3     valuable.				false

		3255						LN		126		4		false		          4                 All right.  Mr. Mactaggart, I think you				false

		3256						LN		126		5		false		          5     had another question.  Shall we move on to that?				false

		3257						LN		126		6		false		          6                MR. MACTAGGART:  Yeah.  Thank you.  Can				false

		3258						LN		126		7		false		          7     you just walk me through the requirement or the -- it				false

		3259						LN		126		8		false		          8     says after you've downloaded the list for the first				false

		3260						LN		126		9		false		          9     time, you just, the data brokerage just download the				false

		3261						LN		126		10		false		         10     changes in the future?				false

		3262						LN		126		11		false		         11                MS. ALLEN:  Yeah, it does.				false

		3263						LN		126		12		false		         12                MR. MACTAGGART:  And then it says you				false

		3264						LN		126		13		false		         13     have -- they have to get their permission to				false

		3265						LN		126		14		false		         14     redownload it.  And so two questions.  One is, if I				false

		3266						LN		126		15		false		         15     was going to be super responsible data broker, I				false

		3267						LN		126		16		false		         16     could download those changes every day, right?				false

		3268						LN		126		17		false		         17                MS. ALLEN:  Uh-huh.				false

		3269						LN		126		18		false		         18                MR. MACTAGGART:  Like there's no --				false

		3270						LN		126		19		false		         19     there's no issue there.				false

		3271						LN		126		20		false		         20                MS. ALLEN:  Uh-huh.				false

		3272						LN		126		21		false		         21                MR. MACTAGGART:  What's the -- what's the				false

		3273						LN		126		22		false		         22     thinking?  And I don't really have thoughts about it				false

		3274						LN		126		23		false		         23     one way or another, but there was obviously thinking.				false

		3275						LN		126		24		false		         24     What's the thinking why you have to get your				false

		3276						LN		126		25		false		         25     permission to redownload it, and is that a bot thing,				false

		3277						PG		127		0		false		page 127				false

		3278						LN		127		1		false		          1     or I mean, or -- and what's the -- yeah, so --				false

		3279						LN		127		2		false		          2                MS. ALLEN:  Yeah, mostly it's just a				false

		3280						LN		127		3		false		          3     capacity.  So imagine there's 40 million requests in				false

		3281						LN		127		4		false		          4     there.  If we had 500 or a thousand people asking for				false

		3282						LN		127		5		false		          5     40 million plus records, it's just -- it's going to				false

		3283						LN		127		6		false		          6     be a lot.  However, if you need it, you want to do an				false

		3284						LN		127		7		false		          7     audit, you really, you know, a new CPO comes in chief				false

		3285						LN		127		8		false		          8     privacy officer, they're like, you know, they -- you				false

		3286						LN		127		9		false		          9     know, if they need to take and tie, then like, of				false

		3287						LN		127		10		false		         10     course the answer will be yes.  It's just you know,				false

		3288						LN		127		11		false		         11     some sort of rate limit essentially.				false

		3289						LN		127		12		false		         12                MR. MACTAGGART:  By the way, I thought				false

		3290						LN		127		13		false		         13     your definition of the direct relationship was great.				false

		3291						LN		127		14		false		         14     You know, the changes there really were clarifying				false

		3292						LN		127		15		false		         15     and I thought they were great.  So actually, thanks.				false

		3293						LN		127		16		false		         16                CHAIR URBAN:  Thank you, Mr. Mactaggart.				false

		3294						LN		127		17		false		         17                 Additional comments or questions before				false

		3295						LN		127		18		false		         18     Dr. Nonnecke I want to be sure to give you a chance				false

		3296						LN		127		19		false		         19     if you -- if there's anything that you want to ask.				false

		3297						LN		127		20		false		         20                MS. NONNECKE:  Thank you for asking me.				false

		3298						LN		127		21		false		         21     I don't have any questions at this time.				false

		3299						LN		127		22		false		         22                CHAIR URBAN:  Okay, wonderful.  I				false

		3300						LN		127		23		false		         23     appreciate that, really appreciate all the amazing				false

		3301						LN		127		24		false		         24     work of the team on all of this, and I know that				false

		3302						LN		127		25		false		         25     there are always other people who aren't visible to				false

		3303						PG		128		0		false		page 128				false

		3304						LN		128		1		false		          1     us and I appreciate the executive director				false

		3305						LN		128		2		false		          2     introducing us to Mr. Adam's work as well.  And I				false

		3306						LN		128		3		false		          3     know he represents a lot of folks who are -- who are				false

		3307						LN		128		4		false		          4     at CBT as well who are working -- who've been working				false

		3308						LN		128		5		false		          5     to put this together in a way that is workable and				false

		3309						LN		128		6		false		          6     fulfills the requirements of the law.				false

		3310						LN		128		7		false		          7                 This once again makes California a real				false

		3311						LN		128		8		false		          8     leader, and I know that other states have been eager				false

		3312						LN		128		9		false		          9     to see what we are able to do and might even be				false

		3313						LN		128		10		false		         10     interested and do -- you know, using the same model,				false

		3314						LN		128		11		false		         11     which would be would -- which would be absolutely				false

		3315						LN		128		12		false		         12     wonderful.  So really commend the team, really				false

		3316						LN		128		13		false		         13     appreciate how you've consulted really carefully and				false

		3317						LN		128		14		false		         14     broadly.  The back and forth and the comments I think				false

		3318						LN		128		15		false		         15     is valuable and I'm sure -- I'm sure that there was a				false

		3319						LN		128		16		false		         16     lot more consulting as well besides that.				false

		3320						LN		128		17		false		         17                 So I will ask for public comment.  So				false

		3321						LN		128		18		false		         18     everyone knows the possible motion that I will				false

		3322						LN		128		19		false		         19     request or the a motion I'll request that will be on				false

		3323						LN		128		20		false		         20     the floor, is to approve and adopt the regulations				false

		3324						LN		128		21		false		         21     discussed under this item of the Board agenda as				false

		3325						LN		128		22		false		         22     modified -- oops, sorry, we didn't actually modify				false

		3326						LN		128		23		false		         23     them.  I wrote that's in there just in case to				false

		3327						LN		128		24		false		         24     approve and adopt the regulations discussed under				false

		3328						LN		128		25		false		         25     this section of the agenda for today.  And to direct				false

		3329						PG		129		0		false		page 129				false

		3330						LN		129		1		false		          1     staff to take all steps necessary to complete the				false

		3331						LN		129		2		false		          2     rulemaking process, including filing the final				false

		3332						LN		129		3		false		          3     rulemaking package with the Office of Administrative				false

		3333						LN		129		4		false		          4     Law.				false

		3334						LN		129		5		false		          5                 The amendment of any documents within				false

		3335						LN		129		6		false		          6     the rulemaking package other than the text of the				false

		3336						LN		129		7		false		          7     rules as necessary to ensure clarity, accuracy, and				false

		3337						LN		129		8		false		          8     compliance with the Administrative Procedures Act,				false

		3338						LN		129		9		false		          9     and authorizing the executive director to make non				false

		3339						LN		129		10		false		         10     substantive changes to the proposed regulations and				false

		3340						LN		129		11		false		         11     to further authorize staff to withdraw the rulemaking				false

		3341						LN		129		12		false		         12     in whole or in part from consideration by the Office				false

		3342						LN		129		13		false		         13     of Administrative Law at any time, if in their				false

		3343						LN		129		14		false		         14     opinion, the legal risks associated with disapproval				false

		3344						LN		129		15		false		         15     of these regulations would warrant further				false

		3345						LN		129		16		false		         16     consideration by the Board.				false

		3346						LN		129		17		false		         17                 We might as well go ahead and I'll ask				false

		3347						LN		129		18		false		         18     if I do have a motion.  I have a motion from Mr.				false

		3348						LN		129		19		false		         19     Mactaggart.  Do I have a second?  Thank you.  I have				false

		3349						LN		129		20		false		         20     a motion on the floor from Mr. Mactaggart and a				false

		3350						LN		129		21		false		         21     second from Mr. Liebert and Ms. Carwile is there				false

		3351						LN		129		22		false		         22     public comment on this item?				false

		3352						LN		129		23		false		         23                MS. CARWILE:  This is for Agenda Item				false

		3353						LN		129		24		false		         24     Number 6, discussion and possible action on proposed				false

		3354						LN		129		25		false		         25     amendments to regulations regarding the Delete				false

		3355						PG		130		0		false		page 130				false

		3356						LN		130		1		false		          1     request and opt-out platform requirements.  We are				false

		3357						LN		130		2		false		          2     now taking public comment, and if you'd like to make				false

		3358						LN		130		3		false		          3     a comment, please raise your hand using the raised				false

		3359						LN		130		4		false		          4     hand feature or by pressing Star nine.  If you're				false

		3360						LN		130		5		false		          5     joining us by phone, I believe we have a hand raised.				false

		3361						LN		130		6		false		          6                 Seamus, I'm going to unmute you at this				false

		3362						LN		130		7		false		          7     time.  You'll have three minutes.  Go ahead and begin				false

		3363						LN		130		8		false		          8     when you're ready.				false

		3364						LN		130		9		false		          9                MR. ABSHER:  Hi everybody, can you hear				false

		3365						LN		130		10		false		         10     me?				false

		3366						LN		130		11		false		         11                MS. CARWILE:  Yes, we can hear you.				false

		3367						LN		130		12		false		         12                MR. ABSHER:  Great.  Hi everybody.  My				false

		3368						LN		130		13		false		         13     name is Seamus Absher.  I'm the Chief Technology				false

		3369						LN		130		14		false		         14     Officer at Faraday.  We're a data broker based in				false

		3370						LN		130		15		false		         15     Vermont and registered with the CPPA.  I have worked				false

		3371						LN		130		16		false		         16     with all the major data brokers.  I implemented our				false

		3372						LN		130		17		false		         17     CCPA compliance program here at Faraday.  I hope that				false

		3373						LN		130		18		false		         18     you pass this motion here today.  And I support the				false

		3374						LN		130		19		false		         19     DROP system for three reasons.				false

		3375						LN		130		20		false		         20                 First, what the staff has described				false

		3376						LN		130		21		false		         21     today is possible with existing technology.  This is				false

		3377						LN		130		22		false		         22     not rocket science.  What they figured out how to do				false

		3378						LN		130		23		false		         23     with the hashing, it will work.  And even if a bot				false

		3379						LN		130		24		false		         24     manages to steal the list of hashes they'll be able				false

		3380						LN		130		25		false		         25     to make it so that that is not actually a significant				false

		3381						PG		131		0		false		page 131				false

		3382						LN		131		1		false		          1     breach of data.				false

		3383						LN		131		2		false		          2                 Second, it will make compliance simpler				false

		3384						LN		131		3		false		          3     and more reliable.  Any data broker who is trying to				false

		3385						LN		131		4		false		          4     respect consumer preferences, I would say every data				false

		3386						LN		131		5		false		          5     broker who is trying to act in good faith will				false

		3387						LN		131		6		false		          6     appreciate a single source of truth.				false

		3388						LN		131		7		false		          7                 And third, in the absence of such a				false

		3389						LN		131		8		false		          8     system, it seems like a new opt-out vendor is born				false

		3390						LN		131		9		false		          9     every day.  Just last month, we started receiving				false

		3391						LN		131		10		false		         10     opt-out requests from an authorized agent based in				false

		3392						LN		131		11		false		         11     Belarus.  That means that Californians are sending				false

		3393						LN		131		12		false		         12     their PII to a company in Belarus.  I question				false

		3394						LN		131		13		false		         13     whether the spirit of the CCPA supports sending data				false

		3395						LN		131		14		false		         14     out of the country just to opt-out at home.  So the				false

		3396						LN		131		15		false		         15     DROP system can't come soon enough.  Thank you to the				false

		3397						LN		131		16		false		         16     staff that is working on it, and I hope that other				false

		3398						LN		131		17		false		         17     states copy the idea.  Thank you.				false

		3399						LN		131		18		false		         18                CHAIR URBAN:  Thank you very much.				false

		3400						LN		131		19		false		         19                MS. CARWILE:  Thank you for your				false

		3401						LN		131		20		false		         20     comments.  If we have any other commenters, please				false

		3402						LN		131		21		false		         21     raise your hand by using the raised hand feature or				false

		3403						LN		131		22		false		         22     by pressing Star nine if you're joining us by phone.				false

		3404						LN		131		23		false		         23     Madam Chair, I'm not seeing any other hands raised at				false

		3405						LN		131		24		false		         24     this time.				false

		3406						LN		131		25		false		         25                CHAIR URBAN:  Thank you, Ms. Carwile, and				false

		3407						PG		132		0		false		page 132				false

		3408						LN		132		1		false		          1     thank you very much to the commentator.  With that,				false

		3409						LN		132		2		false		          2     I'll ask Ms Carwile to please conduct the roll call				false

		3410						LN		132		3		false		          3     vote.  The motion on the table is as stated made by				false

		3411						LN		132		4		false		          4     Mr. Mactaggart and seconded by Mr. Liebert.				false

		3412						LN		132		5		false		          5                MS. CARWILE:  Yes, this is a roll call				false

		3413						LN		132		6		false		          6     for the motion stated by the Chair.				false

		3414						LN		132		7		false		          7                 Board Member Hamer?				false

		3415						LN		132		8		false		          8                MS. HAMER:  (No audible response.)				false

		3416						LN		132		9		false		          9                MS. CARWILE:  Board Member Liebert?				false

		3417						LN		132		10		false		         10                MR. LIEBERT:  Aye.				false

		3418						LN		132		11		false		         11                MS. CARWILE:  Board Member MacTaggart?				false

		3419						LN		132		12		false		         12                MR. MACTAGGART:  Aye.				false

		3420						LN		132		13		false		         13                MS. CARWILE:  Board Member Nonnecke?				false

		3421						LN		132		14		false		         14                MS. NONNECKE:  Aye.				false

		3422						LN		132		15		false		         15                MS. CARWILE:  Chair Urban?				false

		3423						LN		132		16		false		         16                CHAIR URBAN:  Aye.				false

		3424						LN		132		17		false		         17                MS. CARWILE:  Madam Chair, you have five				false

		3425						LN		132		18		false		         18     yeses.				false
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		3667						PG		142		0		false		page 142				false

		3668						LN		142		1		false		          1     have made the message, which I think is really				false

		3669						LN		142		2		false		          2     impressive because one of the things that privacy as				false

		3670						LN		142		3		false		          3     an issue struggles with is it can be a little bit				false

		3671						LN		142		4		false		          4     abstract to people and you've made it really				false

		3672						LN		142		5		false		          5     concrete.  And the commercials are fantastic, which I				false

		3673						LN		142		6		false		          6     think I said last time, but it bears repeating.  I				false

		3674						LN		142		7		false		          7     just had a quick -- and not necessarily a quick				false

		3675						LN		142		8		false		          8     question but just a question without expectation				false

		3676						LN		142		9		false		          9     behind it, which is to plan this campaign as part of				false

		3677						LN		142		10		false		         10     the planning process, which I think was very				false

		3678						LN		142		11		false		         11     carefully done.				false

		3679						LN		142		12		false		         12                MS. WHITE:  Uh-huh.				false

		3680						LN		142		13		false		         13                CHAIR URBAN:  Your team conducted a				false

		3681						LN		142		14		false		         14     survey.				false

		3682						LN		142		15		false		         15                MS. WHITE:  Right.				false

		3683						LN		142		16		false		         16                CHAIR URBAN:  To find out sort of what				false

		3684						LN		142		17		false		         17     people knew, what they knew about us, what they knew				false

		3685						LN		142		18		false		         18     about their privacy rights, sort of what their				false

		3686						LN		142		19		false		         19     concerns were.				false

		3687						LN		142		20		false		         20                MS. WHITE:  Uh-huh.				false

		3688						LN		142		21		false		         21                CHAIR URBAN:  And I was wondering if you				false

		3689						LN		142		22		false		         22     were going to do any testing by doing a follow-up				false

		3690						LN		142		23		false		         23     survey or some similar sort of methodology.  And				false

		3691						LN		142		24		false		         24     again, I asked this without expectations.				false

		3692						LN		142		25		false		         25                MS. WHITE:  No, actually it's a great				false

		3693						PG		143		0		false		page 143				false

		3694						LN		143		1		false		          1     question because, and I'm -- I have a great answer,				false

		3695						LN		143		2		false		          2     we are.  Contract three had a carve out for research.				false

		3696						LN		143		3		false		          3     And so we've started -- I'm sorry, I should go back.				false

		3697						LN		143		4		false		          4     We have a contract with census.  They're our media by				false

		3698						LN		143		5		false		          5     consultant.  They also did the research for us, tghe				false

		3699						LN		143		6		false		          6     first research.  We have three contracts with them.				false

		3700						LN		143		7		false		          7     Contract three includes an allocation for research.				false

		3701						LN		143		8		false		          8     So I've started talking with them about the research				false

		3702						LN		143		9		false		          9     that they do.  We had a meeting with their research				false

		3703						LN		143		10		false		         10     -- their head of research, and they're starting to do				false

		3704						LN		143		11		false		         11     a little deeper dive on previous results and what				false

		3705						LN		143		12		false		         12     questions we should be asking as we round out the				false

		3706						LN		143		13		false		         13     campaign.				false

		3707						LN		143		14		false		         14                CHAIR URBAN:  Fantastic.  I'm really glad				false

		3708						LN		143		15		false		         15     to hear that.				false

		3709						LN		143		16		false		         16                MS. WHITE:  Yeah.				false

		3710						LN		143		17		false		         17                CHAIR URBAN:  Because that can also				false

		3711						LN		143		18		false		         18     support interventions in the future where people				false

		3712						LN		143		19		false		         19     didn't get the information fully.  So that's great.				false

		3713						LN		143		20		false		         20     Thank you.				false

		3714						LN		143		21		false		         21                MS. WHITE:  Yeah, of course.  Thank you.				false

		3715						LN		143		22		false		         22     Great question.  And so in addition to the research				false

		3716						LN		143		23		false		         23     we'll be doing with census before their final				false

		3717						LN		143		24		false		         24     contract wraps in June of 2026, we also started				false

		3718						LN		143		25		false		         25     working with them on this new campaign that you see				false

		3719						PG		144		0		false		page 144				false

		3720						LN		144		1		false		          1     here.  As mentioned, this is going to run in fall and				false

		3721						LN		144		2		false		          2     winter, so this year and throughout the winter, and				false

		3722						LN		144		3		false		          3     it's called Protect What Matters.				false

		3723						LN		144		4		false		          4                 So right here you're seeing some of the				false

		3724						LN		144		5		false		          5     social media posts.  In addition, we have a little				false

		3725						LN		144		6		false		          6     mockup of what it's going to look in a print ad.  Now				false

		3726						LN		144		7		false		          7     this is a limited campaign in terms of channels and				false

		3727						LN		144		8		false		          8     length.  Let me explain that a little bit more.  We				false

		3728						LN		144		9		false		          9     started running this month with these ads and we are				false

		3729						LN		144		10		false		         10     going to keep it going, like I said, until January				false

		3730						LN		144		11		false		         11     and February of 2026, in which case we will still				false

		3731						LN		144		12		false		         12     likely have some of these ads running, but we will				false

		3732						LN		144		13		false		         13     pivot a lot of our paid advertising to DROP, and that				false

		3733						LN		144		14		false		         14     was at the Board's direction as well.  And we've also				false

		3734						LN		144		15		false		         15     talked about it internally.  It makes a lot of sense.				false

		3735						LN		144		16		false		         16                 So that's why this campaign is somewhat				false

		3736						LN		144		17		false		         17     limited.  It's also limited in the channels that				false

		3737						LN		144		18		false		         18     we're running it on.  So you're going to see it in				false

		3738						LN		144		19		false		         19     paid ads in numerous languages in newspapers				false

		3739						LN		144		20		false		         20     throughout the state.  You also see it on social				false

		3740						LN		144		21		false		         21     media.  And then we just recorded three new radio				false

		3741						LN		144		22		false		         22     spots.  They're in post-production, so unfortunately				false

		3742						LN		144		23		false		         23     I can't share them with you today, but three spots,				false

		3743						LN		144		24		false		         24     they're all done in English and in Spanish as well.				false

		3744						LN		144		25		false		         25     So six spots total.  And they really focus in on				false

		3745						PG		145		0		false		page 145				false

		3746						LN		145		1		false		          1     dealing with everyday privacy concerns from				false

		3747						LN		145		2		false		          2     Californians.				false

		3748						LN		145		3		false		          3                 So we have an older person who's dealing				false

		3749						LN		145		4		false		          4     with a scammer, and then they realize that they can				false

		3750						LN		145		5		false		          5     be empowered to better protect their personal				false

		3751						LN		145		6		false		          6     information by visiting the privacy website.  And				false

		3752						LN		145		7		false		          7     then in addition, as Chair Urban mentioned, those two				false

		3753						LN		145		8		false		          8     32nd spots that we did earlier this year, those will				false

		3754						LN		145		9		false		          9     continue to run all the way through the summer of				false

		3755						LN		145		10		false		         10     2026.  So those are the ads that you're seeing in				false

		3756						LN		145		11		false		         11     your movie theaters, and they will start playing				false

		3757						LN		145		12		false		         12     additional places as well.				false

		3758						LN		145		13		false		         13                 So this new campaign, by doing Protect				false

		3759						LN		145		14		false		         14     What Matters and Freshening up our Exercise, retiring				false

		3760						LN		145		15		false		         15     or Exercise Your Rights campaign, and moving into				false

		3761						LN		145		16		false		         16     Protect What Matters, it helps to keep the campaign				false

		3762						LN		145		17		false		         17     fresh and it allows us to move to the next phase of				false

		3763						LN		145		18		false		         18     messaging.  So what does that mean?  Well, we are				false

		3764						LN		145		19		false		         19     shifting from phase one, which was, I consider				false

		3765						LN		145		20		false		         20     Exercise Your Rights, and that was our old campaign.				false

		3766						LN		145		21		false		         21     It told people about their rights.  Now we're				false

		3767						LN		145		22		false		         22     entering into phase two with Protect What Matters.				false

		3768						LN		145		23		false		         23     We're telling people why it matters to them.  And				false

		3769						LN		145		24		false		         24     then phase three, which we'll launch next year, we'll				false

		3770						LN		145		25		false		         25     focus on operational -- helping Californians				false

		3771						PG		146		0		false		page 146				false

		3772						LN		146		1		false		          1     understand how to operationalize their privacy				false

		3773						LN		146		2		false		          2     rights, most notably with DROP.				false

		3774						LN		146		3		false		          3                 So as I mentioned, this reflects the				false

		3775						LN		146		4		false		          4     Board's direction to shift some of our paid				false

		3776						LN		146		5		false		          5     advertising dollars to 2026 with the launch of DROP.				false

		3777						LN		146		6		false		          6     And so that's why you'll see maybe a little bit of a				false

		3778						LN		146		7		false		          7     lighter campaign through the rest of this year, and				false

		3779						LN		146		8		false		          8     then a lot more of the paid advertising campaign in				false

		3780						LN		146		9		false		          9     2026.				false

		3781						LN		146		10		false		         10                 Next slide, please.				false

		3782						LN		146		11		false		         11                 Okay.  Moving on to the website.  On the				false

		3783						LN		146		12		false		         12     topic of operationalizing your rights, we've already				false

		3784						LN		146		13		false		         13     pivoted that way on our privacy website.  So, as you				false

		3785						LN		146		14		false		         14     may remember our goal is for our campaigns to -- all				false

		3786						LN		146		15		false		         15     of our paid advertising campaigns to drive people to				false

		3787						LN		146		16		false		         16     privacy.ca.gov so they can learn more about their				false

		3788						LN		146		17		false		         17     rights and how to exercise them.  And we're proud to				false

		3789						LN		146		18		false		         18     share that the privacy website now has a lot of				false

		3790						LN		146		19		false		         19     practical tips for consumers.				false

		3791						LN		146		20		false		         20                 So right when you go to our home screen				false

		3792						LN		146		21		false		         21     on privacy.ca.gov, you'll see a big yellow button and				false

		3793						LN		146		22		false		         22     it says view tips.  There you'll find straightforward				false

		3794						LN		146		23		false		         23     and actionable steps you can take to exercise your				false

		3795						LN		146		24		false		         24     privacy rights.  For those who like even deeper				false

		3796						LN		146		25		false		         25     dives, our blog, which we post to at least once a				false

		3797						PG		147		0		false		page 147				false

		3798						LN		147		1		false		          1     month, provides some deeper dive information for				false

		3799						LN		147		2		false		          2     those who are interested.  And we will continue to				false

		3800						LN		147		3		false		          3     add more helpful and easy to understand information				false

		3801						LN		147		4		false		          4     on a regular basis.  I want to pause there in case				false

		3802						LN		147		5		false		          5     Board Member Mactaggart had questions about the				false

		3803						LN		147		6		false		          6     website.				false

		3804						LN		147		7		false		          7                CHAIR URBAN:  Thank you, Ms. White				false

		3805						LN		147		8		false		          8                 Mr. Mactaggart, now's the time.				false

		3806						LN		147		9		false		          9                MR. MACTAGGART:  Yeah, thanks.  You know,				false

		3807						LN		147		10		false		         10     this is the kind of thing that I think drives the				false

		3808						LN		147		11		false		         11     lawyers as batty, but I still feel like, you know, I				false

		3809						LN		147		12		false		         12     just want to back and review the statute.  The				false

		3810						LN		147		13		false		         13     statute's pretty clear about our mandate to educate				false

		3811						LN		147		14		false		         14     Californians.  And so, you know, if you look at the				false

		3812						LN		147		15		false		         15     privacy landscape, and I won't mention companies here				false

		3813						LN		147		16		false		         16     because less people freak out, but there are				false

		3814						LN		147		17		false		         17     definitely companies, big companies that have a whole				false

		3815						LN		147		18		false		         18     different, you know, approach to privacy.  And, for				false

		3816						LN		147		19		false		         19     example, one of the two major mobile browsers just				false

		3817						LN		147		20		false		         20     released an update, actually, I'm going to call it				false

		3818						LN		147		21		false		         21     out.  So, you know, iOS 26 has anti fingerprinting in				false

		3819						LN		147		22		false		         22     it, right in there.  And it's -- the whole thing is,				false

		3820						LN		147		23		false		         23     let's help you protect yourself.  Other browsers				false

		3821						LN		147		24		false		         24     don't.  Right?  Why would we -- as a privacy Agency,				false

		3822						LN		147		25		false		         25     I think when I talk to people, they're like, what do				false

		3823						PG		148		0		false		page 148				false

		3824						LN		148		1		false		          1     I do?				false

		3825						LN		148		2		false		          2                MS. WHITE:  Uh-huh.				false

		3826						LN		148		3		false		          3                MR. MACTAGGART:  They don't have time.				false

		3827						LN		148		4		false		          4                MS. WHITE:  Uh-huh.				false

		3828						LN		148		5		false		          5                MR. MACTAGGART:  I know we want to like				false

		3829						LN		148		6		false		          6     walk the middle ground and everything, but why can't				false

		3830						LN		148		7		false		          7     we call out, you know, sort of, I like consumer				false

		3831						LN		148		8		false		          8     reports, you know, saying like, this is a better				false

		3832						LN		148		9		false		          9     entity if you are interested in privacy, get this				false

		3833						LN		148		10		false		         10     operating system, use this browser, use this phone.				false

		3834						LN		148		11		false		         11     And I just feel like that's a -- such a no brainer				false

		3835						LN		148		12		false		         12     for us to do.  And I'm almost -- you know, we we're				false

		3836						LN		148		13		false		         13     so meek about, oh, well we can't like, take on, you				false

		3837						LN		148		14		false		         14     know we sort of did anyway, so I feel like we're a				false

		3838						LN		148		15		false		         15     privacy agency.  We should take a stand and say, this				false

		3839						LN		148		16		false		         16     is a better -- this is a better solution for you.				false

		3840						LN		148		17		false		         17     And here's one way of, you know, use so far if you				false

		3841						LN		148		18		false		         18     want.  And it's going to be way better for you than				false

		3842						LN		148		19		false		         19     using Chrome because the whole ecosystem is set up to				false

		3843						LN		148		20		false		         20     protect you.  So I just -- I'd like us to do that.				false

		3844						LN		148		21		false		         21     This is a great -- by the way, let me not -- let me				false

		3845						LN		148		22		false		         22     -- let me rephrase it.  It's fabulous what you've				false

		3846						LN		148		23		false		         23     done.				false

		3847						LN		148		24		false		         24                MS. WHITE:  Thank you.				false

		3848						LN		148		25		false		         25                MR. MACTAGGART:  I mean, I'm really,				false

		3849						PG		149		0		false		page 149				false

		3850						LN		149		1		false		          1     really a fan of it.  And instead of saying use a				false

		3851						LN		149		2		false		          2     privacy protection -- protective browser, let's say,				false

		3852						LN		149		3		false		          3     use one of these -- use Brave, you know, use I don't				false

		3853						LN		149		4		false		          4     know I would really urge us to do that.  And if we				false

		3854						LN		149		5		false		          5     want to say to the vendors out there that, hey, if				false

		3855						LN		149		6		false		          6     you meet these six things, you too can have a little				false

		3856						LN		149		7		false		          7     star from the California Privacy Agency.  Great.				false

		3857						LN		149		8		false		          8     Let's do that then.  You know and anyway, I -- that's				false

		3858						LN		149		9		false		          9     kind of what I would like to say.				false

		3859						LN		149		10		false		         10                MS. WHITE:  No I think you make an				false

		3860						LN		149		11		false		         11     excellent point.  Like, this is on a list of a				false

		3861						LN		149		12		false		         12     million other things that Californians are trying to				false

		3862						LN		149		13		false		         13     do every day.  You know, we live and breathe it.  For				false

		3863						LN		149		14		false		         14     most people, it's like, I don't have time, I won't				false

		3864						LN		149		15		false		         15     get to it.  So we have to make it quick and easy.				false

		3865						LN		149		16		false		         16     And I completely agree with you.  We do have certain				false

		3866						LN		149		17		false		         17     legal constraints that we have to abide by, but I				false

		3867						LN		149		18		false		         18     work so closely with the legal team and they're				false

		3868						LN		149		19		false		         19     really wonderful.  They give me a good amount of				false

		3869						LN		149		20		false		         20     leeway.				false

		3870						LN		149		21		false		         21                CHAIR URBAN:  I just want to say, all				false

		3871						LN		149		22		false		         22     lawyers are not just naysayers.  And I think you've				false

		3872						LN		149		23		false		         23     produced something that is really incredibly helpful				false

		3873						LN		149		24		false		         24     because we have constraints about not being able to				false

		3874						LN		149		25		false		         25     give guidance, you know, and we can give without				false

		3875						PG		150		0		false		page 150				false

		3876						LN		150		1		false		          1     regulations, and in a lot of circumstances we can --				false

		3877						LN		150		2		false		          2     we have more flexibility probably with consumers,				false

		3878						LN		150		3		false		          3     which is great.				false

		3879						LN		150		4		false		          4                 You know, with regards to -- with the				false

		3880						LN		150		5		false		          5     government.  So we can't be picking and choosing in				false

		3881						LN		150		6		false		          6     the marketplace.  But Mr. Mactaggart's point in terms				false

		3882						LN		150		7		false		          7     of, you know, consumers just needing something				false

		3883						LN		150		8		false		          8     concrete that they can -- that they can hold onto is				false

		3884						LN		150		9		false		          9     certainly well taken as a general matter.  And I				false

		3885						LN		150		10		false		         10     think you're doing a really nice job of working with				false

		3886						LN		150		11		false		         11     the tools that you have.				false

		3887						LN		150		12		false		         12                MS. WHITE:  Thank you.				false

		3888						LN		150		13		false		         13                MR. MACTAGGART:  Can I actually -- I'd				false

		3889						LN		150		14		false		         14     love to request from legal some kind of an analysis				false

		3890						LN		150		15		false		         15     of why we can't -- you know, where -- what -- where				false

		3891						LN		150		16		false		         16     are the lines, you know can the Federal Highway				false

		3892						LN		150		17		false		         17     Department say this is a safer car than another, you				false

		3893						LN		150		18		false		         18     know, car?  There are -- you know, can the consumer				false

		3894						LN		150		19		false		         19     whatever, says that these airlines are more on time				false

		3895						LN		150		20		false		         20     than other airlines?  You can get all that				false

		3896						LN		150		21		false		         21     information and it's all kind of publicly available.				false

		3897						LN		150		22		false		         22     So I'd love to figure out what the roadblocks are to				false

		3898						LN		150		23		false		         23     us, and maybe just has to be -- you know, it takes a				false

		3899						LN		150		24		false		         24     while.  You have to tell everybody what you're going				false

		3900						LN		150		25		false		         25     to do.  You have to let everybody have an opportunity				false
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		3902						LN		151		1		false		          1     to jump through hoops to prove that they are as				false
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		4140						LN		160		5		false		          5     done some very early and casual testing of this name				false

