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This presentation reflects the views of the 
presenter.  It may not reflect the views of the 
State of California or the Attorney General.
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Key Takeaways  

• Operationalize the opt-out for consumers. 
• Stopping the sale of info was intended to be easy.
• Offering consumers a global option facilitates the 

submission of an opt-out request.
• The AG is actively enforcing the CCPA.
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Goal of AG Regs: Operationalize

(a) On or before July 1, 2020, the Attorney General shall solicit broad public participation and 
adopt regulations to further the purposes of this title, including, but not limited to, the 
following areas:

(4) Establishing rules and procedures for the 
following:

(A) To facilitate and govern the submission of a 
request by a consumer to opt-out of the 
sale of personal information pursuant to 
Section 1798.120.

(B) To govern business compliance with a 
consumer’s opt-out request.
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Hallmark of CCPA

(a) A consumer shall have the right, at any time, 
to direct a business that sells personal 
information about the consumer to third 
parties not to sell the consumer’s personal 
information. This right may be referred to as 
the right to opt-out.

*Special Protections for MINORS <16*

5



Enforcement Expertise

CalOPPA§22575(a)(5). Disclose how the operator responds 
to Web browser “do not track” signals or other mechanisms 
that provide consumers the ability to exercise choice 
regarding the collection of personally identifiable information 
about an individual consumer’s online activities over time and 
across third-party Web sites or online services, if the operator 
engages in that collection.

Do Not Track Signals

Your device may be able to send web browser signals know as “Do 
Not Track” signals indicating your desire to disable tracking on a 
website.  We do not respond to DNT signals, so we may not be 
aware of, or may be unable to respond to, such signals. 6



999.315. Requests to Opt-Out
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( c) If a business 1c0Uects personal information from consumers online, the bnsiness shall treat 

easy. · 1 rivacy ,controls, such as a bro,vser plug-in or priva,cy setting, device 
se anism,. that co:mimnnica:te or signal the consumer'' s choice to opt-out of 
the sa e o 11. 11e1r personal in.formation as a valid request submitted pursuant to Civil ,code 
s,ection 1798 .. 120 for that brows,er or device, or, if known, for the consumer .. 

( 1 Any privacy control deveL e ,vi.th these regulations shall clearly 
co.mnnmicatte or signal tha soon. i ds to opt-ont of the sal1e of personal 
information. 

(2) If a gillobal privacy control confli,cts with a consumer's 1 
privacy setting or their p,arti.1cipation in a business''s fin • 

minimal.
.. am, the 

business shall re-spect the global p,rivacy control but may notify the consumer of tbe 
conflict and give the consmner th1e choice to confirm the business-specific privacy 
setting or participation in thie-financial incentive program .. 



Privacy-by-Design Control
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1 .An . control develo ed in accordance with these re •. lations shall cl earl . 
communicate or sii al that a consumer intends to the o , -out of the sale of ersona] 
mformation. Th@ pri-vacy €00001 shall oogmf@: that th~ ~@ll8fflll~f affimlatpl@ly sch~ ~t 

I 

business shaU res ect . ,control but ma · the consumer of the 
conflict and ive the consumer the choi,ce to confirm the business-s,· ecific 



Final Statement of Reasons

• forward-looking 
• encourage innovation for technological solutions to facilitate 

and govern the submission of requests to opt-out. 
• offer consumers a global choice, as opposed to going 

– website-by-website 
– browser-by-browser
– for each and every device
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Enforcement Case Examples
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Manufacturer and Retailer Stop1ped Selling P1ersonal Information 
Industry~ Consumer Electronics 

Issue: Sales of Personal I 11formation 

A busi11ess that sells ellectronics m1ai nta ined th ird-party 011 li11e trackers on its retai II website that 
shared data with advertisers about consumers~ online shopipin,g. The busi ness neitheir im1posed a 

se rvice provider contractual rellationsh ip1 on these thiird partiesw nor processed consumers' requests 

to opt-out that were su bm irtted via a user-enabled globa II p1r irvacy co11tro t e,.g., a browser extension 
that si,gna led t he GPC. After be iing 11oti1fiied of alleged noncompfiiance, the com1pa ny worked with its 

privacy vendor to effectuate consumer opt-out requests and avoid sharing p1ersona ll inform1ation 
with third pa rt ies under condit ions that am1ounted to a sa ll1e, in violat ilon ofi t he CCIPA. 
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