		4141						LN		160		6		false		          6     with other government agencies, elected officials,				false

		4142						LN		160		7		false		          7     and key stakeholders.  We just wanted to hear from				false

		4143						LN		160		8		false		          8     them, do we have any blind spots?  Is this -- is this				false

		4144						LN		160		9		false		          9     a great idea?  Is this a bad idea?  We didn't receive				false

		4145						LN		160		10		false		         10     any negative feedback, rather we received astounding				false

		4146						LN		160		11		false		         11     positive feedback.				false

		4147						LN		160		12		false		         12                 Now, some people did say, did you think				false

		4148						LN		160		13		false		         13     about this?  What about that?  So we got a lot of				false

		4149						LN		160		14		false		         14     great things that helped us identify some things that				false

		4150						LN		160		15		false		         15     we needed to sort through, but we didn't hear anybody				false

		4151						LN		160		16		false		         16     say, Cal Privacy is a horrible idea.  We also				false

		4152						LN		160		17		false		         17     discussed it with our advertising consultant, and				false

		4153						LN		160		18		false		         18     they completely agree with the approach.  So we've				false

		4154						LN		160		19		false		         19     already started to have very early conversations just				false

		4155						LN		160		20		false		         20     as an internal team, could we easily incorporate this				false

		4156						LN		160		21		false		         21     into our ads?  What does it mean for our marketing				false

		4157						LN		160		22		false		         22     materials for our website?  So we're aware that it's				false

		4158						LN		160		23		false		         23     going to take some time and there's some certain				false

		4159						LN		160		24		false		         24     things that we'll definitely have to do on a positive				false

		4160						LN		160		25		false		         25     note.  Our social media handles are already Cal				false

		4161						PG		161		0		false		page 161				false

		4162						LN		161		1		false		          1     Privacy, so that's at least a light lift there.  As				false

		4163						LN		161		2		false		          2     we look -- and so I do want to actually pause there				false

		4164						LN		161		3		false		          3     in case you all have any feedback that you'd like to				false

		4165						LN		161		4		false		          4     add specific to that.				false

		4166						LN		161		5		false		          5                CHAIR URBAN:  Mr. Liebert?				false

		4167						LN		161		6		false		          6                MR. LIEBERT:  Fantastic.  Got to do.  It				false

		4168						LN		161		7		false		          7     makes perfect sense.  Let's see, what other				false

		4169						LN		161		8		false		          8     superlatives could I come up with?				false

		4170						LN		161		9		false		          9                CHAIR URBAN:  I thought you were going to				false

		4171						LN		161		10		false		         10     stop at fantastic.				false

		4172						LN		161		11		false		         11                MR. LIEBERT:  I think it's great.  I				false

		4173						LN		161		12		false		         12     mean, when I tell people I work with CPPA that's not				false

		4174						LN		161		13		false		         13     very helpful.				false

		4175						LN		161		14		false		         14                MS. WHITE:  That's so many Cs Ps				false

		4176						LN		161		15		false		         15     (inaudible) yes.				false

		4177						LN		161		16		false		         16                MR. LIEBERT:  And I think I told Tom the				false

		4178						LN		161		17		false		         17     other day, remind me, Tom, but if you put in cppa.org				false

		4179						LN		161		18		false		         18     right now you come up with a organization, I think in				false

		4180						LN		161		19		false		         19     Cincinnati, Ohio or something.  But anyway, I think				false

		4181						LN		161		20		false		         20     it's a great pivot for us to make so perfect as we				false

		4182						LN		161		21		false		         21     gear up for the DROP campaign.  And most of all for				false

		4183						LN		161		22		false		         22     consumers, it's easy to remember.  And that's what				false

		4184						LN		161		23		false		         23     we're trying to do, obviously with all of our				false

		4185						LN		161		24		false		         24     advertising.  So I just really applaud everybody on				false

		4186						LN		161		25		false		         25     the team for that effort.  And I think it makes				false

		4187						PG		162		0		false		page 162				false

		4188						LN		162		1		false		          1     perfect sense.				false

		4189						LN		162		2		false		          2                CHAIR URBAN:  Thank you, Mr. Liebert.				false

		4190						LN		162		3		false		          3                 Ms. Hamer?				false

		4191						LN		162		4		false		          4                MS. HAMER:  I couldn't agree more.  I was				false

		4192						LN		162		5		false		          5     telling people internationally and nationally that				false

		4193						LN		162		6		false		          6     I'm just, you know, a new member of the CPPA Board				false

		4194						LN		162		7		false		          7     and it's five minutes of explanation right away.				false

		4195						LN		162		8		false		          8                MS. WHITE:  Uh-huh.				false

		4196						LN		162		9		false		          9                MS. HAMER:  But if it's Cal Privacy no, I				false

		4197						LN		162		10		false		         10     think it's a great idea.				false

		4198						LN		162		11		false		         11                MS. WHITE:  Thank you.				false

		4199						LN		162		12		false		         12                MS. HAMER:  Holy support.				false

		4200						LN		162		13		false		         13                MS. WHITE:  Appreciate.				false

		4201						LN		162		14		false		         14                CHAIR URBAN:  Mr. Mactaggart?				false

		4202						LN		162		15		false		         15                MR. MACTAGGART:  Yeah, huge fan.  Great.				false

		4203						LN		162		16		false		         16     Do it.				false

		4204						LN		162		17		false		         17                MS. NONNECKE:  And I also need to throw				false

		4205						LN		162		18		false		         18     in my support every -- with everybody else.  I				false

		4206						LN		162		19		false		         19     absolutely agree.				false

		4207						LN		162		20		false		         20                CHAIR URBAN:  Thank you, Dr. Nonnecke.				false

		4208						LN		162		21		false		         21                 So I'm going to be the only one to sound				false

		4209						LN		162		22		false		         22     a note of caution.				false

		4210						LN		162		23		false		         23                MS. WHITE:  Sure.				false

		4211						LN		162		24		false		         24                CHAIR URBAN:  Not that I don't love it, I				false

		4212						LN		162		25		false		         25     do love it.  And I can tell you war stories about				false

		4213						PG		163		0		false		page 163				false

		4214						LN		163		1		false		          1     trying to get a certain URL before goodness me.  So				false

		4215						LN		163		2		false		          2     that success alone, I think is worth a gold star or a				false

		4216						LN		163		3		false		          3     few to the team.  And I think it's wonderful to use				false

		4217						LN		163		4		false		          4     it as our handles.  I think it's wonderful to use it				false

		4218						LN		163		5		false		          5     as you know a nickname by which people can think of				false

		4219						LN		163		6		false		          6     us.  You know, CalRecycle is not the only thing that				false

		4220						LN		163		7		false		          7     Cal EPA does.  And then that may be just an example				false

		4221						LN		163		8		false		          8     of the note of caution, which I'm sure is already				false

		4222						LN		163		9		false		          9     built into the plan, which is that we do want to be				false

		4223						LN		163		10		false		         10     sure that we don't lose a connection with the				false

		4224						LN		163		11		false		         11     particular role that we play, which is that we are a				false

		4225						LN		163		12		false		         12     California Government Agency.  And so making sure				false

		4226						LN		163		13		false		         13     that things like, you know, Cal Privacy redirects.				false

		4227						LN		163		14		false		         14                MS. WHITE:  Uh-huh.				false

		4228						LN		163		15		false		         15                CHAIR URBAN:  In a way so that it's clear				false

		4229						LN		163		16		false		         16     that like, you know, you can connect things easily				false

		4230						LN		163		17		false		         17     and then you know, you understand the right context				false

		4231						LN		163		18		false		         18     and the context that you have.  But that's just a				false

		4232						LN		163		19		false		         19     small note of caution about implementation.  And I				false

		4233						LN		163		20		false		         20     remain absolutely amazed that we managed to get				false

		4234						LN		163		21		false		         21     privacy.ca.gov as a URL I usually -- I usually manage				false

		4235						LN		163		22		false		         22     to persuade when -- and I -- that I ran up against a				false

		4236						LN		163		23		false		         23     bureaucracy that just did not move.  And so I'm				false

		4237						LN		163		24		false		         24     incredibly impressed and happy about it because it's				false

		4238						LN		163		25		false		         25     just a lot easier --				false

		4239						PG		164		0		false		page 164				false

		4240						LN		164		1		false		          1                MS. WHITE:  Uh-huh.				false

		4241						LN		164		2		false		          2                CHAIR URBAN:  -- for people to connect to				false

		4242						LN		164		3		false		          3     the issue, which is so important.				false

		4243						LN		164		4		false		          4                 Yes, Ms. Hamer?				false

		4244						LN		164		5		false		          5                MS. HAMER:  Just a quick note there.  I				false

		4245						LN		164		6		false		          6     just did a search and there is a -- in calprivacy.com				false

		4246						LN		164		7		false		          7     that we want to make sure doesn't -- we don't get				false

		4247						LN		164		8		false		          8     redirected to.				false

		4248						LN		164		9		false		          9                MS. WHITE:  Thank you for flagging that.				false

		4249						LN		164		10		false		         10                CHAIR URBAN:  Sorry.  I'm sorry Dr.				false

		4250						LN		164		11		false		         11     Nonnecke it's not showing up in the same place it was				false

		4251						LN		164		12		false		         12     before.  Please go ahead.				false

		4252						LN		164		13		false		         13                MS. NONNECKE:  Oh, no worries.  Also as				false

		4253						LN		164		14		false		         14     somebody who was at UC, Berkeley commonly referred to				false

		4254						LN		164		15		false		         15     as Cal there could be some market confusion that				false

		4255						LN		164		16		false		         16     somehow Cal Privacy is related to the university.				false

		4256						LN		164		17		false		         17     And since we already have privacy.ca.gov, I think				false

		4257						LN		164		18		false		         18     another name could be Privacy CA, Privacy California				false

		4258						LN		164		19		false		         19     for short.  So I think that there's some additional				false

		4259						LN		164		20		false		         20     brainstorming that can be done, but I will end by				false

		4260						LN		164		21		false		         21     saying it's a brilliant idea to make this more				false

		4261						LN		164		22		false		         22     approachable and easily memorable to the public.				false

		4262						LN		164		23		false		         23                CHAIR URBAN:  Thank you.  Dr. Nonnecke,				false

		4263						LN		164		24		false		         24     which is a note of -- she reminds me of a				false

		4264						LN		164		25		false		         25     notification in the opposite direction.  She and I				false

		4265						PG		165		0		false		page 165				false

		4266						LN		165		1		false		          1     will be very well aware that we were told that we				false

		4267						LN		165		2		false		          2     should not use Cal because we're academics and we are				false

		4268						LN		165		3		false		          3     talking about research and teaching.				false

		4269						LN		165		4		false		          4                MS. WHITE:  Uh-huh.				false

		4270						LN		165		5		false		          5                CHAIR URBAN:  And Cal belongs to the				false

		4271						LN		165		6		false		          6     sports teams which of course is meaningless in				false

		4272						LN		165		7		false		          7     practice because, you know, no -- everybody -- like,				false

		4273						LN		165		8		false		          8     nobody is going to know that.  I don't think we're				false

		4274						LN		165		9		false		          9     headed anywhere close to that direction, but I think				false

		4275						LN		165		10		false		         10     --				false

		4276						LN		165		11		false		         11                MR. LIEBERT:  That's totally silly.  Have				false

		4277						LN		165		12		false		         12     you ever (inaudible).				false

		4278						LN		165		13		false		         13                MS. WHITE:  That's another good example.				false

		4279						LN		165		14		false		         14     Yeah.				false

		4280						LN		165		15		false		         15                CHAIR URBAN:  Yeah.  Well, and I also was				false

		4281						LN		165		16		false		         16     thinking, what was the mission of the university				false

		4282						LN		165		17		false		         17     again?  You know so anyway on this -- the light note.				false

		4283						LN		165		18		false		         18     Anyway, it's fantastic and I -- you all are really --				false

		4284						LN		165		19		false		         19     I really appreciate the creative approach to reaching				false

		4285						LN		165		20		false		         20     consumers.				false

		4286						LN		165		21		false		         21                MS. WHITE:  Thank you.  And I'm so				false

		4287						LN		165		22		false		         22     pleased that my team actually came up with the idea.				false

		4288						LN		165		23		false		         23     So it's very, very excited to have those ideas come				false

		4289						LN		165		24		false		         24     out of your own team.  Okay, wonderful.  So as I kind				false

		4290						LN		165		25		false		         25     of mentioned, we'll start with Protect What Matters				false

		4291						PG		166		0		false		page 166				false

		4292						LN		166		1		false		          1     campaign.  I'm sorry, pivoting back to where we're				false

		4293						LN		166		2		false		          2     going with DROP.  So moving on to the -- to the next				false

		4294						LN		166		3		false		          3     bullet point I have up here.  As we look forward to				false

		4295						LN		166		4		false		          4     launching the consumer outreach efforts around DROP				false

		4296						LN		166		5		false		          5     now we feel is the perfect time to sort of switch				false

		4297						LN		166		6		false		          6     this nickname and we'll start with the current				false

		4298						LN		166		7		false		          7     Protect What Matters campaign.  And it could roll				false

		4299						LN		166		8		false		          8     right into the DROP advertising campaign, which we				false

		4300						LN		166		9		false		          9     would launch next year.  Since we have approximately				false

		4301						LN		166		10		false		         10     nine more months of advertising dollars left.  Making				false

		4302						LN		166		11		false		         11     this shift now would also be really nice because we				false

		4303						LN		166		12		false		         12     could use it on our upcoming billboards and paid				false

		4304						LN		166		13		false		         13     advertising campaign for next year.  So I do really				false

		4305						LN		166		14		false		         14     appreciate the Board's feedback here.  We'll take				false

		4306						LN		166		15		false		         15     everything that you flagged in terms of concerns and				false

		4307						LN		166		16		false		         16     then discuss next steps.				false

		4308						LN		166		17		false		         17                CHAIR URBAN:  Remember though that we				false

		4309						LN		166		18		false		         18     started with fantastic.				false

		4310						LN		166		19		false		         19                MS. WHITE:  Yes.				false

		4311						LN		166		20		false		         20                CHAIR URBAN:  Okay.				false

		4312						LN		166		21		false		         21                MS. WHITE:  Oh, I'll never forget that.				false

		4313						LN		166		22		false		         22     So thank you I appreciate it.  As I mentioned				false

		4314						LN		166		23		false		         23     earlier, protect what Matters is a limited term				false

		4315						LN		166		24		false		         24     campaign.  And that is because we are going to shift				false

		4316						LN		166		25		false		         25     a good amount -- oh, we have shifted a good amount of				false

		4317						PG		167		0		false		page 167				false

		4318						LN		167		1		false		          1     our media by dollars to 2026 to support the launch of				false

		4319						LN		167		2		false		          2     DROP.  This campaign, which we are currently				false

		4320						LN		167		3		false		          3     brainstorming creative ideas for, will be more robust				false

		4321						LN		167		4		false		          4     in terms of reach.  It will include those billboards,				false

		4322						LN		167		5		false		          5     TV ads, likely airports, bus tails.				false

		4323						LN		167		6		false		          6                 We'll also do, for those who've been on				false

		4324						LN		167		7		false		          7     the Board a while, you might remember that we were				false

		4325						LN		167		8		false		          8     actually in convenience stores in communities				false

		4326						LN		167		9		false		          9     throughout the state with our flyers and then also				false

		4327						LN		167		10		false		         10     signage.  We'll continue to do that as well.  We also				false

		4328						LN		167		11		false		         11     plan to run our 32nd spots in very different areas,				false

		4329						LN		167		12		false		         12     not just movie theaters, but I know I feel like I				false

		4330						LN		167		13		false		         13     talk about this every time, but those videos at the				false

		4331						LN		167		14		false		         14     gas station pump and things like that, you'll start				false

		4332						LN		167		15		false		         15     to see them out of home places all around.  So we're				false

		4333						LN		167		16		false		         16     very, very excited about that as well.  But that				false

		4334						LN		167		17		false		         17     concludes my presentation.  Happy to answer any				false

		4335						LN		167		18		false		         18     additional questions that you have.				false

		4336						LN		167		19		false		         19                CHAIR URBAN:  Thank you very much.  Ms.				false

		4337						LN		167		20		false		         20     White and the team and everyone who's been working on				false

		4338						LN		167		21		false		         21     this you've just been doing a fantastic job.  You				false

		4339						LN		167		22		false		         22     know, as you'll recall, the Board has been very keen				false

		4340						LN		167		23		false		         23     on our public guidance and outreach function for a				false

		4341						LN		167		24		false		         24     long time.				false

		4342						LN		167		25		false		         25                 And as the Agency built out you know we				false

		4343						PG		168		0		false		page 168				false

		4344						LN		168		1		false		          1     have to do the regulations, et cetera, and it took a				false

		4345						LN		168		2		false		          2     little time to build up your team, but I think we				false

		4346						LN		168		3		false		          3     are, again, at a capstone moment with the completion				false

		4347						LN		168		4		false		          4     of this campaign and moving into the next one.  It's				false

		4348						LN		168		5		false		          5     very exciting time.				false

		4349						LN		168		6		false		          6                 Comments or questions from the Board.				false

		4350						LN		168		7		false		          7                 Yes, Mr. Liebert.				false

		4351						LN		168		8		false		          8                MR. LIEBERT:  Just quick -- just quick.				false

		4352						LN		168		9		false		          9     I'm really excited about what you're doing with the				false

		4353						LN		168		10		false		         10     website.  Do you have just like normal consumers				false

		4354						LN		168		11		false		         11     navigate this for you so they can raise issues or you				false

		4355						LN		168		12		false		         12     can see problems that come up who aren't as used to				false

		4356						LN		168		13		false		         13     all this stuff as we are?  I'm just wondering to make				false

		4357						LN		168		14		false		         14     it as consumer-friendly as possible to hit that mark.				false

		4358						LN		168		15		false		         15     Do you go through that process as you do the design				false

		4359						LN		168		16		false		         16     process?				false

		4360						LN		168		17		false		         17                MS. WHITE:  That's a really good flag,				false

		4361						LN		168		18		false		         18     and we haven't done it in a formal sense in terms of				false

		4362						LN		168		19		false		         19     working with an actual focus group through our				false

		4363						LN		168		20		false		         20     consulting contract.				false

		4364						LN		168		21		false		         21                MR. LIEBERT:  Okay.				false

		4365						LN		168		22		false		         22                MS. WHITE:  But I will say my whole team				false

		4366						LN		168		23		false		         23     is big on sending it to family members.  We have our				false

		4367						LN		168		24		false		         24     whole staff.  We have an amazing staff here at the				false

		4368						LN		168		25		false		         25     Agency.  And even though my division is public				false

		4369						PG		169		0		false		page 169				false

		4370						LN		169		1		false		          1     affairs, there's not one person who doesn't work for				false

		4371						LN		169		2		false		          2     the Agency that does -- isn't great about providing				false

		4372						LN		169		3		false		          3     us some guidance as well.				false

		4373						LN		169		4		false		          4                MR. LIEBERT:  Yeah.				false

		4374						LN		169		5		false		          5                MS. WHITE:  But I think you make a really				false

		4375						LN		169		6		false		          6     important point that maybe we need to have people who				false
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		4385						LN		169		16		false		         16                CHAIR URBAN:  Where someone jumps into				false
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		4409						LN		170		14		false		         14     -- I -- yeah -- I don't think you said this, but				false
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		4413						LN		170		18		false		         18     people to have this sort of wherewithal to be able to				false
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		4444						LN		171		23		false		         23     And that of course is going away June, 2026.  And				false
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		4464						LN		172		17		false		         17     to sign up for DROP, how do we have that once they're				false
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		4616						LN		178		13		false		         13     comments.  If there are any other members of the				false

		4617						LN		178		14		false		         14     public who'd like to speak at this time, please go				false

		4618						LN		178		15		false		         15     ahead and raise your hand using the raise hand				false

		4619						LN		178		16		false		         16     feature or by pressing Star six if you're joining us				false

		4620						LN		178		17		false		         17     by phone.  This is for Agenda Item Number 10, public				false

		4621						LN		178		18		false		         18     comment on items not on the agenda.				false

		4622						LN		178		19		false		         19                 Elizabeth, I'm going to unmute you at				false

		4623						LN		178		20		false		         20     this time.  You'll have three minutes.  Go ahead and				false

		4624						LN		178		21		false		         21     begin when you're ready.  Elizabeth, you have the				false

		4625						LN		178		22		false		         22     floor.  Go ahead and begin when you're ready.				false

		4626						LN		178		23		false		         23                MS. ELIZABETH:  Can you hear me?				false

		4627						LN		178		24		false		         24                MS. CARWILE:  Yes, now we can hear you.				false

		4628						LN		178		25		false		         25     Go ahead.				false

		4629						PG		179		0		false		page 179				false

		4630						LN		179		1		false		          1                MS. ELIZABETH:  Thank you.  I have two				false

		4631						LN		179		2		false		          2     concerns as a consumer.  They're mostly around				false

		4632						LN		179		3		false		          3     protecting my health data.  The first example is I'd				false

		4633						LN		179		4		false		          4     really like to see more protection around restricting				false

		4634						LN		179		5		false		          5     my reproductive health data.  I have a recent example				false

		4635						LN		179		6		false		          6     where I went to see a dentist and I saw my				false

		4636						LN		179		7		false		          7     reproductive health data exposed in the institution				false

		4637						LN		179		8		false		          8     where I had seen many different specialists.  And I				false

		4638						LN		179		9		false		          9     would like to have some mechanism for protecting				false

		4639						LN		179		10		false		         10     that, especially at this time when women's				false

		4640						LN		179		11		false		         11     reproductive health rates are really at risk across				false

		4641						LN		179		12		false		         12     the country.				false

		4642						LN		179		13		false		         13                 The second issue is related where I				false

		4643						LN		179		14		false		         14     would like to have some mechanism to opt out of AI				false

		4644						LN		179		15		false		         15     tools.  When I visit a health provider.  Recently I				false

		4645						LN		179		16		false		         16     was at an institution where I went to see a				false

		4646						LN		179		17		false		         17     dermatologist.  And when I went to pay my copay, I				false

		4647						LN		179		18		false		         18     had to also agree to a very long list of consenting				false

		4648						LN		179		19		false		         19     to paying on time, making sure that my health				false

		4649						LN		179		20		false		         20     insurance was up to date.  And also AI tools,				false

		4650						LN		179		21		false		         21     including AI scribes, were embedded in that release.				false

		4651						LN		179		22		false		         22     And I couldn't go forward with the appointment until				false

		4652						LN		179		23		false		         23     I consented to that.				false

		4653						LN		179		24		false		         24                 So I had to take it upon myself to go				false

		4654						LN		179		25		false		         25     around that and refuse to sign that release until I				false

		4655						PG		180		0		false		page 180				false

		4656						LN		180		1		false		          1     was able to speak to the provider and request that				false

		4657						LN		180		2		false		          2     she did not use an AI scribe.  I'm not sure if that				false

		4658						LN		180		3		false		          3     falls under the CCPA, but I would love to see some				false

		4659						LN		180		4		false		          4     work around protecting consumer rights when it comes				false

		4660						LN		180		5		false		          5     to protected health information.  Thank you.				false

		4661						LN		180		6		false		          6                CHAIR URBAN:  Thank you very much.  We				false

		4662						LN		180		7		false		          7     have a public comment here in person.  Please go				false

		4663						LN		180		8		false		          8     ahead when you're ready and you'll have three				false

		4664						LN		180		9		false		          9     minutes.				false

		4665						LN		180		10		false		         10                MS. CHAVEZ:  Good afternoon, and thank				false

		4666						LN		180		11		false		         11     you for the opportunity to speak.  My name is Amber				false

		4667						LN		180		12		false		         12     Chavez.  I am general counsel at Optery, a privacy				false

		4668						LN		180		13		false		         13     and data rights management company.  My background is				false

		4669						LN		180		14		false		         14     in consumer protection, identity verification, fraud				false

		4670						LN		180		15		false		         15     prevention, cybersecurity, AI privacy.  I've been				false

		4671						LN		180		16		false		         16     doing this for quite some time and having recently				false

		4672						LN		180		17		false		         17     managed a global supply chain attack, my comment for				false

		4673						LN		180		18		false		         18     the Agency is in the identity verification space, for				false

		4674						LN		180		19		false		         19     the data broker -- for the DROP system there are				false

		4675						LN		180		20		false		         20     fourth party vendors involved in verifying telephone				false

		4676						LN		180		21		false		         21     numbers, email addresses, home addresses, and other				false

		4677						LN		180		22		false		         22     information that often take advantage of the fraud				false

		4678						LN		180		23		false		         23     exception, if you will, under CCPA and do not				false

		4679						LN		180		24		false		         24     register as data brokers.				false

		4680						LN		180		25		false		         25                 So it's an area to be mindful of the				false

		4681						PG		181		0		false		page 181				false

		4682						LN		181		1		false		          1     intersection of identity verification, fraud				false

		4683						LN		181		2		false		          2     prevention and data brokers.  And just wanted to, you				false

		4684						LN		181		3		false		          3     know, mention that because these are companies that				false

		4685						LN		181		4		false		          4     hold very sensitive information, government IDs,				false

		4686						LN		181		5		false		          5     biometric data, social security numbers, birth dates,				false

		4687						LN		181		6		false		          6     family connections.  And so really just wanted to				false

		4688						LN		181		7		false		          7     highlight that for the Agency in thinking about				false

		4689						LN		181		8		false		          8     fourth party risks when using vendors who might				false

		4690						LN		181		9		false		          9     otherwise retain or be considering retaining some of				false

		4691						LN		181		10		false		         10     that information under the kind of fraud exception.				false

		4692						LN		181		11		false		         11     Thank you again for the opportunity to speak.				false

		4693						LN		181		12		false		         12                CHAIR URBAN:  Thank you very much.				false

		4694						LN		181		13		false		         13                 Ms. Carwile is there anyone else online?				false

		4695						LN		181		14		false		         14                MS. CARWILE:  If there are any other				false

		4696						LN		181		15		false		         15     members of the public who'd like to speak at this				false

		4697						LN		181		16		false		         16     time, please go ahead and raise your hand by using				false

		4698						LN		181		17		false		         17     Zoom's raised hand feature or by pressing Star six if				false

		4699						LN		181		18		false		         18     you're joining us by phone.  This is for Agenda Item				false

		4700						LN		181		19		false		         19     10.				false

		4701						LN		181		20		false		         20                 Madam Chair, I'm not seeing any other				false

		4702						LN		181		21		false		         21     hands raised at this time.				false

		4703						LN		181		22		false		         22                CHAIR URBAN:  Thank you, Ms. Carwile.				false

		4704						LN		181		23		false		         23                 Thank you very much to all the				false

		4705						LN		181		24		false		         24     commenters this afternoon.  We can't comments but on				false

		4706						LN		181		25		false		         25     the topics, but I will say I really appreciate				false

		4707						PG		182		0		false		page 182				false

		4708						LN		182		1		false		          1     hearing these concrete examples for us to consider.				false

		4709						LN		182		2		false		          2     With that we'll move on to Agenda Item Number 11,				false

		4710						LN		182		3		false		          3     which is our item for future agenda items.  I usually				false

		4711						LN		182		4		false		          4     have the -- I have a -- I keep a running list and I				false

		4712						LN		182		5		false		          5     will quickly go through that as well as highlighting				false

		4713						LN		182		6		false		          6     our standing agenda items that are coming up.  And				false

		4714						LN		182		7		false		          7     then I will ask Board Members if they have additional				false

		4715						LN		182		8		false		          8     items they'd like to add to the list for				false

		4716						LN		182		9		false		          9     consideration on a future agenda.  We can't discuss				false

		4717						LN		182		10		false		         10     the items themselves substantively just a matter of				false

		4718						LN		182		11		false		         11     putting them on the agenda.				false

		4719						LN		182		12		false		         12                 So the budget will be coming out from				false

		4720						LN		182		13		false		         13     the governor.  And we talked about -- we talked about				false

		4721						LN		182		14		false		         14     some details with that in July.  And there will be				false

		4722						LN		182		15		false		         15     updates I think by December.  Legislation and policy,				false

		4723						LN		182		16		false		         16     we'll have two of the items that are on our standing				false

		4724						LN		182		17		false		         17     agenda.  One is the annual legislation proposals and				false

		4725						LN		182		18		false		         18     priorities.  So today we heard updates from Ms.				false

		4726						LN		182		19		false		         19     Mahoney, which we've heard periodically and in May,				false

		4727						LN		182		20		false		         20     she gives us a preview of what's happening in the				false

		4728						LN		182		21		false		         21     legislature.  And we talk about whether we want to				false

		4729						LN		182		22		false		         22     take positions on various bills that affect the				false

		4730						LN		182		23		false		         23     Agency.  This is to talk about potential priorities				false

		4731						LN		182		24		false		         24     for the Agency itself, for the upcoming legislative				false

		4732						LN		182		25		false		         25     session.				false

		4733						PG		183		0		false		page 183				false

		4734						LN		183		1		false		          1                 And then secondly, a discussion of				false

		4735						LN		183		2		false		          2     annual intergovernmental affairs and update and				false

		4736						LN		183		3		false		          3     priorities.  So there are opportunities, for example				false

		4737						LN		183		4		false		          4     for the Agency to participate in things like the				false

		4738						LN		183		5		false		          5     Global Privacy Assembly.  And it has -- it's just a				false

		4739						LN		183		6		false		          6     chance for us to do some planning and to highlight				false

		4740						LN		183		7		false		          7     those.				false

		4741						LN		183		8		false		          8                 On -- in November, we are going to talk				false

		4742						LN		183		9		false		          9     about the Agency and Board's regulatory priorities.				false

		4743						LN		183		10		false		         10     I'm guessing that the folks who've been through it				false

		4744						LN		183		11		false		         11     maybe thinking, oh my gosh, how can we be talking				false

		4745						LN		183		12		false		         12     about like regulations like we have run a gauntlet				false

		4746						LN		183		13		false		         13     over the past four years, which is absolutely true.				false

		4747						LN		183		14		false		         14     And it does put us in a position of thinking				false

		4748						LN		183		15		false		         15     proactively the Board, I usually discusses this in				false

		4749						LN		183		16		false		         16     May and last May, not just this past May, but the				false

		4750						LN		183		17		false		         17     year prior we had a substantive discussion with staff				false

		4751						LN		183		18		false		         18     where we offered some thoughts and priorities for				false

		4752						LN		183		19		false		         19     future packages.  And we rescheduled that discussion				false

		4753						LN		183		20		false		         20     this year because we were very focused on the				false

		4754						LN		183		21		false		         21     existing packages and the list of required				false

		4755						LN		183		22		false		         22     regulations that we were tasked to do with this				false

		4756						LN		183		23		false		         23     statute.				false

		4757						LN		183		24		false		         24                 But this means that we can now pick up				false

		4758						LN		183		25		false		         25     our discussion of priorities from previous Board				false

		4759						PG		184		0		false		page 184				false

		4760						LN		184		1		false		          1     meetings as well as interest use, new ones in here				false

		4761						LN		184		2		false		          2     from division heads, what things have come up that				false

		4762						LN		184		3		false		          3     they might suggest so that we can help the staff				false

		4763						LN		184		4		false		          4     allocate resources and think about how to move				false

		4764						LN		184		5		false		          5     forward.  I will preview -- I hope this is fair.  I				false

		4765						LN		184		6		false		          6     didn't -- I didn't check with anybody, but I'm going				false

		4766						LN		184		7		false		          7     back off the last conversation that the team will be				false

		4767						LN		184		8		false		          8     looking for the Board's guidance on prioritizing so				false

		4768						LN		184		9		false		          9     that resources can be allocated efficiently.  So				false

		4769						LN		184		10		false		         10     those are standing items, one of which has been held				false

		4770						LN		184		11		false		         11     over before and will be discussed in November.				false

		4771						LN		184		12		false		         12                 Then in terms of rulemaking, I know some				false

		4772						LN		184		13		false		         13     of you have heard these many times before, I just				false

		4773						LN		184		14		false		         14     like to say them so the public's aware of what is on				false

		4774						LN		184		15		false		         15     our list.  So Mr. Mactaggart has requested				false

		4775						LN		184		16		false		         16     consideration of rulemaking that would implement the				false

		4776						LN		184		17		false		         17     right to Delete, to include partial deletion that you				false

		4777						LN		184		18		false		         18     don't necessarily have to treat everything partial				false

		4778						LN		184		19		false		         19     deletion of your information.  And he earlier today				false

		4779						LN		184		20		false		         20     asked about an agenda item for how we can more				false

		4780						LN		184		21		false		         21     concretely guide consumers.  I'm stating that in a				false

		4781						LN		184		22		false		         22     sort of a general sense and let me know Mr.				false

		4782						LN		184		23		false		         23     Mactaggart, if that sort of captures the basic idea				false

		4783						LN		184		24		false		         24     of being sort of more concrete.				false

		4784						LN		184		25		false		         25                 I know that I've suggested, and I have				false

		4785						PG		185		0		false		page 185				false

		4786						LN		185		1		false		          1     question marks, somebody else did too.  An				false

		4787						LN		185		2		false		          2     exploration of -- a deeper exploration of the CPPA's,				false

		4788						LN		185		3		false		          3     coverage of employees and employers.  I know that				false

		4789						LN		185		4		false		          4     this is something that is a matter of resources and				false

		4790						LN		185		5		false		          5     time.  At some point I would like to discuss how we				false

		4791						LN		185		6		false		          6     can provide guidance for businesses in the form of				false

		4792						LN		185		7		false		          7     models like model privacy policies and model notices				false

		4793						LN		185		8		false		          8     to give them the sorts of tools that could be				false

		4794						LN		185		9		false		          9     actionable.				false

		4795						LN		185		10		false		         10                 I know that this is something that their				false

		4796						LN		185		11		false		         11     procedural limitations.  So I put that we have a				false

		4797						LN		185		12		false		         12     adequacy under the general data protection regulation				false

		4798						LN		185		13		false		         13     that is on our list.  And we'll be considering having				false

		4799						LN		185		14		false		         14     a briefing from Europeans about what the -- what the				false

		4800						LN		185		15		false		         15     parameters for that are.				false

		4801						LN		185		16		false		         16                 For Mr. Worthe and I will carry it				false

		4802						LN		185		17		false		         17     forward.  Discussion of small businesses, what's a				false

		4803						LN		185		18		false		         18     small business and who's actually covered by our law				false

		4804						LN		185		19		false		         19     and regulations so that we have a good sense of that				false

		4805						LN		185		20		false		         20     as well.  And Mr. Liebert has asked for informational				false

		4806						LN		185		21		false		         21     sessions for the Board where we can hear from experts				false

		4807						LN		185		22		false		         22     and we can hear practical tips.  We will have				false

		4808						LN		185		23		false		         23     eventually a report on rulemaking process, which				false

		4809						LN		185		24		false		         24     should be a good time over the next year or so.				false

		4810						LN		185		25		false		         25     Okay.  That's my list.  Additional agenda items.				false

		4811						PG		186		0		false		page 186				false

		4812						LN		186		1		false		          1     Yes, Mr. Mactaggart?				false

		4813						LN		186		2		false		          2                MR. MACTAGGART:  I'd like to request that				false

		4814						LN		186		3		false		          3     when we're looking at that partial deletion, we add				false

		4815						LN		186		4		false		          4     language telling the company that they really have a				false

		4816						LN		186		5		false		          5     responsibility to be clear about what the impact of				false

		4817						LN		186		6		false		          6     each level of deletion is because so often you'll see				false

		4818						LN		186		7		false		          7     something being like, it may not work and you're				false

		4819						LN		186		8		false		          8     thinking like Google is great.  Like are all my				false

		4820						LN		186		9		false		          9     photos going to go if I do this.				false

		4821						LN		186		10		false		         10                 You know, and you want to delete your --				false

		4822						LN		186		11		false		         11     you know, browsing history and I'm being a little				false

		4823						LN		186		12		false		         12     facetious, but sometimes it's very hard to determine				false

		4824						LN		186		13		false		         13     whether you know, what the functionality and I can				false

		4825						LN		186		14		false		         14     just see the partial deletion not having that				false

		4826						LN		186		15		false		         15     corollary where each -- impact of each level is				false

		4827						LN		186		16		false		         16     clearly explained.  So I know exactly what's going				false

		4828						LN		186		17		false		         17     on.  That would be super useful for me.  Thank you.				false

		4829						LN		186		18		false		         18                CHAIR URBAN:  Okay, thank you.  Other				false

		4830						LN		186		19		false		         19     agenda items from the Board?  Yes, Ms. Hamer.				false

		4831						LN		186		20		false		         20                MS. HAMER:  I don't know if, is it				false

		4832						LN		186		21		false		         21     possible to get some legal briefing on --				false

		4833						LN		186		22		false		         22                CHAIR URBAN:  Can't hear.				false

		4834						LN		186		23		false		         23                MS. HAMER:  Is it possible to get some				false

		4835						LN		186		24		false		         24     legal briefing on the fourth party usage issue that				false

		4836						LN		186		25		false		         25     was just raised, and is that an appropriate agenda?				false

		4837						PG		187		0		false		page 187				false

		4838						LN		187		1		false		          1                CHAIR URBAN:  It's not really an agenda				false

		4839						LN		187		2		false		          2     item, but it is perfectly fine to request legal				false

		4840						LN		187		3		false		          3     advice to the Board.				false

		4841						LN		187		4		false		          4                MS. HAMER:  Okay.				false

		4842						LN		187		5		false		          5                CHAIR URBAN:  Thank you very much.				false

		4843						LN		187		6		false		          6                 Mr. Liebert?				false

		4844						LN		187		7		false		          7                MR. LIEBERT:  I would like to just				false

		4845						LN		187		8		false		          8     reiterate that the Board has been so involved with				false

		4846						LN		187		9		false		          9     staff for so long on the regulatory work.  We haven't				false

		4847						LN		187		10		false		         10     yet had the opportunity to do -- to fit in some				false

		4848						LN		187		11		false		         11     informational items, if you will, educational items,				false

		4849						LN		187		12		false		         12     not really just for the Board, but frankly for the				false

		4850						LN		187		13		false		         13     public as well.				false

		4851						LN		187		14		false		         14                 And one issue that I'm really keen to				false

		4852						LN		187		15		false		         15     learn more about is what I consider to be the current				false

		4853						LN		187		16		false		         16     ineffectiveness of our privacy policy disclosure				false

		4854						LN		187		17		false		         17     process in California.  That privacy policies are				false

		4855						LN		187		18		false		         18     30,000 words and 60 pages long, and they're just not				false

		4856						LN		187		19		false		         19     helping consumers or businesses or anybody.  And that				false
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		4870						LN		188		7		false		          7     may be substantive.  So sorry.  I probably should.				false
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		4872						LN		188		9		false		          9     usability and meaningfulness and --				false
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		4921						LN		190		6		false		          6     I believe Ms. Garcia seems, is nodding.				false
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          1                  FRIDAY, SEPTEMBER 26, 2025



          2                           9:00 A.M.



          3                             -o0o-



          4



          5                CHAIR URBAN:  Good morning.  Welcome to



          6     the September 26th, 2025 meeting of the California



          7     Agent -- Privacy Protection Agency Board.  It's 9:08



          8     a.m.  on this Friday morning, we're meeting in San



          9     Francisco, I have to say this beautiful Friday



         10     morning in San Francisco.



         11                 And I'm very pleased to be here with my



         12     fellow Board Members in person and members of the



         13     public as well as those joining us on Zoom.  Before



         14     we get started a few quick reminders.  Please make



         15     sure your microphone is muted when you're not



         16     speaking.  If you're here in person, please silence



         17     your cell phone to avoid any interruptions.  And



         18     finally, importantly, please note that this meeting



         19     is being recorded.



         20                 The meeting is taking place in a hybrid



         21     format in person and online.  Today we have five



         22     Board Members participating.  Four Board Members are



         23     here in person, and Dr. Brandy Nonnecke is joining us



         24     remotely today.  CPPA staff are also present in



         25     person, and we continue to offer the public the
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          1     opportunity to watch and participate in today's



          2     meeting virtually.  Please bear with us if we



          3     experience any technical issues as the virtual -- the



          4     hybrid format is a little technically complicated.



          5     If we do, we'll pause the meeting to address them as



          6     needed.



          7                 Today's meeting is physically being held



          8     at the California Public Utilities Commission in San



          9     Francisco.  We appreciate the CPUC team for their



         10     hospitality and allowing us to use their boardroom



         11     and their hearing room and also to provide AV



         12     assistance today.



         13                 Today's meeting will follow the



         14     Bagley-Keene Open Meeting Act as required by law, the



         15     agenda and supporting materials are available here in



         16     Sacramento and on the CPPA website on the meetings



         17     page.  You may notice Board Members accessing their



         18     laptops, phones, or other devices during the meeting,



         19     they are using the devices solely to access Board



         20     materials.



         21                 As I mentioned, this is a hybrid



         22     meeting, that means the public comment is welcome



         23     both in person and via Zoom.  After each agenda item,



         24     there will be an opportunity for questions and



         25     discussion by Board Members.  We will then invite
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          1     public comment.  Each speaker is limited to three



          2     minutes per item.  Please note the legal rules for



          3     public comment, under the Bagley-Keene Open Meeting



          4     Act, both Board Members and the members of the public



          5     may only discuss items that are listed on the agenda



          6     with a couple of set exceptions I will get to in a



          7     moment.



          8                 All comments must relate to the agenda



          9     item being discussed at that time.  There are two



         10     limited exceptions to this rule.  First, Item 10 on



         11     the agenda for today is our general public comment



         12     item.  It is labeled public comment on items not on



         13     the agenda, descriptively.  When I call this item,



         14     members of the public can speak about topics that are



         15     not on today's agenda.  Board Members cannot indeed,



         16     we may only listen and cannot respond.



         17                 Section second Item 9, I believe on the



         18     agenda for today is called future agenda Items.



         19     Under this item, both Board Members and members of



         20     the public can suggest topics for the Board to



         21     consider for a future meeting.  We cannot discuss



         22     these topics, but only whether to put them on the



         23     agenda for a future meeting.



         24                 If you are joining via Zoom and you wish



         25     to speak on an item, please wait until I call for
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          1     public comments and then use raise your hand feature



          2     to gain the attention of our moderator.  If you are a



          3     participating on the Webinar, you can use the raise



          4     hand feature under reactions, which is at the bottom



          5     of your screen.  If you're joining by phone, press



          6     star nine to show the moderator that you are raising



          7     your hand.  When it's your turn the moderator will



          8     call your name and ask you to unmute.  Zoom users can



          9     use the unmute button.  Phone users can use Star six.



         10     That's Star six to unmute.  After your comment,



         11     you'll be muted again.



         12                 Please note, the Board cannot see Zoom



         13     participants.  We can only hear you.  Therefore, it



         14     is helpful if you identify yourself.  However, you



         15     are in no way obligated to do this.  It is the



         16     privacy agency, and you're welcome to use a pseudonym



         17     or simply not say your name at all.  And you can use



         18     a pseudonym when logging into Zoom.  If you're here



         19     in person and you wish to comment on an item, please



         20     wait for the public comment period to be announced



         21     and form a line at the podium to my left, when



         22     called, speak clearly and directly into the



         23     microphone so remote participants can hear you.  And



         24     so your marks can -- remarks can be recorded in the



         25     meeting record.  Again, it's helpful, but not
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          1     required to state your name or pseudonym when



          2     speaking.



          3                 I mentioned that hybrid meetings can be



          4     a little technically complex, so we appreciate your



          5     patience if anything happens.  If you're attending



          6     remotely and experience technical issues like the



          7     audio dropping, please email info@cppa.ca.gov, which



          8     is I for India, N for November, Foxtrot, Oscar at



          9     CPPA, for the California Privacy Protection Agency



         10     dot CA dot gov.  The inbox will be monitored through



         11     the meeting.



         12                 We'll take breaks as needed, including a



         13     lunch break.  I'll announce each one and let you know



         14     when we'll resume if I can.  Please also note that



         15     Agenda Item 12 is a closed session item, which we



         16     will likely call during the lunch hour.  I'll let the



         17     public know when we will begin and when we return to



         18     open session.



         19                 My many thanks to the Board Members for



         20     their service and to everyone helping to make today's



         21     meeting possible.  Special thanks to Executive



         22     Director Tom Kemp and General Counsel Philip Laird,



         23     who's our counsel for this meeting.  And special



         24     thanks to Ms. Serena Carwile who is the reason for



         25     the smooth setup so far, and is our moderator as
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          1     well.  And I would like to ask her to please conduct



          2     the roll call.



          3                MS. CARWILE:  Board Member Hamer?



          4                MR. HAMER:  Yes, here.



          5                MS. CARWILE:  I'm going to have you push



          6     on the button so that you're heard.



          7                MR. HAMER:  Yes, here.



          8                MS. CARWILE:  Thank you.



          9                 Board Member Liebert?



         10                MR. LIEBERT:  Here.



         11                MS. CARWILE:  Board Member Mactaggart?



         12                MR. MACTAGGART:  Here.



         13                MS. CARWILE:  Board Member Nonnecke?



         14                MS. NONNECKE:  Here.



         15                MS. CARWILE:  And I have Chair Urban?



         16                CHAIR URBAN:  Present.



         17                MS. CARWILE:  All right.  I have five



         18     people Board Members present today.



         19                CHAIR URBAN:  Thank you, Ms. Carwile.



         20                 The Board has established a quorum.  I



         21     would like to remind the Board that we will take a



         22     roll call, vote on any items we vote on today.  I'm



         23     actually going to do something a little bit unusual



         24     this morning.  We are welcoming a new Board Member



         25     today, and we will be thanking for his service
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          1     Jeffrey Worthe, who was the governor's appointee



          2     until the last meeting.



          3                 And for this reason, our first agenda



          4     item is a -- is a resolution and an opportunity to



          5     thank Mr. Worthe and to welcome Ms. Hamer.  But I'm



          6     actually going to take Item 8 first.  Item 8 covers



          7     an, "Update and possible action on proposed



          8     regulations regarding automated decision-making risk



          9     assessment, cybersecurity audits, insurance, and



         10     updates to existing regulations, including possible



         11     modification of text."



         12                 And I haven't read that whole title in a



         13     while, but I feel like this is the occasion and I'm



         14     taking it first.  So Mr. Worthe can be here for it



         15     because he contributed substantially to the



         16     development and finalizing of the regulations.  And



         17     he doesn't have to stay until Agenda Item 8 in order



         18     to do that.



         19                 I'm delighted to say that the title on



         20     the agenda says an update and possible action.  There



         21     will be no possible action because there is not



         22     action to be taken.  It is merely an update, and the



         23     update will be handled by our general counsel, Mr.



         24     Philip Laird.



         25                 Mr. Laird, please go ahead.
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          1                MR. LAIRD:  Thank you.  Apologies.  So



          2     this agenda item was included as a bit of an



          3     insurance measure today, since we were required to



          4     post the agenda 10 days in advance of today's



          5     meeting.  At that point, we didn't actually have a



          6     decision yet from the Office of Administrative Law,



          7     and so we included it to ensure that if there was any



          8     issues identified, we'd have the opportunity to



          9     address those today.



         10                 However, as we announced Tuesday, I'm



         11     very pleased to report that the Office of



         12     Administrative Law approved these regulations that



         13     the Board adopted back in July, and they officially



         14     take effect on January 1st, 2026.  However, as



         15     detailed in Tuesday's press release, there's



         16     additional time for businesses to comply with some of



         17     the new requirements.



         18                 Specifically for cybersecurity audits,



         19     businesses required to complete cybersecurity audits



         20     are going to have to submit certifications to the



         21     CPPA by April 1st, 2028, if the business makes more



         22     than a hundred million dollars in annual gross



         23     revenues.  April 1st, 2029, if the business makes



         24     between 50 and a hundred million dollars in revenue,



         25     or April 1st, 2030, if the business makes less than
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          1     $50 million.



          2                 For risk assessments, businesses subject



          3     to the risk assessment requirements must begin



          4     compliance on January 1st, 2026.  However, it is not



          5     until April 1st, 2028 that they must submit to the



          6     CPPA an at attestation that required risk assessments



          7     were completed, and a summary of their risk



          8     assessment information.



          9                 Finally, for automated decision-making



         10     technology businesses that use ADMT to make



         11     significant decisions must comply with the ADMT



         12     requirements beginning January 1st, 2027.  And in



         13     addition to what I think are very helpful compliance



         14     on-ramps, I wanted to go ahead and mention that staff



         15     are currently planning on a robust business education



         16     initiative to ensure businesses are aware of and



         17     fully grasp these new requirements.



         18                 We anticipate having multiple resources



         19     on our website to help businesses navigate these



         20     regulations.  And in the new year, we plan to provide



         21     presentations for businesses -- business



         22     associations, and other networks to get the message



         23     out about these new requirements.



         24                 In fact, for those listening now, please



         25     consider this an invitation to partner with the
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          1     Agency so that together we can educate your



          2     membership and communities across the state.  We are



          3     truly committed to supporting businesses in achieving



          4     compliance so that the promise of these enhanced



          5     privacy protections can be fully realized by



          6     Californians.



          7                 And with that said, I just one more time



          8     when I congratulate the Board on your leadership



          9     through this rulemaking process, and as well as



         10     acknowledge the fantastic work of so much of the



         11     staff at the Agency, and the entire legal division



         12     essentially had their hands on this, but I was been



         13     blown away by staff's performance on this package,



         14     and it is to their credit that this past on the first



         15     run.



         16                CHAIR URBAN:  Thank you very much, Mr.



         17     Laird.



         18                 Comments or questions from Board



         19     Members?



         20                 Yes, Mr. Liebert and Mr. Mactaggart.



         21                MR. LIEBERT:  Phil, I like the way you



         22     said that, that you've been blown away by the work of



         23     the staff.  It's been truly extraordinary.  I came in



         24     midway through this process, but to see the amount of



         25     expertise and just real hard work and listening that
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          1     the staff did to make this happen is really



          2     noteworthy for California, because this effort really



          3     puts California once again in the lead, not just in



          4     the country, but internationally on a lot of these



          5     issues.  And it's something that the Agency can be so



          6     proud of.  So thank you all for all that incredible



          7     hard work.  I know it's not over, there's a lot of



          8     listening to be done, a lot of implementation, but



          9     really congratulations.



         10                CHAIR URBAN:  Thank you, Mr. Liebert.



         11                 Mr. Mactaggart?



         12                MR. MACTAGGART:  Well, I also want to say



         13     congratulations to the staff and the Agency.  You



         14     know, since I joined the Board this has sort of been



         15     80 percent of the time and effort has been spent on



         16     this one issue.  And it's a thorny issue.  It's a



         17     difficult one, so obviously it deserves attention and



         18     time, but I'm so gratified that I think we have a



         19     reasonable set of regulations right now that are



         20     workable.



         21                 And as Mr. Liebert just said, it's a



         22     work in progress, but it is the end of the beginning



         23     anyway, to steal a phrase.  And I want to also want



         24     to congratulate -- I will have a chance in a second,



         25     but Mr. Worthe's input was really vital on making
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          1     sure that these regulations appeared in the form they



          2     did.



          3                 And then Mr. Kemp as well it's not lost



          4     on me that four or five months after he shows up



          5     these things are done.  And so again, congratulations



          6     to the team.  The executive team, everybody worked



          7     really, really hard, and I'm really grateful that we



          8     have these finally, that we can look elsewhere up to



          9     other things.



         10                CHAIR URBAN:  Thank you, Mr. Mactaggart.



         11                 Dr. Nonnecke?



         12                MS. NONNECKE:  I would also like to



         13     second the comments from my fellow Board Members in



         14     that this was quite the herculean effort, and I think



         15     has turned out, you know, very good for the State of



         16     California, especially as we look at the country as a



         17     whole.  California can lead by example, as you know,



         18     a laboratory of democracy demonstrating the types of



         19     safeguards we can put in for the public.  So I wanted



         20     to second all the remarks that incredibly proud of



         21     the work that's been done.



         22                 Second, echoing others that really we



         23     encourage the public and those who want to have input



         24     on this to engage with the Agency, we must



         25     collaborate with you in order for this to be fit for
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          1     purpose.



          2                CHAIR URBAN:  Thank you, Dr. Nonnecke.



          3                 Wise words, I really appreciate the



          4     service of Board Members all of whom, except for me



          5     came in at some point midstream of this process.  And



          6     it can't have been easy to pick it up -- to dive into



          7     it and pick it up.  I am -- I'm the last woman



          8     standing from the beginning of this.



          9                 And our attorney, our wonderful senior



         10     counsel, Lisa Kim, is the first attorney we hired, I



         11     think.  And General Counsel Laird has been here as



         12     well since very close to the beginning.  And their



         13     intelligence and their expertise really shined



         14     through.  But that makes me reflect on the fact that



         15     this truly is a capstone moment for the Agency.



         16                 We've had some big ones.  We had the



         17     first large package of regulations in 2023.  We had



         18     our first enforcement action.  We had our first CCPA



         19     enforcement action.  All of those things move things



         20     forward in very concrete ways to protect the privacy



         21     of Californians and to give businesses the guidance



         22     that they need in order to make good decisions.  And



         23     this is another capstone movement.



         24                 It was on September 7th, 2021, and I



         25     know this just because I know some of the dates of
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          1     Board meetings that then Board Member, Lydia De Torre



          2     and I, who were the regulation subcommittee presented



          3     at the Board meeting -- at a Board meeting with --



          4     and present a preliminary initial invitation for



          5     comments that solicited views on rulemaking.



          6                 The Board first met in June of that



          7     year, so this was just two or three months later.



          8     The very first question in the invitation was asking



          9     about cybersecurity audits and risk assessments.  And



         10     the second was asking about automated



         11     decision-making.



         12                 The initial invitation for comments went



         13     to the public for comment on September 22nd, 2021, so



         14     almost four years ago today.  And then Lydia De La



         15     Torre and Vincent Lee, who was the assembly appointee



         16     at that time took on the role of being a subcommittee



         17     to work with staff to develop a package of



         18     regulations on these topics and to present them to



         19     the Board.  It's exceptionally complex undertaking.



         20                 In addition to that invitation for



         21     comments there were informational sessions with



         22     stakeholders and with academics.  There were more



         23     additional -- initial comments.  And of course, there



         24     were the rounds of comments and the rounds of



         25     discussions by the Board led by Ms. De La Tore and
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          1     Mr. Lee, and then by staff as Mr. Mactaggart said, I



          2     do think about 80 percent is right.  We've added a



          3     lot of meetings and had many rounds of public



          4     comment.



          5                 And the Board has really just been



          6     engaged the whole time.  Which brings me to Mr.



          7     Worthe who has always had a capacity for maintaining



          8     focus and diligent attention to detail when things



          9     are thorny and complicated as they are with the



         10     regulations.  And a lack -- for lack of a better



         11     phrase a real ability to just cut through the bowl



         12     and to be able to see, you know, where there is a



         13     solution that will balance interests that can be



         14     simply stated and really move the ball forward.



         15                 So while when he started on the Board,



         16     you know, he said, this is not my area of expertise.



         17     Has some experience from working with the hospital in



         18     L.A., it is clear that his business acumen and his



         19     general sort of practical way of thinking about



         20     things contributed enormously to these regulations.



         21                 All those comments brings me to the



         22     public industry groups, civil society groups, labor,



         23     academic, studying the issues, and providing guidance



         24     about how things work and how things might work.



         25     Individual businesses and consumers participated over
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          1     this entire time.  Thousands of pages of comments, I



          2     think is fair.  Many hours of public comment and



          3     Board meetings, informational sessions and so forth.



          4     This is a real investment by California in your



          5     future, and I'm immensely grateful to every person,



          6     group and council.  Council for companies, and for



          7     these groups, really thought through their comments



          8     for us -- for their participation.  I think we can



          9     safely call it robust public participation.



         10                 All of that information was taken into



         11     account and thoughtfully analyzed and digested for



         12     the Board by our exceptional legal division team.



         13     Philip Laird the General Counsel, as I mentioned,



         14     Lisa Kim, I mentioned the senior privacy counsel and



         15     advisor, Kristen Anderson and Neelofer Shaikh, CPPA



         16     attorneys.  As well as I'm sure as I think you said,



         17     Mr. Laird, a lot more of the legal division over



         18     time.



         19                 But these are the folks who came before



         20     the Board always completely prepared knowing the



         21     regulations inside and out in order to be able to



         22     work with the Board to improve the regulations.



         23     Honestly, Ms. Anderson, Ms. Shaikh and Ms. Kim



         24     appeared unstoppable to me over a lot.  It was -- it



         25     was like watching a Supreme Court advocate.
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          1                 I'm a lawyer, and so it's hard to, like



          2     -- for those of you who aren't, if you are, you know



          3     what I mean, if you aren't it was really



          4     extraordinary.  The stamina they exhibited over the



          5     course of years of development meetings, public



          6     comment, et cetera, and controversy.  These are



          7     regulations that a lot of interests care about.



          8     They've carefully considered every viewpoint, and I



          9     think that we and the public can know, can tell from



         10     their performance that they really thought through



         11     things and considered every viewpoint.



         12                 They served as essential advisors to the



         13     Board, and worked to reflect and balance those needs



         14     of the public and develop legal solutions that are



         15     somehow both creative and legally very sober and



         16     careful.  So -- and I think the OAL's decision, the



         17     office of its administrative law's decision says that



         18     better, right?  It underscores that better than I



         19     ever could.



         20                 I've mentioned how impressed I am with



         21     this work multiple times, so, of course, the



         22     proceeding, but they continue to find ways to surpass



         23     their previous work.  And this seems like a time to



         24     recognize it.  The Office of Administrative Law goes



         25     through our regulations with a fine-tooth comb before
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          1     they can take effect, and they approve this



          2     incredibly complex regulatory package, which covers



          3     issues that are new and fundamental -- of fundamental



          4     public importance that involve fundamental changes in



          5     technology and practice without requiring changes.



          6                 Mr. Laird, who has overseen hundreds of



          7     regulatory packages can affirm that this is



          8     extraordinary.  Indeed, it's almost unheard of, and



          9     I'm not exaggerating.  So I have before -- I have



         10     before me, the finalized package with the stamped



         11     approval on the top.  And that is a seal of approval



         12     that speaks volumes to the intelligence,



         13     thoughtfulness, care, diligence, and the exceptional



         14     level of skill represented on this team.



         15                 There are models for regulators.  There



         16     are models for attorneys, and the Agency is



         17     unbelievably lucky to have them.  This is the A team,



         18     and they're a gift to the Board and to the Agency,



         19     and most importantly, the People of California.



         20                 This really is an extraordinary



         21     achievement.  And I am proud the Agency has so



         22     carefully and meticulously addressed some of the



         23     major issues of our time, and found a balance that



         24     has, as Mr. Laird said, on ramps that make them



         25     practically possible and protections that, as Dr.
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          1     Nonnecke said, are meaningful for Californians.



          2                 The collection and use of personal



          3     information by businesses fuse multiple sectors of



          4     the economy, and it creates profound privacy and



          5     security risks.  The moment your data goes into a



          6     system that will make a decision made about you based



          7     on your personal information, is a moment of profound



          8     privacy risks.



          9                 The moment your data goes into some data



         10     lake with millions and billions of others data is a



         11     moment of profound privacy and security risks,



         12     requiring business to assess risks at the outset,



         13     fuels better design, minimizes per these profound



         14     risks and forces businesses to consider the effects



         15     on consumers when it's practical for them to do so



         16     and before they have a lot of sunk costs.



         17                 Requiring businesses to audit



         18     cybersecurity practices is a no brainer.  The



         19     ecosystem of data is vulnerable and rife with soft



         20     targets, and both consumers and other businesses are



         21     put at risk if some players fail to properly invest



         22     in cybersecurity.  And decision-making about some



         23     fundamental aspects of people's lives simply must be



         24     the subject of some choice.



         25                 So these are things that the drafters of
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          1     the law foresaw Mr. Mactaggart being one of them.  I



          2     said, cybersecurity is a no-brainer, but California



          3     is way ahead of the game on this.  So it isn't a



          4     no-brainer for some folks even though maybe it should



          5     be.  And they -- and the many millions of



          6     Californians who voted for this law put California at



          7     the forefront of consumer protection and certainty



          8     for businesses using data all at once.



          9                 So I do want to emphasize this isn't the



         10     end of the story, as others have alluded to.  This



         11     package also provided a lot of much needed updates to



         12     the 2023 regulations.  And as we've all said, and Mr.



         13     Laird has requested, please work with the Agency to



         14     help implement these regulations in a good way that



         15     is protective of Californians, amenable for



         16     businesses and helps us update them as we need to.



         17                 But I'm grateful to the staff and the



         18     public and the Board for ensuring that the agency is



         19     paying attention and listening and ready to do the



         20     work that's needed.  So thanks for listening to a



         21     little bit of history.  But it really is -- has been



         22     a huge part of the Board's work for a long time.  And



         23     I think it's important to take a moment to recognize



         24     it.  I will take public comment if there's any.



         25                MS. CARWILE:  This is for Agenda Item
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          1     Number 8, update on regulations regarding ADMT and



          2     updates to existing regulations.  If you'd like to



          3     make a comment at this time, please raise your hand



          4     using the raised hand feature or by pressing Star



          5     nine if you're joining on us by phone.  Again, this



          6     is for Agenda Item Number 8.



          7                 Madam Chair, I'm not seeing any hands



          8     raised at this time.



          9                CHAIR URBAN:  Thank you, Ms. Carwile.



         10                 And I will say I'm not very good at



         11     using notes, and I realize that I didn't mention



         12     something that's very important.  I appreciate Mr.



         13     Mactaggart mentioning Mr. Kemp's efforts which were



         14     certainly important.  And I want to mention the



         15     efforts of our previous executive director, Mr.



         16     Ashkan Soltani.  Whose deep technical knowledge and



         17     commitment and dedication to the issues really have



         18     contributed to the work of the Agency, of course, to



         19     building the agency, to the Agency being here, and



         20     very much so to these regulations as well.



         21                 So Mr. Soltani if you're listening thank



         22     you and congratulations on this capstone moment.



         23                 With that, we'll move to Item Number 2,



         24     which is a resolution to recognize distinguished



         25     service by outgoing Board Member Jeffrey Worthe.  And
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          1     a welcome to our incoming Board Member Jill Hamer.



          2     I'm very pleased to present this item.  Item 2 is in



          3     two parts.  So we will provide a grateful and warm



          4     ending.  And then hopefully an exciting new



          5     beginning.



          6                 First we'll send off our colleague Mr.



          7     Jeffrey Worthe and thank and honor him for his



          8     service.  Please look to your materials for a



          9     resolution we've prepared in his honor, which the



         10     Board will vote on.  But first though, I'd like to



         11     invite thoughts from colleagues on the Board if they



         12     have them.



         13                 Mr. Liebert, Mr. Mactaggart?



         14                MR. LIEBERT:  I'm not happy about your



         15     departure, by the way.  What a great last name for



         16     you.  Your participation in this effort to reasonably



         17     protect California's privacy interests has not just



         18     been worthy.  It's been critical.  I have watched and



         19     (inaudible) I know my fellow Board Members have, when



         20     it's appeared, we've been stumped on something, some



         21     issue involving privacy.



         22                 And we inevitably turn to look at you



         23     and you're thinking about things and you make what



         24     seems like just a general comment, and it kind of



         25     unstick us all.  And that's been so very helpful.
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          1     And it's that quality of yours, of being a great



          2     listener, and then trying to figure out how to bridge



          3     the gap.  And you did that so many times that I



          4     watched you.



          5                 Your incisive qualities in that calm



          6     that you bring to our meetings has been so very



          7     helpful, and it's just been such a joy to get to work



          8     with you.  I'm -- I know this won't be the end of



          9     that because you're heading out to do some other



         10     really tough chores for the State of California, but



         11     we are all I know very grateful for the contributions



         12     that you've made, Jeff, you've just been such a



         13     pleasure to work with, and I've been in awe about the



         14     skills that you bring to whatever subject you're



         15     being thrown into.  I can see why the governor keeps



         16     throwing you around different places.  Thanks so much



         17     for your service.



         18                CHAIR URBAN:  Thank you, Mr. Liebert.



         19                 Mr. Mactaggart and then Dr. Nonnecke.



         20                MR. MACTAGGART:  Well, Jeff, when you



         21     showed up, you tested, you didn't know about privacy,



         22     and you were into privacy expert.  But I think what



         23     you demonstrated in spades is that common sense is



         24     way more important than expertise generally in life.



         25                 And when you think about the two main
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          1     things that have happened since you showed up,



          2     getting all these regs approved and out the door and



          3     unsticking a log jam, and hiring a new executive



          4     director you were critical on both sides and on both



          5     fronts.  And obviously a lot goes on and behind the



          6     closed doors in these meetings and your ability to



          7     get traction in a meeting and get it moving forward



          8     shows that you are experienced as a executive



          9     administrator or leader.



         10                 And obviously, I just couldn't be more



         11     grateful for the time you spent getting this Board



         12     moving in the right direction.  And really, when you



         13     think about where we were and where we are now, it's



         14     a world of difference.  And so thank you for your



         15     time.



         16                 You know, and as I confront, I look at



         17     you going off to this next problematic area, I think



         18     to myself, you know you're the epitome of what is so



         19     wonderful about our country.  Someone who's achieved



         20     success in one area and wants to give back.  I mean,



         21     you're -- you know, the thanklessness of having to



         22     fly up here and come to these meetings back and



         23     forth, and, you know, you're certainly not doing it



         24     for the per diem recon.



         25                 You know, so I just wanted to say it's
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          1     really inspiring watching someone like you.  There's



          2     a million things you could be doing and you could be



          3     enjoying some of your success in other areas



          4     especially spending time with your family or



          5     whatever.



          6                 And here you are doing something that



          7     didn't really, you didn't wake up one morning



          8     thinking, you know, oh gosh, I want to be a privacy



          9     expert.  But you did wake up thinking, I want to make



         10     a difference and I want to give back to the society



         11     that's been good to me, and you're inspiring.  So



         12     thank you, because there's a million other things you



         13     could be doing, and you did this out of the goodness



         14     of your heart.  Thank you.



         15                CHAIR URBAN:  Thank you, Mr. Mactaggart.



         16                 Dr. Nonnecke?



         17                MS. NONNECKE:  Yes.  I also want to echo



         18     some of the comments from my colleagues here.  Board



         19     Member Worthe, thank you so much for all of your time



         20     served your business acumen has shown brightly but



         21     also your dedication to the people of the State of



         22     California.  I want the public to know that Board



         23     Member worth actually carried around, I swear, a



         24     binder that was almost a foot thick with all of the



         25     comments received from the public, all of which he
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          1     had poured over.



          2                 And it was quite obvious because the



          3     questions that he would ask were drawn from the



          4     public commentary.  So thank you so much for doing



          5     that and really putting in all of that effort.  Thank



          6     you for your service on the CPPA Board, and you will



          7     definitely be missed.



          8                CHAIR URBAN:  Thank you, Dr. Nonnecke.



          9                 I echo the many of the thoughts of my



         10     colleagues as well.  Mr. Worthe, I already mentioned



         11     your practical approach.  Mr. Mactaggart mentioned



         12     common sense and practical approaches and common



         13     sense are key, and they have to be married to



         14     preparation and understanding.  And I've just been



         15     incredibly impressed with both the kind of



         16     preparation that you always brought to every Board



         17     meeting as Dr. Nonnecke suggested.



         18                 And your sense of what is the goal and



         19     how we might get to the goal.  So making sure that



         20     you have married those sort of practical ways of



         21     thinking with a full understanding and the desire and



         22     the ability to balance interests fairly and



         23     effectively for California.



         24                 As Dr. Nonnecke said, I've always seen



         25     your eye to be directly on the mission of this
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          1     Agency.  And that is crucial for a Board Member.



          2     It's also important and impressive as Mr. Mactaggart



          3     alluded to you know, you could do many things with



          4     your time.  And you have selflessly given your time



          5     and your fine mind and your ability to organize both



          6     material and people and with heart to this Board and



          7     to this Agency.



          8                 So we are just tremendously grateful to



          9     you for doing it.  We wish you very well in your



         10     future endeavors and you might be out of the frying



         11     pan and into the fire, but that just speaks of your



         12     -- that just speaks of your tremendous service, your



         13     service commitment to the People of California.  And



         14     with that I will request a motion to approve the



         15     following resolution.  Yeah.



         16                 Oh, sorry, Mr. Liebert.



         17                MR. LIEBERT:  Yeah, no, I'm giving you



         18     the motion.



         19                CHAIR URBAN:  Oh, you're giving, you're



         20     --



         21                MR. LIEBERT:  Before you even made the



         22     resolution.



         23                CHAIR URBAN:  Well, gosh, I could work



         24     something in there, couldn't I?



         25                MR. LIEBERT:  You could.
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          1                CHAIR URBAN:  Okay.  Well, you know --



          2                MR. LIEBERT:  But I might withdraw the



          3     motion.



          4                CHAIR URBAN:  Yeah.  And you know, I



          5     won't do that anyway.  So the resolution is from the



          6     State of California Privacy Protection Agency, a



          7     resolution in recognition and appreciation of



          8     distinguished service by Jeffrey Worthe.  Whereas



          9     Jeffrey Worthe as a member of the California Privacy



         10     Protection Agency Board, through his dedication,



         11     countless hours of work and wise counsel to the Board



         12     and Agency has contributed to their work on behalf of



         13     the People of California.



         14                 And whereas, Mr. Worthe has consistently



         15     demonstrated knowledge, commitment, thoughtfulness,



         16     and tenacity in approaching the work of the Agency,



         17     contributing significantly to its mission.  And



         18     whereas Mr. Worthe's expertise, guidance, and common



         19     sense approach have been essential to the Agency's



         20     efforts in establishing -- effective privacy



         21     regulations, enforcement and public awareness of



         22     privacy rights in California.



         23                 And specifically, whereas Mr. Worthe has



         24     helped shape and move to approval, California



         25     Consumer Privacy Act regulations that place consumers
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          1     in a position to exercise meaningful control over



          2     their personal information when it is used for



          3     automated decision-making, is collected by data



          4     brokers, or is otherwise collected and used.



          5                 And whereas Mr. Worthe has carefully



          6     considered and with the Board rendered decisions on



          7     the Agency's inaugural enforcement actions, thereby



          8     providing valuable guidance to businesses and



          9     protecting consumers.  And whereas Mr. Worthe



         10     colleagues on the Agency Board recognize his many



         11     contributions and wish him success and his future



         12     endeavors, therefore be it resolved that we, his



         13     agent -- colleagues on the Agency Board extend our



         14     great appreciation for Mr. Jeffrey Worthe's service



         15     to the State of California and his role in advancing



         16     consumer privacy protections.  The Board wishes Mr.



         17     Worthe well and all of his future pursuits dated this



         18     26th of September, 2025.



         19                 I have a motion on the table.  Do I have



         20     a second?  I have a second.  Ms. Carwile, I have a



         21     motion from Mr. Liebert and a second from Mr.



         22     Mactaggart, could you please perform the roll call



         23     vote?



         24                MS. CARWILE:  Yes.  One second.  This is



         25     a roll call for the motion as stated by the Chair.
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          1                 Board Member Hamer?



          2                MS. HAMER:  Approved.



          3                MS. CARWILE:  Board Member Liebert?



          4                MR. LIEBERT:  Approved.



          5                MS. CARWILE:  Board Member Mactaggart?



          6                MR. MACTAGGART:  Aye.



          7                MS. CARWILE:  Board Member Nonnecke?



          8                MS. NONNECKE:  Aye.



          9                MS. CARWILE:  Chair Urban?



         10                CHAIR URBAN:  Aye.



         11                MS. CARWILE:  Madam Chair, you have five



         12     yeses.



         13                CHAIR URBAN:  Thank you very much, Ms.



         14     Carwile and to the Board.  The motion has been



         15     approved by a vote of five to nothing.  And we



         16     gratefully recognize your service, Mr. Worthe.  If



         17     you -- yeah.  Oh, I'm so sorry.  Yes.  Do you want to



         18     comment Mr. Worthe?  I don't want to put you on the



         19     spot.



         20                 Thanks, Mr. Mactaggert.



         21                MR. WORTHE:  I just, real quick, I don't



         22     want to take a lot of time.  I just want to first



         23     thank staff.  I think it's been a couple years that



         24     I've been on this Board, but the dedication that



         25     staff took to this process and the preparation they
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          1     came to the table with made me feel much more



          2     comfortable about the decisions we made.



          3                 I've got to get a special shout out to



          4     Mr. Laird for holding my hand between meetings to get



          5     me through some materials, because this was a foreign



          6     language me when I first got here.  So thanks to all



          7     the staff.  I know not everyone's here, but hopefully



          8     they're listening because I really appreciate the



          9     dedication they gave us.



         10                 And to the Board, you know, at a time



         11     when as American citizens, our rights are being less



         12     clear every day.  Let's keep up the good fight here.



         13     We can only do what we can do, but we've got to do



         14     something.  And for Californians to know what their



         15     rights are for privacy maybe is one clear beacon in



         16     this confusing state that we're currently sitting in.



         17     So thank you for what you do, and I appreciate the



         18     friendships.



         19                 And by the way, I think unfortunately,



         20     I'll be up in Sacramento now regularly.  I was sold



         21     on every other month, but the calendar so far is



         22     September, October, November, December.  So I think I



         23     got billed into something I didn't sign up for.  So



         24     hopefully we'll cross paths up there.  And I



         25     appreciate the friendships that have been made, and I
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          1     hope they continue.  And you -- I'm certainly



          2     embarrassed about my -- you got a replacement that's



          3     far better than what you're leaving.  So you're in a



          4     much better place than you were last meeting.  But



          5     thank you, everybody, I appreciate it.



          6                CHAIR URBAN:  Thank you, Mr. Worthe.



          7                 Could you pause wait around for just



          8     five minutes so we can give you your resolution.  So



          9     that is a warm, somewhat bittersweet ending, but I'm



         10     really delighted about the beginning.  And I'm very



         11     pleased to welcome Jill Hamer as the other



         12     gubernatorial appointee on the Board taking over the



         13     seat that Mr. Worthe until recently occupied.



         14                 I'm actually -- I'm absolutely delighted



         15     to welcome Ms. Hamer.  And Mr. Worthe, you are



         16     leaving your seat in excellent hands.  Jill Hamer is



         17     an experienced C-Suite executive who has worked with



         18     multiple companies, including Fortune 500 companies



         19     on a variety of end-to-end initiatives including



         20     cyber risk strategizing and management and privacy



         21     and data protection development integration and



         22     compliance.



         23                 She brings to the Board experience in



         24     legal processes.  She is trained as a lawyer



         25     technical thought processes and business
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          1     transformation.  And she has been for some time a



          2     nationally recognized expert in data privacy and



          3     protection.  She developed this practice and skillset



          4     after time as a business litigator.  So she has a lot



          5     of skill and she has a lot of very practical



          6     experience that I know will serve the state extremely



          7     well.



          8                 She is also providing a tremendous



          9     service to the Board in the State of California.  By



         10     joining us after having sold her company and could do



         11     really anything that she would like.  And she has



         12     come to join us as part of many things that she's



         13     doing in order to support our work.



         14                 She's a supporter of ESG and DEI



         15     missions, which is very important in California.  And



         16     she provides leadership and mentorship through Santa



         17     Clara University's Miller Center for Social



         18     Entrepreneurship and Mentoring Women Executives from



         19     Santa Clara University School of Business as well.



         20     So she's very service-oriented.  She's very skilled.



         21     And we're, I'm absolutely delighted to have her on



         22     the Board.



         23                 Welcome, Ms. Hamer.



         24                MS. HAMER:  Thank you, Chair Urban.  It



         25     sounds like I have some very large shoes to fill.
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          1     I've already been referred to as the new Jeff, so I



          2     think I'll get my badge to say that.  But thank you



          3     for your tremendous service and opening this



          4     possibility.  I'm very excited to participate in the



          5     very important work that this Agency performs for the



          6     state.



          7                CHAIR URBAN:  Thank you, Ms. Hamer.



          8                 Any additional comments from the Board?



          9     All right, just welcome.  Yeah, welcome.  And



         10     comments from the public.



         11                MS. CARWILE:  This is for Agenda Item



         12     Number 2, resolution to recognize distinguished



         13     service by outgoing Board Member Jeffrey Worthe And



         14     welcome incoming Board Member, Jill Hamer.  If you'd



         15     like to make a comment at this time, please raise



         16     your hand using the raised hand feature or by



         17     pressing Star nine if you're joining us by phone.



         18     Again, this is for Agenda Item Number 2.



         19                 Madam Chair, I'm not seeing any hands



         20     raised at this time.



         21                CHAIR URBAN:  Thank you, Ms. Carwile.



         22     And thank you to the Board.  And again, thank you for



         23     -- to Mr. Worthe and Ms. Hamer.  We'll take a short



         24     break in order to complete the resolution process and



         25     be back let's say 10 after 10:00.  Yeah.  Okay,
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          1     great.



          2                 (Recess taken).



          3                CHAIR URBAN:  To the September 26th, 2025



          4     meeting of the California Privacy Protection Agency



          5     Board.  We will now move to Agenda Item Number 3



          6     which is an update from our executive director, Mr.



          7     Tom Kemp.



          8                 Mr. Kemp, please go ahead when you're



          9     ready.



         10                MR. KEMP:  Thank you, Chair Urban and



         11     good morning Board Members and myself and staff also



         12     thank Mr. Worthe for his service.  And we welcome Ms.



         13     Hamer.



         14                 So we have a number of items on today's



         15     agenda, six to be exact.  We obviously covered one,



         16     which was the regulations.  And it's kind of a wide



         17     gamut of topics that we're covering today from



         18     enforcement to regulations, to public affairs to



         19     policy and legislation.



         20                 So I want to use my very brief update to



         21     discuss how these topics tie together to the major



         22     initiatives we are be -- we are pursuing before staff



         23     dives into the details.  So, one major initiative,



         24     which I've talked about in the past, is that we're



         25     very much focused on wanting to enable the exercise
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          1     of privacy rights at scale for Californians.  And we



          2     do, as Californians have the strongest privacy rights



          3     in the United States, but individuals often lack the



          4     time and expertise to make difficult decisions about



          5     privacy and rights cannot practically be exercised at



          6     scale, given the thousands of organizations that



          7     process people's data.



          8                 And so we are focused very much on



          9     addressing this need for scale in multiple ways which



         10     dovetails with some of the things that we'll be



         11     discussing today.  For businesses that consumers



         12     don't have a direct relationship with that sell our



         13     personal data i.e., data brokers, we are implementing



         14     the Delete Request and Opt-Out Platform or DROP.  So



         15     that's going to come up a number of times today.



         16                 Today we will be asking for approval of



         17     the DROP Regulations and also approval of next



         18     calendar's year's data broker registration fees.



         19     We're very happy that Mr. Laird and Ms. Allen will



         20     give you updates on both topics.  I'm also pleased to



         21     inform the Board that development of the DROP is



         22     progressing very well, and we plan to begin beta



         23     testing of the systems application programming



         24     interface in October.  We've reached out to the data



         25     broker community and we've gotten very positive
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          1     feedback for their participation as testers of the



          2     API.



          3                 We are also sponsor of Assembly Member



          4     Lowenthal AB 566, that would require all browser



          5     vendors to support an opt-out preference signal, or



          6     OOPS.  That's another acronym that we'll be using a



          7     lot today.  OOPS, is commonly implemented via the



          8     global privacy control or GPC which is an easy to use



          9     browser setting or extension that automatically



         10     signals to businesses a consumer's request to stop



         11     selling or sharing their personal information to



         12     third parties.



         13                 Like the DROP system is for deletion



         14     from third parties that have our personal



         15     information, OOPS addresses opting out of the sale



         16     and sharing of our personal data at scale.  The bill



         17     passed the legislature and is on the governor's desk



         18     for his consideration, and Ms. Mahoney will give you



         19     additional color commentary later this morning,



         20     including the discussing the Broad Coalition of



         21     Supporters for AB 566.



         22                 Furthermore, as it relates to this topic



         23     of scale, we are right now working in partnership



         24     with State AGs from California, Colorado, and



         25     Connecticut on an investigative sweep involving
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          1     potential non-compliance with the GPC.



          2                 As part of the sweep, the coalition is



          3     contacting businesses may -- that may not be



          4     processing consumer requests to opt-out of the sale



          5     of personal information submitted via the GPC as



          6     required by law.  And we're requesting that those



          7     businesses comply.



          8                 We believe our enforcement actions in



          9     this area will further enable privacy at scale for



         10     consumers.  And Mr. Macko will talk more about our



         11     significant enforcement progress.  And the last



         12     example on this topic of scalability is that we've



         13     rolled out a major set of prescriptive privacy tips



         14     for Californians on our privacy.ca.gov website, as



         15     well as recent blog posts, thus educating



         16     Californians on how to take advantage of both OOPS.



         17     And the upcoming DROP platform.



         18                 On a side note, I have spent a lot of



         19     time looking at other state's privacy websites, and



         20     I'm pleased to report that no other state delivers



         21     the depth and breadth of privacy content as the CPPA



         22     delivers for Californians.  Congrats to Ms. White and



         23     her team, and she'll discuss our great progress on



         24     that front later today.



         25                 Another major initiative is that -- is
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          1     that we want to prevent privacy harms before they



          2     happen to Californians.  As we previously discussed,



          3     we're very pleased that the Omnibus regulation



          4     packages and approved.  And congrats again to Mr.



          5     Laird and his team for the great work on this.  And



          6     as well as the great support and work that the Board



          7     has done.



          8                 As noted by experts and pundits, these



          9     regulations mark a new error in U.S.  privacy



         10     regulations by focusing on privacy protective



         11     governance of personal information by businesses.



         12     Examples of what these regulations mean for



         13     businesses include that privacy and cybersecurity can



         14     no longer be treated as separate disciplines, but



         15     need to work holistically together from a compliance



         16     perspective.



         17                 And really for the first time,



         18     executives within organizations must provide



         19     oversight when it comes to CCPA compliance.  As Mr.



         20     Laird alluded to, we are very much committed to



         21     educating the business community and industry to



         22     enable them to operationalize the regulations, and



         23     that will be a very big focus of our public affairs



         24     efforts moving forward.



         25                 And then finally, the last major
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          1     initiative that today's agenda highlights is that the



          2     Agency continues to seek to gain more leverage by



          3     partnering with other governmental entities.  The



          4     Board is already familiar with the Consortium of



          5     Privacy Regulators, a bipartisan effort that we're



          6     actively participating in with State AGs across the



          7     country.



          8                 On top of that I mentioned the -- some



          9     of the investigation sweeps that we're providing.



         10     And then furthermore, to gain more leverage, we are



         11     working with the Department of Finance in the



         12     development of the budget for fiscal year '26 and '27



         13     to provide more resources to the Agency.



         14                 Our efforts in public affairs also



         15     include partnering with other state agencies and



         16     members of the legislature to help us have a bigger



         17     megaphone, gain more leverage with respect to



         18     community outreach, to better evangelize



         19     cybersecurity and privacy best practices for



         20     Californians, and our plans to make our Agency name



         21     more memorable with consumers.  And that tie that in



         22     with major website improvements, should facilitate



         23     more web traffic to our website, thus enabling even



         24     more Californians to take advantage of OOPS, DROP as



         25     well as other comprehensive privacy tips.  And Ms.
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          1     White will also update you on those items.



          2                 So, in summary, I'm very proud that the



          3     team here at the Agency is executing at a high level



          4     across multiple disciplines, while also making great



          5     progress, delivering for Californian's innovation



          6     such as DROP and our content-packed privacy website



          7     that no other state or country matches.  I believe



          8     today's updates will demonstrate that progress.



          9     Thank you.



         10                CHAIR URBAN:  Thank you very much, Mr.



         11     Kemp for that sort of thematic overview.  And all of



         12     it sounds amazing.



         13                 I'll ask for any comments or questions



         14     from the Board.  I do need to make a note about the



         15     Bagley-Keene Open Meeting Act for the items that Mr.



         16     Kemp mentioned that are on the agenda for today.



         17     This is not an agenda item during which we can



         18     discuss the items.  We need to hold our comments, so



         19     I'm going to express my general suit enthusiasm and



         20     my deep thanks to Mr. Kemp and to the whole team.



         21     And leave it there.



         22                 I think I saw a hand from Mr.



         23     Mactaggart.



         24                MR. MACTAGGART:  Thank you.  You know, I



         25     just was, while you were talking, went online and
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          1     looked at your list of privacy tips, which I think is



          2     fabulous.  So well done.  One thing, you know, I



          3     think we're all -- I personally always get tired of



          4     the safety route, and I know that we're trying to be,



          5     you know, not --



          6                CHAIR URBAN:  And Mr. Mactaggart think



          7     there's a really important comment and it's going to



          8     need to come during Mr. -- Ms. White's item.



          9                MR. MACTAGGART:  Okay.



         10                CHAIR URBAN:  Which is the notice item.



         11                 Ms. White, are you planning to talk



         12     about the privacy website?



         13                MR. MACTAGGART:  Okay.



         14                CHAIR URBAN:  Yeah, that's the notice.



         15     I'm sorry.  I know it's awkward and weird.  Yeah.



         16     Other -- so you can continue if you had more.  All



         17     right.  Other comments from the Board?  All right,



         18     wonderful.



         19                 Thank you so much, Mr. Kemp.



         20                 Are there comments from the public?



         21                MS. CARWILE:  This is for Agenda Item



         22     Number 3, the executive director's update.  If you'd



         23     like to make a comment at this time, please raise



         24     your hand using the raised hand feature, or by



         25     pressing star nine if you're joining us by phone.
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          1     This is for Agenda Item Number 3, executive



          2     director's update.



          3                 Madam Chair, I'm not seeing any hands



          4     raised at this time.



          5                CHAIR URBAN:  Thank you, Ms. Carwile.



          6                 Thanks so much, Mr. Kemp, and I'm sure



          7     we all -- we -- I'm sure I think I can speak with



          8     confidence that we all look forward to talking about



          9     this incredible work as we move through the day in



         10     more detail.



         11                 With that, we'll move to Agenda Item



         12     Number 4, which is our annual enforcement update and



         13     priorities.  For the benefit of the public and



         14     perhaps for Ms. Hamer who is new, we have standing



         15     items on our meeting schedule that we check in with



         16     on a regular basis.  And this is our time for hearing



         17     from the director of the enforcement -- deputy



         18     director of the enforcement division the excellent



         19     Mr. Michael Macko.



         20                 The Board is precluded from specifically



         21     suggesting enforcement actions and so forth, because



         22     we are the adjudicated body.  But I believe Mr. Macko



         23     is going to give us an update and talk to us about



         24     priorities.



         25                 Please go ahead when you're ready, Mr.
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          1     Macko.



          2                MR. MACKO:  Good morning, Chair Urban,



          3     Members of the Board.  Thank you very much for having



          4     me.  And I'm really happy to be here to provide this



          5     update.  It's been a really exciting year for privacy



          6     enforcement for us and for really nationwide.  I've



          7     divided today's presentation or update into three



          8     different parts.  You'll see slides, but as per usual



          9     there -- the slides are really meant to be guideposts



         10     for our discussion and mostly non-substantive.



         11                 So first, I will address what we've



         12     heard from consumers and what we're seeing in terms



         13     of consumer complaints.  The second broad area of the



         14     update will concern our enforcement evolution.  So



         15     for this -- it's where we are as a team, but it's



         16     also where we are in the kind of the spectrum of



         17     enforcement over time.  And I've found that context



         18     to be especially useful when I think about our own



         19     enforcement efforts.  And finally, the third part,



         20     I'll address what we've done recently in terms of



         21     enforcement actions and investigations as well as our



         22     proposed priorities so that we can seek the Board's



         23     direction and feedback there.



         24                 So let's start with the first part



         25     delving into consumer complaints and what we've
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          1     learned there.  As the Board knows, the CCPA calls



          2     for us to receive complaints from consumers about



          3     potential violations that they see.  And we launched



          4     our consumer complaint portal on our website in July



          5     of 2023 as the first month that we had our



          6     enforcement authority, we launched this portal.



          7                 And as you can see, we've received 8,265



          8     consumer complaints since launching that system.



          9     Anecdotally, I can tell you that we're receiving



         10     about 150 complaints or so every single week.  That



         11     number has been increasing over time.  But I did want



         12     to give the Board a sense of what the current volume



         13     looks like.



         14                 We receive evidence in our



         15     investigations in a lot of different ways, as the



         16     Board knows but consumers do remain and have always



         17     been a vital source of evidence for us.  Last year at



         18     the update that I provided to the Board, I shared



         19     some of the first pieces of data that we had



         20     available from the system at that time aince we --



         21     since the launch.



         22                 I would like to update the Board today



         23     with the more recent data that we have because it



         24     does show kind of the overall growth and volume of



         25     complaints coming in.  Take a look at this chart if
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          1     you would.  This is -- it shows kind of a remarkable



          2     trend line and a really remarkable response to our



          3     law.  You can see that the number of consumer



          4     complaints we receive has been growing.  It's been



          5     growing steadily each year.  I haven't seen this



          6     volume of privacy complaints at any other Agency.



          7                 And I think this trend line tells the



          8     Board a few things.  Above all, it shows that



          9     Californians care deeply about their privacy.  It's



         10     telling us that Californians care more about their



         11     privacy with each passing gear.  The data is telling



         12     us that just by the increases.  Implicit in this



         13     chart, although perhaps not obvious, is that there's



         14     also been an increase in the rate of complaints.



         15                 So when we first launched the system, we



         16     were getting about 150 complaints a month, and as I



         17     mentioned, we're now getting close to 150 a week.  So



         18     the rate has also been increasing.  I think this data



         19     validates and reinforces the mandate that we have in



         20     the CCPA to conduct vigorous enforcement.  It's part



         21     of our law.  I think the data backs that up.  And



         22     perhaps most importantly, this data to me supports



         23     our continued growth as an enforcement division to



         24     tackle the issues that Californians obviously care



         25     deeply about.
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          1                 If we dig into the data a little more



          2     deeply, we do see a few other trends and kind of



          3     categories that I'd like to share.  The most common



          4     consumer complaint that we receive is about the right



          5     to delete more than half of the consumer complaints



          6     that we receive involve the right to delete as some



          7     component of the complaint.  That's been consistent



          8     since we launched the system in 2023.  Last year, the



          9     Board might recall that about 50 percent of the



         10     complaints had a right to delete component to them.



         11                 That percentage is followed closely by



         12     collection use and sharing of personal information at



         13     44 percent the right to limit at 37 percent.  And of



         14     course, you'll see similar to last year, those



         15     percentages don't add up to a hundred because you can



         16     have more than one category per complaint.  Less



         17     common complaints on the other side of the slide



         18     there include the right to correct at 13 percent



         19     children's privacy and financial incentive programs



         20     that it's six and 5 percent respectively.



         21                 The fact that those kinds of complaints



         22     are less common from consumers doesn't mean that the



         23     violations there -- potential violations are any less



         24     important or less present.  To the contrary it just



         25     -- it might mean that violations are a little more
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          1     difficult for consumers to see your notice.  So we do



          2     need to be vigilant and pursue those kinds of



          3     violations regardless of their visibility to



          4     consumers.



          5                 I'd like to shift to kind of keeping in



          6     mind this volume of consumer complaints that we've



          7     received and that we've been receiving, and putting



          8     that into the perspective of where we are in the



          9     overall universe of privacy enforcement.  This won't



         10     come as a surprise to the Board, of course but it is



         11     useful context.  It's been useful for me when I think



         12     about the universe of consumer protection enforcement



         13     over time and where we are and where we fit in.



         14                 So you'll see just from this rough



         15     timeline to put the -- in this into perspective that



         16     some of the earliest consumer protection laws that I



         17     have worked with start really after the Civil War



         18     with the False Claims Act, where the government was



         19     responding to harms to the -- to public money that



         20     led to -- in California, we had the predecessor to



         21     our Unfair Competition law back in 1872.  We had



         22     other laws not long after that, like the FTC Act in



         23     1914.  After the Great Depression, we saw all these



         24     efforts at financial regulation we saw the Securities



         25     Act of 33, the Exchange Act of 34.
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          1                 Ww saw additional financial regulation



          2     later on in the sixties, in the nineties.  In the



          3     nineties with more of an online ecosystem.  We saw



          4     COPPA as a response to some of that.  But what the



          5     takeaway from this -- from what you see with the



          6     timeline like this, is that you have hundreds of



          7     years almost of precedent in other areas of consumer



          8     protection law.  We have generations of foundational



          9     precedent across other laws.



         10                 And it was only in 2020 that we saw the



         11     CCPA go into effect, and it was only in July of 2023,



         12     all the way over on the right on our chart that we as



         13     an Agency obtained our enforcement authority.  I'm



         14     mentioning this timeline, and I'm sharing this



         15     perspective because our task as an enforcement



         16     division, the way we have seen it, is that we need to



         17     develop foundational precedent under the CCPA.



         18                 We don't have the benefit of the



         19     hundreds of years of evolution in the law or in the



         20     -- in precedent that has taken place in other areas



         21     of consumer protection.  And so we're trying to take



         22     lessons from history from these other aspects of laws



         23     and also develop our own precedent there.



         24                 So if you kind of combine what I've



         25     shown so far, I think they add up to an opportunity.
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          1     We spoke about the influx of consumers who were



          2     submitting complaints to us about potential



          3     violations, and you see the trend line up there on



          4     the right side.  And we also have a historic need.



          5     You can see the timeline there on the left to develop



          6     precedent under our law that's enforcing our law.



          7                 And when you put these two together, it



          8     really does add up to a new era of privacy



          9     enforcement, a new era of state enforcement in



         10     particular.  And it's pretty historic.  California



         11     isn't alone.  As the Board knows, there are



         12     additional states coming online.  They're building



         13     out some of their own enforcement teams specific to



         14     privacy.  You are going to see as Director Kemp



         15     mentioned cooperation with other states and with us.



         16     And that's going to continue to increase.  We know



         17     that as a team, we're trying to capitalize on the



         18     generations of precedent that we do see in other



         19     consumer protection cases to kind of build out the



         20     precedent for us.



         21                 I'd like to pause there to tell you all



         22     about how our own team fits into this as an



         23     enforcement division.  We have built a world-class



         24     privacy enforcement team.  I've described that team



         25     to the Board before.  It's now since I've presented
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          1     previously the largest in the United States that's



          2     dedicated solely to privacy enforcement.



          3                 It is the quality though that I think



          4     really matters.  And the team now includes a mix of



          5     former federal and state prosecutors.  And we have



          6     in-house counsel from major tech companies who left



          7     those firms to join us, many of whom had advised



          8     companies on privacy compliance.  We have attorneys



          9     from some of the world's top law firms who have



         10     joined us.  We have legal professional staff with



         11     decades of experience.



         12                 Now, since I last presented to the Board



         13     we have expanded the team in a couple of significant



         14     ways that I'd like to mention.  We now include a



         15     former enforcement attorney from the Federal Trade



         16     Commission.  We now include an expert in our Agency's



         17     own regulations who has just joined the enforcement



         18     division.  We've also added more legal professional



         19     staff with expertise in administrative enforcement



         20     actions in particular.  On top of that, growing our



         21     technical capacity has been a priority for the



         22     enforcement division over the past year.



         23                 The Board will recall that in 2024 we



         24     joined the FTC and about 24 other competition



         25     authorities and additional states on top of it, in a

�                                                                   54











          1     commitment to build out technical capacity in



          2     government.  We have followed through with that



          3     commitment.  We now have multiple in-house



          4     technologists in the enforcement division who hold



          5     PhDs in computer science.  These are published



          6     authors, they're experts in their field.  We have



          7     additional technologists working with us through



          8     partnerships with universities including one who will



          9     be starting with us next week.



         10                 These individuals could work anywhere.



         11     Both the -- from the technologist side, from the



         12     attorney side, from the legal professional staff



         13     side.  They have all chosen to be here because of



         14     their passion for this kind of work.  And for what



         15     we're building as an enforcement team.  And I know



         16     that's true for everyone at the Agency in the



         17     different divisions that we all work really well



         18     together.  And there is that shared passion.



         19                 Director Kemp mentioned the consortium



         20     of privacy regulators.  This development, this -- the



         21     creation of this consortium for me, shows that our



         22     team isn't alone in this fight.  Cooperation is part



         23     of our statutory mission.  The consortium is



         24     something we announced earlier this year as the



         25     bipartisan group with shared priorities and interests
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          1     in privacy enforcement.  I hope that consortium will



          2     continue to grow and I think it will over time.



          3                 That brings me to enforcement actions.



          4     This will include kind of the public actions that



          5     we've taken and also what we are proposing for



          6     priorities.  The Board has, of course, seen and



          7     approved these actions, but this will be the first



          8     time that we've presented them and kind of



          9     consolidated them formally all in one place.  So I



         10     will just review them briefly.  It started in



         11     November of 2024 with our data broker enforcement



         12     sweep in terms of updates in the past year where we



         13     announced our intention to look for data brokers who



         14     were in violation of the Delete Act and who were not



         15     registered with our Agency.



         16                 We followed that up very quickly with an



         17     action against a data broker, Roblox.  We followed



         18     that with an action against UpLead another data



         19     broker.  After that, we brought an action against



         20     Infillion, a New York-based data broker in December



         21     of last year.  Shortly afterwards, we brought an



         22     action against the data group for the Board's



         23     consideration a Connecticut data broker or that one



         24     was in Florida.  And then after that was the



         25     Connecticut data broker Key Marketing Advantage.
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          1                 Shortly after that, we brought an action



          2     for the Board's consideration against Background



          3     Alert, another data broker.  Background Alert is a



          4     case that's significant to me because it's an entity



          5     that had amassed a large volume of public records.



          6     And the company drew inferences from those public



          7     records identified patterns to then generate profiles



          8     about people.  And if that's your business model,



          9     you're collecting and selling inferences about



         10     Californians then you are a data broker who needs to



         11     register each year.



         12                 We then built from there to the Honda



         13     case, a CCPA case in March.  And Honda, to me, stands



         14     for a few important propositions.  Again, our team is



         15     looking to build out that foundational precedent that



         16     you saw in the timeline.  And for Honda, it shows



         17     that businesses can't require verification or



         18     excessive information to opt-out.  We think of the



         19     opt-out, right, as one of the real innovations of



         20     CCPA and the way the law is structured, it's meant to



         21     make that op tout right, easy to assert.  And Honda



         22     -- the Honda decision for me stands for that right



         23     needs to be -- to be honored, and businesses



         24     shouldn't be requiring excessive information or



         25     verification merely to opt-out.
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          1                 Honda also stands for the principle that



          2     if you're using an online privacy management tool of



          3     some kind in interface, that you need to present the



          4     choices -- privacy choices in a symmetrical way,



          5     consistent with the Agency's regulations.  Honda also



          6     underscores that if a business is sharing information



          7     with others, you know, ad-tech companies, for



          8     example, that there need to be appropriate contracts



          9     in place that contain the terms in our law to protect



         10     privacy.  Those terms in there are not just -- are



         11     not merely in the abstract in a contract.  They're



         12     meant to be operational, that they have effect and



         13     they're significant.



         14                 Honda, lastly to me, underscores the



         15     importance of authorized agents in their role in our



         16     system, and making sure that authorized agents



         17     consistent with our law are able to assert certain



         18     consumer rights.  We followed this with an action



         19     against Todd Snyder that we brought for the Board's



         20     consideration.  The Board we called Todd Snyder is a



         21     clothing retailer.  This was in May that matter



         22     underscores the importance of privacy portals and



         23     technical interfaces that consumers see.



         24                 So we know that these products exist.



         25     We know that businesses can use them and can purchase
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          1     licenses or purchases the products themselves.  And



          2     if you're doing that businesses need to implement



          3     those solutions properly and make sure that the



          4     technical implementation lines up with what the



          5     product is supposed to do.  And that is what Todd



          6     Snyder, at least to me, teaches and why that is



          7     another foundational precedent.



          8                 Most recently we had actions that we



          9     brought involving another data broker, National



         10     Public Data, and another one accurate append that was



         11     in July of this year.  That's a Washington data



         12     broker.  And that -- those matters to me show that



         13     data broker registration enforcement, and our review



         14     of data broker practices in general is something



         15     that's ongoing and very much live.  And of course



         16     just last month or so, the enforcement division filed



         17     a subpoena enforcement matter against a large



         18     retailer.



         19                 That you're not going to spot from this



         20     review and this summary, an obvious trend in the type



         21     of case, we have been intentional and deliberate



         22     about pursuing cases that will build out precedent



         23     across different pieces of our law and across



         24     different industries.  So we don't -- through our



         25     enforcement work, want to create an impression that
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          1     we will be pursuing cases only against the companies



          2     that people think of as the biggest names out there.



          3     Because if we did that and only that, we would be



          4     ignoring way too much and we wouldn't be building out



          5     the precedent that we're trying to build out.



          6                 What you will see, though is a



          7     connection and a through line between what we have



          8     proposed as priorities and what we have then



          9     announced through public actions.  We issued



         10     enforcement advisories last year on things like data



         11     minimization and arc patterns also known as deceptive



         12     design.  We brought cases for the Board's



         13     consideration involving both of those issues.  We've



         14     said that implementation of privacy requests is going



         15     to be something that's important to us, that it would



         16     be a priority.  We brought cases involving those



         17     issues as well.



         18                 What I've discussed so far relates, of



         19     course, to the public actions that we've brought, but



         20     most of our work and most of our day-to-day, our



         21     bread and butter as an enforcement division relates



         22     to non-public investigations.  And you'll see an



         23     image of an iceberg on the slide there.  We all know



         24     this.  The thing about icebergs that we know is that



         25     they -- you know, you see the tip of the iceberg
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          1     often underneath, concealed underneath is something



          2     much larger, a much larger structure that the public



          3     might not see from the top.  And for us, you know,



          4     the tip of the iceberg for the enforcement division



          5     is the enforcement actions that we bring publicly



          6     that I just summarized, and that the Board has



          7     considered.



          8                 Underneath that for us, is a massive



          9     structure of investigations that are non-public.  And



         10     as a reminder to the public, as Chair Urban alluded



         11     to at the beginning, since the Board is the decision



         12     maker and adjudicator in the cases that we bring,



         13     I'll be pretty high level here when I discuss ongoing



         14     investigations.  I won't be discussing any of the



         15     details of those investigations except at a very high



         16     level.



         17                 But last year, I told the Board that we



         18     were pursuing a number of investigations that was



         19     easily in the double digits.  With the growth in



         20     staff and the growth infrastructure that we have seen



         21     in the past year, we are now pursuing even more.  We



         22     are now pursuing hundreds of -- and open



         23     investigations.  In most of those investigations the



         24     businesses do not know about us.  We haven't surfaced



         25     yet in most of them.  We have concerns, and we are
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          1     doing our own analysis and evidence collection behind



          2     the scenes as appropriate.  We are prioritizing the



          3     pace and sequence of those investigations based on



          4     how we can help the largest number of Californians as



          5     possible.  And the strategy for us has continued to



          6     be built -- just building out the foundational



          7     precedent across different parts of the law.



          8                 The Board might recall from last year's



          9     presentation that the investigative phase isn't just



         10     the -- where we spend the, you know, most of our time



         11     as a division, but it's also -- it's also the longest



         12     part of any case.  You know, think of investigations



         13     as like this much of the time and lifespan of any



         14     given matter.  And then the litigation piece of it is



         15     smaller.  It's very intense time, but it is -- in



         16     terms of temporal length, it's shorter.



         17                 So the cases that we are pursuing in a



         18     non-public way, these investigations are things that



         19     will take some time to play out.  When I say that



         20     we're on the cusp of a new era and a new wave of



         21     privacy enforcement, it's because we've been building



         22     along with our partners in other states and within



         23     California and within our division itself.



         24                 It's something you're going to see play



         25     out over the coming years not months.  It consumer
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          1     protection cases can take years to develop and result



          2     in public actions, but we have moved remarkably fast,



          3     and we are still very much in the seed planting mode.



          4     When you look at the number of investigations that we



          5     are pursuing right now and the number of concerns



          6     that we have and what we're trying to build the --



          7     it's a very exciting and busy time for our



          8     enforcement division.



          9                 If you think of the most innovative



         10     businesses out there it's common for innovative



         11     businesses also to plant many different seeds and try



         12     to pursue different ideas.  And some of those will



         13     really take off and some of them might not in



         14     industry and as a business matter.  We are doing the



         15     same thing from an enforcement perspective where we



         16     may be pursuing investigations that don't lead to



         17     enforcement actions.  And that's a good thing.



         18                 If we brought cases every time we did an



         19     investigation, that would probably suggest that we're



         20     not exercising our discretion in an appropriate way,



         21     and that we're -- that we're not -- that we're --



         22     that the incent -- there's something wrong with the



         23     incentive structure there.  We are pursuing



         24     investigations and bringing cases where it will



         25     benefit Californians.  We will help us build out the
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          1     precedent that we need, and it will underscore



          2     different foundational aspects of our law that has,



          3     after all, been on the books for a long time now,



          4     even if it has not been on the books for generations.



          5                 So in terms of moving forward you're



          6     going to see -- and you often see when you look at



          7     government enforcement, two different strategies that



          8     you can often choose from that you see.  One is you



          9     might see regulators go deep on one issue or a single



         10     type of case that has an eye-catching penalty.



         11                 So think about the government's case



         12     against Microsoft in the eighties or nineties, maybe



         13     it was the nineties.  That was a case that lasted a



         14     really long time.  I know that when I joined the



         15     federal government in 2008 for many years we -- I



         16     couldn't even use Microsoft products, right, because



         17     there was this government fee.  So these cases, if



         18     you go deep on a given issue, can take a very long



         19     time to play out.



         20                 I'm reminded of the $3 billion



         21     settlement with Wells Fargo a few years ago over the



         22     fake accounts that the bank was allegedly creating



         23     for consumers.  The theory with any of these kinds of



         24     cases that go for a more eye-catching penalty is to



         25     get the headlines, then drive more compliance.  And
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          1     so the strategy is to invest a lot of resources in a



          2     smaller number of large significant matters and to



          3     see them through over some long period of time.



          4                 And the second way of second option on



          5     the menu of strategies for enforcers is focusing on



          6     breadth, expanding the scope to include a larger



          7     number of investigations of various sizes.  And the



          8     theory with that strategy is you can make an impact



          9     through the volume.  You can make an impact by



         10     engaging with the industry, by pursuing



         11     investigations that help any enforcement Agency



         12     develop precedent that it needs, and that helps



         13     businesses.



         14                 As a newer enforcement division, we have



         15     been on the path of pursuing that latter strategy of



         16     pursuing a larger number, larger volume of



         17     investigations.  That's very much underway.



         18     Enforcement actions that we've brought to the Board



         19     so far speak to that approach.



         20                 We do have to keep in mind that we now



         21     enforce both the CCPA and the Delete Act.  So with



         22     the CCPA, of course, we have a statutory obligation



         23     to bring vigorous enforcement.  With the Delect Act,



         24     we don't have the same explicit statutory duty, but



         25     we do know that data brokers pose significant risks
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          1     to consumer privacy, and that's why we have made data



          2     broker enforcement a priority.



          3                 We've been trying to strike the right



          4     balance as a division between what we pursue, the



          5     investigations that we pursue under the CCPA and



          6     those that we pursue under the Delete Act.  We know



          7     that CCPA investigations typically take longer.



          8     They're more resource intensive.  We know at the same



          9     time that DROP is coming next year and enforcing



         10     data, broker registration is more important than



         11     ever.  So we propose to continue pursuing both types



         12     of investigations.  I welcome the Board's input on



         13     whether the balance we have struck so far is the



         14     right one, or whether we should focus more on one



         15     versus the other.



         16                 Lastly, I know the Board has asked about



         17     enforcement resources before.  As Director Kemp



         18     mentioned, we are currently working on developing the



         19     budget for next year.  And additional resources for



         20     enforcement will continue, of course, to be a



         21     priority for us.  With the -- we have the data here



         22     to back up continued vigorous enforcement, the



         23     consumer complaints, certainly speak to that.



         24                 And before I close and then I will and



         25     happy to entertain questions and -- from the Board.
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          1     I do want to express appreciation to the enforcement



          2     division team.  I am summarizing their work.  It's



          3     their passion, it's their commitment.  Everybody on



          4     this team is excited to be doing what I have just



          5     described, and I want to express my appreciation for



          6     those really hard efforts that have been ongoing and



          7     that have we've seen over the past year.



          8                 So with that, I welcome questions from



          9     the Board, thank you, Chair Urban and Board Members



         10     for the opportunity to provide the update today.



         11                CHAIR URBAN:  Thank you very much, Deputy



         12     Director Macko.



         13                 Ms. Carwile, is Dr. Nonnecke in



         14     attendance?



         15                MS. NONNECKE:  Yes.



         16                MS. CARWILE:  Yes.



         17                CHAIR URBAN:  Wonderful.  Welcome back,



         18     Dr. Nonnecke.  So I will invite questions and



         19     comments from the Board.  I have Mr. Liebert.  Mr.



         20     Mactaggart.



         21                MR. MACTAGGART:  Thank you.  I consider



         22     your presentation, Mr. Macko actually a celebration



         23     of democracy.  It reminds me of just the



         24     extraordinary staff that we have working on these



         25     issues, the work that's going in.  So we have a new
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          1     Board Member, and just to give a sense I'm totally



          2     blown away by Mr. Macko's personal history.



          3                 A lawyer who's worked in the federal



          4     government the U.S.  Department of Justice as it once



          5     was, and the Securities and Exchange Commission.



          6     He's clerked for top judges in the United States.



          7     And my gosh, here we have him here leading this



          8     organization.  It's a -- also a credit to our first



          9     executive director who brought in, obviously



         10     remarkable staff, Mr. Laird leading his team, all of



         11     Tiffany, everybody here Tom, who's dedicating his



         12     time now, he doesn't have to be doing this.  He could



         13     be doing other things for sure.  So thank you for



         14     that.



         15                 I was impressed with you noting that



         16     right now your staff is dealing with -- I think you



         17     said 150 complaints on average per week.  And my



         18     recollection was we don't have that large of a staff



         19     yet.  And you didn't mention the numbers.



         20     Approximately what are we talking about in terms of



         21     the attorneys who are reviewing these complaints?



         22     How many do we have right now, Mike?



         23                MR. MACKO:  We have -- we are dividing up



         24     the review of consumer complaints between staff and



         25     attorneys, depending on the --
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          1                MR. MACTAGGART:  Okay.



          2                MR. MACKO:  The issues that arise.  And



          3     at any given moment anybody in our enforce -- and



          4     everybody in our enforcement division is playing a



          5     role in the review of consumer complaints.



          6                MR. MACTAGGART:  And what would those



          7     numbers.



          8                CHAIR URBAN:  Could I follow up really



          9     quick just to -- so maybe rather than people.



         10                MR. MACTAGGART:  Yeah.



         11                CHAIR URBAN:  One metric might be sort



         12     of, do you have a sense -- and we're putting you on



         13     the spot, Mr. Macko, but do you have a sense of the



         14     kind of proportion of time it's taken the enforcement



         15     division to process the complaints?



         16                MR. MACKO:  It's a very large proportion



         17     of time right now, but we have -- it is less than it



         18     once was, and we continue to see efficiencies there,



         19     and we have plans for making that even more efficient



         20     going forward through different technical solutions



         21     that will -- that will minimize the review times and



         22     the kind of the administrative aspect of those that



         23     will allow us more time to focus on the act -- the



         24     substantive issues of those complaints that they're



         25     raising and less time on the administrative aspect of
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          1     processing them.



          2                 And so that's something as a new



          3     division that was time intensive at the -- it was



          4     very time intensive at the beginning.  It's more



          5     time-intensive now than it should be, and we have a



          6     plan for getting that down to where we would like it



          7     to be.



          8                MR. LIEBERT:  So let me, if I can follow



          9     up with that.  I'm trying to figure out where the



         10     greatest stressors are when you see these charts that



         11     have been so helpful showing the increase in



         12     complaints that are occurring which is in some ways,



         13     as you pointed out, reassuring that consumers feel



         14     like they can reach out to government to try to get



         15     some help.  Where are the kind of the biggest



         16     pressure points that the enforcement is feeling right



         17     now?



         18                MR. MACKO:  For us, it's a ruthless



         19     prioritization of figuring out which investigations



         20     -- where we really need to focus the efforts to bring



         21     results.  And with hundreds of open investigations.



         22     They're all in different stages.  And so for us, the



         23     pressure point or the difficulty is making the hard



         24     judgment calls of which matters deserve the most



         25     time.
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          1                MR. LIEBERT:  And is how much of that is



          2     the limitation, not having enough staff, attorneys,



          3     et cetera to be doing the work?  Is that a part of



          4     this process?



          5                MR. MACKO:  Well, look, the way the U.S.



          6     Department of Justice staff cases, or the Securities



          7     and Exchange Commissioner or any other regulator



          8     staffs cases is there's always a kind of smaller



          9     number of attorneys available to do it compared to



         10     the workload that exists.  And of course, nobody ever



         11     says or thinks that the Department of Justice or the



         12     SEC isn't a very powerful and effective regulator.



         13     And so for us, we have taken the resources that we do



         14     have, and we focus them on different investigations.



         15                 If we have additional resources, and I



         16     hope we do -- we would be able to do even more.  We



         17     would be able to do a higher volume and then a faster



         18     pace of investigations.  But the way it stands now we



         19     have a high volume, we are at a -- working at a very



         20     fast clip.  And the results I mean, the proof is in



         21     the pudding for what we've done over the past year.



         22     But absolutely, I would like to see continued growth



         23     and resources, and that's why we propose continuing



         24     to have enforcement resources as a priority for the



         25     Agency.  Thank you.
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          1                CHAIR URBAN:  Thank you, Mr. Liebert.



          2                 Mr. Mactaggart?



          3                MR. MACTAGGART:  Yeah, this is a great --



          4     it's a celebration of democracy.  I echo Mr.



          5     Liebert's common sense of celebration of just what



          6     this Agency is set up for and really are the pointy



          7     tip of the -- of the spear here.  And it's -- you



          8     know, I've never been a fan of just regulating for



          9     the sake of regulating, but without the consequence.



         10     It's hard for sometimes businesses to remember how



         11     important this is.  So you're super important, your



         12     team, very impressive.



         13                 One thing, you know, you're talking



         14     about obviously forever, no matter how long, how many



         15     people you have, you will always be in a resource



         16     constrained role versus the -- versus the industry.



         17     What's your thought?  You were talking briefly about



         18     technical assistance that, you know, maybe solutions



         19     out there.  Can you just maybe talk without giving



         20     away any particular secrets you're working on, but



         21     are there -- is there a way of using any kind of



         22     automated both a response and a way of sort of



         23     vetting the consumer complaints that come in, but



         24     also just kind of out there crawling the web and just



         25     sort of seeing, okay, this site's not compliant, that
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          1     site's not compliant.



          2                 And then on top of that, have you had a



          3     sort of a thought of, okay, well, for this kind of



          4     level of stuff, we'll send out a letter, even if, you



          5     know, we had the resources, we could pursue them for



          6     a fine, but maybe on the thought of, look, let's just



          7     get the -- you know, spread the word here.



          8                 So for the more low level stuff, we'll



          9     send out, you know -- you know, hundreds of thousands



         10     of letters because we've identified these, you know,



         11     our automated system, and it really doesn't -- in



         12     that perfect world, it may not need people being



         13     involved other than maybe just to kind of review and



         14     make sure that the letter is correct before it goes



         15     out.  Something like that.



         16                MR. MACKO:  Yeah.  So I there are -- let



         17     me address that in two ways.  First you asked about



         18     really indirectly the sources of the investigations.



         19     Can we go on our own and look online and let me



         20     address that head on because It's a really important



         21     point.



         22                 Consumer complaints are one source of



         23     investigations.  They're one way for us to maintain a



         24     pulse on what is important to consumers, and they're



         25     often a source of leads for potential investigations.
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          1     But we also have a team -- the team of in-house



          2     technologists that I mentioned, who are doing



          3     research and analysis proactively.  We have a team of



          4     attorneys looking at different issues that may be



          5     reported in the press or reported to us from other



          6     regulators or from their own experience or that they



          7     hear about otherwise.



          8                 And that also forms a big part of our



          9     investigations in what we do.  So absolutely, we are



         10     looking for examples, like you mentioned if you



         11     encounter a website that seems to be problematic,



         12     that's something we want to know about from



         13     consumers, and it's something we want to know about



         14     in the course of our daily work.  We've opened



         15     investigations based on that very thing, when it may



         16     or may not relate to a consumer complaint, it may be



         17     from a different source or even from our technologist



         18     team.  So absolutely, we're looking at those.



         19                 As for what about an automated approach



         20     where we might be able to contact a larger percentage



         21     of businesses or a larger volume of businesses based



         22     on possible violations and kind of have noticed



         23     letters go out to thousands or some other large



         24     number of entities.  The way we are doing it now, and



         25     the way we are structured is if you're a business and
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          1     you hear from us, there is a reason.



          2                 So we don't have an automated approach



          3     at the moment where a superficial issue alone prompts



          4     a contact.  I mean, there may be a superficial issue,



          5     but it comes with an analysis, and it comes with some



          6     level of scrutiny by our team.



          7                 As we grow as an Agency there may be a



          8     role for more frequent and less deliberate contacts



          9     with businesses through the audits function.  I think



         10     that's something that the chief privacy auditor will



         11     have an opportunity to figure out if that's going to



         12     be a priority or not with the Board's direction.



         13                 But for us, from an enforcement arm, at



         14     least given what we have now and the strategy we've



         15     taken so far, we are contacting businesses with an



         16     eye toward finding out if a violation has occurred



         17     and is there -- what is the proper response.  It --



         18     there are examples though where we may contact a



         19     business and learn that the issue is -- maybe it's



         20     isolated or it was already fixed, or fixed



         21     proactively or otherwise isn't an appropriate use of



         22     our discretion to bring an enforcement action.  And



         23     we do that too.  That's very case specific and very



         24     fact intensive.



         25                CHAIR URBAN:  Thank you.
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          1                 I will call on Dr. Nonnecke in a second.



          2     I just want to underscore something that Mr.



          3     Mactaggart said and Mr. Macko's response before I



          4     forget, which is that it's so important for -- in my



          5     view, for the Agency enforcement team to be able to



          6     put themselves in the midst of that two-way



          7     information deficit that happens.  So consumers as



          8     Mr. Kemp pointed out earlier, like they don't know



          9     what data brokers are doing.  Like that's the whole



         10     model or the whole sort of -- there's a lack of



         11     relationship, so they have no visibility into things



         12     that are happening and may not be able to identify



         13     privacy harms in order to make a complaint.  That's



         14     an obvious example, but I bet there are lots and lots



         15     where it's pretty invisible to consumers.



         16                 And then at the same time, the Agency is



         17     going to find that some things consumers are



         18     experiencing and they care about a lot aren't highly



         19     visible to the Agency.  And so that's where the



         20     complaint structure is crucially important for the



         21     Agency to be able to understand that sort of what's



         22     going on and make good decisions about resource use



         23     in order to have the broadest benefit.  So I really



         24     wanted to commend and underline that both the



         25     question and the response before I forgot what I was
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          1     going to say about it.  And with that Dr. Nonnecke,



          2     can you please go ahead.



          3                MS. NONNECKE:  Thank you so much.  Also,



          4     apologies for having to drop off my children .  My



          5     child's school called me which I needed to take.  I



          6     have a question about the uptick in complaints that



          7     were submitted in between January and February of



          8     2025.  Do you have any insight into why we might've



          9     seen this significant uptick in submissions?



         10                MR. MACKO:  I would have to double check



         11     the data on tha before I speculate.  I have a



         12     speculative answer, but I would need to check that



         13     before I say that.  And I'm happy to look -- I'm



         14     happy during a break to ask about that.



         15                MS. NONNECKE:  Thank you.  I raised it



         16     because perhaps if it was tied to an announcement of



         17     enforcement or a public comment period or part of our



         18     marketing campaign, it would just be insightful for



         19     us to know.



         20                MR. MACKO:  Yeah.  And I think that the



         21     rate of increase that we've seen in consumer



         22     complaints, that kind of, that weekly increase, not



         23     just the absolute increase, does speak to, at a high



         24     level it is a consequence of the public engagement.



         25     It is a consequence.  It must be a consequence of
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          1     increased visibility of Californian's privacy rights,



          2     and of the options available to them to report



          3     violations.  So I -- it's hard to prove causation,



          4     but there's a clear correlation between the efforts



          5     of our public affairs division and what we're seeing



          6     with consumer complaints.



          7                CHAIR URBAN:  Is there more, Dr.



          8     Nonnecke?



          9                MS. NONNECKE:  (No audible response.)



         10                CHAIR URBAN:  Okay.  Just wanted to be



         11     sure, since I can't look at you directly.  Thank you



         12     for that.  So Mr. Macko, you asked us about our



         13     thoughts on the sort of the broad strategy that you



         14     outlined which was to speak -- was rather than going



         15     really deep on one issue or one sort of part of the



         16     laws that we enforce to take a broader view and



         17     enforce them.



         18                 And so I've been sitting here thinking



         19     about that since you said it.  And I think that -- so



         20     my view of this as one Board Member is that that is



         21     exactly the right approach, and it shows the way to



         22     maximize the resources that we have in the most



         23     efficient way for consumers and importantly, to



         24     provide guidance for businesses.  You know, I share



         25     Mr. Liebert sort of curiosity as to like exactly what
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          1     we've got here and where can we go, we can always use



          2     more resources.



          3                 And for a moment, I thought you were



          4     going to compare us to DOJ, and I was like, well you



          5     know, we're smaller.  But we do have the biggest team



          6     focused on this particular issue.  But that's not



          7     really -- you know, and I think Mr. Liebert, I could



          8     be -- I don't want to speak for you at all, but I --



          9     you know, I think we're wondering sort of what do you



         10     need you know, how can we support you as well?  So



         11     all of that's important, but your strategy I think is



         12     incredibly important right now.



         13                 This is a new law.  It is a new kind of



         14     legal analysis and enforcement.  I thought your chart



         15     showing the consumer protection, law development and



         16     privacy squished up at the very, very end was



         17     important and quite telling because it shows how



         18     little experience, even as important as it is society



         19     has with this issue.  And all of that means there's a



         20     lot of unknowns.  There are unknowns for consumers,



         21     there are unknowns for the regulated community, and



         22     they're unknowns for the Agency.



         23                 And the -- I think the legal division



         24     has done an exceptional job with the regulations to



         25     implement the law, which adds clarity, but then
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          1     enforcement and public awareness, we're going to hear



          2     about I know have been going out and doing wonderful



          3     things because I've seen the collateral.  But there's



          4     nothing that focuses the mind like enforcement.  And



          5     it directly protects consumers.



          6                 And for businesses like a court case, it



          7     brings clarity to a particular set of facts and how



          8     the Agency is thinking about it and how the law



          9     applies.  So the CCPA settlement agreements that the



         10     team have pursued and have reached, I think, are



         11     models of this and can be used by businesses to see



         12     where their peers fell short.  And they serve as a



         13     warning.



         14                 The Agency's not playing around when it



         15     comes to consumer rights and practical news they can



         16     use to improve their operations and their



         17     interactions with consumers.  And I think you're



         18     going to get the most bang for the buck with that.



         19     If you continue with the approach that you have



         20     described, where you are finding places where the law



         21     should be enforced to give this sort of guidance.



         22     The data broker settlements and their ways are for



         23     the same purpose.  They show that failing to register



         24     has consequences, and they show the specific



         25     shortcomings in the interpretation of the law.
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          1                 As you mentioned, for example, you might



          2     use public data, but if you make inferences from



          3     public data, then that becomes personal information.



          4     And that's just key info for businesses as well as



          5     key protection for consumers.  I'm amazed that the



          6     team has done what it's done in two years to provide



          7     this much guidance and this much protection.



          8                 I'm confident it's having wide ripple



          9     effects in agencies making a big impact quickly and



         10     efficiency -- efficiently.  You know, I've mentioned



         11     this before, but it continues to happen in the legal



         12     privacy community.  The -- these actions are the



         13     subject of a lot of attention of council who use them



         14     to help businesses understand how best to comply.



         15                 And I know they're useful for council



         16     and useful for businesses, and of course, they



         17     directly protect consumers.  So you know, I'm ready



         18     to say, you know, (inaudible) and go -- you know,



         19     make you follow the path that you are taking.  No



         20     notes on that.  It -- I think it's being -- it's been



         21     really effective.



         22                MR. MACKO:  Thank you.



         23                CHAIR URBAN:  Mr. Liebert?



         24                MR. LIEBERT:  I just want to second to



         25     what you said.  I think the balancing act that you're
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          1     doing makes perfect sense.  I feel strongly that we



          2     need to make sure that we get the Delete Act



          3     implemented as effectively as possible.  And I see



          4     enforcement being a key part of that.  Obviously



          5     we're at the initial stages of that, making sure that



          6     data brokers are properly registering.



          7                 But to me, the Delete Act has such great



          8     promise for Californians, and ultimately as a model



          9     for the country to deal with the fact that we started



         10     the internet in the wrong way as a way where



         11     everybody could trade with personal information



         12     unless people opted out, which presumed that they



         13     understood the rights that they had, that they could



         14     easily exercise those rights and that those rights



         15     would be honored.  So extraordinary work that you're



         16     doing, the balancing act that you're trying to do



         17     seems to make perfect sense.  And keep up the great



         18     work.  Thank you.



         19                CHAIR URBAN:  Thank you.  Thank you, Mr.



         20     Liebert.



         21                 Seeing no more immediate comments from



         22     the Board, I will ask if there's public comment.



         23                MS. CARWILE:  This is for Agenda Item



         24     Number 4, annual enforcement update and priorities.



         25     If you'd like to make a comment at this time, please
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          1     raise your hand using the raised hand feature or by



          2     pressing Star nine if you're joining us by phone.



          3     This is for Agenda Item Number 4, annual enforcement



          4     update and priorities.



          5                 Madam Chair, I'm not seeing any hands



          6     raised at this time.



          7                CHAIR URBAN:  Thank you very much, Ms.



          8     Carwile and the Board for the discussion, and



          9     especially Deputy Director Macko for that very



         10     helpful update and questions to us.  With that, we



         11     will move on to Agenda Item Number 5, which is a --



         12     excuse me, a legislative update, which will be



         13     presented by Deputy Director of Policy and



         14     Legislation Maureen Mahoney.  Please do turn your



         15     attention to the materials provided for this agenda



         16     item.  Ms. Mahoney will present the slides.



         17                 And Ms. Mahoney, would you -- I



         18     apologize, Mr. Macko, I forgot to ask you this.



         19     Would you like to go through the slides in full or



         20     would you like to take questions while you go?



         21                MS. MAHONEY:  I'm going to be doing a



         22     federal update and a California update, and I was



         23     going to pause after the federal.



         24                CHAIR URBAN:  After the federal.  Okay,



         25     great.
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          1                MS. MAHONEY:  But certainly question.



          2                CHAIR URBAN:  We are on -- we are on



          3     notice.  All right.  Thank you.



          4                MS. MAHONEY:  Okay to go ahead?



          5                CHAIR URBAN:  With the transcript, please



          6     go ahead, Ms. Mahoney thank you.



          7                MS. MAHONEY:  Thank you, Chairperson



          8     Urban.  Board Members really appreciate the



          9     opportunity to provide an update on our legislative



         10     work.  So as I mentioned, first of all, provide an



         11     update on our federal engagement and then move to



         12     California.



         13                 Next slide, please.



         14                 So on the federal level there's been a



         15     significant focus on AI regulation particularly on



         16     the interplay between federal regulations and state



         17     regulation.  For example, there have been recent



         18     hearings both in the Senate Commerce Committee



         19     examining implementation of President Trump's AI



         20     action plan.  Also last week, a house judiciary



         21     subcommittee held a hearing that specifically focused



         22     on whether federal AI regulations should preempt



         23     state regulations.



         24                 So we submitted letters to both



         25     committees, urging them to reject legislative
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          1     proposals that would restrict the states either



          2     through express preemption or by conditioning federal



          3     funds.  And we encourage the committees to instead



          4     consider federal legislation that set a floor and



          5     allow states to adopt stronger protections.



          6                 We're also seeing new AI legislative



          7     proposals.  Senator Cruz, who's the chair of the



          8     Senate Commerce Committee, recently released two AI



          9     proposals for consideration.  So first, he put out a



         10     high level federal framework for AI legislation that



         11     had five principles, one of which is preventing a



         12     patchwork of in his words burdensome regulations



         13     specifically aimed at state regulation.



         14                 Second, he also sponsored the



         15     introduction of the SANDBOX Act that would allow AI



         16     developers to apply to federal agencies for a



         17     two-year waiver from federal rules to test and



         18     experiment new AI products.  So, the bill does have a



         19     provision that provides for a cooperation between



         20     federal and state SANDBOX programs.  For example,



         21     Texas recently passed legislation with the SANDBOX



         22     Program.  But the bill in our view in its current



         23     form, does not preemt or restrict state regulation.



         24                 However, given what's in Senator Cruz's



         25     overall AI principles I wouldn't be surprised to see
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          1     separate light touch AI regulation that seeks to



          2     preempt the states, or some form of resurfacing of



          3     the more moratorium on enforcement in the states on



          4     AI and ADMT in some form, either through another



          5     reconciliation bill that Republicans have talked



          6     about pursuing or in some other must pass bill.  So



          7     we will continue to monitor that.



          8                 Also related to preemption, but in a



          9     non-AI related matter more on privacy, the House



         10     Financial Services Committee issued a request for



         11     information on current federal financial data privacy



         12     laws and possible amendments specifically asking



         13     about the Gramm-Leach-Bliley Act, whether that should



         14     be amended and specifically asking about the states.



         15     So Gramm-Leach-Bliley Act, as you know, currently



         16     sets a floor on protections and allows states to go



         17     further.  So our Agency submitted comments, again,



         18     urging the community to maintain the current approach



         19     of GLBA, to keep that floor in long states go



         20     further.



         21                 So we may see legislation on this in the



         22     coming months.  In the past, that committee has



         23     advanced GLBA update bills that add language that



         24     seeks to preempt the states and this space that have



         25     advanced out of the committee, but have not been
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          1     taking up on the floor in previous years.



          2                 And then finally, we're continuing to



          3     monitor potential privacy legislation on the federal



          4     level house.  The House Energy and Commerce Committee



          5     has a working group to create a new framework for



          6     privacy.  Apparently that work is ongoing.  So we



          7     could see something come out of that committee, some



          8     form of draft or efforts to take up kids privacy,



          9     kids online safety or any of these in the coming



         10     weeks and months.  So we're keeping an eye on that as



         11     well.  And I'll pause here for any questions about



         12     the federal work.



         13                CHAIR URBAN:  Thank you, Ms. Mahoney.



         14                 Questions come in.



         15                 Yeah, Mr. Mactaggart, please go ahead.



         16                MR. MACTAGGART:  What's the there's



         17     locked up sort of boiling the ocean, you know, work



         18     as you confront the country.  So what's -- are we



         19     just kind of staying in touch by the news?  Do we



         20     have any ways of trying to have we thought had any



         21     thoughts about lobbying out there or trying to get a



         22     lobbying presence or trying to, you know, obviously



         23     we probably have good relationships with the people



         24     you know, the Californians there, but what's any kind



         25     of thought about a bigger strategy for how we engage
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          1     with the (inaudible)?



          2                MS. MAHONEY:  Yeah, that's a good



          3     question.  So, you know, we keep in close touch with



          4     staff and legislative offices to keep in touch with



          5     what's going on.  A big part of our strategy is



          6     making sure we have a strong base of support and that



          7     we're not the only ones out there.  So, you know,



          8     working with our other state partners to make sure



          9     they're informed and able to take action is



         10     necessary.



         11                 And then working with other State AG



         12     offices to get on the same page as well and



         13     coordinating where necessary.  So a lot of the work



         14     in enforcement to develop relationships with these



         15     other entities the same work is happening



         16     legislatively as well.



         17                CHAIR URBAN:  Thank you.  Just to follow



         18     up on Mr. Mactaggart's good question.  The



         19     subcommittee on courts -- what is it?  Courts



         20     intellectual property, I keep for, because they add



         21     things, but they've now added AI in the -- in house.



         22     The title of the hearing was something good, which I



         23     don't recall exactly or Californication.  Yes.



         24                MS. MAHONEY:  That was very memorable.



         25                CHAIR URBAN:  Yes.
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          1                MS. MAHONEY:  Well, I certainly noticed



          2     the Californication point.  And so I really



          3     appreciate that the team is working closely with



          4     partners within the state to have a united front.



          5     And again, like I think the consortium of Privacy



          6     Regulators and the -- and the consortium of states



          7     that we've had as we have gone through the sort of



          8     many rounds of this threat to California's



          9     sovereignty and our ability to make decisions for



         10     Californians directly particularly with our law,



         11     which is a law that was passed directly by



         12     Californians in an initiative.



         13                 I think that's crucially important.  And



         14     I'm glad to hear that there's close contact as well



         15     to be sure that there's, you know, discussion with



         16     the federal partners so that they're aware of our



         17     position.  For Ms. Hamer's benefit the Board has



         18     discussed the issue of Congress working to preempt



         19     our law for a while and has previously been in full



         20     consensus to take a very strong position that is



         21     unacceptable to California.  It's a very bad policy.



         22     The initiative has a feature that makes it very



         23     difficult, if not impossible to amend for any reason



         24     other than to further the purposes of the law, which



         25     I think is a stroke of genius by Mr. Mactaggart and
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          1     team because it means that we have a floor and we can



          2     build on that in California.



          3                 And, you know, some of the laws that the



          4     federal Congress have come up with have good features



          5     but it's very difficult for us to ever agree to



          6     something that could preempt that fundamental



          7     protection for Californians.  So we want all states



          8     to have privacy, we want everybody to have privacy



          9     but not at the cost of Californians.  And I just want



         10     to underscore that again, Ms. Mahoney.  So, I mean, I



         11     know you know that and to give Ms. Hamer sort of a



         12     sense of sort of where the Board has been on that



         13     before.



         14                CHAIR URBAN:  Yes.  Please go ahead.



         15                MS. HAMER:  Yes.  So I understand the



         16     issue really clearly, and I am fully on Board with



         17     what the Board has done in the past on that.



         18                CHAIR URBAN:  Yes, Mr. Liebert?



         19                MR. LIEBERT:  That's great to hear.  One



         20     of the ironies of the whole preemption debates that



         21     are going on is that typically with federal



         22     preemption, as you all know, the federal government



         23     preempts because they're actually having law in the



         24     area.  And this is one of those or unique times where



         25     the federal government is contemplating the idea of
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          1     preventing the states from regulating in an area



          2     where the federal government not only has not been



          3     regulating, but is pursuing a down-regulation type



          4     strategy.  So it's an unusual approach to preemption



          5     and it's also an unusual approach, of course, to the



          6     principles of state's rights.



          7                 And so certainly whatever the staff can



          8     do to help educate those members of the congressional



          9     delegation of California, for example, about the



         10     importance of California's law and the importance of



         11     California being able to continue to work to protect



         12     those important privacy rights of Californians is



         13     super paramount.  And I hope that staff are doing all



         14     they can on that educational basis to do that.



         15     There's plenty of press suggesting that there are



         16     members of the congressional delegation of California



         17     that are supportive of this preemption effort.  And



         18     hopefully those folks can be educated that that's



         19     really not good for California.



         20                CHAIR URBAN:  Thank you.  Thank you, Mr.



         21     Liebert.



         22                 Ms. Mahoney, you want to continue?



         23                MS. MAHONEY:  Great.  So next I'll turn



         24     to California.



         25                 Next slide please.
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          1                 Great.  So as you've likely heard, the



          2     California legislature has wrapped up for the year



          3     they do on September 13th.  And Bill's passed by that



          4     deadline have been submitted to the governor for his



          5     consideration.  So he'll have until October 13th to



          6     make a determination on those bills.  He can sign



          7     veto, or if he takes no action, the the bills will



          8     become law, although in my understanding, this is



          9     rare.



         10                 So I'm going to first provide an update



         11     on the bills that the Agency has taken a formal



         12     position on and then move to a few significant bills



         13     that we were watching.  So first the bills that we



         14     have a formal position on, we are thrilled that



         15     AB566, the California Opt Me Out Act, the Agency



         16     sponsored bill has passed Chambers, is on the



         17     governor's desk.  So I'll get into a bit more detail



         18     on that after this overview.



         19                 Additionally, SB 3601 a bill from



         20     Senator Becker has to do with data brokers amends,



         21     the Delete Act.  The Agency also supported that bill.



         22     It is on the governor's desk right now.  And this



         23     bill increases data brokers disclosure requirements



         24     under the Delete Act.  It also fixes some technical



         25     issues with the Delete Act.  If signed, it will
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          1     provide us more information about the identifiers



          2     that data brokers are collecting so that we can



          3     better ensure that consumer deletion requests under



          4     the Delete Act are matched up and honored by data



          5     brokers.  And also, as you know, under the Delete



          6     Act, there's a provision that requires data brokers



          7     to honor deletion requests that they can't verify as



          8     opt-out requests.  And this bill clarifies that



          9     there's the same timeline for data brokers to respond



         10     to the opt-out requests as deletion requests.  And



         11     that's 45 days.



         12                 Moving on to our next supported bill SB



         13     470.  That has to do with the Bagley-Keene Open



         14     Meeting Act, which regulates how we hold these



         15     meetings.  Some center-layered, also supported by the



         16     Agency on the governor's desk.  It extends the



         17     teleconferencing requirements under the Bagley-Keene



         18     Open Meeting Act for another 10 years.  So if that's



         19     signed into law then nothing will change and we'll



         20     continue to be able to have Board Members under



         21     certain conditions participate remotely.



         22                 And then two bills that the Board took a



         23     position on at the July meeting or designated



         24     two-year bills by the Senate Appropriations



         25     Committee.  So we will likely see those return next
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          1     year.  First AB 302 from Assembly Member Bauer-Kahan.



          2     That requires the CPPA to obtain and maintain a list



          3     of state and local elected officials and to submit



          4     deletion requests pursuant to the Delete Act on their



          5     behalf by March 1st, 2026, and update the list



          6     following any election.  So we had to support if



          7     amended position on that bill.  So we will continue



          8     working with the author to address any concerns over



          9     the next year.



         10                 And then secondly, another bill we're



         11     supporting AB 322 from Assembly Member Ward that



         12     would've amended the CCPA to increase the privacy



         13     protections for location data, including prohibiting



         14     the sale of that data that was also designated a



         15     two-year bill.  So we hope that it'll be taken off



         16     next year.



         17                 Next slide please.



         18                 And then next I will go over a few bills



         19     that we were watching closely.  First AB 1018 from



         20     Assembly Member Bauer-Kahan.  That's to do with



         21     automated decision systems.  It was placed on the



         22     inactive file which means that it won't be taken up



         23     this year, but it could come back next year.  So that



         24     regulated automated decision systems used for



         25     consequential decisions.  We'll continue to monitor
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          1     that.



          2                 AB 1043 from Assembly Member Wicks



          3     having to do with age signals that's on the



          4     governor's desk.  The bill requires operating systems



          5     to have an interface to collect user's age and then



          6     convey that to add developers to indicate the age



          7     range of the user.  The final text of the bill



          8     clarified that the age range signals would not



          9     interfere with the consent requirement of the CCPA



         10     for minors.  So we were pleased about that.



         11                 We were also watching AB 1064 from



         12     Assembly Member of Bauer-Kahan having to do with kids



         13     and AI that passed.  Both Chambers is on the



         14     governor's desk.  That's seen a lot of changes over



         15     the course of the year, but as it advanced out the



         16     legislature, it prohibits making companion chatbots



         17     available to kids in California unless that chatbot



         18     is not foreseeably capable of causing harm to the



         19     child.  So, as enrolled, the bill does not appear to



         20     impact the CCPA or the CPPA.



         21                 And then finally, for watched bills SB 7



         22     from Senator McNerney, that has to do with automated



         23     decision systems in the employment context.  That's



         24     also on the governor's desk.  It has many similar



         25     requirements to our ADMT regulations and extends or

�                                                                   95











          1     expands protections in some situations, but in Staff



          2     Steward does not conflict with them.  And a provision



          3     was added to the final version of the bill that



          4     clarifies that businesses must still comply with the



          5     requirements of the CCPA.



          6                 Next slide, please.



          7                 And then lastly, I wanted to write a



          8     little bit more detail on our sponsored bill, the Opt



          9     Me Out Act authored by Assembly Member Lowenthal.



         10     Really appreciate Mr. Lowenthal leadership on this



         11     issue as well as the Boards.  So the bill requires



         12     browsers to offer opt-out preference signals which



         13     allow Californians to easily exercise their right to



         14     opt-out of sale and sharing of their personal



         15     information in a single step.  Along with the



         16     author's office, we worked closely with stakeholders



         17     on amendments as part of our willingness to address



         18     industry concerns while maintaining a high standard



         19     of protection in the bill.  So just to go over some



         20     of those amendments to run an overview of where the



         21     bill wrapped up.



         22                 The final version applies to browsers



         23     only previous versions applied to mobile operating



         24     systems as well.  This was responsive to the



         25     governor's veto message as well as to industry

�                                                                   96











          1     stakeholders.  The bill also requires that browsers



          2     provide disclosures to consumers about how the



          3     opt-out signals will work.  This was responsive to



          4     the opposition's concerns that consumers wouldn't



          5     know necessarily what they were getting into with



          6     these signals.



          7                 Third, it clarifies that browsers will



          8     not be held liable for a receiving business' failure



          9     to honor the signals.  This is language similar to



         10     what's in the CCPA already, but tweaked a bit for the



         11     purposes of this bill and is consistent with the bill



         12     intent.  And then if signs of bill would go into



         13     effect January 1st, 2027, giving businesses more time



         14     to comply.



         15                 And then finally, we're proud that the



         16     bill received a wide spectrum of support.  Not only



         17     including privacy groups like -- and consumer groups



         18     like Consumer Reports and Electronic Frontier



         19     Foundation, but also other groups as well.



         20     Reproductive privacy groups like Planned Parenthood,



         21     groups folks on kid safety like Common Sense Media



         22     and Mothers against Media Addiction, immigrants



         23     rights and civil rights groups like the Southeast



         24     Asia Action Resource Center and greenlining labor



         25     like the California Federation, labor Unions and
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          1     browser companies such as Mozilla and Brave and their



          2     support underscores the importance of this bill to a



          3     wide spectrum of Californians who see value in light



          4     of the increasing, you know, weaponization of their



          5     data.  And again, the governor has until October 13th



          6     to make a determination on the bill.  And that



          7     concludes my legislative update, and I'm happy to



          8     answer any questions you have.



          9                CHAIR URBAN:  Thank you, Deputy Director



         10     Mahoney.  On that last point, I, of course absolutely



         11     agree that this impressive group of supporting



         12     organizations underscores the importance of the issue



         13     across California and to Californians.  I also really



         14     want to commend your team and everyone who was



         15     involved.  I know the executive director worked on



         16     this as well for making sure to do the outreach to



         17     talk to organizations and, you know, develop a



         18     coalition that is really sort of very strong.



         19                 I think sometimes organizations that



         20     aren't as focused on privacy or digital rights aren't



         21     maybe as aware, which is fair enough.  They're



         22     focusing on a variety of issues.  But again, it's



         23     that information sharing and being able to help



         24     people.  You sort of see what the options are, like



         25     enforcement like everything else.  And so I think
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          1     this is just wonderful and critically important.  So



          2     thank you all for that.



          3                 Comments, questions from the Board about



          4     the California legislation.



          5                 Yes, Mr. Liebert, our representative, or



          6     our appointee from the Senate.



          7                MR. LIEBERT:  Thank you.  I'll go over



          8     here.  Is it Just a slow thing right now?  There we



          9     go.  Thank you so much.  Well, first of all,



         10     congratulations.  We talked about this earlier, that



         11     there's always some risk in taking a bill back to a



         12     governor who's already said no.  And I think that



         13     Agency staff led by Mr. Kemp and Maureen have just



         14     done absolutely fabulous work in trying to address



         15     the governor's concerns to address the concerns that



         16     had been raised by industry last year.  Just



         17     extraordinary amounts of work went into this effort,



         18     I know.  And if this bill is signed by the governor,



         19     it will not only be a great victory for the Agency,



         20     of course, but it will be for Californians.



         21                 California will once again be taking the



         22     lead in trying to create a mechanism that's pretty



         23     easy for consumers to use to express their desire for



         24     privacy if they wish to have it.  They don't have to



         25     do it, but we want to make it easier.  Right now,
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          1     there's just way too many hurdles facing consumers to



          2     have a sense of what harms they may be facing by the



          3     misuse of their private information.  And this is



          4     just an extraordinary effort on the part of the



          5     Agency.



          6                 And hopefully the governor will see fit



          7     to see that the Agency has done all that it can to



          8     address those concerns that have been raised and to



          9     make a system that's going to really benefit



         10     Californians that will, I think, be replicated across



         11     the country again.  So thank you so much.



         12                CHAIR URBAN:  Thank you, Mr. Liebert.



         13                 Mr. Mactaggart?



         14                MR. MACTAGGART:  I want to say



         15     congratulations on all the work you've done.  Ms.



         16     Mahoney, it's been great to watch this legislative



         17     season.  And I just -- you know I spoke out in favor



         18     of 3048 last year, pretty vehemently.  And I just



         19     went and looked right now, and I'm looking, and last



         20     year in the analysis in front of the Senate



         21     judiciary, there were 16 groups.  And I think I've



         22     got just on this page, which is probably not all the



         23     groups like 33.  So you're about double.  And that is



         24     a real testament to both you and Director Kemp, your



         25     outreach.  And I'm so happy you did this because it's
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          1     clear that across the Board, you know, people really



          2     support this.



          3                 And I'm so hoping that the governor



          4     signs it because, you know, this is where the rubber



          5     meets the road.  And this is giving people the



          6     ability to exercise their rights.  I would urge my



          7     two fellow Board Members who are appointed by the



          8     governor to contact their people in the office and



          9     try to get, see if they can push that along.  Because



         10     honestly this is a really important bill for



         11     Californians.  And this is the kind of thing which



         12     will make or break, you know, not this one thing, but



         13     over time, this is how we build on privacy in



         14     California, these kinds of common sense really



         15     consumer friendly ways.



         16                 And eventually -- my dream is that



         17     eventually people will think it would, they'll look



         18     back on the time that, you know, all these tech



         19     companies could look in you on your browsing history



         20     and monitor it and profit from it the same way today.



         21     If you went to an average person and said, hey, AT&T



         22     can listen to your phone call and monetize it, can



         23     sell it, is that okay?  People would be totally



         24     shocked.  And yet that is exactly what happens on the



         25     internet.  And no one cares.  People don't understand
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          1     because they can't do anything about it.  And this



          2     would let help you do something about it.



          3                 So I'm -- thank you both and I know it's



          4     more than just the two of you, but thank you both



          5     for, you know, Maureen, I can just imagine how many



          6     hours, you know, on the phone explaining this to



          7     people.  So thank you all.



          8                CHAIR URBAN:  Thank you, Mr. Mactaggart.



          9                 And you know that the implementability



         10     by consumers is so important and goes back to what



         11     Mr. Kemp was saying in his executive director update



         12     to make, what was the word you used, Mr. Kemp,



         13     actionable for consumers or -- yeah.  It's just --



         14     it's absolutely key.  And I think we're hearing a



         15     theme throughout the day that is really heartening.



         16                 Seeing no additional Board Member



         17     comments, Ms. Carwile, I would like to ask for public



         18     comment on this item.



         19                MS. CARWILE:  Thank you.



         20                 First Francisco, you can kill the slide.



         21     This is for Agenda Item Number 5, legislative update.



         22     Again, this is for Agenda Number 5.  If you'd like to



         23     make a public comment at this time, please raise your



         24     hand using the raised hand feature or by pressing



         25     Star nine if you're joining us by phone.  This is for
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          1     our legislative update.



          2                 Madam Chair, I'm not seeing any hands



          3     raised at this time.



          4                CHAIR URBAN:  Thank you, Ms. Carlwile.



          5                 So we find ourselves at a fork in the



          6     road which is to lunch a bit early or to continue



          7     with the conversation.  I will be frank and say if we



          8     continue, I will need a short break.  But I am open



          9     to what the Board and the team from the Agency would



         10     like to do.  We have a pair of items coming up on



         11     data broker regulations, and then the adjustments to



         12     the data broker registration fee.  So we could



         13     certainly -- I will take Mr. Laird's advice as to



         14     whether he thinks that it would be reasonable to take



         15     one of these before lunch but also hear from the



         16     Board as to what their preferences are.  I guess I'm



         17     asking, are you hungry?



         18                MR. LAIRD:  I'll just say we can



         19     accommodate either approach.



         20                CHAIR URBAN:  Okay.



         21                MR. LAIRD:  Sorry to not be right.  Yeah.



         22                CHAIR URBAN:  Mr. Liebert, Mr. Mactaggart



         23     and Ms. Hamer, any preferences?



         24                CHAIR URBAN:  No preferences.  Okay.



         25     You're all making this hard on me.  Let's go for
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          1     lunch.  And so we will be eating lunch but we will be



          2     having a working lunch.  I'm going to call now Agenda



          3     Item Number 10 -- oh, excuse me, I'm sorry.  Agenda



          4     Item Number 12 which is a closed session item.  It



          5     will cover personnel matters under authority of



          6     government SEC code section 11126(a)(1).



          7                 And also pursuant to government code



          8     section 1126(e)(1), and 2A, the Board will meet in



          9     closed session to confer and receive advice from



         10     legal counsel regarding litigation for which



         11     disclosing the names would jeopardize the Agency's



         12     ability to conclude existing settlement negotiations



         13     to its advantage.



         14                 The Board will now go into closed



         15     session.  We will not be back before noon -- no,



         16     sorry 1:00 -- no, 12:00 -- sorry, 12:30, apologies.



         17     And I say so it could take longer, but I say that so



         18     that people know they have a window if they would



         19     like to step out for a while.  Thank you very much



         20     and we will see you when we return.



         21                 (Recess taken).



         22                CHAIR URBAN:  Thank you, everyone and



         23     welcome back from recess -- sorry, from closed



         24     session.  We have ended our closed session and are



         25     coming back into public session at this meeting of
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          1     the California Privacy Protection Agency Board.



          2                 We will now move to Agenda Item Number



          3     6, which is discussion and possible action on



          4     proposed amendments to regulation Section 7601 to



          5     7604, and adoption of regulations Section 7610 to



          6     7622, implementing Delete request and opt out



          7     platform requirements, Delete request and opt out



          8     platform commonly known as or familiarly known as



          9     DROP, including possible adoption or modification of



         10     the text.  This item will be presented by members of



         11     our legal division, the CPPA General Counsel, Mr.



         12     Phillip Laird, and CPPA Attorney Liz Allen.  Welcome



         13     back Ms. Allen, it's delightful to see you.  And



         14     please go ahead when you are ready.



         15                MR. LAIRD:  Thank you, Chair Urban.  I'm



         16     actually going to turn things over to Ms. Allen right



         17     now.



         18                MS. ALLEN:  Great.  Okay.  Hello.  Thank



         19     you, Chair Urban.  And as a brief refresher on where



         20     we are for this particular rulemaking package, the



         21     Board originally directed staff to begin formal



         22     rulemaking in its March, 2025, meeting.  Staff



         23     conducted the usual 45-day written comment period in



         24     public hearing, and then returned to the Board in its



         25     July, 2025, meeting with the proposed modifications
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          1     to the regulatory text.  In response to the comments



          2     received.



          3                 The Board voted to send the



          4     modifications out for another 15-day comment period,



          5     which ran from July 31st to August 18th.  The Agency



          6     received 11 comment submissions resulting in 118



          7     individually identified comments requiring responses



          8     during this most recent 15-day comment period.  You



          9     can find that attached to the Board meetings, it's a



         10     separate PDF and it's got 61 pages of -- again, date



         11     -- sorry, the 11 comment submissions was 61 pages of



         12     feedback for us.



         13                 The material provided in connection with



         14     this agenda item include the draft summaries and



         15     responses to the public comments received during both



         16     the 45-day and the 15-day public comment period.  In



         17     the most recent round of feedback, the comments



         18     focused on one, the standardization requirement for



         19     the individual identifiers used in the DROP.  Two,



         20     the continued concern with verification standards for



         21     authorized agents and consumers.  Three, the deletion



         22     lists needing sufficient identifiers to match to the



         23     consumers within a data broker's own database, and



         24     concerns with being required to retain complete



         25     deletion lists to screen against newly collected

�                                                                   106











          1     records.



          2                 So after reviewing those public -- these



          3     public comments, and as you'll see in the draft



          4     responses provided today, staff does not believe that



          5     further modifications to the regulations are



          6     necessary at this time.  Many of the comments



          7     reiterate the same or similar concerned raised in the



          8     initial comment round, and we believe that we have



          9     addressed those concerns in the modifications that



         10     we've already been proposed to and made by the Board.



         11                 Another thing I'll note is that



         12     commenters at times appear to be under the impression



         13     that complete system details need to be laid out in



         14     the regulations.  However, this rulemaking is not



         15     meant to serve, of course, as a comprehensive



         16     description of the actual system.  Its



         17     functionalities, safeguards, et cetera, is they're



         18     not developer docs.



         19                 This instead merely states the rules



         20     that data brokers must follow when utilizing the



         21     system in compliance with their statutory obligations



         22     under the Delete Act.  I think that commentators may



         23     find that when as DROP launches next year, that at



         24     least some of their stated concerns are mitigated, if



         25     not resolved by the system's technical features and
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          1     implementation.



          2                 So with all that said, staff today



          3     recommends that the Board adopt the modified text of



          4     the regulations and authorized staff to submit the



          5     drop rulemaking package to the Office of



          6     Administrative Law for approval.  We're, of course,



          7     happy to take any questions or -- that you have.



          8                CHAIR URBAN:  Thank you very much, Ms.



          9     Allen.



         10                 Questions or comments from the Board?



         11                 Mr. Mactaggert, please go ahead.



         12                MR. MACTAGGART:  I have a number, but



         13     I'll just start with kind of a basic one.  And I'm



         14     glad that our director has a history of security.



         15     Obviously, this is going to be a pretty prime target



         16     for people.  Like, oh, this is a whole State of



         17     California.  Everybody's got their information there,



         18     yay, let's go.  You know, if nothing else embarrass



         19     the Agency by you know, mining their data and putting



         20     it on the web.



         21                 So I'm obviously not the first person to



         22     think about this.  So could you just walk us through



         23     steps that you've taken to make sure both that our



         24     data is secure and that I can't pretend to be a data



         25     broker and show up and download it all and be like,
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          1     hey, here I am, you know, all that stuff.  So why



          2     don't you kind of walk us through that, if you



          3     wouldn't mind.



          4                MR. LAIRD:  Liz, do you want to take a



          5     first cut and I'll take a second cut?



          6                MS. ALLEN:  Sure.  So I'd say the first



          7     thing that we're doing is we're hashing all data



          8     coming into the system.  Well, first I would say data



          9     minimization, so we're collecting the least amount of



         10     data that we can from consumers.  Of course, it's up



         11     to the consumer how much information that they give



         12     us.



         13                 But the first principle, of course, is



         14     the most important, which is a -- you know, minimal



         15     amount of data and certainly a reduction of a



         16     sensitive personal information.  So we're not



         17     collecting social security numbers from consumers,



         18     stuff that might put them at risk.



         19                 The second thing we're doing is we're



         20     hashing all data that comes into the system.  So



         21     everything will be -- right now using the SHA-256



         22     hash, which is like kind of the cutting edge way to



         23     obfuscate data.  I know of course it's not flawless



         24     as we know, but it certainly, if somebody hits the



         25     system, there'll be nothing in plain text for them to
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          1     see.  So that's part of the way the system is



          2     architected.



          3                 We also have, you know, CDT, the



          4     California Department of Technologies building the



          5     system and is thinking a lot about how we'll be a



          6     target and has systems and technology in place to



          7     kind of be monitoring the security on that side.  And



          8     I'm sure Phil and Tom can jump in with others.



          9                MR. LAIRD:  Yeah, I'll note first off,



         10     just by partnering with CDT for this build, we are



         11     able to leverage essentially the state's resources



         12     for hosting the system and leveraging the



         13     cybersecurity practice that is in place essentially



         14     for all state data systems housed by CDT including,



         15     you know, pretty much every California government



         16     site you visit and a lot of those systems hosted by



         17     the state.



         18                 And then in addition to what Ms. Allen



         19     said you know, we've also implemented certain



         20     practices too where -- when deletion lists actually



         21     get shared with data brokers, again, as mentioned



         22     information will already be hashed and then we'll



         23     have to be compared against the data broker's own



         24     records, but it's not going to be the full profile of



         25     a consumer.  We'll never give just the complete set
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          1     of information that a consumer gave us.



          2                 We're breaking it into segmented lists



          3     that really communicate only limited identifiers to a



          4     data broker.  So again, not connecting a full profile



          5     for any data broker of what we receive within the



          6     system itself.  So sort of various angles we are



          7     anonymizing and reducing sort of connection of



          8     personal information within the system.



          9                MR. KEMP:  Mr. Hartigan do you who's our



         10     head of it, do you have anything to add to that?



         11     Sorry to put you on the spot there, but thank you.



         12     Yeah, no -- I -- this is a significant concern that



         13     we have and we have spent a lot of time, and I've



         14     been very fortunate to work with Mr. Hartigan on this



         15     who does come from CDT.  And in looking and double



         16     clicking on the infrastructure itself, that we are



         17     through our partnership with CDT using



         18     state-of-the-art technology to protect the actual



         19     system itself, including, for example protecting the



         20     system from bots that may try to break into the



         21     system either through the front door or the back



         22     door.  Specific to the front door, I'm very impressed



         23     with what we've put forth in terms of the residency



         24     verification.  And so once people acknowledge the



         25     terms of service they will have two options to verify
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          1     their residency.



          2                 One of which would be login.gov, one of



          3     which is a third party.  And that also provides very



          4     robust security login.gov is used by 190 million



          5     Americans as of three or four months ago.  And it's



          6     been in production, it's the backend authentication



          7     and verification mechanism for social security and



          8     other mission-critical applications as well.  So the



          9     fact that that's kind of our front door, the front



         10     porch to -- and they have to open that door to get



         11     through also makes it so that I -- we have a high



         12     degree of confidence that the system would not be



         13     flooded with spurious information.  It would only be



         14     true residence.



         15                 And then we've even taken additional



         16     steps with -- to verify the data.  We do provide the



         17     verification of email addresses that people would



         18     actually have to respond as well as they would



         19     actually have to verify the phone numbers.  So from a



         20     security perspective you know we're very conscious



         21     and cognizant of people trying to stuff in bad data



         22     or trying to trick the system from that perspective.



         23                 So in terms of the design of the



         24     application, the backend infrastructure you know,



         25     we're very -- we think we have the right team and and
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          1     what CDs put -- CDT has put forth should provide a



          2     secure reliable and highly available platform that



          3     we're delivering for consumers.



          4                CHAIR URBAN:  Thank you.  That all sounds



          5     great.  I just wanted to follow up on the second half



          6     of Mr. Mactaggart's question which was about the



          7     verifying the data brokers.  So obviously protecting



          8     the information directly is a big step in protecting



          9     against bots is a big step.  But I wanted to follow



         10     up on that piece.



         11                MS. ALLEN:  Sure.  And then you can jump



         12     in.  So we are doing a -- each account will have to



         13     be verified.  So when data brokers go to sign up for



         14     their drop account, that actually gets kicked over to



         15     our team and we're going to do take steps to verify



         16     the data broker themselves and including things like,



         17     you know, did they register last year or the year



         18     before, are they on a different registry, working



         19     websites, et cetera.  So our team will have you know



         20     a way to kind of verify those accounts before



         21     somebody can just enter the system with some sort of



         22     made up data broker name and then access.



         23                 And we will be of course, tracking and



         24     logging all events within the system itself partially



         25     for enforcement, but also partially for security.  So
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          1     in terms of API access the, you know, the keys



          2     themselves, if a data broker's running through a lot



          3     of API keys, you know, there's some things that will



          4     also kind of trigger within our internal team that



          5     something might be amiss.



          6                CHAIR URBAN:  And I assume they'll be



          7     registered right as data records?



          8                MS. ALLEN:  Yes.



          9                CHAIR URBAN:  Okay.



         10                MS. ALLEN:  So you create an account, but



         11     you have to go through the registration where you



         12     have to pay in order to access the system.  So though



         13     you'll have to pay a -- you know fee this year,



         14     $6,600.  So --



         15                MR. MACTAGGART:  And all we send out, we



         16     only ever send a different hash list per, you know,



         17     whatever the list.  They'll write -- they'll say we



         18     want emails, or we want emails and phone.  How do we



         19     prevent the gaming of -- they say, well, I'd like to



         20     get, you know, emails and phones, but their list is



         21     incomplete.  Some people have emails, some people



         22     have phones, some people have both.



         23                 Their hash might be different because,



         24     you know, 30 percent of the people have phones and 40



         25     percent of both.  And they intentionally set it that
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          1     way to be like, oh, well this is not going to be



          2     exactly the same match, and I can only imagine that,



          3     you know, with millions of people, it's really easy



          4     to tweak it so that, you know, the input becomes a



          5     different output for on the hash.  So how do we



          6     address that?



          7                MS. ALLEN:  Yeah, that's a good question.



          8     So we -- I have thought a lot about this question in



          9     particular, and we've actually, and working on the



         10     regs, this was probably the -- one of the parts we



         11     work shopped the most trying to think through this.



         12     And so the regs, and one of the things we actually



         13     changed in our 15-day.  So are we added, I guess and



         14     clarified for folks.



         15                 So you know, the overall like



         16     requirement is that data brokers have to choose the



         17     lists that will give them the highest number of



         18     matches, period.  So that's what we're requiring.



         19     And of course, enforcement can go and check in on



         20     that, but that is the base requirement.  And if that



         21     changes over the course of the year, you have to



         22     change which list you're pulling.  So if you have 40



         23     percent phone numbers and 30 percent emails, you



         24     should pull both lists because that's going to give



         25     you the most matches.  So that's like kind of the

�                                                                   115











          1     base requirement.



          2                 And then in terms of how we're standard



          3     requiring folks to standardize data temporarily to



          4     then try to also facilitate the most number of



          5     matches.  So -- and this is -- if you look at -- I



          6     wish I had not quite as good at as (inaudible)



          7     knowing the sections, but 7613.  And if you look at



          8     (a)(1)(a), you'll see kind of the way that we're



          9     asking folks to standardize data temporarily to then



         10     hash so that we can get the most number of hashes.



         11                 And a lot of data brokers have told us,



         12     which you can imagine things like names are very



         13     difficult.  Most data brokers don't use names as a



         14     primary identifier way to index data because names



         15     change.  There's shortened names and short names and



         16     juniors and maiden names and all sorts of ways that



         17     that can, you know, O'Connors with you know, so we'd



         18     give some examples of how to format data so that not



         19     only if -- you know, if you're pulling email, how it



         20     would -- how that email should be formatted to get



         21     the highest match rate.



         22                MR. MACTAGGART:  But can you educate me,



         23     because as I understand it, you know, you have a --



         24     we have a million names we hash and we send it to the



         25     data broker.  The data broker could have literally
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          1     999,999, the same and one different, and it comes out



          2     with a different hash.



          3                MS. ALLEN:  Yeah.



          4                MR. MACTAGGART:  And so if that's the



          5     case, how do we possibly think that there's value in



          6     our transmission?  Like I just I don't understand.



          7     Maybe you can tell me, like, because that's a -- you



          8     know then as I understand it, then the data broker



          9     just says, well, I don't -- there's no matches



         10     because the hashes are different.



         11                MS. ALLEN:  Yeah, that's true.  So if the



         12     hashes don't match, there's not a match and they



         13     would, so -- and then of course you would not be



         14     deleting the data if there was no match.  However, if



         15     you're doing something like a phone number, which is



         16     just a series of numbers with no dashes or



         17     parentheticals, it's pretty easy.  You're either



         18     matching or not on, you know, one, two, three, four,



         19     five, six, seven, eight, nine.



         20                 Same with email addresses, there's often



         21     not as much variation in an email address.  It's much



         22     more durable.  It's a more durable identifier.  So I



         23     think that like -- you know, and some of these



         24     identifiers, it will be harder and also depends what



         25     the consumer gives us.
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          1                MR. MACTAGGART:  Sorry, can I just --



          2                MS. ALLEN:  Yeah.



          3                MR. MACTAGGART:  In -- is -- first of all



          4     is what I'm saying, correct.  I don't know, but you



          5     have the million names and one email is spelled



          6     incorrectly.  That's going to give you a different



          7     output on your hash versus the CPA's hash.



          8                CHAIR URBAN:  Can I -- am I -- if I'm



          9     understanding you correctly, Mr. Mactaggart.  Are you



         10     asking about the effect of hashing the entire million



         11     names?



         12                MR. MACTAGGART:  I think that's what



         13     we're not -- are you individually hashing each name?



         14                MS. ALLEN:  Yeah.



         15                MR. MACTAGGART:  Oh.



         16                MS. ALLEN:  Yeah.  Okay.  Thank you,



         17     Chair Urban.  Yeah.  We're individually hashing, so



         18     it would have to be a change in a single number or a



         19     single letter within the email, which is a much lower



         20     rate of, yeah.



         21                MR. MACTAGGART:  That answered my



         22     question.



         23                MS. ALLEN:  No problem.



         24                CHAIR URBAN:  Great, thank you.



         25     Additional questions or comments from the Board?
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          1     Okay.



          2                MS. HAMER:  Okay, I have one.



          3                CHAIR URBAN:  All right.  Ms. Hamer,



          4     please.



          5                MS. HAMER:  I might be off base, but I



          6     just heard the login.gov registration place.  So does



          7     that mean Doge who has kind of consolidated a lot of



          8     information can get California residents that, you



          9     know, in one scenario could become a target.



         10                MR. KEMP:  That would just be for the



         11     initial verification and authentication of the



         12     consumer and verifying the residency.  Once they've



         13     done that, then they go through the front porch into



         14     the proverbial house where they put the personal



         15     information and we immediately hash that information



         16     as they enter that information.  So it's a one-time



         17     verification.



         18                 Furthermore, we're providing a secondary



         19     mechanism to verify.  So if people don't have a



         20     login.gov they don't feel comfortable about that



         21     we're leveraging a third-party vendor that they can



         22     also do the residency verification as well.



         23                MS. HAMER:  Got you.  So that answered



         24     the second part of my question that was going to come



         25     out.  So they don't have to create a login.gov no
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          1     account to access ours?



          2                MR. KEMP:  That is correct.  I do want to



          3     add to Mr. Mactaggart's question that one of the



          4     things -- one of the concerns that we have is that



          5     some of the data brokers will have identifiers that



          6     we don't know about project and so they're able to



          7     kind of skirt the deletions.



          8                 And so one of the things that Ms.



          9     Mahoney and others put into SB 361, which is an



         10     amendments to the Delete Act, is that there's three



         11     specific questions regarding what identifiers do the



         12     data brokers use to uniquely identify consumers.



         13                 And so assuming that passes and that



         14     will be effective January 1st, that will give us more



         15     visibility to ensure that we have a higher hit ratio



         16     and may eventually, you know, tailor-tweak the system



         17     to ensure that we're capturing how data brokers are



         18     identifying consumers.



         19                MR. MACTAGGART:  And is there a mechanism



         20     to check that I sort of like -- how do you check up



         21     on whether in fact the data broker is complying with



         22     not selling the information?  How would one checkup



         23     and what's our plan?



         24                MS. ALLEN:  Two ways.



         25                MR. KEMP:  Yes, maa'm.  Go ahead.  I'll
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          1     heat up here, but I'm going to let Ms. Allen and Mr.



          2     Laird.  So --



          3                MS. ALLEN:  Two ways, well, one is that's



          4     the enforcement, well certainly be doing some of



          5     that.  And we also have an audit requirement that's



          6     coming online in 2028.  So data brokers every few



          7     years have to have an independent third-party audit



          8     come in and check to see how they are doing in terms



          9     of complying with this law.  And that has to be



         10     available to the Agency for up to six years.



         11                 So this -- you know, you'll probably



         12     hear more about this as it gets closer.  Because



         13     we'll have to do, write some regulations around what



         14     is in an audit and what does it look like and all of



         15     that.  And so we'll have some chance to kind of think



         16     about and kind -- I think in an exciting way.  What



         17     are the levers and what are the things that we would



         18     want to see that would tell us?  Yeah, you are



         19     actually complying with the law.  So I don't know if



         20     you.  That's all.



         21                CHAIR URBAN:  Okay.



         22                MR. KEMP:  We've also integrated into the



         23     system a complaint system.  The DROP system has a



         24     complaint system.  So we also expect consumers that



         25     once they go through the process, put their
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          1     information, they wait the 45 days that they're



          2     probably, if they notice that their information is



          3     not being deleted, that they would also notify us



          4     through the, the complaint system.  And we've set up



          5     the infrastructure and the people to follow up on



          6     that and do additional research.



          7                 So in some sense, we're going to kind of



          8     get a realtime fee -- well, realtime being the 45



          9     delays, but of whether or not it's working or not.



         10     And we certainly know, given the volume of the



         11     consumer complaints coming in for CCPA and now that



         12     if we make this DROP system available to millions of



         13     Californians, that there will be complaints flowing



         14     through because we've definitely seen that



         15     Californians are getting more and more comfortable



         16     alerting us of issues.  And as Mr. Macko pointed out



         17     that over half of the complaints involve right to



         18     deletes.



         19                CHAIR URBAN:  Thank you.



         20                MR. MACTAGGART:  One other question here.



         21     Thanks for that answer.  One other question?



         22                CHAIR URBAN:  Same topic?



         23                MR. MACTAGGART:  Oh, yeah.



         24                CHAIR URBAN:  The same question.



         25                MR. MACTAGGART:  Oh not I'm on the
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          1     regulations, but if you want to --



          2                CHAIR URBAN:  Let's hang on for just a



          3     minute.  So to keep the conversation as efficient as



          4     possible, I just have a brief follow-up on Ms.



          5     Hamer's comment.  Which is not directly on the -- I



          6     mean, it's not on the language of the regulations.



          7     And I think that the team has done a fantastic job



          8     with security and thinking this through, making it



          9     easy for consumers, making it easy for data brokers,



         10     but also security.



         11                 It's just really important as the system



         12     continues to be developed and as it's deployed to



         13     recognize that the threat model has changed and that



         14     all aspects of the threat model should be taken into



         15     account on behalf of the consumers.  So I'm sure you



         16     have that in mind.  So you can take this as a -- as



         17     an underlining a message of support for that.  But I



         18     think that's going to be critically important for



         19     trust.  So thank you, Mr. Liebert.



         20                MR. LIEBERT:  I just wanted to follow up



         21     Mr. Kemp, with that comment that you made that -- of



         22     that two different ways that we can kind of make sure



         23     that the consumer's request for deletion is actually



         24     being honored.  And you said a consumer will know



         25     whether or not that's happened over time.  What would
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          1     be ways, examples you could give that consumers will



          2     be able to tell that that deletion process has in



          3     fact been honored?



          4                MR. KEMP:  Yeah, I mean, there is a



          5     significant number of the data brokers that are known



          6     as people search sites.  And so it will be pretty



          7     obvious to consumers that if they do a search of



          8     their name, their address, their email, whether or



          9     not it appears, and then they will say, wait a



         10     minute, I went into the DROP system.  This data



         11     broker is a registered data broker.  I put my



         12     information in and 45 days later, lo and behold, my



         13     information is still there as well.



         14                 And so we definitely see a scenario



         15     where consumers raising that flag to us as well.  It



         16     gets trickier with some data brokers that do that



         17     focus more on B2B sales of information for them to



         18     know about that.  And so the data is not publicly



         19     available on websites.



         20                 And so therefore that's the significance



         21     of the independent audit that's been built in the



         22     statute is going to be really key to, you know for



         23     the auditors to catch whether or not the data brokers



         24     are honoring the deletion requests through the DROP



         25     system.
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          1                MR. LIEBERT:  I guess what ideally we



          2     would have a mechanism probably both also on the



          3     website that's telling folks how they can use the



          4     system, but also how they can check to see if their



          5     requests are being honored.  Whatever those tools



          6     might be, that should be something that's part of it.



          7     Yeah, go ahead.  Sorry.



          8                MS. ALLEN:  Yeah, no I think consumer



          9     public education is going to be a huge piece of this



         10     and something that we're, you know, really focused on



         11     in terms of how do we teach consumers how to, you



         12     know, what information they can delete, what can they



         13     expect, how do they do it, how do they check, what



         14     would the best case scenario be for you know, a full



         15     deletion of all 535 currently registered data



         16     brokers.  So yeah, I think that's something we are



         17     actively working on and thinking about as a team



         18     currently.



         19                MR. KEMP:  Mr. Liebert there's also part



         20     of the capabilities of the DROP system is the data



         21     brokers actually also have to report back to the DROP



         22     system, the status of the various deletions there as



         23     well.  And so the consumers can go back into the DROP



         24     system 45 days later, and then they can see an actual



         25     listing of the data brokers and the status of each
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          1     and every deletion request.



          2                 And if there's a -- and then there may



          3     be reasons provided why the data broker did not



          4     delete it, and that the system facilitates that as



          5     well, so they can come back and check to see what the



          6     data brokers are saying.  And we assume that there



          7     will be some members of the public that will want to



          8     trust but verify what's happening.



          9                MR. LIEBERT:  Yeah, that education



         10     process would be great that some consumers are going



         11     to want to go check to see if that's happened.  So



         12     that'd be super.



         13                CHAIR URBAN:  I think that's just an



         14     incredibly promising feature of the system and so



         15     important because, you know, of course it's what the



         16     data brokers report to the Agency, but then the



         17     Agency can also follow up.  And I think sort of



         18     implicit in what the executive director was saying is



         19     that, you know, some data falls into the publicly



         20     available exemption, 1798.145 something or other.



         21                 And so for information that falls in the



         22     exemption, that actually may be the most visible to



         23     the consumer as well.  But some of the information



         24     isn't as visible to the consumer, so they're not



         25     going to know if it got deleted.  But now they have a
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          1     -- they'll have a signal that they can check out.  So



          2     helping people understand that I think will be



          3     valuable.



          4                 All right.  Mr. Mactaggart, I think you



          5     had another question.  Shall we move on to that?



          6                MR. MACTAGGART:  Yeah.  Thank you.  Can



          7     you just walk me through the requirement or the -- it



          8     says after you've downloaded the list for the first



          9     time, you just, the data brokerage just download the



         10     changes in the future?



         11                MS. ALLEN:  Yeah, it does.



         12                MR. MACTAGGART:  And then it says you



         13     have -- they have to get their permission to



         14     redownload it.  And so two questions.  One is, if I



         15     was going to be super responsible data broker, I



         16     could download those changes every day, right?



         17                MS. ALLEN:  Uh-huh.



         18                MR. MACTAGGART:  Like there's no --



         19     there's no issue there.



         20                MS. ALLEN:  Uh-huh.



         21                MR. MACTAGGART:  What's the -- what's the



         22     thinking?  And I don't really have thoughts about it



         23     one way or another, but there was obviously thinking.



         24     What's the thinking why you have to get your



         25     permission to redownload it, and is that a bot thing,
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          1     or I mean, or -- and what's the -- yeah, so --



          2                MS. ALLEN:  Yeah, mostly it's just a



          3     capacity.  So imagine there's 40 million requests in



          4     there.  If we had 500 or a thousand people asking for



          5     40 million plus records, it's just -- it's going to



          6     be a lot.  However, if you need it, you want to do an



          7     audit, you really, you know, a new CPO comes in chief



          8     privacy officer, they're like, you know, they -- you



          9     know, if they need to take and tie, then like, of



         10     course the answer will be yes.  It's just you know,



         11     some sort of rate limit essentially.



         12                MR. MACTAGGART:  By the way, I thought



         13     your definition of the direct relationship was great.



         14     You know, the changes there really were clarifying



         15     and I thought they were great.  So actually, thanks.



         16                CHAIR URBAN:  Thank you, Mr. Mactaggart.



         17                 Additional comments or questions before



         18     Dr. Nonnecke I want to be sure to give you a chance



         19     if you -- if there's anything that you want to ask.



         20                MS. NONNECKE:  Thank you for asking me.



         21     I don't have any questions at this time.



         22                CHAIR URBAN:  Okay, wonderful.  I



         23     appreciate that, really appreciate all the amazing



         24     work of the team on all of this, and I know that



         25     there are always other people who aren't visible to
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          1     us and I appreciate the executive director



          2     introducing us to Mr. Adam's work as well.  And I



          3     know he represents a lot of folks who are -- who are



          4     at CBT as well who are working -- who've been working



          5     to put this together in a way that is workable and



          6     fulfills the requirements of the law.



          7                 This once again makes California a real



          8     leader, and I know that other states have been eager



          9     to see what we are able to do and might even be



         10     interested and do -- you know, using the same model,



         11     which would be would -- which would be absolutely



         12     wonderful.  So really commend the team, really



         13     appreciate how you've consulted really carefully and



         14     broadly.  The back and forth and the comments I think



         15     is valuable and I'm sure -- I'm sure that there was a



         16     lot more consulting as well besides that.



         17                 So I will ask for public comment.  So



         18     everyone knows the possible motion that I will



         19     request or the a motion I'll request that will be on



         20     the floor, is to approve and adopt the regulations



         21     discussed under this item of the Board agenda as



         22     modified -- oops, sorry, we didn't actually modify



         23     them.  I wrote that's in there just in case to



         24     approve and adopt the regulations discussed under



         25     this section of the agenda for today.  And to direct

�                                                                   129











          1     staff to take all steps necessary to complete the



          2     rulemaking process, including filing the final



          3     rulemaking package with the Office of Administrative



          4     Law.



          5                 The amendment of any documents within



          6     the rulemaking package other than the text of the



          7     rules as necessary to ensure clarity, accuracy, and



          8     compliance with the Administrative Procedures Act,



          9     and authorizing the executive director to make non



         10     substantive changes to the proposed regulations and



         11     to further authorize staff to withdraw the rulemaking



         12     in whole or in part from consideration by the Office



         13     of Administrative Law at any time, if in their



         14     opinion, the legal risks associated with disapproval



         15     of these regulations would warrant further



         16     consideration by the Board.



         17                 We might as well go ahead and I'll ask



         18     if I do have a motion.  I have a motion from Mr.



         19     Mactaggart.  Do I have a second?  Thank you.  I have



         20     a motion on the floor from Mr. Mactaggart and a



         21     second from Mr. Liebert and Ms. Carwile is there



         22     public comment on this item?



         23                MS. CARWILE:  This is for Agenda Item



         24     Number 6, discussion and possible action on proposed



         25     amendments to regulations regarding the Delete
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          1     request and opt-out platform requirements.  We are



          2     now taking public comment, and if you'd like to make



          3     a comment, please raise your hand using the raised



          4     hand feature or by pressing Star nine.  If you're



          5     joining us by phone, I believe we have a hand raised.



          6                 Seamus, I'm going to unmute you at this



          7     time.  You'll have three minutes.  Go ahead and begin



          8     when you're ready.



          9                MR. ABSHER:  Hi everybody, can you hear



         10     me?



         11                MS. CARWILE:  Yes, we can hear you.



         12                MR. ABSHER:  Great.  Hi everybody.  My



         13     name is Seamus Absher.  I'm the Chief Technology



         14     Officer at Faraday.  We're a data broker based in



         15     Vermont and registered with the CPPA.  I have worked



         16     with all the major data brokers.  I implemented our



         17     CCPA compliance program here at Faraday.  I hope that



         18     you pass this motion here today.  And I support the



         19     DROP system for three reasons.



         20                 First, what the staff has described



         21     today is possible with existing technology.  This is



         22     not rocket science.  What they figured out how to do



         23     with the hashing, it will work.  And even if a bot



         24     manages to steal the list of hashes they'll be able



         25     to make it so that that is not actually a significant
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          1     breach of data.



          2                 Second, it will make compliance simpler



          3     and more reliable.  Any data broker who is trying to



          4     respect consumer preferences, I would say every data



          5     broker who is trying to act in good faith will



          6     appreciate a single source of truth.



          7                 And third, in the absence of such a



          8     system, it seems like a new opt-out vendor is born



          9     every day.  Just last month, we started receiving



         10     opt-out requests from an authorized agent based in



         11     Belarus.  That means that Californians are sending



         12     their PII to a company in Belarus.  I question



         13     whether the spirit of the CCPA supports sending data



         14     out of the country just to opt-out at home.  So the



         15     DROP system can't come soon enough.  Thank you to the



         16     staff that is working on it, and I hope that other



         17     states copy the idea.  Thank you.



         18                CHAIR URBAN:  Thank you very much.



         19                MS. CARWILE:  Thank you for your



         20     comments.  If we have any other commenters, please



         21     raise your hand by using the raised hand feature or



         22     by pressing Star nine if you're joining us by phone.



         23     Madam Chair, I'm not seeing any other hands raised at



         24     this time.



         25                CHAIR URBAN:  Thank you, Ms. Carwile, and

�                                                                   132











          1     thank you very much to the commentator.  With that,



          2     I'll ask Ms Carwile to please conduct the roll call



          3     vote.  The motion on the table is as stated made by



          4     Mr. Mactaggart and seconded by Mr. Liebert.



          5                MS. CARWILE:  Yes, this is a roll call



          6     for the motion stated by the Chair.



          7                 Board Member Hamer?



          8                MS. HAMER:  (No audible response.)



          9                MS. CARWILE:  Board Member Liebert?



         10                MR. LIEBERT:  Aye.



         11                MS. CARWILE:  Board Member MacTaggart?



         12                MR. MACTAGGART:  Aye.



         13                MS. CARWILE:  Board Member Nonnecke?



         14                MS. NONNECKE:  Aye.



         15                MS. CARWILE:  Chair Urban?



         16                CHAIR URBAN:  Aye.



         17                MS. CARWILE:  Madam Chair, you have five



         18     yeses.



         19                CHAIR URBAN:  Thank you very much, Ms.



         20     Carwile, the Board, and especially to the amazing



         21     staff and all the different expertise sectors who



         22     have come together to put this together.  We will be



         23     delighted to see the regulations finally approved and



         24     take place on the DROP system when it arrives.



         25     Congratulations and thank you.
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          1                 With this we will move on to Agenda Item



          2     Number 7 for today, which is discussion and possible



          3     action to adjust the CPPA's data broker registration



          4     and access fees pursuant to civil code Section



          5     1798.9980 at sec.  This will be also presented by



          6     General Counsel Phillip Laird and Attorney Liz Allen.



          7     Please go ahead.



          8                MR. LAIRD:  Thank you once again, Chair



          9     Urban.  So now that we've discussed the regulatory



         10     components of DROP, we turn next to the registration



         11     and access fees associated with its construction.



         12     Included with your materials today is a short memo



         13     and fund condition summary that describes the history



         14     and reasoning behind staff's proposed adjustments to



         15     these fees.



         16                 And I'll note, as you look at the fund



         17     condition document that PY refers to prior year



         18     '24/'25, current year refers to -- or CY refers to



         19     current year, which is 2025 to '26, and BY refers to



         20     budget year, which is 2026 to 2027, always the next



         21     fiscal year after the current one.  So, as a very



         22     brief background, I'll remind the Board that the



         23     Delete Act established the Data Broker's Registry



         24     Fund, which is administered by the Agency and used



         25     for the deposit of all monies collected or received
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          1     by the Agency under the Delete Act and offsets the



          2     costs of administering the law.



          3                 In short, this means that the fund is



          4     intended to cover the costs of maintaining the data



          5     broker registry, building an operating DROP and



          6     salaries for personnel necessary to administer these



          7     systems and the law generally.  Prior to the



          8     construction of DROP, the annual registration fee was



          9     set at $400.  However, this amount only reasonably



         10     covered the cost of maintaining the data broker



         11     registry.



         12                 So last year as the projections for the



         13     development and launch of DROP were finalized, the



         14     Board voted to set the annual registration fee at



         15     $6,600.  Now the construction of DROP is well



         16     underway and we have updated projections through the



         17     next fiscal year.  Staff have determined that the



         18     Agency is in a position to lower this year's



         19     registration fee by $600 for a total of $6,000 in



         20     2026.



         21                 Now, a variety of factors contributed to



         22     the proposed decrease in fees, including a slightly



         23     higher than anticipated registrant population, an



         24     increase in penalty revenue and utilization of the



         25     fund's existing balance.  And so staying true to our
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          1     statutory mandate to only adopt fees that offset the



          2     reasonable costs of administering the Delete Act



          3     staff project, that the $6,000 fee will ensure the



          4     solvency of the Data Broker registry fund through



          5     fiscal year '26/'27.  And of course, the Agency will



          6     continue to monitor expenditures and adjust fees to



          7     an amount necessary to cover reasonable costs in



          8     future years as well.



          9                 Finally, just a note that this



         10     recommendation to adjust fees applies to the proposed



         11     access fee as well.  As you'll recall, the DROP



         12     regulations we just discussed include an access fee



         13     that start with a fee in January that is parallel to



         14     the current registration fee and then pro-rates each



         15     month based on when the business actually begins



         16     operating as a data broker in a calendar year.



         17                 Accordingly, staff also recommends that



         18     the Board authorize staff to amend the access fee to



         19     $6,000 for the month of January with $500 prorated



         20     each month thereafter.  So with that overview and if



         21     you've had the opportunity to review the attached



         22     materials that covers our presentation for this



         23     afternoon, but as always, we're happy to take



         24     questions.



         25                CHAIR URBAN:  Thank you very much.  Just
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          1     really brief check in on my understanding, but also



          2     understanding for public who may not, who may be



          3     joining in the middle of the conversation and our new



          4     Board Member the funding for this part of our



          5     authority comes through the fees, right?  And that



          6     was decided by the legislature.



          7                 So this has to be adjusted based on what



          8     are the -- what are the reasonable costs to run the



          9     system and to enforce the law.  And I see Mr. Kemp



         10     nodding.  I just want to be sure that that is -- that



         11     is clear because I know it's been a point that's been



         12     important for people.



         13                MR. LAIRD:  Yes, that's correct.



         14     Essentially, the general fund tax funds are not



         15     leveraged.  It's implementation of this law is fully



         16     born by these registration and access fees paid by



         17     data brokers.



         18                CHAIR URBAN:  Which is 179899.82.  Thank



         19     you very much, (inaudible) 1798.9982.  Yeah.



         20     Comments, questions from Board Members?  I think



         21     we're for it.



         22                 Ms. Carwile is there public comment on



         23     this item?



         24                MS. CARWILE:  This is for Agenda Item



         25     Number 7, discussion of possible action to adjust
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          1     CPPA's data broker registration and access fees.  If



          2     you'd like to make a comment at this time, please



          3     raise your hand using the raised hand feature or by



          4     pressing star nine if you're joining us by phone.



          5     This is for Agenda Item Number 7.



          6                 Madam Chair, I'm not seeing any hands



          7     raised at this time.



          8                CHAIR URBAN:  Thank you, Ms. Carwile.



          9                 In that case, I'd like to request a



         10     motion to direct staff to amend Section 7600 of the



         11     regulations to adjust the California Privacy



         12     Protection Agency's data broker registration fee to



         13     $6,000 plus associated payment processing fees, and



         14     to also amend and adopt the access fee described in



         15     the proposed regulation Section 7611 to $6,000 in



         16     January and prorated by $500 for each subsequent



         17     month plus associated payment processing fees.  May I



         18     have that motion?  Thank you.  I have a motion from



         19     Ms. Hamer.  May I have a second?  Thank you.  I have



         20     a motion from Ms. Hamer and a second from Mr.



         21     Mactaggart.



         22                 I believe was first Ms. Carwile will you



         23     please call the roll call?



         24                MS. CARWILE:  Yes, this is a roll call



         25     for the motion as stated by the Chair.
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          1                 Board Member Hamer?



          2                MS. HAMER:  Approved.



          3                MS. CARWILE:  Board Member Liebert?



          4                MR. LIEBERT:  Aye.



          5                MS. CARWILE:  Board Member Mactaggart?



          6                MR. MACTAGGART:  Aye.



          7                MS. CARWILE:  Board Member Nonnecke?



          8                MS. NONNECKE:  Aye.



          9                MS. CARWILE:  Chair Urban?



         10                CHAIR URBAN:  Aye.



         11                MS. CARWILE:  Madam Chair, you have five



         12     yeses.



         13                CHAIR URBAN:  Thank you very much.  The



         14     motion carries with the vote of five to zero.  Thanks



         15     everybody.  I have to say this particular motion



         16     carried me back to my days writing contracts in



         17     Silicon Valley and all of the price and payment



         18     provisions.  So thanks very much.



         19                 I'm glad to have that decision made for



         20     the next -- the next period of time.  Having taken up



         21     Agenda Item Number 8 earlier in the day we will now



         22     turn to Agenda Item Number 9.  Agenda Item Number 9



         23     is the awaited public affairs outreach update.  And



         24     it will be presented by our Deputy Director of Public



         25     and External Affairs Ms. Megan White.  Please do turn
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          1     your attention to the materials provided for this



          2     agenda item.  Ms. White will present the slides and



          3     request our questions and comments as they come up.



          4                 Is that correct, Ms. White?  Okay,



          5     wonderful.  Please go ahead whenever you're ready and



          6     take your time.



          7                MS. WHITE:  Wonderful, thank you so much,



          8     Chair Urban and Members of the Board.  As mentioned



          9     my name's Megan White, Deputy Director of Public and



         10     External Affairs here at the Agency, and I'm pleased



         11     to provide an update on the public affairs and



         12     outreach efforts.  My last update was in May of this



         13     year, and since then we've been hard at work on



         14     additional outreach efforts that I wanted to



         15     highlight for you.  We've wrapped up our first paid



         16     media campaign, so I'll share some metrics around the



         17     success of the campaign.  I'll also provide a look



         18     ahead at our next campaign, which has actually just



         19     launched, and then I'll provide an update on the 2026



         20     campaign, which will include the rollout of DROP that



         21     we were just speaking about.



         22                 Next slide, please.



         23                 Okay.  So this summer we wrapped up our



         24     previous paid campaign, which was themed exercise



         25     your rights as you might remember.  The campaign ran
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          1     from June, 2024 to June, 2025, and it was all across



          2     the State of California.  We used a wide range of



          3     tactics including digital display -- including



          4     digital, which includes digital displays, paid



          5     search, and paid social.  We also used traditional



          6     formats such as radio and print.  And in addition, we



          7     had out of home tactics that are things such as



          8     billboards, bus tails, airports, and movie theaters.



          9                 So a few highlights, I'm excited to



         10     share.  The campaign had a massive reach, over 742



         11     million impressions statewide.  That means it



         12     received broad visibility.  It reached nearly every



         13     Californian multiple times.  It had strong



         14     performance overall, the click-through rate was 0.76



         15     percent which exceeds industry benchmarks.  We made



         16     sure momentum was sustained throughout the campaign



         17     as well.



         18                 So we would have out-of-home billboards,



         19     running and radio.  And as that would taper off, we'd



         20     come in with paid social and ads on websites, and



         21     then we would go back to billboards.  So we always



         22     made sure that we had different things to keep people



         23     interested, but that we had a common presence



         24     throughout the whole length of the campaign.



         25                 In addition, we used innovative tactics.
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          1     So as I mentioned, we were in movie theaters right



          2     before you're going to see the premiere of your -- of



          3     your next movie that you want to see.  You saw our



          4     ad, we were also in airport, so maybe you're waiting



          5     for your luggage and there's our ad, and you go to



          6     our website.  So we really had a wonderful campaign.



          7     We really, really enjoyed it, and we plan to continue



          8     that success in the next media buy, which we'll start



          9     -- which just started actually.  So now let's pivot



         10     to what's new, the new campaign.  And that's what



         11     you're seeing right in front of you.  This is going



         12     to start running through the fall and winter.



         13                CHAIR URBAN:  I'm sorry, Ms. White, could



         14     I ask a quick question?



         15                MS. WHITE:  Yes, of course.



         16                CHAIR URBAN:  First of all, the campaign



         17     was tremendous.



         18                MS. WHITE:  Thank you.



         19                CHAIR URBAN:  I did my small part -- a



         20     very small part.



         21                MS. WHITE:  I appreciate it.



         22                CHAIR URBAN:  You know forwarding the



         23     lovely -- the lovely sort of social notices and



         24     collateral which would regularly just surprise me.



         25     And also make me realize like how very clear the team
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          1     have made the message, which I think is really



          2     impressive because one of the things that privacy as



          3     an issue struggles with is it can be a little bit



          4     abstract to people and you've made it really



          5     concrete.  And the commercials are fantastic, which I



          6     think I said last time, but it bears repeating.  I



          7     just had a quick -- and not necessarily a quick



          8     question but just a question without expectation



          9     behind it, which is to plan this campaign as part of



         10     the planning process, which I think was very



         11     carefully done.



         12                MS. WHITE:  Uh-huh.



         13                CHAIR URBAN:  Your team conducted a



         14     survey.



         15                MS. WHITE:  Right.



         16                CHAIR URBAN:  To find out sort of what



         17     people knew, what they knew about us, what they knew



         18     about their privacy rights, sort of what their



         19     concerns were.



         20                MS. WHITE:  Uh-huh.



         21                CHAIR URBAN:  And I was wondering if you



         22     were going to do any testing by doing a follow-up



         23     survey or some similar sort of methodology.  And



         24     again, I asked this without expectations.



         25                MS. WHITE:  No, actually it's a great
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          1     question because, and I'm -- I have a great answer,



          2     we are.  Contract three had a carve out for research.



          3     And so we've started -- I'm sorry, I should go back.



          4     We have a contract with census.  They're our media by



          5     consultant.  They also did the research for us, tghe



          6     first research.  We have three contracts with them.



          7     Contract three includes an allocation for research.



          8     So I've started talking with them about the research



          9     that they do.  We had a meeting with their research



         10     -- their head of research, and they're starting to do



         11     a little deeper dive on previous results and what



         12     questions we should be asking as we round out the



         13     campaign.



         14                CHAIR URBAN:  Fantastic.  I'm really glad



         15     to hear that.



         16                MS. WHITE:  Yeah.



         17                CHAIR URBAN:  Because that can also



         18     support interventions in the future where people



         19     didn't get the information fully.  So that's great.



         20     Thank you.



         21                MS. WHITE:  Yeah, of course.  Thank you.



         22     Great question.  And so in addition to the research



         23     we'll be doing with census before their final



         24     contract wraps in June of 2026, we also started



         25     working with them on this new campaign that you see
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          1     here.  As mentioned, this is going to run in fall and



          2     winter, so this year and throughout the winter, and



          3     it's called Protect What Matters.



          4                 So right here you're seeing some of the



          5     social media posts.  In addition, we have a little



          6     mockup of what it's going to look in a print ad.  Now



          7     this is a limited campaign in terms of channels and



          8     length.  Let me explain that a little bit more.  We



          9     started running this month with these ads and we are



         10     going to keep it going, like I said, until January



         11     and February of 2026, in which case we will still



         12     likely have some of these ads running, but we will



         13     pivot a lot of our paid advertising to DROP, and that



         14     was at the Board's direction as well.  And we've also



         15     talked about it internally.  It makes a lot of sense.



         16                 So that's why this campaign is somewhat



         17     limited.  It's also limited in the channels that



         18     we're running it on.  So you're going to see it in



         19     paid ads in numerous languages in newspapers



         20     throughout the state.  You also see it on social



         21     media.  And then we just recorded three new radio



         22     spots.  They're in post-production, so unfortunately



         23     I can't share them with you today, but three spots,



         24     they're all done in English and in Spanish as well.



         25     So six spots total.  And they really focus in on
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          1     dealing with everyday privacy concerns from



          2     Californians.



          3                 So we have an older person who's dealing



          4     with a scammer, and then they realize that they can



          5     be empowered to better protect their personal



          6     information by visiting the privacy website.  And



          7     then in addition, as Chair Urban mentioned, those two



          8     32nd spots that we did earlier this year, those will



          9     continue to run all the way through the summer of



         10     2026.  So those are the ads that you're seeing in



         11     your movie theaters, and they will start playing



         12     additional places as well.



         13                 So this new campaign, by doing Protect



         14     What Matters and Freshening up our Exercise, retiring



         15     or Exercise Your Rights campaign, and moving into



         16     Protect What Matters, it helps to keep the campaign



         17     fresh and it allows us to move to the next phase of



         18     messaging.  So what does that mean?  Well, we are



         19     shifting from phase one, which was, I consider



         20     Exercise Your Rights, and that was our old campaign.



         21     It told people about their rights.  Now we're



         22     entering into phase two with Protect What Matters.



         23     We're telling people why it matters to them.  And



         24     then phase three, which we'll launch next year, we'll



         25     focus on operational -- helping Californians
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          1     understand how to operationalize their privacy



          2     rights, most notably with DROP.



          3                 So as I mentioned, this reflects the



          4     Board's direction to shift some of our paid



          5     advertising dollars to 2026 with the launch of DROP.



          6     And so that's why you'll see maybe a little bit of a



          7     lighter campaign through the rest of this year, and



          8     then a lot more of the paid advertising campaign in



          9     2026.



         10                 Next slide, please.



         11                 Okay.  Moving on to the website.  On the



         12     topic of operationalizing your rights, we've already



         13     pivoted that way on our privacy website.  So, as you



         14     may remember our goal is for our campaigns to -- all



         15     of our paid advertising campaigns to drive people to



         16     privacy.ca.gov so they can learn more about their



         17     rights and how to exercise them.  And we're proud to



         18     share that the privacy website now has a lot of



         19     practical tips for consumers.



         20                 So right when you go to our home screen



         21     on privacy.ca.gov, you'll see a big yellow button and



         22     it says view tips.  There you'll find straightforward



         23     and actionable steps you can take to exercise your



         24     privacy rights.  For those who like even deeper



         25     dives, our blog, which we post to at least once a
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          1     month, provides some deeper dive information for



          2     those who are interested.  And we will continue to



          3     add more helpful and easy to understand information



          4     on a regular basis.  I want to pause there in case



          5     Board Member Mactaggart had questions about the



          6     website.



          7                CHAIR URBAN:  Thank you, Ms. White



          8                 Mr. Mactaggart, now's the time.



          9                MR. MACTAGGART:  Yeah, thanks.  You know,



         10     this is the kind of thing that I think drives the



         11     lawyers as batty, but I still feel like, you know, I



         12     just want to back and review the statute.  The



         13     statute's pretty clear about our mandate to educate



         14     Californians.  And so, you know, if you look at the



         15     privacy landscape, and I won't mention companies here



         16     because less people freak out, but there are



         17     definitely companies, big companies that have a whole



         18     different, you know, approach to privacy.  And, for



         19     example, one of the two major mobile browsers just



         20     released an update, actually, I'm going to call it



         21     out.  So, you know, iOS 26 has anti fingerprinting in



         22     it, right in there.  And it's -- the whole thing is,



         23     let's help you protect yourself.  Other browsers



         24     don't.  Right?  Why would we -- as a privacy Agency,



         25     I think when I talk to people, they're like, what do
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          1     I do?



          2                MS. WHITE:  Uh-huh.



          3                MR. MACTAGGART:  They don't have time.



          4                MS. WHITE:  Uh-huh.



          5                MR. MACTAGGART:  I know we want to like



          6     walk the middle ground and everything, but why can't



          7     we call out, you know, sort of, I like consumer



          8     reports, you know, saying like, this is a better



          9     entity if you are interested in privacy, get this



         10     operating system, use this browser, use this phone.



         11     And I just feel like that's a -- such a no brainer



         12     for us to do.  And I'm almost -- you know, we we're



         13     so meek about, oh, well we can't like, take on, you



         14     know we sort of did anyway, so I feel like we're a



         15     privacy agency.  We should take a stand and say, this



         16     is a better -- this is a better solution for you.



         17     And here's one way of, you know, use so far if you



         18     want.  And it's going to be way better for you than



         19     using Chrome because the whole ecosystem is set up to



         20     protect you.  So I just -- I'd like us to do that.



         21     This is a great -- by the way, let me not -- let me



         22     -- let me rephrase it.  It's fabulous what you've



         23     done.



         24                MS. WHITE:  Thank you.



         25                MR. MACTAGGART:  I mean, I'm really,
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          1     really a fan of it.  And instead of saying use a



          2     privacy protection -- protective browser, let's say,



          3     use one of these -- use Brave, you know, use I don't



          4     know I would really urge us to do that.  And if we



          5     want to say to the vendors out there that, hey, if



          6     you meet these six things, you too can have a little



          7     star from the California Privacy Agency.  Great.



          8     Let's do that then.  You know and anyway, I -- that's



          9     kind of what I would like to say.



         10                MS. WHITE:  No I think you make an



         11     excellent point.  Like, this is on a list of a



         12     million other things that Californians are trying to



         13     do every day.  You know, we live and breathe it.  For



         14     most people, it's like, I don't have time, I won't



         15     get to it.  So we have to make it quick and easy.



         16     And I completely agree with you.  We do have certain



         17     legal constraints that we have to abide by, but I



         18     work so closely with the legal team and they're



         19     really wonderful.  They give me a good amount of



         20     leeway.



         21                CHAIR URBAN:  I just want to say, all



         22     lawyers are not just naysayers.  And I think you've



         23     produced something that is really incredibly helpful



         24     because we have constraints about not being able to



         25     give guidance, you know, and we can give without
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          1     regulations, and in a lot of circumstances we can --



          2     we have more flexibility probably with consumers,



          3     which is great.



          4                 You know, with regards to -- with the



          5     government.  So we can't be picking and choosing in



          6     the marketplace.  But Mr. Mactaggart's point in terms



          7     of, you know, consumers just needing something



          8     concrete that they can -- that they can hold onto is



          9     certainly well taken as a general matter.  And I



         10     think you're doing a really nice job of working with



         11     the tools that you have.



         12                MS. WHITE:  Thank you.



         13                MR. MACTAGGART:  Can I actually -- I'd



         14     love to request from legal some kind of an analysis



         15     of why we can't -- you know, where -- what -- where



         16     are the lines, you know can the Federal Highway



         17     Department say this is a safer car than another, you



         18     know, car?  There are -- you know, can the consumer



         19     whatever, says that these airlines are more on time



         20     than other airlines?  You can get all that



         21     information and it's all kind of publicly available.



         22     So I'd love to figure out what the roadblocks are to



         23     us, and maybe just has to be -- you know, it takes a



         24     while.  You have to tell everybody what you're going



         25     to do.  You have to let everybody have an opportunity
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          1     to jump through hoops to prove that they are as



          2     privacy centric.



          3                 But it would be great for us to be, you



          4     know, taking a stand on some of this stuff and be out



          5     there saying, yes, we have looked at it and we think



          6     that this is better than others.  And even if we have



          7     to refer to a consumer reports you know, a link that



          8     does it for us and says, read this, we agree with it.



          9     I don't know, but something -- because right now I'm



         10     busy, it's great, but it tells me I'm -- you know,



         11     I've got kids screwing in the back of the car.  It



         12     tells me, you know, use a privacy protective browser.



         13     I don't know I'm operating fast.  I -- and then it



         14     says, and you know, I go into Chrome and says, oh, we



         15     protect your privacy, but the reality (inaudible)



         16     does a better job.  So, you know, I'd love us to



         17     figure out, and I'm looking at you, but it's probably



         18     --



         19                MS. WHITE:  Yeah.



         20                MR. MACTAGGART:  -- you know, the



         21     executive director, Mr --



         22                CHAIR URBAN:  I think it's legal



         23     division.



         24                MR. MACTAGGART:  You know to figure out



         25     if we have the time at some point to put it on the
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          1     agenda for us to take a look at.



          2                CHAIR URBAN:  So let's pick that up under



          3     the agenda item for that.  It's now on my list.  And



          4     that would be a question for legal division.



          5                MR. MACTAGGART:  Yeah.



          6                CHAIR URBAN:  Mr. Liebert?



          7                MR. LIEBERT:  There may be more creative



          8     ways.  I do think we'll find out from legal that the



          9     State of California or one of its agencies can't say,



         10     just use Brave or just use this.  On the other hand,



         11     it's interesting to think about creative ways, for



         12     example, that the state could say these different



         13     sites have these different capabilities, you know and



         14     that kind of thing could be explored.  And I think



         15     the point you're making is exactly right, that we



         16     need to give those types of quick tools to make,



         17     again, under that rubric of making it easy, right?



         18     We've got to make this easy.  And of course, we also



         19     need consumers to understand why they should care,



         20     right?  So what's at stake.



         21                 But I do very much applaud how this



         22     website's improving dramatically.  I'm not even sure.



         23     The one thing I would just say on the -- on the tips



         24     page, enable opt-out preference signals that may be a



         25     little obtuse for some consumers.  There might be a
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          1     simpler way to say that, right?  Something to think



          2     about.  For us, it's kind of you know, quick nature,



          3     what it means to have an opt-out preference signal.



          4                 But a lot of folks might not know what



          5     that means quickly looking at it, but overall, I'm



          6     just really impressed we want this website to be as



          7     you're working so hard to make it really user



          8     friendly, right?  Just get right to what you want to



          9     get -- want to get to know and, and, and to be able



         10     to do it quickly.



         11                CHAIR URBAN:  Thank you, Mr. Liebert.



         12                 Other comments?  Ms. White, are you --



         13                MS. WHITE:  Yes ready to move on to the



         14     next slide in fact.  Moving over to the social media



         15     campaign.  So we've carried this focus of



         16     operationalizing your privacy rights into our social



         17     media campaign as well.  So social media platforms



         18     are vehicles for education, not just broadcasting



         19     news.  And until recently, a lot of our social media



         20     content focused on telling the public what we were



         21     doing as an Agency.  So we shared a lot about our



         22     press releases, Board meetings, hearings, things like



         23     that.  We will always do that on social media.  It's



         24     a great way to get our information out to the public.



         25                 But this summer we made the shift
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          1     providing a lot more engaging information information



          2     on the social media via the social media campaign.



          3     So our summer campaign had a nature and camping



          4     theme, and we focused on practical tips for



          5     protecting your personal information with this fun



          6     team, with this fun theme between advertising, social



          7     media, and our outreach, which I'll talk about next.



          8                 We've really broadened the number of



          9     people visiting the privacy website.  We had 240,000



         10     unique viewers from May 1st, 2025, the last time I



         11     presented to this Board, to today.  So just since May



         12     to today, we had 2000 and 40,000 unique viewers.  And



         13     this is significant because these are unique views



         14     rather than page views.  So it seems like we're



         15     reaching a lot of new people over the last couple



         16     months, which is really exciting.



         17                 To put that in perspective, when I



         18     presented in May of this year, I shared that we had



         19     411,000 visitors from January, 2024 to March, 2025.



         20     That's a much longer period of time.  So we've



         21     already had more than 50 percent of that amount come



         22     to our website in just the past four months.  I think



         23     it's really a testament to our social media campaign,



         24     the ramping up of our advertising campaign, and we're



         25     actually driving that message home that we're here to
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          1     help.



          2                 Next slide, please.



          3                 So, moving on to outreach, we've also



          4     really ramped up our outreach efforts since my last



          5     presentation.  We started with an outreach campaign



          6     focused on older Californians.  We've actually --



          7     because we're a fairly new Agency and there's a lot



          8     of agencies who've been out there doing this a lot



          9     longer than us, we've found that partnerships are key



         10     to helping us get into the areas that we'd like to



         11     get in with.  And we have some amazing government



         12     partners who've been wonderful in terms of letting us



         13     into the Cool Kids Club and letting us join them for



         14     their presentations.  This includes the Contractor



         15     State License Board, Department of Insurance, and



         16     DFPI.  They all already were doing senior scammer



         17     stopper presentations, and so they've allowed us to



         18     join them, and we're part of the road show where we



         19     go around and give these presentations.



         20                 We've also partnered with elected



         21     officials, and we are starting to present at their



         22     town halls as well.  In addition, we've made



         23     presentations for other organizations, including ARP,



         24     Consumer Action, and the Democratic Office of



         25     Communications and Outreach.  It helped us reach a
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          1     lot of district directors that are part of the



          2     Democratic caucus.



          3                 We also developed a flyer specific to



          4     older Californians, and we're providing them to



          5     senior organizations throughout the state, such as



          6     the area agencies on aging.  That's, each county has



          7     area Agency on aging, and we've provided our flyers



          8     to them.  We're providing the flyers to elected



          9     officials as well, to have them at district events,



         10     and they're also passing them out at their events.



         11                 This is addition into continuing to do



         12     the outreach that we're all more familiar with that



         13     industry outreach that we've been doing for a while.



         14     And that's speaking at privacy conferences and things



         15     like that.  There we're not taking -- we're not not



         16     doing that anymore.  We're doing it just as much, but



         17     we're also incorporating the public outreach speaking



         18     opportunities as well.



         19                 Ready to move on to the next slide.



         20     Media coverage.



         21                CHAIR URBAN:  See, Ms. White, you



         22     offered, and so we're --



         23                MS. WHITE:  I know, I was like --



         24                CHAIR URBAN:  Is that dangerous thing?



         25     Are you sure you want to do that?  I actually just
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          1     have a comment, which I really want to commend you



          2     and your team and the executive director on joining



          3     with the agencies and with the legislators to reach



          4     communities.  I think the Senior Scam Stopper forum



          5     is a really excellent place to reach Californians and



          6     help them take advantage of their rights.  And I just



          7     am excited to see it.



          8                MS. WHITE:  Thank you.  I really



          9     appreciate it.  Yes, Ms. Garcia and Mr. Kemp were



         10     instrumental in that, and it really has helped so



         11     much.



         12                CHAIR URBAN:  Wonderful.  Well thank you



         13     Ms. Garcia and Mr. Kemp.



         14                MS. WHITE:  Any other questions about



         15     outreach?  Great.  We'll move on to media coverage.



         16     So, earned media coverage and media relations



         17     continues to be a core focus for my team.  We've



         18     really ramped up the number of media interviews we've



         19     done since my last presentation.  And as you may have



         20     noticed, it's resulted in an increase in coverage.



         21     We work with reporters, I work with reporters every



         22     day, just making sure that they get the information



         23     they need.



         24                 But beyond that, we've really ramped up



         25     the proactive media outreach that we've done.  This
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          1     includes everything from pitching stories to just



          2     having general off the record conversations with



          3     reporters to make sure that that dialogue is still



          4     going.  They know they can come to us with any



          5     questions that they have.  Transparency is very



          6     important, and we make sure to do that through our



          7     reporter partners.  Mr. Kemp and I have talked



          8     regularly with members of the media, and it's just



          9     made a real, real nice impact in terms of forming



         10     those relationships.  Any questions around media



         11     relations?  And I'm going to move to the look ahead.



         12                 Next slide, please.



         13                CHAIR URBAN:  Francisco, next slide,



         14     please.



         15                MS. WHITE:  Thank you so much.  And this



         16     is my next to last slide.  The last one is questions.



         17     So now I'd like to pivot to a look ahead.  As we look



         18     at the launch of DROP, and we really want to



         19     strengthen our outreach efforts in terms of how to



         20     operationalize your privacy rights.  We really want



         21     to -- and I really appreciate the Board emphasizing



         22     what I've just talked about in the sense that we



         23     really just want to make privacy easier for



         24     Californians.



         25                 And so we understand that our staff
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          1     might be thinking of privacy all the time.  The



          2     average Californian isn't, and we need to meet people



          3     where they are.  So we brainstormed as a team, how



          4     can we make this even easier?  And one of the key



          5     ways we think we can do this is by changing our



          6     abbreviated name.  So I want to emphasize that part



          7     to something that is easy for people to understand



          8     where our name is and will always be, I would assume,



          9     the California Privacy Protection Agency.  Many



         10     people tend to call us CPPA for short.



         11                 Now that can get a little confusing



         12     because there are so many more well-established



         13     agencies with similar acronyms.  For example, we are



         14     currently sitting at CPUC, last month we had our



         15     Board meeting at CCAP, which is CCAP.  In addition,



         16     we regulate the CCPA.  You can see how it quickly



         17     becomes alphabet soup for even us.  But certainly for



         18     members of the public.  And so we looked around at



         19     what other state agencies are doing that they're --



         20     that they're in the same situation.  And we thought,



         21     one great example of somebody doing this well is



         22     CalRecycle proud of Cal PA, but they really define



         23     who they are right there in their name.  And so we



         24     are suggesting that perhaps we change our nickname



         25     from CPPA to Cal privacy, specifically for our
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          1     communication efforts.



          2                 One, it's going to make it so much



          3     easier for people to remember.  And two, it says



          4     exactly what we do right there in the name.  So we've



          5     done some very early and casual testing of this name



          6     with other government agencies, elected officials,



          7     and key stakeholders.  We just wanted to hear from



          8     them, do we have any blind spots?  Is this -- is this



          9     a great idea?  Is this a bad idea?  We didn't receive



         10     any negative feedback, rather we received astounding



         11     positive feedback.



         12                 Now, some people did say, did you think



         13     about this?  What about that?  So we got a lot of



         14     great things that helped us identify some things that



         15     we needed to sort through, but we didn't hear anybody



         16     say, Cal Privacy is a horrible idea.  We also



         17     discussed it with our advertising consultant, and



         18     they completely agree with the approach.  So we've



         19     already started to have very early conversations just



         20     as an internal team, could we easily incorporate this



         21     into our ads?  What does it mean for our marketing



         22     materials for our website?  So we're aware that it's



         23     going to take some time and there's some certain



         24     things that we'll definitely have to do on a positive



         25     note.  Our social media handles are already Cal
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          1     Privacy, so that's at least a light lift there.  As



          2     we look -- and so I do want to actually pause there



          3     in case you all have any feedback that you'd like to



          4     add specific to that.



          5                CHAIR URBAN:  Mr. Liebert?



          6                MR. LIEBERT:  Fantastic.  Got to do.  It



          7     makes perfect sense.  Let's see, what other



          8     superlatives could I come up with?



          9                CHAIR URBAN:  I thought you were going to



         10     stop at fantastic.



         11                MR. LIEBERT:  I think it's great.  I



         12     mean, when I tell people I work with CPPA that's not



         13     very helpful.



         14                MS. WHITE:  That's so many Cs Ps



         15     (inaudible) yes.



         16                MR. LIEBERT:  And I think I told Tom the



         17     other day, remind me, Tom, but if you put in cppa.org



         18     right now you come up with a organization, I think in



         19     Cincinnati, Ohio or something.  But anyway, I think



         20     it's a great pivot for us to make so perfect as we



         21     gear up for the DROP campaign.  And most of all for



         22     consumers, it's easy to remember.  And that's what



         23     we're trying to do, obviously with all of our



         24     advertising.  So I just really applaud everybody on



         25     the team for that effort.  And I think it makes
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          1     perfect sense.



          2                CHAIR URBAN:  Thank you, Mr. Liebert.



          3                 Ms. Hamer?



          4                MS. HAMER:  I couldn't agree more.  I was



          5     telling people internationally and nationally that



          6     I'm just, you know, a new member of the CPPA Board



          7     and it's five minutes of explanation right away.



          8                MS. WHITE:  Uh-huh.



          9                MS. HAMER:  But if it's Cal Privacy no, I



         10     think it's a great idea.



         11                MS. WHITE:  Thank you.



         12                MS. HAMER:  Holy support.



         13                MS. WHITE:  Appreciate.



         14                CHAIR URBAN:  Mr. Mactaggart?



         15                MR. MACTAGGART:  Yeah, huge fan.  Great.



         16     Do it.



         17                MS. NONNECKE:  And I also need to throw



         18     in my support every -- with everybody else.  I



         19     absolutely agree.



         20                CHAIR URBAN:  Thank you, Dr. Nonnecke.



         21                 So I'm going to be the only one to sound



         22     a note of caution.



         23                MS. WHITE:  Sure.



         24                CHAIR URBAN:  Not that I don't love it, I



         25     do love it.  And I can tell you war stories about
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          1     trying to get a certain URL before goodness me.  So



          2     that success alone, I think is worth a gold star or a



          3     few to the team.  And I think it's wonderful to use



          4     it as our handles.  I think it's wonderful to use it



          5     as you know a nickname by which people can think of



          6     us.  You know, CalRecycle is not the only thing that



          7     Cal EPA does.  And then that may be just an example



          8     of the note of caution, which I'm sure is already



          9     built into the plan, which is that we do want to be



         10     sure that we don't lose a connection with the



         11     particular role that we play, which is that we are a



         12     California Government Agency.  And so making sure



         13     that things like, you know, Cal Privacy redirects.



         14                MS. WHITE:  Uh-huh.



         15                CHAIR URBAN:  In a way so that it's clear



         16     that like, you know, you can connect things easily



         17     and then you know, you understand the right context



         18     and the context that you have.  But that's just a



         19     small note of caution about implementation.  And I



         20     remain absolutely amazed that we managed to get



         21     privacy.ca.gov as a URL I usually -- I usually manage



         22     to persuade when -- and I -- that I ran up against a



         23     bureaucracy that just did not move.  And so I'm



         24     incredibly impressed and happy about it because it's



         25     just a lot easier --
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          1                MS. WHITE:  Uh-huh.



          2                CHAIR URBAN:  -- for people to connect to



          3     the issue, which is so important.



          4                 Yes, Ms. Hamer?



          5                MS. HAMER:  Just a quick note there.  I



          6     just did a search and there is a -- in calprivacy.com



          7     that we want to make sure doesn't -- we don't get



          8     redirected to.



          9                MS. WHITE:  Thank you for flagging that.



         10                CHAIR URBAN:  Sorry.  I'm sorry Dr.



         11     Nonnecke it's not showing up in the same place it was



         12     before.  Please go ahead.



         13                MS. NONNECKE:  Oh, no worries.  Also as



         14     somebody who was at UC, Berkeley commonly referred to



         15     as Cal there could be some market confusion that



         16     somehow Cal Privacy is related to the university.



         17     And since we already have privacy.ca.gov, I think



         18     another name could be Privacy CA, Privacy California



         19     for short.  So I think that there's some additional



         20     brainstorming that can be done, but I will end by



         21     saying it's a brilliant idea to make this more



         22     approachable and easily memorable to the public.



         23                CHAIR URBAN:  Thank you.  Dr. Nonnecke,



         24     which is a note of -- she reminds me of a



         25     notification in the opposite direction.  She and I
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          1     will be very well aware that we were told that we



          2     should not use Cal because we're academics and we are



          3     talking about research and teaching.



          4                MS. WHITE:  Uh-huh.



          5                CHAIR URBAN:  And Cal belongs to the



          6     sports teams which of course is meaningless in



          7     practice because, you know, no -- everybody -- like,



          8     nobody is going to know that.  I don't think we're



          9     headed anywhere close to that direction, but I think



         10     --



         11                MR. LIEBERT:  That's totally silly.  Have



         12     you ever (inaudible).



         13                MS. WHITE:  That's another good example.



         14     Yeah.



         15                CHAIR URBAN:  Yeah.  Well, and I also was



         16     thinking, what was the mission of the university



         17     again?  You know so anyway on this -- the light note.



         18     Anyway, it's fantastic and I -- you all are really --



         19     I really appreciate the creative approach to reaching



         20     consumers.



         21                MS. WHITE:  Thank you.  And I'm so



         22     pleased that my team actually came up with the idea.



         23     So it's very, very excited to have those ideas come



         24     out of your own team.  Okay, wonderful.  So as I kind



         25     of mentioned, we'll start with Protect What Matters
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          1     campaign.  I'm sorry, pivoting back to where we're



          2     going with DROP.  So moving on to the -- to the next



          3     bullet point I have up here.  As we look forward to



          4     launching the consumer outreach efforts around DROP



          5     now we feel is the perfect time to sort of switch



          6     this nickname and we'll start with the current



          7     Protect What Matters campaign.  And it could roll



          8     right into the DROP advertising campaign, which we



          9     would launch next year.  Since we have approximately



         10     nine more months of advertising dollars left.  Making



         11     this shift now would also be really nice because we



         12     could use it on our upcoming billboards and paid



         13     advertising campaign for next year.  So I do really



         14     appreciate the Board's feedback here.  We'll take



         15     everything that you flagged in terms of concerns and



         16     then discuss next steps.



         17                CHAIR URBAN:  Remember though that we



         18     started with fantastic.



         19                MS. WHITE:  Yes.



         20                CHAIR URBAN:  Okay.



         21                MS. WHITE:  Oh, I'll never forget that.



         22     So thank you I appreciate it.  As I mentioned



         23     earlier, protect what Matters is a limited term



         24     campaign.  And that is because we are going to shift



         25     a good amount -- oh, we have shifted a good amount of
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          1     our media by dollars to 2026 to support the launch of



          2     DROP.  This campaign, which we are currently



          3     brainstorming creative ideas for, will be more robust



          4     in terms of reach.  It will include those billboards,



          5     TV ads, likely airports, bus tails.



          6                 We'll also do, for those who've been on



          7     the Board a while, you might remember that we were



          8     actually in convenience stores in communities



          9     throughout the state with our flyers and then also



         10     signage.  We'll continue to do that as well.  We also



         11     plan to run our 32nd spots in very different areas,



         12     not just movie theaters, but I know I feel like I



         13     talk about this every time, but those videos at the



         14     gas station pump and things like that, you'll start



         15     to see them out of home places all around.  So we're



         16     very, very excited about that as well.  But that



         17     concludes my presentation.  Happy to answer any



         18     additional questions that you have.



         19                CHAIR URBAN:  Thank you very much.  Ms.



         20     White and the team and everyone who's been working on



         21     this you've just been doing a fantastic job.  You



         22     know, as you'll recall, the Board has been very keen



         23     on our public guidance and outreach function for a



         24     long time.



         25                 And as the Agency built out you know we
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          1     have to do the regulations, et cetera, and it took a



          2     little time to build up your team, but I think we



          3     are, again, at a capstone moment with the completion



          4     of this campaign and moving into the next one.  It's



          5     very exciting time.



          6                 Comments or questions from the Board.



          7                 Yes, Mr. Liebert.



          8                MR. LIEBERT:  Just quick -- just quick.



          9     I'm really excited about what you're doing with the



         10     website.  Do you have just like normal consumers



         11     navigate this for you so they can raise issues or you



         12     can see problems that come up who aren't as used to



         13     all this stuff as we are?  I'm just wondering to make



         14     it as consumer-friendly as possible to hit that mark.



         15     Do you go through that process as you do the design



         16     process?



         17                MS. WHITE:  That's a really good flag,



         18     and we haven't done it in a formal sense in terms of



         19     working with an actual focus group through our



         20     consulting contract.



         21                MR. LIEBERT:  Okay.



         22                MS. WHITE:  But I will say my whole team



         23     is big on sending it to family members.  We have our



         24     whole staff.  We have an amazing staff here at the



         25     Agency.  And even though my division is public
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          1     affairs, there's not one person who doesn't work for



          2     the Agency that does -- isn't great about providing



          3     us some guidance as well.



          4                MR. LIEBERT:  Yeah.



          5                MS. WHITE:  But I think you make a really



          6     important point that maybe we need to have people who



          7     aren't at the Agency and who aren't spouses start to



          8     navigate this website and maybe more of a formal



          9     research way to see where there are some pain points.



         10     And I think that now we're starting to put more



         11     information up there.  It might be the right time to



         12     do something like that.



         13                MR. LIEBERT:  Yeah, that would be great.



         14     We want to get it just optimal, right?



         15                MS. WHITE:  Yeah.



         16                CHAIR URBAN:  Where someone jumps into



         17     this, they're seeing Cal Privacy, I'm going to, get



         18     my answers real quick.  And you know, they're just a



         19     typical consumer wanting to do it, so it'd be great



         20     to have that type of feedback.



         21                MS. WHITE:  Yeah, I think that's a



         22     wonderful point.



         23                CHAIR URBAN:  Thank you, Mr. Liebert.



         24                 With regards to the DROP campaign I



         25     think it's really smart to plan for targeted
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          1     messaging you know, at the right time so that people



          2     are able to pick it up when it's ready.  So I think



          3     it -- I commend you all for thinking ahead to that



          4     and making sure that the tool that we've -- we were



          5     talking about earlier today is so important for



          6     making privacy rights actionable for California is



          7     available and is understood to be available by the



          8     public and is understandable.



          9                 I just wanted to question to ask a



         10     little bit about you know, the sort of the threads



         11     that you've begun with helping people sort of know



         12     that we're here and know what their rights are



         13     generally.  I worry a little bit that if we were to



         14     -- I -- yeah -- I don't think you said this, but



         15     maybe I'm like, if we were to sort of abandon those



         16     threads that it would be something like the -- it



         17     takes a while for familiarity to set in and for



         18     people to have this sort of wherewithal to be able to



         19     trigger for themselves to go to privacy.ca.gov, for



         20     example and learn more.  So I was just wondering how



         21     you were thinking about allocating for that and



         22     ensuring that the message doesn't, you know, sort of



         23     stop.



         24                MS. WHITE:  And I just want to make sure



         25     I understand your question.  So is it that we would
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          1     do DROP outreach, but that we'll also have other



          2     messaging from the Agency so people know we're not



          3     just DROP?  Is that --



          4                CHAIR URBAN:  And that is part of it, but



          5     also because I don't -- I think this is wonderful and



          6     fantastic and tremendous progress and by nature -- by



          7     its nature and by the nature of people and by the



          8     nature of the issue and the newness of the issue,



          9     it's an ongoing process.  It's not something that is



         10     really amenable to an effort that is, you know,



         11     started and then stopped or then, you know, sort of



         12     punctuates over time.  It's going to be most



         13     effective when there are threads that continue in



         14     some form.



         15                 And so I'm just curious about how the



         16     team is thinking about, you know, continuing that



         17     outreach to community groups making sure that there's



         18     still some messaging out for people to see and in



         19     sort of a broader sense as well.



         20                MS. WHITE:  Yeah, absolutely.  Because I



         21     think we really had the luxury when I started here to



         22     have this large contract where we could do media buy.



         23     And that of course is going away June, 2026.  And



         24     that's -- I'm so grateful that we had it, but ever



         25     since I started here at the Agency, I realized that
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          1     that was not what we have every year.  That is a one



          2     time thing.



          3                 So we wanted to get the most bang for



          4     our buck in terms of getting the Agency name out



          5     there.  And then the earned, you know I would call it



          6     earned, but outreach efforts really have to just



          7     continue to rise.  And we've talked about this as a



          8     team specifically, like after the excitement of the



          9     DROP launch and the end of the paid advertising



         10     campaign.  I don't want to be sitting here a year



         11     from today and say, oh, our website has gone -- you



         12     know, we don't have many people visiting our website



         13     anymore, and things like that.



         14                 And so we've talked about even as people



         15     come into the website, perhaps for the first and only



         16     time because they're interested in DROP and they want



         17     to sign up for DROP, how do we have that once they're



         18     done with the DROP sign off process, have a little --



         19     as Mr. Kemp refers to it a little, a gift shop that



         20     they land at right after they signed up for DROP, and



         21     then maybe they are signing up to get regular



         22     communications from the Agency or things like that.



         23                 At the same time, our roadshow and our



         24     community outreach doesn't stop.  Once DROP is



         25     launched, it just keeps ramping up.  I just need to
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          1     get my foot in the door.  And now that I have my foot



          2     in the door a little bit with Californians, or not



          3     me, the Agency, we're all excited to just continue to



          4     share how we're here to help.



          5                 But I completely agree it's not a one



          6     and done, like most government agencies we're



          7     providing a service that isn't just transactional,



          8     it's relationship wise.  And we want to continue to



          9     build that trust so when somebody has something that



         10     they're not quite sure, even if we could help with



         11     they remember the privacy website, they go there.



         12     And that's why we have all the additional resources



         13     too.



         14                 So even if our Agency doesn't handle the



         15     issue they're looking for, they don't have to go find



         16     it at the AG's website or anything else.  We link to



         17     that information on the AG's website.  So we really



         18     want to become a one-stop shop for privacy concerns



         19     for Californians.  If we don't address that concern,



         20     we want you to be able to find the information about



         21     where you can get it on that website.



         22                CHAIR URBAN:  Thank you very much.  And



         23     yeah, I think this is a flavor of some of the



         24     questions we've asked earlier in the day, you know,



         25     to Mr. Macko, what kind of, what do you need?  And,
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          1     you know, I think that's sort of embedded in here is,



          2     you know you've done an amazing job with the contract



          3     that we were able to secure.



          4                MS. WHITE:  Uh-huh.



          5                CHAIR URBAN:  For some time.  As you --



          6     as you mentioned, then, you know, kind of



          7     understanding resources and your plan for using those



          8     resources can help support the -- help the Board



          9     support your effort.  So it really it sounds like --



         10     it sounds like your team is being really thoughtful



         11     about it.



         12                MS. WHITE:  Uh-huh.



         13                CHAIR URBAN:  And I really appreciate



         14     that.  And we're always -- we're always looking



         15     forward to hearing kind of what -- how we can



         16     support.



         17                MS. WHITE:  Thank you.  Yes.  All this



         18     work is because of the team.  We're small but mighty.



         19     There's five of us in the public affairs team.  And



         20     some of us run at the same time, so.



         21                CHAIR URBAN:  Don't tell really.



         22                MS. WHITE:  So yes, because normally in



         23     my updates, I tell you everything else that our team



         24     does as well, internal communications and things like



         25     that.  I wanted to just focus today on outreach, but
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          1     we are small but mighty and we care deeply about what



          2     we do.



          3                CHAIR URBAN:  Yes, it shines through.



          4                MS. WHITE:  Thank you.



          5                CHAIR URBAN:  Thank you very much.



          6                 I will now ask Ms. Carwile if there's



          7     public comments on this item.



          8                MS. CARWILE:  This is for Agenda Item



          9     Number 9, public affairs outreach update.  If you'd



         10     like to make a comment at this time, please raise



         11     your hand using the raised hand feature or by



         12     pressing star nine if you're joining us by phone.



         13     This is for Agenda Item Number 9.



         14                 Madam Chair, I'm not seeing any hands



         15     raised at this time.



         16                CHAIR URBAN:  Thank you, Ms. Carwile.



         17                 Thank you again, Ms. White for the



         18     presentation and to everyone for the fantastic work



         19     on behalf of the Agency and ultimately for the People



         20     of California.



         21                 We will move now to Agenda Item Number



         22     10, which is the item I mentioned at the top of the



         23     meeting for public comments on items not on the



         24     agenda.  Under this item, members of the public may



         25     offer comments that are not related to noticed agenda
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          1     items for today.  As the Board, we cannot raise any



          2     issues under this item.  Only the public may and the



          3     Board may not act on or discuss any matter raised



          4     during the public comment except to decide whether to



          5     place the item on the agenda of a future meeting.



          6     And that is for those (inaudible) under government



          7     code Section 11125, and 11125.7(a).



          8                 Is there public comment from the -- from



          9     anyone Ms. Carwile?



         10                MS. CARWILE:  Yes, I had do have a couple



         11     hands raised.



         12                 Carpenter Econn I'm going to unmute you



         13     at this time.  You'll have three minutes.  Go ahead



         14     and begin when you're ready.



         15                MR. ECONN:  Thank you so much.  Good



         16     afternoon Board, Honorable Madam Chair Urban



         17     Executive Director, Tom Kemp.  My name is Carpenter.



         18     I'm an undergraduate student at UC, Berkeley,



         19     representing the Center for AI and Digital Policy.  I



         20     would like to dedicate my time to speak on Agenda



         21     Item Number 8, as I did not see it called upon



         22     earlier this morning.



         23                 We at the CIADP commend the



         24     extraordinary work being done at the California



         25     Privacy Protection Agency to protect consumers.  My
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          1     peers at the CIADP have submitted comments to ADMT



          2     proposals before.  As such, I would like to reiterate



          3     our recommendations for the Board's consideration.



          4     We recommend that the CCPA requires stronger data



          5     minimization, a fact specific, reasonably necessary,



          6     and proportionate standard does not ensure data



          7     minimization.  Individuals interacting with a myriad



          8     of ADMTs in their day-to-day lives may not be able to



          9     understand or assess whether a business is collecting



         10     the minimum necessary personal information.



         11                 Data minimization can address this



         12     information and control asymmetry to better protect



         13     Californian's privacy.  Embedding these safeguards



         14     would establish clear standards that limit data



         15     collection and use and reduce unnecessary risks and



         16     burdens for California consumers.



         17                 Second, we urge the CPPA to include a



         18     prohibition on using children's personal data to



         19     train ADMT systems.  The CPPA should prohibit the



         20     collection and use of children's personal data to



         21     train ADMT systems.  ADMT's are used in numerous



         22     contexts where children regularly interact direct



         23     through EdTech platforms and social media



         24     applications and indirectly through welfare and



         25     benefit allocation systems.
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          1                 Lastly, we urge the CCPA to require



          2     implementation of privacy enhancing techniques to



          3     minimize data collection, anonymize consumer data,



          4     and prevent unauthorized transfers of personal



          5     information.  Genuine PTs reduce privacy and security



          6     risks as data that is not collected, cannot be



          7     misused by a data collector or be subject to data



          8     breach.  And that's about it.  Thank you all so much



          9     for your time regarding this matter, and have a



         10     wonderful day.



         11                CHAIR URBAN:  Thank you very much.



         12                MS. CARWILE:  Thank you for your



         13     comments.  If there are any other members of the



         14     public who'd like to speak at this time, please go



         15     ahead and raise your hand using the raise hand



         16     feature or by pressing Star six if you're joining us



         17     by phone.  This is for Agenda Item Number 10, public



         18     comment on items not on the agenda.



         19                 Elizabeth, I'm going to unmute you at



         20     this time.  You'll have three minutes.  Go ahead and



         21     begin when you're ready.  Elizabeth, you have the



         22     floor.  Go ahead and begin when you're ready.



         23                MS. ELIZABETH:  Can you hear me?



         24                MS. CARWILE:  Yes, now we can hear you.



         25     Go ahead.
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          1                MS. ELIZABETH:  Thank you.  I have two



          2     concerns as a consumer.  They're mostly around



          3     protecting my health data.  The first example is I'd



          4     really like to see more protection around restricting



          5     my reproductive health data.  I have a recent example



          6     where I went to see a dentist and I saw my



          7     reproductive health data exposed in the institution



          8     where I had seen many different specialists.  And I



          9     would like to have some mechanism for protecting



         10     that, especially at this time when women's



         11     reproductive health rates are really at risk across



         12     the country.



         13                 The second issue is related where I



         14     would like to have some mechanism to opt out of AI



         15     tools.  When I visit a health provider.  Recently I



         16     was at an institution where I went to see a



         17     dermatologist.  And when I went to pay my copay, I



         18     had to also agree to a very long list of consenting



         19     to paying on time, making sure that my health



         20     insurance was up to date.  And also AI tools,



         21     including AI scribes, were embedded in that release.



         22     And I couldn't go forward with the appointment until



         23     I consented to that.



         24                 So I had to take it upon myself to go



         25     around that and refuse to sign that release until I
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          1     was able to speak to the provider and request that



          2     she did not use an AI scribe.  I'm not sure if that



          3     falls under the CCPA, but I would love to see some



          4     work around protecting consumer rights when it comes



          5     to protected health information.  Thank you.



          6                CHAIR URBAN:  Thank you very much.  We



          7     have a public comment here in person.  Please go



          8     ahead when you're ready and you'll have three



          9     minutes.



         10                MS. CHAVEZ:  Good afternoon, and thank



         11     you for the opportunity to speak.  My name is Amber



         12     Chavez.  I am general counsel at Optery, a privacy



         13     and data rights management company.  My background is



         14     in consumer protection, identity verification, fraud



         15     prevention, cybersecurity, AI privacy.  I've been



         16     doing this for quite some time and having recently



         17     managed a global supply chain attack, my comment for



         18     the Agency is in the identity verification space, for



         19     the data broker -- for the DROP system there are



         20     fourth party vendors involved in verifying telephone



         21     numbers, email addresses, home addresses, and other



         22     information that often take advantage of the fraud



         23     exception, if you will, under CCPA and do not



         24     register as data brokers.



         25                 So it's an area to be mindful of the
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          1     intersection of identity verification, fraud



          2     prevention and data brokers.  And just wanted to, you



          3     know, mention that because these are companies that



          4     hold very sensitive information, government IDs,



          5     biometric data, social security numbers, birth dates,



          6     family connections.  And so really just wanted to



          7     highlight that for the Agency in thinking about



          8     fourth party risks when using vendors who might



          9     otherwise retain or be considering retaining some of



         10     that information under the kind of fraud exception.



         11     Thank you again for the opportunity to speak.



         12                CHAIR URBAN:  Thank you very much.



         13                 Ms. Carwile is there anyone else online?



         14                MS. CARWILE:  If there are any other



         15     members of the public who'd like to speak at this



         16     time, please go ahead and raise your hand by using



         17     Zoom's raised hand feature or by pressing Star six if



         18     you're joining us by phone.  This is for Agenda Item



         19     10.



         20                 Madam Chair, I'm not seeing any other



         21     hands raised at this time.



         22                CHAIR URBAN:  Thank you, Ms. Carwile.



         23                 Thank you very much to all the



         24     commenters this afternoon.  We can't comments but on



         25     the topics, but I will say I really appreciate
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          1     hearing these concrete examples for us to consider.



          2     With that we'll move on to Agenda Item Number 11,



          3     which is our item for future agenda items.  I usually



          4     have the -- I have a -- I keep a running list and I



          5     will quickly go through that as well as highlighting



          6     our standing agenda items that are coming up.  And



          7     then I will ask Board Members if they have additional



          8     items they'd like to add to the list for



          9     consideration on a future agenda.  We can't discuss



         10     the items themselves substantively just a matter of



         11     putting them on the agenda.



         12                 So the budget will be coming out from



         13     the governor.  And we talked about -- we talked about



         14     some details with that in July.  And there will be



         15     updates I think by December.  Legislation and policy,



         16     we'll have two of the items that are on our standing



         17     agenda.  One is the annual legislation proposals and



         18     priorities.  So today we heard updates from Ms.



         19     Mahoney, which we've heard periodically and in May,



         20     she gives us a preview of what's happening in the



         21     legislature.  And we talk about whether we want to



         22     take positions on various bills that affect the



         23     Agency.  This is to talk about potential priorities



         24     for the Agency itself, for the upcoming legislative



         25     session.
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          1                 And then secondly, a discussion of



          2     annual intergovernmental affairs and update and



          3     priorities.  So there are opportunities, for example



          4     for the Agency to participate in things like the



          5     Global Privacy Assembly.  And it has -- it's just a



          6     chance for us to do some planning and to highlight



          7     those.



          8                 On -- in November, we are going to talk



          9     about the Agency and Board's regulatory priorities.



         10     I'm guessing that the folks who've been through it



         11     maybe thinking, oh my gosh, how can we be talking



         12     about like regulations like we have run a gauntlet



         13     over the past four years, which is absolutely true.



         14     And it does put us in a position of thinking



         15     proactively the Board, I usually discusses this in



         16     May and last May, not just this past May, but the



         17     year prior we had a substantive discussion with staff



         18     where we offered some thoughts and priorities for



         19     future packages.  And we rescheduled that discussion



         20     this year because we were very focused on the



         21     existing packages and the list of required



         22     regulations that we were tasked to do with this



         23     statute.



         24                 But this means that we can now pick up



         25     our discussion of priorities from previous Board
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          1     meetings as well as interest use, new ones in here



          2     from division heads, what things have come up that



          3     they might suggest so that we can help the staff



          4     allocate resources and think about how to move



          5     forward.  I will preview -- I hope this is fair.  I



          6     didn't -- I didn't check with anybody, but I'm going



          7     back off the last conversation that the team will be



          8     looking for the Board's guidance on prioritizing so



          9     that resources can be allocated efficiently.  So



         10     those are standing items, one of which has been held



         11     over before and will be discussed in November.



         12                 Then in terms of rulemaking, I know some



         13     of you have heard these many times before, I just



         14     like to say them so the public's aware of what is on



         15     our list.  So Mr. Mactaggart has requested



         16     consideration of rulemaking that would implement the



         17     right to Delete, to include partial deletion that you



         18     don't necessarily have to treat everything partial



         19     deletion of your information.  And he earlier today



         20     asked about an agenda item for how we can more



         21     concretely guide consumers.  I'm stating that in a



         22     sort of a general sense and let me know Mr.



         23     Mactaggart, if that sort of captures the basic idea



         24     of being sort of more concrete.



         25                 I know that I've suggested, and I have
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          1     question marks, somebody else did too.  An



          2     exploration of -- a deeper exploration of the CPPA's,



          3     coverage of employees and employers.  I know that



          4     this is something that is a matter of resources and



          5     time.  At some point I would like to discuss how we



          6     can provide guidance for businesses in the form of



          7     models like model privacy policies and model notices



          8     to give them the sorts of tools that could be



          9     actionable.



         10                 I know that this is something that their



         11     procedural limitations.  So I put that we have a



         12     adequacy under the general data protection regulation



         13     that is on our list.  And we'll be considering having



         14     a briefing from Europeans about what the -- what the



         15     parameters for that are.



         16                 For Mr. Worthe and I will carry it



         17     forward.  Discussion of small businesses, what's a



         18     small business and who's actually covered by our law



         19     and regulations so that we have a good sense of that



         20     as well.  And Mr. Liebert has asked for informational



         21     sessions for the Board where we can hear from experts



         22     and we can hear practical tips.  We will have



         23     eventually a report on rulemaking process, which



         24     should be a good time over the next year or so.



         25     Okay.  That's my list.  Additional agenda items.

�                                                                   186











          1     Yes, Mr. Mactaggart?



          2                MR. MACTAGGART:  I'd like to request that



          3     when we're looking at that partial deletion, we add



          4     language telling the company that they really have a



          5     responsibility to be clear about what the impact of



          6     each level of deletion is because so often you'll see



          7     something being like, it may not work and you're



          8     thinking like Google is great.  Like are all my



          9     photos going to go if I do this.



         10                 You know, and you want to delete your --



         11     you know, browsing history and I'm being a little



         12     facetious, but sometimes it's very hard to determine



         13     whether you know, what the functionality and I can



         14     just see the partial deletion not having that



         15     corollary where each -- impact of each level is



         16     clearly explained.  So I know exactly what's going



         17     on.  That would be super useful for me.  Thank you.



         18                CHAIR URBAN:  Okay, thank you.  Other



         19     agenda items from the Board?  Yes, Ms. Hamer.



         20                MS. HAMER:  I don't know if, is it



         21     possible to get some legal briefing on --



         22                CHAIR URBAN:  Can't hear.



         23                MS. HAMER:  Is it possible to get some



         24     legal briefing on the fourth party usage issue that



         25     was just raised, and is that an appropriate agenda?
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          1                CHAIR URBAN:  It's not really an agenda



          2     item, but it is perfectly fine to request legal



          3     advice to the Board.



          4                MS. HAMER:  Okay.



          5                CHAIR URBAN:  Thank you very much.



          6                 Mr. Liebert?



          7                MR. LIEBERT:  I would like to just



          8     reiterate that the Board has been so involved with



          9     staff for so long on the regulatory work.  We haven't



         10     yet had the opportunity to do -- to fit in some



         11     informational items, if you will, educational items,



         12     not really just for the Board, but frankly for the



         13     public as well.



         14                 And one issue that I'm really keen to



         15     learn more about is what I consider to be the current



         16     ineffectiveness of our privacy policy disclosure



         17     process in California.  That privacy policies are



         18     30,000 words and 60 pages long, and they're just not



         19     helping consumers or businesses or anybody.  And that



         20     would just be one idea that I would have, but I would



         21     love to have the opportunity for the Board to start



         22     to incorporate, as we discussed, don't know how to do



         23     it, but whether it's an hour's time or whatever to



         24     have stakeholders, academics, et cetera, as we figure



         25     this out.  But I think it'd be a great new component
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          1     for our work.



          2                CHAIR URBAN:  Thank you, Mr. Liebert.



          3                 So just a concrete desire for a topic.



          4     There's academic research on this.



          5                MR. LIEBERT:  Yeah.



          6                CHAIR URBAN:  And that may be a -- that



          7     may be substantive.  So sorry.  I probably should.



          8     So privacy policy, sort of exploration of their



          9     usability and meaningfulness and --



         10                MR. LIEBERT:  Yeah.



         11                CHAIR URBAN:  And so forth.  Okay, great.



         12     Thank you.  Other agendas.



         13                 Yes, Ms. Hamer?



         14                MS. HAMER:  Do we schedule the future



         15     meetings as an agenda item or?



         16                CHAIR URBAN:  So that's a really -- I'm



         17     so glad you brought that up.  So we have our meetings



         18     now for the -- this year fully scheduled.  Indeed I



         19     have it in my notes.  So thank you for the nudge.



         20     The last meeting of the year will be on November 7th



         21     here in San Francisco.  And we have the standing



         22     items I mentioned, and I'll work with staff on our



         23     list and other things that might come up.



         24                 That meeting also, I intend to have an



         25     item or as part of this item for us to discuss

�                                                                   189











          1     scheduling the meetings for 2026.  And we'll go



          2     through the usual standing items and see if the Board



          3     have anything, you know, changes or additions that



          4     they want to make.  It is ideal if we are able to



          5     schedule our quarterly meetings at that time so that



          6     everybody's expectations are set staff and the Board



          7     and everybody.  I've struggled for those to stick for



          8     just various reasons, people, but that is -- that is



          9     usually the plan and is what we try to do.



         10                 Mr. Mactaggart?



         11                MR. MACTAGGART:  Yeah, I'd like to



         12     recommend that we publish them online.  Like it's



         13     weird to --



         14                CHAIR URBAN:  Oh, thank you, Mr.



         15     Mactaggart.  Yeah.



         16                MR. MACTAGGART:  Privacy Agency, a lot of



         17     people depend on us.  A lot of people have to make



         18     plans to make our meetings and we should be able to



         19     publish them a year in advance and just say our 2026



         20     calendar is here so that, you know, people can plan



         21     people who work and have to attend our meetings and



         22     then plan their vacations and whatnot.  You know, I



         23     think --



         24                CHAIR URBAN:  So we have the -- we have



         25     the standing items in order, like we have the
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          1     different meetings, but we don't have dates.  So



          2     sometimes we have to reschedule things or move things



          3     for various reasons or add meetings, but that's



          4     something we can certainly talk about and take into



          5     consideration and plan for in the December meeting.



          6     I believe Ms. Garcia seems, is nodding.



          7                MS. GARCIA:  Yes.  That's what staff



          8     would recommend to have a discussion at the November



          9     7th meeting for the 2026 calendar.  And we would love



         10     to publish the dates.



         11                CHAIR URBAN:  Okay.



         12                MS. GARCIA:  At least we had, you know,



         13     the first Friday of every other month, for example.



         14     But if we could get the Board to agree on dates, we



         15     would be more than happy to put that on our website



         16     and make it available.



         17                CHAIR URBAN:  Thank you.  Yes.



         18                MR. MACTAGGART:  And could we also put on



         19     the calendar like how many to have, like, because I



         20     think we were super involved in all the regs, but we



         21     may not -- we may find ourselves, you know, maybe



         22     time to let the -- you take the train let you all not



         23     have to be so involved with us, even though I'm sure



         24     you, it's your highlight of your -- of your



         25     individual month, so.
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          1                MS. GARCIA:  We could absolutely do that.



          2                CHAIR URBAN:  Thank you.



          3                 Ms. Hamer, did that answer there



          4     further?



          5                MS. HAMER:  No, I guess it sounds like we



          6     discuss it in November, but if it's the first Friday



          7     of these four months, then we'll discuss that in



          8     November, right?



          9                CHAIR URBAN:  Yeah, there -- I mean,



         10     there are sometimes things crop up.  Like for example



         11     Congress makes a big move to preempt which is one of



         12     the few reasons why we can meet with less than the 10



         13     days notice.  As Mr. Mactaggart alluded to, the



         14     regulations package did require, I think it was like



         15     one extra meeting, but also things -- we had



         16     wildfires in L.A.  and we had to move one of the



         17     meetings back as well.  So things can happen.  And



         18     last year we tried having holes that would at least



         19     give some notice in case something happened.  And so



         20     we can talk about whether we want to try that system



         21     again or not.  All right.  Ms. Carwile -- oh yes, Ms.



         22     Garcia.



         23                MS. GARCIA:  Just from a staff



         24     perspective, one other item we were considering for



         25     --
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          1                CHAIR URBAN:  Uh-huh.



          2                MS. GARCIA:  -- the November meeting



          3     would be a presentation on DROP.



          4                CHAIR URBAN:  Okay.  Oh, that would be



          5     fantastic.  You mean like a, well, a description of



          6     like a demo.  Really.  Oh, see, I didn't want to hold



          7     you to it.  That's very exciting.  Okay.



          8                MR. LIEBERT:  I'm going to hold them to



          9     it.



         10                CHAIR URBAN:  Yes.  I've been not the



         11     main person but around too many tech projects, to put



         12     that kind of pressure on people, that's very



         13     exciting.



         14                 Ms. Carwile are there any comments from



         15     the public?



         16                MS. CARWILE:  This is for Agenda Item



         17     Number 11, future agenda items.  If you'd like to



         18     comment at this time, please raise your hand using



         19     the raised hand feature by pressing Star nine, if



         20     you're joining us by phone.  This is for Agenda Item



         21     Number 11.



         22                 Madam Chair, I'm not seeing any hands



         23     raised at this time.



         24                CHAIR URBAN:  Thank you, Ms. Carwile.



         25                 With that, we will move to the last item
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          1     on the agenda.  We've already covered Agenda Item 12



          2     in closed session earlier in the day.  Agenda item --



          3     the last agenda item is number 13, adjournment.  I



          4     would like to thank everyone the Board Members, staff



          5     and members of the public for their contributions to



          6     this meeting, which had a very, sort of a joyful sort



          7     of number of capstones and and accomplishments and



          8     exciting news to discuss.  And all the contributions



          9     we've had in the Board's work.  A special thanks to



         10     Serena Carwile our moderator, and Mr. Francisco



         11     Hernandez and Mr. Robert Stanford for managing the



         12     technical side of today's meeting.  Thank you back



         13     there in the booth for keeping everything going so



         14     smoothly today.  Thank you for -- to Dr. Nonnecke for



         15     joining us remotely.  May I have a motion to adjourn



         16     the meeting?



         17                MR. LIEBERT:  Absolutely.



         18                CHAIR URBAN:  Thank you.  Mr. Liebert



         19     moves with enthusiasm.  May I have a second?  Mr.



         20     Mactaggart seconds.



         21                 Ms. Carwile, would you please call the



         22     vote?



         23                MS. CARWILE:  Yes.  This is a motion to



         24     adjourn.



         25                 Board Member Hamer?
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          1                MS. HAMER:  Aye.



          2                MS. CARWILE:  Board Member Liebert?



          3                MR. LIEBERT:  No, I'm just kidding.  Yes.



          4                MS. CARWILE:  Board Member Liebert,



          5     that's aye?



          6                MR. LIEBERT:  That's an aye.



          7                MS. CARWILE:  Okay.  Thank you.



          8                 Board Member Mactaggart?



          9                MR. MACTAGGART:  Aye.



         10                MS. CARWILE:  Board Member Nonnecke?



         11                MS. NONNECKE:  Aye.



         12                MS. CARWILE:  Chair Urban?



         13                CHAIR URBAN:  Aye.



         14                MS. CARWILE:  Madam Chair, you have five



         15     yeses to adjourn.



         16                CHAIR URBAN:  Thank you.  The motion to



         17     adjourn has been approved by a vote of five to zero.



         18     This meeting of the California Privacy Protection



         19     Agency Board stands adjourned.  Thank you very much



         20     everybody.  Thank you to the public.



         21                (End of recorded audio.)



         22



         23



         24
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